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SUMMARY

Main Conclusions

· The opening of the Chinese market will increase the scope for recoupment of the Chinese-language film industry, whose decline over the past decade has acted as a drag on many markets in the region. A revivified industry will help exhibitors not only in China but also in other ethnically or part-ethnically Chinese markets of Hong Kong, Taiwan, Singapore and Malaysia.


· The era of rapid growth in the two English-language markets of Australia and New Zealand is now over, as these markets have virtually reached saturation in terms of screens.


· Culture looks like the exception as far as the view that free trade benefits consumers is concerned. Behind its screen quota barrier the South Korean market has been far and away the fastest growing cinema market in the region, and more than half the audience is choosing Korean films.


· Asia is the leading adopter of digital cinema technology. There are large scale commercial projects under way in China, India, Japan and Singapore. There is no question that this is a highly significant development with implications around the world.

Regional Overview

More than 2.7 billion people live in the countries covered in this report – approximately 2.3 billion of them in China and India – and the population of the region is growing by about 1% a year. The fastest growing populations are expected to be those of India (up 7.8% between 2003 and 2008), the Philippines (7.5%), Australia (6.6%) and New Zealand (6.2%), while the population of Japan is expected to increase by just 0.7% over the next five years.

This huge population is served by approximately 21,500 cinema screens, around half of them in India. China, however, has relatively few cinema screens – about 2,000 – while Australia, New Zealand and Singapore have the most screens in relation to their populations.

The fastest growing screen counts in the last five years have been those of South Korea, Thailand and Japan. Malaysia, China and Singapore have all witnessed declines of more than 20% in the number of screens operating. While South Korea and Thailand will remain among the fastest growing markets in these terms, China and Malaysia will outpace the latter.

Population in the Asia Pacific Region 1995-2008

	million
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand
	Total

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	18.01
	1218.33
	6.21
	923.97
	125.57
	19.97
	3.57
	68.62
	3.56
	44.87
	21.32
	59.62
	2513.62

	1996
	18.25
	1228.66
	6.36
	943.39
	125.86
	20.45
	3.71
	69.99
	3.67
	45.28
	21.51
	59.84
	2546.97

	1997
	18.50
	1238.99
	6.51
	962.81
	126.17
	20.93
	3.76
	71.47
	3.79
	45.70
	21.71
	60.07
	2580.41

	1998
	18.74
	1249.32
	6.66
	982.22
	125.49
	21.41
	3.81
	72.94
	3.92
	46.11
	21.91
	60.30
	2612.83

	1999
	18.97
	1259.65
	6.61
	998.06
	126.69
	21.89
	3.86
	74.50
	3.95
	46.52
	22.03
	60.53
	2643.26

	2000
	19.36
	1269.98
	6.67
	1013.66
	126.93
	22.27
	3.84
	76.50
	4.02
	46.94
	22.15
	62.35
	2674.67

	2001
	19.60
	1280.31
	6.72
	1027.02
	127.29
	22.85
	3.88
	77.50
	4.13
	47.35
	22.27
	63.01
	2701.93

	2002
	19.78
	1290.64
	6.75
	1042.63
	127.43
	24.53
	3.96
	79.00
	4.16
	47.64
	22.52
	63.65
	2732.69

	2003
	19.88
	1300.97
	6.77
	1058.48
	127.61
	25.18
	4.01
	80.50
	4.18
	47.93
	22.56
	64.27
	2762.34

	2004
	20.13
	1311.30
	6.80
	1074.57
	127.79
	25.44
	4.06
	82.00
	4.20
	48.50
	22.63
	64.97
	2792.39

	2005
	20.40
	1321.63
	6.83
	1090.90
	127.97
	25.70
	4.11
	83.50
	4.21
	48.46
	22.75
	65.62
	2822.08

	2006
	20.66
	1331.96
	6.86
	1107.48
	128.15
	25.96
	4.16
	85.00
	4.23
	48.71
	22.87
	66.28
	2852.32

	2007
	20.93
	1342.29
	6.88
	1124.32
	128.33
	26.22
	4.21
	86.50
	4.25
	48.95
	22.99
	66.94
	2882.81

	2008
	21.20
	1352.62
	6.91
	1141.41
	128.51
	26.48
	4.26
	86.50
	4.27
	49.18
	23.11
	67.41
	2911.86


Source: Dodona Research

Cinema Screens in the Asia Pacific Region 1995-2008

	
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand
	Total

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	1137
	3200
	184
	12942
	1776
	290
	255
	1574
	135
	577
	679
	294
	23043

	1996
	1251
	3000
	182
	12902
	1828
	320
	270
	1500
	160
	511
	681
	322
	22927

	1997
	1422
	2800
	183
	12769
	1884
	323
	285
	1414
	170
	497
	666
	356
	22769

	1998
	1576
	2600
	183
	12691
	1993
	284
	290
	1182
	195
	507
	672
	375
	22548

	1999
	1748
	2400
	184
	12548
	2227
	262
	315
	1100
	180
	588
	620
	395
	22567

	2000
	1817
	2200
	176
	12387
	2544
	210
	317
	1000
	170
	720
	599
	410
	22550

	2001
	1855
	2000
	186
	11272
	2585
	180
	325
	1000
	162
	818
	664
	440
	21487

	2002
	1872
	2000
	171
	11000
	2635
	190
	323
	1000
	151
	997
	666
	490
	21495

	2003
	1880
	2000
	169
	11000
	2681
	200
	340
	1000
	152
	1100
	671
	520
	21713

	2004
	1900
	2100
	175
	11000
	2730
	210
	345
	1000
	155
	1300
	688
	550
	22153

	2005
	1930
	2200
	175
	11000
	2780
	220
	350
	1000
	158
	1450
	690
	575
	22528

	2006
	1960
	2300
	175
	11000
	2830
	230
	355
	1000
	161
	1550
	694
	600
	22855

	2007
	1980
	2400
	175
	11000
	2880
	240
	360
	1000
	164
	1650
	698
	620
	23167

	2008
	2000
	2500
	175
	11000
	2950
	250
	365
	1000
	167
	1750
	702
	635
	23494


Source: Dodona Research

Although the cinema infrastructure of the region is expanding, the volume of admissions is, and will continue, declining. The reason for this is the increasing cost of cinema-going in many of these countries, especially the largest. As aging cinemas are replaced with modern multiplexes, ticket prices naturally rise, a development which places them out of the reach of large numbers of people. (Even in Western economies the socio-economic make-up of the cinema audience is above-averagely prosperous.) In many ways what might be termed the multiplex revolution is really the replacement of a cheap, not necessarily high quality form of mass entertainment with a more costly, more luxurious and more restricted entertainment form. This development in the exhibition sector finds its reflection in the film industry too, as big budget Hollywood pictures of high technical quality increasingly drive out cheaper product. In Asia the decline of the Chinese-language film industry centred on Hong Kong has been a particularly significant development as it impacts on a number of markets, but the Filipino industry, for example, has also struggled. The region’s big success story, South Korea, has by contrast achieved its current status by developing its own film industry behind a shelter of quotas operating in cinema exhibition.

If the market is shrinking in volume terms, cinema-goers are nevertheless paying more for tickets. In China tickets are estimated to cost two-and-a-half times what they did five years ago, while in India the cost is up 50%. (All these comparisons are in terms of US dollars.) Receipts per ticket sale have been close to static, however, in the other Chinese-language of Taiwan, Hong Kong, Malaysia and Singapore. It is possible that depressed demand for Chinese-language movies may be implicated in this, by discouraging exhibitors from raising prices, but equally other factors may be operative: ticket prices are relatively high in Taiwan and Hong Kong, for example (in a world not a regional context: the United States has cheaper tickets than both).

Lower volume but at higher prices has translated into box office growth – more than 30% over the last five years and more than 35% forecast over the next five. After South Korea, where the market has tripled in value since 1998, the fastest growing markets have been Thailand, India and New Zealand: box office receipts have climbed about 50% in each. In this area this is a region of contrasts, however: box office has declined by between 30% and 40% in each of Taiwan, China and the Philippines over the same period.

The future looks more positive. (One reason why is that the losses in exchange value of some regional currencies against the US dollar are not expected to be repeated – or not, at any rate, anticipated in our forecasts, which assume constant exchange rates.) Helped by a government apparently determined to modernise China’s film industry, China is forecast to be the fastest growing market over the next five years, with a demanding target of tripling box office. The Australian, Thai and Taiwanese markets are all expected to grow by more than 50% by 2008.

Aided by this growth, regional box office is expected to exceed USD 7.4 billion by 2008.

Admissions in the Asia Pacific Region 1995-2008

	million
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand
	Total

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	69.9
	254.4
	25.5
	4000.0
	127.0
	24.0
	14.1
	120.0
	18.1
	45.1
	27.0
	26.1
	4751.3

	1996
	74.0
	212.0
	22.2
	3380.0
	119.6
	22.0
	14.3
	120.0
	17.3
	42.3
	28.0
	27.8
	4079.4

	1997
	76.0
	173.3
	27.0
	3580.0
	140.7
	20.0
	16.5
	120.0
	17.4
	47.5
	29.0
	30.1
	4277.6

	1998
	79.8
	160.7
	22.0
	2860.0
	153.1
	19.0
	16.3
	115.0
	16.4
	50.2
	26.5
	22.8
	3541.7

	1999
	88.0
	61.5
	17.9
	3260.0
	144.8
	18.0
	16.8
	90.0
	14.8
	54.2
	21.0
	23.0
	3809.9

	2000
	82.2
	50.0
	19.0
	3100.0
	135.4
	15.0
	14.9
	80.0
	13.4
	61.7
	21.0
	24.8
	3617.4

	2001
	92.5
	31.6
	23.1
	3000.0
	163.3
	15.0
	16.7
	70.0
	13.6
	89.4
	19.0
	25.8
	3559.9

	2002
	92.5
	40.9
	19.7
	2900.0
	160.8
	18.4
	17.8
	70.0
	14.3
	105.1
	20.0
	28.8
	3488.3

	2003
	91.1
	40.0
	17.0
	2800.0
	162.4
	20.7
	18.0
	70.0
	14.7
	110.4
	16.8
	32.0
	3393.0

	2004
	92.3
	40.7
	19.0
	2700.0
	165.0
	21.0
	17.6
	70.0
	15.0
	115.9
	20.0
	33.5
	3310.0

	2005
	94.0
	49.3
	20.0
	2600.0
	165.5
	21.5
	17.9
	70.0
	15.4
	121.7
	21.0
	35.0
	3231.4

	2006
	95.9
	60.0
	21.0
	2500.0
	167.0
	22.0
	18.2
	70.0
	15.8
	127.8
	22.0
	36.5
	3156.1

	2007
	97.7
	73.2
	22.0
	2400.0
	168.5
	22.5
	18.5
	70.0
	16.2
	134.2
	23.0
	38.0
	3083.8

	2008
	99.6
	89.8
	23.0
	2300.0
	170.0
	23.0
	18.8
	70.0
	16.6
	140.9
	24.0
	39.5
	3015.1


Source: Dodona Research

Ticket Prices in the Asia Pacific Region 1995-2008

	USD
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand

	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	5.31
	0.84
	6.81
	0.28
	13.23
	2.19
	4.28
	1.36
	4.59
	5.52
	7.41
	2.46

	1996
	5.66
	0.97
	7.30
	0.34
	11.45
	2.39
	4.49
	1.53
	4.97
	6.01
	7.80
	2.56

	1997
	5.70
	1.08
	5.73
	0.41
	10.40
	2.31
	4.46
	1.51
	4.72
	5.28
	7.65
	2.62

	1998
	4.95
	1.21
	6.19
	0.42
	9.65
	1.84
	3.64
	1.22
	4.18
	3.73
	7.19
	2.63

	1999
	5.16
	1.57
	6.44
	0.48
	11.11
	1.89
	3.78
	1.43
	3.96
	4.61
	7.46
	2.64

	2000
	4.86
	1.93
	6.42
	0.54
	11.71
	1.95
	3.55
	1.36
	3.95
	4.96
	6.45
	2.64

	2001
	4.54
	2.30
	5.77
	0.56
	10.09
	2.00
	3.14
	1.28
	3.96
	4.63
	7.16
	2.53

	2002
	4.89
	2.65
	5.90
	0.58
	9.78
	2.00
	3.71
	1.35
	4.03
	4.83
	6.86
	2.74

	2003
	6.13
	3.02
	6.23
	0.66
	10.84
	1.91
	4.92
	1.36
	4.21
	5.17
	6.85
	2.94

	2004
	7.60
	3.27
	6.17
	0.73
	11.97
	1.98
	5.89
	1.43
	4.38
	5.32
	7.21
	3.22

	2005
	7.90
	3.52
	6.30
	0.80
	12.00
	2.06
	6.03
	1.52
	4.44
	5.43
	7.21
	3.33

	2006
	8.22
	3.76
	6.43
	0.88
	12.05
	2.15
	6.18
	1.61
	4.50
	5.54
	7.21
	3.45

	2007
	8.55
	4.00
	6.56
	0.97
	12.10
	2.23
	6.34
	1.70
	4.56
	5.65
	7.21
	3.57

	2008
	8.89
	4.24
	6.68
	1.06
	12.14
	2.32
	6.50
	1.79
	4.62
	5.76
	7.21
	3.69


Source: Dodona Research

Box Office in the Asia Pacific Region 1995-2008

	USD million
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand
	Total

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	371.4
	212.6
	173.8
	1111.7
	1680.1
	52.7
	60.2
	163.2
	83.2
	249.3
	200.0
	64.2
	4422.4

	1996
	418.4
	204.7
	162.2
	1145.8
	1368.5
	52.5
	64.1
	183.1
	85.8
	254.0
	218.5
	71.2
	4228.9

	1997
	433.5
	187.9
	154.7
	1457.4
	1463.7
	46.2
	73.8
	181.8
	81.9
	250.9
	222.0
	78.9
	4632.8

	1998
	395.4
	193.8
	136.0
	1208.9
	1477.2
	35.0
	59.2
	140.5
	68.6
	187.2
	190.5
	60.1
	4152.4

	1999
	454.1
	96.9
	115.6
	1576.6
	1607.7
	33.9
	63.4
	129.0
	58.4
	249.6
	156.6
	60.7
	4602.4

	2000
	399.3
	96.7
	121.9
	1666.7
	1585.1
	29.2
	52.7
	108.6
	53.0
	306.0
	135.5
	65.4
	4620.2

	2001
	419.9
	72.5
	133.4
	1669.7
	1648.0
	30.0
	52.4
	89.4
	53.7
	413.6
	136.0
	65.1
	4783.6

	2002
	452.5
	108.4
	116.0
	1670.0
	1572.0
	36.8
	66.2
	94.7
	57.5
	508.3
	137.3
	79.0
	4898.6

	2003
	558.5
	120.9
	105.9
	1846.2
	1759.8
	39.5
	88.5
	95.5
	61.6
	570.9
	115.0
	94.1
	5456.4

	2004
	701.2
	133.3
	117.2
	1958.2
	1975.3
	41.6
	103.6
	100.0
	65.7
	616.8
	144.1
	107.8
	6065.0

	2005
	743.3
	173.3
	126.0
	2074.3
	1986.0
	44.3
	108.0
	106.3
	68.3
	660.6
	151.4
	116.6
	6358.3

	2006
	787.9
	225.3
	135.0
	2194.0
	2012.0
	47.2
	112.6
	112.5
	71.1
	707.5
	158.6
	125.8
	6689.3

	2007
	835.2
	292.9
	144.2
	2316.8
	2038.0
	50.2
	117.3
	118.8
	73.8
	757.7
	165.8
	135.6
	7046.3

	2008
	885.3
	380.8
	153.7
	2442.3
	2064.3
	53.4
	122.2
	125.0
	76.6
	811.5
	173.0
	145.9
	7433.9


Source: Dodona Research

Four more summary tables, starting overleaf, lay out, firstly, the number of people to each cinema screen in these countries. The variations are huge, ranging from one screen for every 10,000 people in Australia to one for every 650,000 people in China. Expecting convergence in this ratio is, on its own, naïve. Important factors determining the number of cinema screens, independent of the question of films, include the degree of urbanisation of populations, land costs and the spending power of citizens. Land costs, for example, are considered particularly relevant in Japan, despite highest cinema ticket prices in the world, and are a factor in the prevalence of multiplexes built over several floors in the region, a type of design usually avoided as increasing operating costs.

Per capita admissions vary for much the same reasons (individuals need cinemas to attend, cinemas need individuals to attend them). Frequency of attendance is amongst the highest in the world in Australia and New Zealand, roomy countries with English-speaking populations easy to access with Hollywood movies. It is extremely low in China, and less or little more than one annual visit per person in Thailand, Taiwan, Malaysia, the Philippines and Japan. The two to 3.5 visits bracket in which Hong Kong, India, Singapore and South Korea find themselves is the level normal in Western Europe.

The absolute level of admissions per screen varies considerably across the region: the dense population of some countries means very large auditoria are more common than elsewhere. This is a measure, however, where trends are more interesting than absolute values. Rising admissions per screen generally mean an industry increasing in profitability, and (more usually as this is an expanding industry) vice-versa. The caveat here is that this measure may not work during periods of rapid change, as different types of cinema have different volume and profit characteristics. The apparently negative trend shown for India, for example, mostly reflects an expectation that big single hall cinemas will be supplanted by multiplexes with more and smaller auditoria, so admissions per screen are bound to fall. In general, the ferment in the region’s cinema business is such that, today, this is perhaps not the most useful indicator. Perhaps the one plus point it indicates is that the combination of an expected recovery in the Hong Kong market (as its film industry gets a new lease of life from opportunities in China), together with a shortage of land for expansion, could see exhibition profits in the territory rise sharply.

The last of the four tables shows the average annual exchange rates used throughout this report.

Population per Screen in the Asia Pacific Region 1995-2008

	
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand

	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	15840
	380728
	33750
	71393
	70704
	68862
	14000
	43594
	26369
	77764
	31399
	202789

	1996
	14590
	409553
	34945
	73120
	68853
	63906
	13756
	46660
	22940
	88611
	31586
	185839

	1997
	13006
	442496
	35574
	75402
	66967
	64799
	13207
	50545
	22316
	91952
	32598
	168736

	1998
	11889
	480508
	36393
	77395
	62963
	75387
	13152
	61709
	20113
	90947
	32604
	160800

	1999
	10850
	524854
	35924
	79539
	56886
	83550
	12267
	67727
	21949
	79116
	35532
	153241

	2000
	10655
	577264
	37898
	81833
	49892
	106048
	12114
	76504
	23634
	65194
	36978
	152078

	2001
	10568
	640155
	36129
	91112
	49242
	126944
	11938
	77500
	25501
	57885
	33539
	143198

	2002
	10566
	645320
	39455
	94785
	48362
	129105
	12260
	79000
	27574
	47783
	33815
	129888

	2003
	10572
	650485
	40082
	96225
	47599
	125900
	11791
	80500
	27505
	43568
	33623
	123587

	2004
	10597
	624429
	38863
	97688
	46810
	121143
	11766
	82000
	27082
	37307
	32892
	118131

	2005
	10567
	600741
	39018
	99173
	46032
	116818
	11740
	83500
	26675
	33421
	32971
	114125

	2006
	10541
	579113
	39174
	100680
	45282
	112870
	11716
	85000
	26284
	31426
	32954
	110463

	2007
	10570
	559288
	39331
	102211
	44559
	109250
	11692
	86500
	25907
	29666
	32937
	107969

	2008
	10600
	541048
	39488
	103764
	43562
	105920
	11669
	86500
	25543
	28100
	32920
	106156


Source: Dodona Research

Admissions per Person in the Asia Pacific Region 1995-2008

	
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand

	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	3.88
	0.21
	4.11
	4.33
	1.01
	1.20
	3.94
	1.75
	5.09
	1.01
	1.27
	0.44

	1996
	4.05
	0.17
	3.49
	3.58
	0.95
	1.08
	3.85
	1.71
	4.71
	0.93
	1.30
	0.46

	1997
	4.11
	0.14
	4.15
	3.72
	1.12
	0.96
	4.39
	1.68
	4.57
	1.04
	1.34
	0.50

	1998
	4.26
	0.13
	3.30
	2.91
	1.22
	0.89
	4.27
	1.58
	4.18
	1.09
	1.21
	0.38

	1999
	4.64
	0.05
	2.71
	3.27
	1.14
	0.82
	4.34
	1.21
	3.74
	1.16
	0.95
	0.38

	2000
	4.25
	0.04
	2.85
	3.06
	1.07
	0.67
	3.87
	1.05
	3.35
	1.31
	0.95
	0.40

	2001
	4.72
	0.02
	3.44
	2.92
	1.28
	0.66
	4.30
	0.90
	3.28
	1.89
	0.85
	0.41

	2002
	4.68
	0.03
	2.92
	2.78
	1.26
	0.75
	4.50
	0.89
	3.43
	2.21
	0.89
	0.45

	2003
	4.58
	0.03
	2.51
	2.65
	1.27
	0.82
	4.49
	0.87
	3.51
	2.30
	0.74
	0.50

	2004
	4.58
	0.03
	2.79
	2.51
	1.29
	0.83
	4.34
	0.85
	3.57
	2.39
	0.88
	0.52

	2005
	4.61
	0.04
	2.93
	2.38
	1.29
	0.84
	4.36
	0.84
	3.65
	2.51
	0.92
	0.53

	2006
	4.64
	0.05
	3.06
	2.26
	1.30
	0.85
	4.38
	0.82
	3.73
	2.62
	0.96
	0.55

	2007
	4.67
	0.05
	3.20
	2.13
	1.31
	0.86
	4.40
	0.81
	3.81
	2.74
	1.00
	0.57

	2008
	4.70
	0.07
	3.33
	2.02
	1.32
	0.87
	4.41
	0.81
	3.89
	2.87
	1.04
	0.59


Source: Dodona Research

Admissions per Screen in the Asia Pacific Region 1995-2008

	
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand

	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	61504
	79487
	138641
	309071
	71532
	82759
	55137
	76239
	134296
	78215
	39764
	88776

	1996
	59113
	70667
	122108
	261975
	65413
	68750
	52926
	80000
	107938
	82720
	41116
	86335

	1997
	53446
	61905
	147463
	280367
	74692
	61920
	58035
	84866
	102059
	95614
	43544
	84551

	1998
	50635
	61808
	119959
	225357
	76820
	66901
	56103
	97293
	84103
	98955
	39435
	60800

	1999
	50343
	25641
	97488
	259802
	65003
	68702
	53206
	81818
	82056
	92126
	33871
	58228

	2000
	45239
	22727
	107929
	250262
	53219
	71429
	46899
	80000
	79059
	85681
	35058
	60488

	2001
	49880
	15789
	124260
	266146
	63164
	83333
	51292
	70000
	83704
	109242
	28614
	58636

	2002
	49412
	20455
	115045
	263636
	61012
	96842
	55223
	70000
	94490
	105454
	30030
	58776

	2003
	48471
	20000
	100592
	254545
	60555
	103500
	52941
	70000
	96431
	100359
	25018
	61538

	2004
	48562
	19400
	108571
	245455
	60440
	100000
	51014
	70000
	96774
	89165
	29070
	60909

	2005
	48726
	22414
	114286
	236364
	59532
	97727
	51143
	70000
	97468
	83938
	30435
	60870

	2006
	48903
	26073
	120000
	227273
	59011
	95652
	51268
	70000
	98137
	82449
	31700
	60833

	2007
	49340
	30514
	125714
	218182
	58507
	93750
	51389
	70000
	98780
	81324
	32951
	61290

	2008
	49786
	35905
	131429
	209091
	57627
	92000
	51507
	70000
	99401
	80511
	34188
	62205


Source: Dodona Research

USD Exchange Rates 1995-2008

	
	Australia
	China
	Hong Kong
	India
	Japan
	Malaysia
	New Zealand
	Philippines
	Singapore
	South Korea
	Taiwan
	Thailand

	
	
	
	
	
	
	
	
	
	
	
	
	

	1995
	1.350
	8.375
	7.740
	32.42
	93.96
	2.507
	1.524
	25.74
	1.416
	772.6
	26.50
	26.49

	1996
	1.283
	8.284
	7.730
	35.51
	108.78
	2.515
	1.454
	26.21
	1.409
	803.5
	27.46
	27.38

	1997
	1.347
	8.301
	7.740
	36.36
	121.06
	2.811
	1.512
	29.71
	1.484
	950.3
	28.75
	28.63

	1998
	1.592
	8.292
	7.750
	41.36
	130.99
	3.801
	1.868
	40.91
	1.674
	1380.0
	33.47
	33.30

	1999
	1.551
	8.260
	7.760
	43.13
	113.73
	3.800
	1.891
	38.38
	1.695
	1189.8
	32.26
	37.88

	2000
	1.727
	8.269
	7.792
	45.00
	107.79
	3.802
	2.206
	44.18
	1.723
	1130.9
	37.27
	40.21

	2001
	1.935
	8.274
	7.799
	46.72
	121.45
	3.802
	2.380
	50.92
	1.793
	1296.4
	33.82
	44.52

	2002
	1.867
	8.306
	7.800
	48.62
	125.18
	3.805
	2.156
	51.72
	1.791
	1248.4
	34.60
	43.05

	2003
	1.550
	8.270
	7.790
	45.50
	115.50
	3.801
	1.728
	55.00
	1.736
	1190.4
	34.30
	41.56

	2004
	1.300
	8.250
	7.780
	45.50
	105.00
	3.800
	1.480
	56.00
	1.690
	1180.0
	33.30
	39.30

	2005
	1.300
	8.250
	7.780
	45.50
	105.00
	3.800
	1.480
	56.00
	1.690
	1180.0
	33.30
	39.30

	2006
	1.300
	8.250
	7.780
	45.50
	105.00
	3.800
	1.480
	56.00
	1.690
	1180.0
	33.30
	39.30

	2007
	1.300
	8.250
	7.780
	45.50
	105.00
	3.800
	1.480
	56.00
	1.690
	1180.0
	33.30
	39.30

	2008
	1.300
	8.250
	7.780
	45.50
	105.00
	3.800
	1.480
	56.00
	1.690
	1180.0
	33.30
	39.30


Source: Dodona Research

Companies

A reference table overleaf lays out the leading circuits in the Asia Pacific region. Joint ventures are still common in the region (though several have been unwound in the last two or three years). As a further complication, some of the large Australian circuits own stakes in each other’s cinemas; these instances are noted.

Although a circuit-by-circuit assessment is probably the best way to assess the importance of the various operators in the market, because many companies have shares in more than one circuit it is cumbersome. A table below therefore puts a different slant on the data overleaf by adding up the screen counts of each circuit in which the companies listed own stakes.

Adding all its joint ventures to its Australian circuit means Village Roadshow leapfrogs Amalgamated Holdings as the leading regional operator, while Warner Bros International Theatres also moves up the ranking. The former plantation company from Malaysia, PPB Holdings, emerges as the eighth largest investor in cinemas despite not operating any. Just thirteen companies have interests in more than 100 cinema screens in Asia.

Leading Circuit Owners in the Asia Pacific Region December 2003

	
	Screens

	
	

	Village Roadshow
	499

	Amalgamated Holdings
	469

	Warner Bros International Theatres
	423

	Toho
	383

	Hoyts
	366

	Golden Harvest
	216

	Shochiku
	158

	PPB Holdings
	132

	CJ Entertainment
	131

	SM Prime
	130

	Reading Entertainment
	124

	Major Cineplex
	123

	UCI
	108

	EGV
	98

	SF Cinema City
	90

	AMC
	90

	SKYCITY Leisure
	78

	Robinsons
	70

	Lark International
	60


Source: Dodona Research

Leading Circuits in the Asia Pacific Region December 2003

	Circuit
	Country of operation
	Screens
	Ownership
	Notes

	
	
	
	
	

	Greater Union/Birch, Carroll & Coyle
	Australia
	469
	Amalgamated Holdings 
	a

	Toho
	Japan
	383
	
	

	Hoyts Cinemas
	Australia (312), New Zealand (54)
	366
	
	b

	Warner Mycal
	Japan
	337
	Warner Bros 50%/Mycal 50%
	

	Village Roadshow
	Australia
	228
	
	c

	Shochiku
	Japan
	158
	
	

	CJ Entertainment
	South Korea
	131
	
	

	SM Prime
	The Philippines
	130
	
	

	Major Cineplex
	Thailand
	123
	
	

	Toei
	Japan
	105
	
	

	Reading Cinemas
	Australia (93), New Zealand (10)
	103
	Reading Entertainment
	d

	EGV
	Thailand
	98
	Entertain Theatres
	

	SF Cinema City
	Thailand
	90
	
	

	AMC
	Japan (79), Hong Kong (11)
	90
	
	

	Warner Village Cinemas
	Taiwan
	86
	Warner Bros 50%/Village Roadshow 50%
	

	Golden Screen Cinemas
	Malaysia
	86
	Golden Harvest 50%/PPB Holdings 50%
	

	Robinsons
	The Philippines
	70
	
	

	Village SKYCITY Cinemas 
	New Zealand 
	68
	Village Roadshow 50%/SKYCITY Leisure 50%
	e

	United Cinemas International JV
	Japan
	62
	UCI 50%/Sumitomo Corporation 40%/Kadokawa Shoten 10%
	

	Golden Village
	Singapore
	58
	Golden Harvest 50%/Village Roadshow 50%
	

	Lotte Group
	South Korea
	53
	
	

	Nippon Herald 
	Japan
	50
	
	

	Palace Cinemas
	Australia
	49
	Village Roadshow 50%/Palace 50%
	f 

	Megabox Cineplex
	South Korea
	48
	Mediaplex 50%/Loews Cineplex 50%
	

	Tanjong Golden Village
	Malaysia
	46
	Tanjong Entertainment 58%/Golden Harvest 33%/PPB Holdings 8%
	

	United Cinemas International
	Japan (27), Taiwan (19)
	46
	UCI
	

	Edko Films
	Hong Kong
	41
	
	

	Good Fellas
	South Korea (28), Vietnam (12)
	40
	
	


Leading Circuits in the Asia Pacific Region December 2003 (continued)

	Circuit
	Country of operation
	Screens
	Ownership
	Notes

	
	
	
	
	

	Shaw Organisation
	Singapore
	39
	
	

	Anderson Cinemas
	Australia
	39
	
	g

	Thana Cineplex
	Thailand
	38
	
	

	UA Cinema Circuit
	Hong Kong
	38
	Lark International
	

	Australian Multiplex Cinemas
	Australia
	37
	
	

	Cinema Service
	South Korea
	32
	
	

	Eng Wah
	Singapore
	29
	
	

	Golden Harvest Entertainment
	Hong Kong
	26
	
	

	Wallis Theatres
	Australia
	25
	
	h

	Gotesco Cinemas
	The Philippines
	24
	
	

	Cinemark
	Taiwan
	24
	
	

	Studio City
	China
	22
	Lark International
	

	Ayala Cinemas
	The Philippines
	21
	
	

	Berkeley Cinemas
	New Zealand
	21
	Reading International 50%/Everard Entertainment 50%
	

	Rialto Entertainment
	New Zealand
	20
	
	i

	Village SKYCITY Cinemas Fiji
	Fiji
	10
	Village Roadshow 33%/SKYCITY Leisure 33%/Dadomar 33%
	


Notes: a  - Village Roadshow holds stakes in some cinemas; Reading Cinemas owns 33% of Mount Gravatt cinema; b - Village Roadshow has stake in 12 New Zealand screens; c - Amalgamated Holdings holds stakes in some cinemas; d - 2 Australian cinemas owned in joint ventures; also owns 33% of Mount Gravatt 16 screen cinema; e - Hoyts has stake in 12 screens; f - Some cinemas in joint ventures with Nova and Luna; g - Hoyts has stake in 8 screens; h - Greater Union has stake in some screens; i - Village SKYCITY has 25% interest in 17 screens; 2 screens jointly owned with Dendy; some screen counts are at alternative dates between September 2003 and January 2004

Source: Dodona Research

Although there are not many large circuits, the degree of concentration in these markets is sometimes quite high. (This apparent conundrum is partly the result of several of these markets having small populations or low screen counts.) The table below shows the percentage of screens in each country operated by the region’s leading circuits (that is, those operating more than 20 screens listed in the previous table). The ratios range from 83% in the case of the mature city state market of Singapore to zero in the case of India, though it is likely that more substantial circuits will soon emerge in the country. After India and China, other countries where there appears to be scope for further consolidation are Taiwan, the Philippines and South Korea.

Exhibitor Concentration in the Asia Pacific Region December 2003

	screens
	Largest circuits
	All screens
	Concentration ratio (%)

	
	
	
	

	Singapore
	126
	152
	82.9

	Hong Kong
	116
	169
	68.6

	Thailand
	349
	520
	67.1

	Australia
	1252
	1880
	66.6

	Malaysia
	132
	200
	66.0

	New Zealand
	161
	340
	47.4

	Japan
	1201
	2681
	44.8

	South Korea
	292
	1100
	26.5

	Philippines
	245
	1000
	24.5

	Taiwan
	129
	671
	19.2

	China
	22
	2000
	1.1

	India
	0
	11000
	0.0

	
	
	
	

	Total
	3997
	21713
	18.4


Source: Dodona Research

AUSTRALIA

Audience

In common with other developed countries, Australia’s cinema audience is growing older in line with trends in the population as a whole. The propensity of young people to visit the cinema is, however, greater, so that 14-17 year olds, for example, account for 10% of visits but only 6% of adults, while the 50+ age group accounts for only 24% of visits but 34% of the adult population.

Audience by Age 1997-2002

	% 
	1997
	1998
	1999
	2000
	2001
	2002
	% population 2002

	
	
	
	
	
	
	
	

	14-17
	13
	12
	12
	11
	10
	10
	6

	18-24
	21
	21
	23
	23
	18
	21
	13

	25-34
	23
	23
	22
	23
	22
	22
	19

	35-49
	23
	23
	23
	22
	27
	23
	27

	50+
	20
	21
	20
	21
	24
	24
	34


Note: cinema visits in three month period

Source: Val Morgan, Roy Morgan Research Centre

Again as elsewhere, cinema-going is primarily a big city pursuit in Australia. Using data regarding the proportion of cinema-goers in the population and frequency of visit data, it can be calculated that 68.4 million, out of a national total of 92.5 million admissions occurred in state capitals – a somewhat higher proportion, at 74%, than the 58% of the population residing in these urban areas. This calculation requires the more or less defensible assumption that children, on average, attend cinemas as frequently as adults.

A much bigger question mark is raised over the figures by a note to the source data, which indicates a change occurred, between 1996 and 1998, in the method of estimating annual frequency from the three-month survey data. A similar calculation to that below for 1996 results in the absurd conclusion that there were a total of 86.5 million admissions in these capitals in 1996, compared to the national figure of 74 million. The inference is that the change made was mainly to eliminate over-claiming of cinema visits by survey respondents; but the extent of over-claiming here (and universally in survey data relating cinema-going) is a warning not to take survey-based consumer data too seriously. 

Audience by State Capital 2002

	
	Population (million)
	Cinema-goers (%)
	Frequency
	Visits (million)

	
	
	
	
	

	Sydney
	3.997
	69.7
	8.6
	23.961

	Melbourne
	3.367
	73.0
	8.0
	19.661

	Adelaide
	1.073
	74.6
	7.7
	6.161

	Brisbane
	1.628
	72.6
	8.5
	10.044

	Perth
	1.340
	75.3
	8.5
	8.577


Source: Val Morgan, Roy Morgan Research Centre, Dodona Research

Films 

Approximately 250 films a year are released in Australia; of these 20 or so are usually Australian. With the exception of the United Kingdom, few films from Europe are released.

Releases by Nationality of Film 1985-2002

	
	Australia
	United States
	United Kingdom
	France
	Other Europe
	Other
	Total

	
	
	
	
	
	
	
	

	1985
	17
	136
	25
	4
	5
	7
	194

	1986
	25
	155
	25
	8
	10
	11
	234

	1987
	22
	168
	18
	12
	14
	16
	250

	1988
	22
	167
	31
	10
	22
	15
	267

	1989
	23
	163
	35
	14
	19
	21
	275

	1990
	17
	153
	20
	26
	14
	17
	247

	1991
	15
	149
	21
	16
	16
	16
	233

	1992
	23
	135
	28
	9
	15
	13
	223

	1993
	19
	172
	13
	14
	17
	21
	256

	1994
	20
	153
	22
	17
	13
	21
	246

	1995
	13
	171
	23
	17
	13
	15
	252

	1996
	20
	190
	25
	12
	10
	19
	276

	1997
	25
	184
	21
	17
	13
	20
	280

	1998
	19
	189
	29
	12
	5
	18
	272

	1999
	21
	174
	28
	5
	11
	13
	252

	2000
	17
	167
	29
	14
	6
	12
	245

	2001
	27
	163
	15
	11
	9
	20
	245

	2002
	21
	170
	25
	12
	12
	18
	258


Note: data for Australian films includes some shorts and documentaries

Source: Motion Picture Distributors Association of Australia, Australian Film Commission

It is expected that 2003 will see the share of domestic pictures fall below 4% (it was reported to be 3.7% up to the end of November). Given the large investments made in production facilities in recent years, this, together with the soaring exchange value of the Australian dollar versus the US version, is a trend the local industry will be keen to see reversed.

Australian Films 1980-2002

	AUD million
	Gross box office 
	% total

	
	
	

	1980
	14.1
	9.2

	1981
	24.2
	13.9

	1982
	34.5
	16.4

	1983
	16.5
	7.9

	1984
	8.7
	5.6

	1985
	8.8
	5.5

	1986
	44.4
	23.5

	1987
	16.2
	8.9

	1988
	39.8
	17.8

	1989
	16.1
	6.3

	1990
	6.7
	2.4

	1991
	19.1
	5.9

	1992
	30.0
	9.0

	1993
	24.7
	6.4

	1994
	46.6
	9.8

	1995
	19.8
	3.9

	1996
	43.7
	8.1

	1997
	28.4
	4.9

	1998
	25.5
	4.1

	1999
	21.2
	3.0

	2000
	54.2
	7.9

	2001
	63.5
	7.8

	2002
	41.8
	4.9


Source: Australian Film Commission

Like all small countries, one of the problems facing the Australian film industry, as it seeks to compete in international markets, is the low level of budgets available. This stems from the limited box office returns available from the home market: while Australians are enthusiastic cinema-goers, visiting nearly five times a year each, there are only 20 million of them and ticket prices are low.

Australian Feature Film Investment 1996-2002

	AUD million
	Productions
	Government
	Australian
investors
	Foreign
investors
	Total

	
	
	
	
	
	

	1995/96
	25
	37.2
	15.8
	36.5
	89.5

	1996/97
	34
	46.6
	35.9
	32.3
	114.8

	1997/98
	37
	31.6
	23.5
	107.7
	162.8

	1998/99
	41
	38.0
	32.4
	48.1
	118.5

	1999/00
	31
	26.9
	18.8
	81.4
	127.1

	2000/01
	26
	43.5
	16.0
	22.0
	81.5

	2001/02
	30
	28.9
	45.9
	56.5
	131.3


Note: excludes co-productions

Source: Australian Film Commission

One response to this problem, especially in English-speaking countries, is to seek to co-produce with the US studios, and this route has been taken by Village Roadshow, notably in co-producing the Matrix films with Warner Bros. Village is still an active production investor in purely domestic films, however, and dominates distribution in this sector by its ability to secure the strongest commercial product.

Top Ten Australian Films 2002

	Title
	Country of Origin
	Distributor
	Gross box office 
(AUD million)

	
	
	
	

	Crackerjack
	Australia
	Village Roadshow
	7.703

	Rabbit-Proof Fence
	Australia
	Becker/Ocean
	7.511

	Dirty Deeds
	Australia
	Hoyts
	5.034

	Charlotte Gray
	Australia/
UK/Germany
	UIP
	4.200

	Crocodile Hunter: 
Collision Course
	Australia/USA
	Twentieth Century Fox
	3.900

	The Hard Word
	Australia
	Village Roadshow
	2.900

	Lantana
	Australia/Germany
	Palace
	2.400

	The Nugget
	Australia
	Village Roadshow
	1.900

	Blurred
	Australia
	Becker/Manga
	1.400

	Garage Days
	Australia
	Twentieth Century Fox
	1.300


Note: Lantana gross is 2002 only, the film earned AUD 9.9 million in 2001

Source: Australian Film Commission

As the local distributor for Warner Bros, Village is aided in keeping this position by its established ability to secure playdates for films. Ironically, in 2002, only two of its five strongest films came from Warner, at least directly: two more were from New Line, while My Big Fat Greek Wedding was the result of Village’s activity in picking up independent films.

Top 20 Films 2002

	Title
	Country of Origin
	Distributor
	Gross box office 
(AUD million)

	
	
	
	

	Star Wars: Episode II - 
Attack of the Clones
	USA
	Twentieth Century Fox
	33.811

	The Lord of the Rings: 
The Fellowship of the Ring
	USA/New Zealand
	Village Roadshow
	31.928

	Spider-Man
	USA
	Columbia TriStar
	30.816

	Harry Potter and 
The Chamber of Secrets
	USA
	Warner Bros
	30.340

	My Big Fat Greek Wedding
	USA
	Village Roadshow
	23.978

	Ocean's Eleven
	USA
	Village Roadshow
	22.234

	Ice Age
	USA
	Twentieth Century Fox
	20.489

	A Beautiful Mind
	USA
	UIP
	19.792

	Austin Powers in Goldmember
	USA
	Village Roadshow
	19.372

	Scooby-Doo
	USA/Australia
	Warner Bros
	18.214

	Monsters, Inc
	USA
	Buena Vista
	18.168

	Men in Black 2
	USA
	Columbia TriStar
	17.617

	The Lord of the Rings: 
The Two Towers
	USA/New Zealand
	Village Roadshow
	17.573

	Die Another Day
	USA/UK
	Twentieth Century Fox
	13.670

	Lilo & Stitch
	USA
	Buena Vista 
	12.927

	The Bourne Identity
	USA/Germany/
Czech Republic
	UIP
	12.894

	Bend It Like Beckham
	UK/Germany
	Icon
	12.719

	Minority Report
	USA
	Twentieth Century Fox
	12.023

	Signs
	USA
	Buena Vista 
	11.973

	Harry Potter and 
the Philosopher's Stone
	USA
	Warner Bros
	11.044


Source: Motion Picture Distributors Association of Australia

There is a widespread view in Australia’s exhibition industry that the market is now mature, with few opportunities to increase returns by building new cinema complexes. This view is perhaps confirmed by the data below, which looks at the box office performance of the top 50 films over the 1998 to 2002 period. It is striking that for the last four of these years most of the fluctuation in the market has been due to the box office performance of the top 20 pictures. This is mostly easily seen in the admissions data at the foot of the table (admissions here have been estimated by dividing box office by the average ticket price for each of the years in question). If the fairly obvious point that cinema-goers will make extra efforts to see the biggest, most popular pictures is accepted, the converse would be that building new cinemas conveniently close to the audience should disproportionately benefit the second tier of films. Whether this conjecture is accepted or not, what is certainly the case is that admissions to films outside the top 20 have been noticeably flat for the last four years.

Box Office of Top 50 Films 1998-2002

	AUD million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Film ranked 1
	47.327
	38.636
	30.721
	32.046
	33.811

	Film ranked 2
	19.311
	28.279
	22.478
	31.266
	31.928

	Film ranked 3
	18.724
	22.326
	20.390
	27.432
	30.816

	Film ranked 4
	18.079
	22.307
	19.016
	22.534
	30.340

	Film ranked 5
	17.162
	20.831
	17.218
	22.404
	23.978

	Film ranked 6
	16.930
	18.107
	16.881
	20.262
	22.234

	Film ranked 7
	16.612
	14.634
	16.163
	20.049
	20.489

	Film ranked 8
	14.672
	14.204
	14.144
	18.773
	19.792

	Film ranked 9
	14.310
	12.638
	13.772
	18.204
	19.372

	Film ranked 10
	13.741
	12.117
	13.063
	16.561
	18.214

	Film ranked 11
	13.494
	12.009
	11.564
	15.902
	18.168

	Film ranked 12
	12.458
	11.806
	11.449
	14.923
	17.617

	Film ranked 13
	11.565
	11.692
	11.365
	14.799
	17.573

	Film ranked 14
	10.994
	11.400
	11.068
	14.489
	13.670

	Film ranked 15
	9.691
	11.224
	11.013
	12.792
	12.927

	Film ranked 16
	9.560
	11.139
	10.934
	12.093
	12.894

	Film ranked 17
	9.261
	9.785
	10.338
	11.660
	12.719

	Film ranked 18
	9.094
	9.779
	9.616
	11.638
	12.023

	Film ranked 19
	8.646
	9.336
	8.631
	11.455
	11.973

	Film ranked 20
	8.134
	9.015
	8.300
	11.283
	11.044

	Film ranked 21
	8.100
	8.855
	8.082
	10.754
	10.840

	Film ranked 22
	7.711
	8.450
	8.063
	10.654
	10.609

	Film ranked 23
	7.664
	8.185
	8.015
	10.439
	10.585

	Film ranked 24
	7.416
	8.114
	7.987
	10.337
	10.168

	Film ranked 25
	7.188
	8.059
	7.527
	10.261
	10.148

	Film ranked 26
	7.019
	7.434
	7.514
	10.243
	9.963

	Film ranked 27
	6.161
	7.407
	7.158
	10.063
	9.332

	Film ranked 28
	6.073
	7.314
	7.133
	9.883
	8.829

	Film ranked 29
	5.866
	7.063
	7.071
	9.315
	8.239

	Film ranked 30
	5.857
	6.633
	6.775
	8.928
	7.703

	Film ranked 31
	5.763
	6.613
	6.710
	8.515
	7.629

	Film ranked 32
	5.367
	6.457
	6.522
	8.112
	7.511

	Film ranked 33
	5.311
	6.093
	6.474
	8.108
	7.312

	Film ranked 34
	4.776
	5.960
	6.423
	8.023
	7.282

	Film ranked 35
	4.711
	5.898
	6.184
	7.759
	6.827

	Film ranked 36
	4.611
	5.841
	6.040
	7.571
	6.788

	Film ranked 37
	4.387
	5.774
	5.724
	7.419
	6.289

	Film ranked 38
	4.381
	5.621
	5.718
	7.354
	6.287

	Film ranked 39
	4.366
	5.593
	5.598
	7.066
	6.246

	Film ranked 40
	4.329
	5.509
	5.431
	6.690
	6.117

	Film ranked 41
	4.281
	5.442
	5.378
	6.398
	5.859

	Film ranked 42
	4.233
	5.266
	5.301
	6.248
	5.816

	Film ranked 43
	4.213
	5.220
	5.236
	5.821
	5.720

	Film ranked 44
	4.149
	5.205
	5.226
	5.737
	5.449

	Film ranked 45
	4.090
	5.112
	5.113
	5.691
	5.407

	Film ranked 46
	4.044
	4.997
	4.903
	5.690
	5.346

	Film ranked 47
	3.916
	4.881
	4.788
	5.513
	5.193

	Film ranked 48
	3.910
	4.700
	4.724
	4.974
	5.034

	Film ranked 49
	3.878
	4.694
	4.715
	4.966
	4.804

	Film ranked 50
	3.767
	4.596
	4.693
	4.934
	4.757


Box Office of Top 50 Films 1998-2002 (continued)

	AUD million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Top 20
	299.766
	311.265
	288.124
	360.564
	391.585

	21-50
	157.538
	186.987
	186.228
	233.464
	218.093

	Rest
	171.996
	205.848
	215.106
	218.357
	235.122

	Total
	629.300
	704.100
	689.458
	812.385
	844.800

	
	
	
	
	
	

	% top 20
	47.6
	44.2
	41.8
	44.4
	46.4

	% top 50
	72.7
	70.8
	68.8
	73.1
	72.2

	
	
	
	
	
	

	Estimated admissions (million)
	
	
	

	
	
	
	
	
	

	Top 20
	38.0
	38.9
	34.4
	41.1
	42.9

	21-50
	20.0
	23.4
	22.2
	26.6
	23.9

	Rest
	21.8
	25.7
	25.6
	24.9
	25.8

	Total
	79.8
	88.0
	82.2
	92.5
	92.5


Source: Motion Picture Distributors Association of Australia, Dodona Research

Distribution 

As noted earlier, Roadshow Distributors handle Warner Bros product in Australia. All the other studios have their own distribution arms and, with Roadshow, they control more than 90% of the market.

Leading Distributors Market Share 1999-2002

	% box office
	1999
	2000
	2001
	2002

	
	
	
	
	

	UIP
	20.4
	34.9
	34.7
	13.5

	Roadshow
	27.9
	26.4
	29.0
	32.8

	Buena Vista
	19.7
	16.0
	13.4
	13.4

	Fox
	13.0
	6.4
	11.1
	15.4

	Columbia TriStar
	11.1
	15.4
	10.2
	17.2

	Other
	7.9
	0.9
	1.6
	7.7

	
	
	
	
	

	Total
	100.0
	100.0
	100.0
	100.0


Note: based on top 50 films 

Source: Motion Picture Distributors Association of Australia, Dodona Research

Cinemas

There were an estimated 1,880 cinema screens operating in Australia in 2003, about the same number as the previous year. Growth in screen numbers has been decelerating since 1999 and is likely to remain modest in the future.

Cinema Sites, Screens and Seats 1980-2002

	
	Sites
	Screens
	Seats (000)

	
	
	
	

	1980
	713
	829
	378

	1981
	723
	842
	384

	1982
	711
	833
	381

	1983
	737
	863
	395

	1984
	702
	822
	377

	1985
	573
	742
	324

	1986
	509
	676
	295

	1987
	506
	645
	303

	1988
	520
	712
	285

	1989
	501
	772
	286

	1990
	510
	851
	295

	1991
	522
	885
	301

	1992
	510
	906
	296

	1993
	518
	951
	300

	1994
	537
	1028
	312

	1995
	557
	1137
	332

	1996
	551
	1251
	356

	1997
	563
	1422
	387

	1998
	567
	1576
	413

	1999
	580
	1748
	446

	2000
	554
	1817
	453

	2001
	547
	1855
	463

	2002
	547
	1872
	464


Source: Motion Picture Distributors Association of Australia

Cities, Suburbs and Country

Much of the growth in screens which has occurred since the low point of 1987 has been inspired by a desire to provide cinema-goers with facilities closer to their homes in the suburbs of Australia’s large cities. While the number of cinemas in country towns has more than doubled since 1987, this growth pales in comparison with the six-fold increase in the number of suburban screens. The number of central business district screens, by contrast, has barely increased at all. Non-commercial screens, incidentally are those in non-public locations such as universities and military locations.

Cinema Screens by Location Type 1985-2002

	
	CBD
	Suburban
	Country
	Non-commercial
	Total

	
	
	
	
	
	

	1985
	128
	167
	406
	41
	742

	1986
	121
	150
	364
	41
	676

	1987
	111
	158
	330
	46
	645

	1988
	111
	197
	340
	64
	712

	1989
	116
	250
	345
	61
	772

	1990
	119
	322
	350
	60
	851

	1991
	118
	339
	373
	55
	885

	1992
	116
	371
	366
	53
	906

	1993
	118
	384
	394
	55
	951

	1994
	110
	442
	419
	57
	1028

	1995
	113
	500
	469
	55
	1137

	1996
	118
	547
	536
	50
	1251

	1997
	123
	663
	584
	52
	1422

	1998
	127
	797
	600
	52
	1576

	1999
	123
	890
	694
	41
	1748

	2000
	129
	949
	700
	39
	1817

	2001
	125
	981
	710
	39
	1855

	2002
	121
	980
	732
	39
	1872


Source: Motion Picture Distributors Association of Australia

While the number of country screens has grown much more slowly than suburban ones, box office growth has been almost identical between the two sectors. The reason for this apparent conundrum is that box office per screen used to be very low at country cinemas – probably due to a combination of part-time operation, lower prices and difficulty in getting product – whereas now it is catching up with suburban and city centre levels, though it remains significantly lower.

Box Office by Location Type 1988-2002

	AUD million
	CBD
	Suburban
	Country
	Non-commercial

	
	
	
	
	

	1988
	87.0
	68.5
	34.9
	33.4

	1989
	90.6
	85.7
	43.1
	38.1

	1990
	86.2
	119.4
	49.0
	29.8

	1991
	85.4
	160.5
	68.5
	11.4

	1992
	78.0
	171.4
	73.3
	11.7

	1993
	79.7
	200.2
	92.9
	15.9

	1994
	86.5
	241.0
	117.3
	31.0

	1995
	82.1
	265.0
	128.7
	25.6

	1996
	73.0
	284.0
	146.0
	34.1

	1997
	79.8
	314.5
	163.1
	26.5

	1998
	72.4
	351.5
	174.6
	30.8

	1999
	72.3
	411.5
	196.8
	23.5

	2000
	52.1
	411.6
	188.8
	36.9

	2001
	57.5
	483.4
	226.9
	44.6

	2002
	55.2
	475.7
	238.4
	75.5


Note: data does not always add exactly to total box office

Source: Motion Picture Distributors Association of Australia

As will be seen Australia’s exhibition sector has a highly oligopolistic structure, which it is tempting to blame for the lack of diversity in film product and, consequently, in distribution. The lack of competition between exhibitors in the market may also be a reason why there is a comparative lack of experimentation with digital cinema: none of the large circuits has installed a projector. There is just one digital projector in Australia, at CineMedia in Melbourne. 

States

Nearly 80% of screens and three-quarters of box office is concentrated in three states: New South Wales, Victoria and Queensland. There are suggestions that the Brisbane area in Queensland has become overscreened; box office per screen is much lower in Queensland than in the other large states.

Cinema Screens by State 1997-2002

	
	1997
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	
	

	New South Wales
	397
	451
	500
	546
	568
	574

	Victoria
	390
	419
	450
	461
	479
	479

	Queensland
	314
	359
	412
	416
	414
	417

	Western Australia
	173
	181
	211
	209
	211
	218

	South Australia
	132
	150
	155
	159
	153
	154

	Tasmania
	16
	16
	20
	26
	30
	30

	
	
	
	
	
	
	

	Total
	1422
	1576
	1748
	1817
	1855
	1872


Source: Motion Picture Distributors Association of Australia

Box Office by State 1999-2002

	AUD million
	1999
	2000
	2001
	2002

	
	
	
	
	

	New South Wales
	238
	232
	273
	273

	Victoria
	180
	171
	202
	202

	Queensland
	137
	130
	154
	158

	Western Australia
	70
	68
	78
	76

	South Australia
	48
	43
	50
	49

	Tasmania
	7
	8
	11
	11

	Unallocated
	23
	37
	44
	76

	
	
	
	
	

	Total
	703
	689
	812
	845


Source: Motion Picture Distributors Association of Australia

Admissions, Revenues and Costs

Aside from the Sydney Olympics, one reason for the break in Australian exhibition’s growth record in 2000 was the introduction of a 10% Goods and Services Tax in July. The price increase this imposed not only resulted in reduced admissions, it also effectively prevented exhibitors from raising their own (net) ticket prices to the public for two years. Combined with a modest increase in film rentals this has meant that the amount of gross margin generated by exhibitors from showing films in 2002 was only 5.4% higher than in 1999.

Growth in concession revenues and screen advertising receipts has been higher; even so total exhibition revenues grew only 12% between 1999 and 2002, while deducting the main cost of sales items, film rental and concession purchases, reduces growth in gross margin to under 10% over the period.

Cinema Revenues and Costs 1998-2002

	AUD million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	79.8
	88.0
	82.2
	92.5
	92.5

	
	
	
	
	
	

	Average ticket price (AUD)
	7.89
	8.00
	8.39
	8.78
	9.13

	Goods and services tax (%)
	
	
	10
	10
	10

	Music rights (%)
	0.33
	0.33
	0.33
	0.33
	0.33

	Average net ticket price (AUD)
	7.86
	7.97
	7.60
	7.96
	8.27

	
	
	
	
	
	

	Gross box office
	629.30
	704.10
	689.46
	812.39
	844.80

	Net box office
	627.22
	701.78
	624.71
	736.09
	765.22

	Average film rental (%)
	39
	40
	40
	41
	42

	Film gross margin
	382.61
	421.07
	374.83
	434.30
	443.83

	
	
	
	
	
	

	Spend per head (AUD)
	2.05
	2.03
	2.29
	2.51
	2.61

	Net spend per head (AUD)
	2.05
	2.03
	2.18
	2.28
	2.37

	Net concession revenue
	163.62
	179.00
	179.26
	211.22
	219.65

	Concession gross margin
	117.80
	128.88
	129.07
	152.08
	158.15

	
	
	
	
	
	

	Gross advertising revenue
	47.00
	56.00
	64.45
	57.95
	66.00

	Exhibitors' screen advertising
	23.50
	28.00
	33.00
	28.97
	33.00

	
	
	
	
	
	

	Total exhibition revenue
	814.34
	908.78
	836.97
	976.29
	1017.86

	Exhibition gross margin
	523.91
	577.95
	536.89
	615.35
	634.97


Source: Dodona Research

Companies

Australian exhibition is dominated by four circuits. Of these, two, Greater Union and Birch, Carroll & Coyle, are owned by the same company: Amalgamated Holdings, while Amalgamated Holdings and Village Roadshow have many links, most notably extensive cross-shareholdings in each others’ cinemas. As these companies almost never compete directly against each other, the number of competitors is effectively reduced to two, Hoyts and the other three circuits. Even then competition is not always completely red in tooth and claw, as Hoyts shares a small number of complexes with Greater Union; finally, the fifth-placed circuit in the market, Reading, recently invested in a one-third share of a cinema with Village Roadshow and Birch, Carroll & Coyle.

Leading Exhibitors 1998-2003 

	screens
	1998
	1999
	2000
	2001 
	2002
	2003

	
	
	
	
	
	
	

	Hoyts
	268
	300
	341
	338
	340
	312

	Greater Union
	183
	184
	217
	234
	234
	238

	Birch, Carroll & Coyle
	186
	202
	214
	220
	223
	231

	Village Roadshow
	206
	214
	222
	232
	231
	228

	Reading Australia
	
	
	81
	93
	93
	93

	Other 
	733
	848
	742
	738
	751
	778

	
	
	
	
	
	
	

	Total
	1576
	1748
	1817
	1855
	1872
	1880


Source: Motion Picture Distributors Association of Australia, Dodona Research

Greater Union Organisation

Amalgamated Holdings Limited

49 Market Street

Sydney, NSW 2000

Telephone +61 2 9373 6600

www.ahl.com.au 

As the operator of the second and third largest circuits in Australia, Amalgamated Holdings is the dominant force in Australian exhibition with around a quarter of the country’s total screens operating under one of its fascias. The company also has a long history of activity in supplying cinema equipment and in film laboratories; a 50% share in Roadshow Distributors; and is one of the temporary owners of the Val Morgan cinema advertising business, which was acquired by a consortium of Amalgamated Holdings, Hoyts and Village Roadshow following its insolvency in January 2003. Approval of the deal was given by the Australian Competition and Consumer Commission on condition that two of the companies sold their stakes within 18 months – with the option to set up rival businesses when they had done so.

In the international market, the company is a partner of Kieft & Kieft, mainly in Germany, and in a smaller way with the Dutch exhibitor Wolff. It is also involved in a joint venture operating cinemas in the United Arab Emirates. A press report in November 2003 suggested the company was interested in buying out its partners in Kieft & Kieft.

Amalgamated Holdings is also active in other leisure areas, namely hotels, operation of a ski resort, ownership of Sydney’s State Theatre, cruise boats in Sydney harbour, catering and a wildlife park. Strategic investments, in the table below, relates to Roadshow Distributors, Val Morgan and property interests.

Amalgamated Holdings Revenues by Segment 2002-2003 

	AUD 000
	2002 
	2003

	
	
	

	Revenue
	
	

	Cinema exhibition
	101362
	107761

	Entertainment technology
	82095
	52622

	Hotels
	84052
	85415

	Ski resort
	36657
	43612

	Leisure/attractions
	26005
	27999

	Strategic investments
	
	41830

	Other
	17530
	5614

	Unallocated
	4210
	4195

	
	
	

	Total
	351911
	369048

	
	
	

	Result
	
	

	Cinema exhibition
	24365
	19452

	Entertainment technology
	11696
	22068

	Hotels
	8164
	9214

	Ski resort
	6625
	10368

	Leisure/attractions
	-1340
	-2087

	Strategic investments
	7439
	-23413

	Other
	7638
	873

	
	
	

	Total
	64587
	36475


Note: years to June

Although Amalgamated Holdings recently disposed of its investment in Village Roadshow Corporation, and thus its indirect investment in Village Roadshow, it retains a considerable involvement with the latter, not only through its joint ownership of Roadshow Distributors but also through many cinema partnerships. Village’s stakes in Greater Union and Birch, Carroll & Coyle cinemas are noted in the tables overleaf. Greater Union also has shares in many Village cinemas, noted later in the profile of Village. The company also has partnerships with other exhibitors: Reading has a third share of Birch, Carroll & Coyle’s Mount Gravatt cinema, for example, and Greater Union is believed to have long-standing stakes in two Wallis Theatres cinemas.

Greater Union Organisation Circuit October 2003 

	Cinema
	Location
	City
	State
	Screens
	Seats
	Owner(s)
	Open
	Notes

	
	
	
	
	
	
	
	
	

	Civic Cinemas
	Canberra
	Canberra
	ACT
	3
	
	
	
	

	Manuka
	Manuka
	Canberra
	ACT
	6
	
	
	
	

	Bass Hill Drive In
	Bass Hill
	Bass Hill
	NSW
	2
	
	
	
	

	Campbelltown
	Campbelltown
	Campbelltown
	NSW
	9
	1864
	Village Roadshow 50%/Greater Union 50%
	Apr-90
	

	Glendale
	Glendale
	Newcastle
	NSW
	8
	2076
	Village Roadshow 50%/Greater Union 50%
	Dec-96
	

	Newcastle City
	Newcastle
	Newcastle
	NSW
	3
	
	
	
	

	Shellharbour
	Shellharbour
	Shellharbour
	NSW
	8
	
	
	
	

	Blacktown Drive In
	Blacktown
	Sydney
	NSW
	2
	
	
	
	

	Castle Hill
	Castle Hill
	Sydney
	NSW
	16
	3664
	Village Roadshow 50%/Greater Union 50%
	Aug-93
	10 screens Sep-99

	Double Bay
	Double Bay
	Sydney
	NSW
	2
	
	
	
	

	Hurstville
	Hurstville
	Sydney
	NSW
	8
	1946
	Village Roadshow 50%/Greater Union 50%
	Jun-90
	

	Liverpool
	Liverpool
	Sydney
	NSW
	12
	3437
	Village Roadshow 50%/Greater Union 50%
	Oct-96
	

	Macquarie
	Macquarie
	Sydney
	NSW
	16
	2320
	Village Roadshow 50%/Greater Union 50%
	Sep-94
	8 screens Apr-00

	Miranda
	Miranda
	Sydney
	NSW
	8
	2086
	Village Roadshow 50%/Greater Union 50%
	Sep-92
	

	Mosman Cinemas
	Mosman
	Sydney
	NSW
	2
	
	
	
	

	Hornsby
	Sydney
	Sydney
	NSW
	9
	2259
	Village Roadshow 50%/Greater Union 50%
	Nov-01
	

	Tuggerah
	Tuggerah Lake
	The Entrance
	NSW
	8
	2164
	Village Roadshow 50%/Greater Union 50%
	Oct-95
	

	Wollongong City
	Wollongong
	Wollongong
	NSW
	3
	
	
	
	

	Adelaide City
	Adelaide
	Adelaide
	SA
	5
	
	
	
	

	Arndale
	Kilkenny
	Adelaide
	SA
	8
	1920
	Village Roadshow 50%/Greater Union 50%
	Sep-99
	

	Marion
	Marion
	Adelaide
	SA
	30
	5676
	Village Roadshow 50%/Greater Union 50%
	Nov-97
	

	Burwood
	Burwood
	Melbourne
	VIC
	12
	2367
	Village Roadshow 50%/Greater Union 50%
	Nov-00
	

	Melbourne City 
	Melbourne
	Melbourne
	VIC
	6
	
	
	
	

	Morley
	Morley
	Morley
	WA
	8
	2415
	Village Roadshow 50%/Greater Union 50%
	Oct-94
	

	Innaloo
	Innaloo
	Perth
	WA
	16
	4151
	Village Roadshow 50%/Greater Union 50%
	Dec-90
	5 screens Apr-98

	Joondalup
	Joondalup
	Perth
	WA
	6
	1466
	Village Roadshow 50%/Greater Union 50%
	Nov-98
	

	Whitford City
	Whitford
	Perth
	WA
	6
	1924
	Village Roadshow 50%/Greater Union 50%
	Nov-96
	

	George Street 
	Sydney
	Sydney
	NSW
	*17
	
	
	Nov-99
	


Greater Union Organisation Circuit October 2003 (continued)

	Cinema
	Location
	City
	State
	Screens
	Seats
	Owner(s)
	Open
	Notes

	
	
	
	
	
	
	
	
	

	Regent Centre
	Brisbane
	Brisbane
	QU
	**4
	1978
	
	
	

	Myer Centre
	Brisbane
	Brisbane
	QU
	***8
	1823
	
	
	

	
	
	
	
	
	
	
	
	

	Total
	
	
	
	238
	
	
	
	


Note: * Greater Union operates 11 screens, ** Greater Union operates 2 screens, *** Greater Union operates 3 screens; the other screens in these shared complexes are operated by Hoyts

Source: Greater Union Organisation, Dodona Research

Birch, Carroll & Coyle Circuit October 2003 

	Cinema
	Location
	City
	State
	Screens
	Owner(s)

	
	
	
	
	
	

	Coffs Harbour
	Coffs Harbour
	Coffs Harbour
	NSW
	5
	

	Lismore
	Lismore
	Sydney
	NSW
	4
	

	Casaurina
	Darwin
	Darwin
	NT
	7
	Village Roadshow 50%/Greater Union 50%

	Darwin City
	Darwin
	Darwin
	NT
	5
	

	Browns Plains
	Browns Plains
	Brisbane
	QLD
	8
	Village Roadshow 33%/Greater Union 33%/other 33%

	Capalaba
	Capalaba
	Brisbane
	QLD
	8
	Village Roadshow 50%/Greater Union 50%

	Carindale
	Carindale
	Brisbane
	QLD
	8
	Village Roadshow 50%/Greater Union 50%

	Chermside
	Chermside
	Brisbane
	QLD
	16
	Village Roadshow 50%/Greater Union 50%

	Indooroopilly
	Indooroopilly
	Brisbane
	QLD
	16
	Village Roadshow 50%/Greater Union 50%

	Ipswich City Cinema
	Ipswich
	Brisbane
	QLD
	6
	Village Roadshow 50%/Greater Union 50%

	Pacific 8 Cinemas
	Loganholme
	Brisbane
	QLD
	8
	

	Garden City
	Mount Gravatt
	Brisbane
	QLD
	16
	Village Roadshow 33%/Greater Union 33%/Reading 33%

	Strathpine
	Strathpine
	Brisbane
	QLD
	8
	Village Roadshow 50%/Greater Union 50%

	Toombul
	Toombul
	Brisbane
	QLD
	8
	Village Roadshow 50%/Greater Union 50%


Birch, Carroll & Coyle Circuit October 2003 (continued)

	Cinema
	Location
	City
	State
	Screens
	Owner(s)

	
	
	
	
	
	

	Cairns
	Cairns
	Cairns
	QLD
	6
	

	Cairns City
	Cairns
	Cairns
	QLD
	5
	

	Earlville
	Cairns
	Cairns
	QLD
	6
	

	Coolangatta
	Coolangatta
	Coolangatta
	QLD
	6
	

	Pacific Fair
	Harbourtown
	Gold Coast
	QLD
	12
	

	Robina
	Robina
	Gold Coast
	QLD
	6
	

	Australia Fair Cinemas
	Southport
	Gold Coast
	QLD
	10
	

	Mermaid Cinemas
	Surfers Paradise
	Gold Coast
	QLD
	5
	

	Mackay
	Mackay
	Mackay
	QLD
	6
	

	Mackay Mount Pleasant 
	Mackay
	Mackay
	QLD
	5
	

	Maroochydore
	Maroochydore
	Maroochydore
	QLD
	12
	

	Morayfield
	Morayfield
	Morayfield
	QLD
	8
	Village Roadshow 50%/Greater Union 50%

	Rockhampton North
	Rockhampton
	Rockhampton
	QLD
	6
	

	Toowoomba Strand
	Toowoomba
	Toowoomba
	QLD
	5
	

	Toowoomba Grand Central
	Toowoomba
	Toowoomba
	QLD
	5
	

	Townsville
	Townsville
	Townsville
	QLD
	5
	

	
	
	
	
	
	

	Total
	
	
	
	231
	


Source: Greater Union Organisation, Dodona Research

Amalgamated Holdings has consistently earned profits in the last four years and, after cutting back on new investment in the last two years, has used its positive cash flows from operations to pay down debt.

Amalgamated Holdings Profit and Loss Account 2000-2003

	AUD 000
	2000
	2001
	2002
	2003

	
	
	
	
	

	Revenue from sale of goods
	107711
	103358
	101177
	100153

	Revenue from rendering of services
	214890
	208808
	215989
	178407

	Other revenue 
	21906
	33342
	34745
	90488

	Total revenue
	244507
	345508
	351911
	369048

	Depreciation and amortisation
	-22924
	-22383
	-23511
	-22721

	Borrowing costs
	-15084
	-18476
	-19467
	-15274

	Employee expenses
	-92898
	-94277
	-97147
	-92098

	Film expenses
	-59688
	-64207
	-68720
	-45449

	Occupancy expenses
	-35274
	-35430
	-35832
	-37980

	Purchases and other direct expenses
	
	-43996
	-42211
	-36403

	Advertising, commissions and marketing expenses
	
	-11626
	-10893
	-10936

	Proceeds of fixed asset sales
	
	-8841
	-11052
	-86406

	Provision for associate and partnerships
	
	-3337
	-2137
	-2086

	Other expenses
	-94314
	-23756
	-22764
	-21081

	Associates
	951
	-143
	4713
	4238

	Partnerships
	15215
	10351
	13004
	12217

	Unit Trusts
	4505
	4642
	3552
	2489

	Pre-tax profit
	44996
	34029
	39446
	17558

	Tax
	-17030
	-10626
	-9634
	-9751

	Extraordinary items
	-1355
	-512
	-1414
	22479

	Net profit
	26611
	22891
	28398
	30286


Note: years to June

Amalgamated Holdings Cash Flow Statement 2000-2003 

	AUD 000
	2000
	2001
	2002
	2003

	
	
	
	
	

	Receipts from customers
	313263
	351491
	346526
	295547

	Payments to suppliers
	-281243
	-294270
	-318199
	-265245

	Dividends received
	3793
	1687
	1538
	833

	Interest income
	1661
	1005
	693
	1310

	Interest costs
	-14572
	-18853
	-18358
	-14683

	Income taxes
	-13878
	-13719
	-16069
	-9945

	Other
	41366
	36041
	42966
	65489

	Net operating cash flows
	50390
	63382
	42083
	73306

	
	
	
	
	

	Payments for fixed assets
	-13985
	-31610
	-23291
	-20761

	Proceeds from fixed asset sales
	10547
	6008
	13405
	521

	Investments
	-44091
	-26205
	-10770
	-40516

	Proceeds from investment sales
	3781
	6358
	2424
	22211

	Loans to other entities
	1882
	800
	2804
	303

	Loans to associates and partnerships
	-776
	-10024
	3601
	33080

	Acquisition of businesses
	
	-250
	-2395
	26407

	Net investing cash flows
	-42642
	-54923
	-7747
	21245

	
	
	
	
	

	Proceeds from share issues
	
	
	
	

	Proceeds from borrowings
	21139
	35000
	281344
	32281

	Repayment of borrowings
	-16452
	-7998
	-321245
	-107782

	Dividends
	-17474
	-14978
	-12482
	-13730

	Net financing cash flows
	-12787
	12024
	-52383
	-89231

	
	
	
	
	

	Net increase in cash
	-5039
	20483
	-18047
	5320

	Cash at start of period
	13022
	7983
	28466
	10419

	Cash at end of period
	7983
	28466
	10419
	15739


Note: years to June

According to the company, Amalgamated Holdings is now planning a large number of new projects at Bondi Junction, Parramatta, Campbelltown, Roselands, Rouse Hill, Miranda, Wollongong, Katora and Blacktown in New South Wales; Karingal, Doncaster and Melbourne Central in Victoria; Helensvale in Queensland; and Midlands in Western Australia. Some of these appear to be replacements for existing complexes, including the Parramatta site which may, like the existing cinema there, be operated by Village Roadshow.

Hoyts Cinemas

Hoyts Corporation

505-523 George Street

Sydney, NSW 2001

Telephone +61 2 9273 7373

www.hoyts.com.au 

Since its acquisition by Consolidated Press Holdings, Hoyts has refocused on the Australian market, disposing of the bulk of its international interests and re-entering, so far on a modest scale, the theatrical distribution market.

Like its compatriots, Hoyts was once a significant presence in international exhibition. Today, however, the company retains only the vestiges of its former international circuit. Its significant presence in the United States is reduced to rump following the sale of the majority of the circuit to Regal; its stake in Cinemex was sold in 2002; all the company’s (never very substantial) European interests have gone except an unsaleable site in the United Kingdom. All that is left is a 50% share in the Hoyts General Cinema South America joint venture and its New Zealand circuit. With more than 300 Australian screens, however, Hoyts has the largest single circuit in the country (though fewer than Greater Union and Birch, Carroll & Coyle combined), one that it is probably safe to assume is solidly profitable.

Unlike the other two large Australian circuits, Hoyts is involved in few joint ventures (though a small number of the screens listed below are believed to be owned with partners). It does share a number of complexes with Greater Union, however, and is an investor in Anderson Cinemas’ Salisbury site. 

Hoyts Cinemas Circuit January 2004 

	Cinema
	Location
	City
	State
	Screens

	
	
	
	
	

	George Street 
	Sydney
	Sydney
	NSW
	*17

	Regent Centre
	Brisbane
	Brisbane
	QU
	**4

	Myer Centre
	Brisbane
	Brisbane
	QU
	***8

	Belconnen
	Belconnen
	Canberra
	ACT
	10

	Tuggeranong
	Greenway
	Canberra
	ACT
	8

	Woden Plaza
	Phillip
	Canberra
	ACT
	8

	Bankstown
	Bankstown
	Sydney
	NSW
	8

	Blacktown
	Blacktown
	Sydney
	NSW
	4

	Charlestown
	Charlestown
	Sydney
	NSW
	6

	Chatswood Westfield
	Chatswood
	Sydney
	NSW
	6

	Chatswood Mandarin
	Chatswood
	Sydney
	NSW
	8

	Erina
	Gosford
	Sydney
	NSW
	8

	Merrylands
	Merrylands
	Sydney
	NSW
	8

	Fox Studios
	Moore Park
	Sydney
	NSW
	15

	Cinema Paris 
	Moore Park
	Sydney
	NSW
	4

	Mount Druitt
	Mount Druitt
	Sydney
	NSW
	8

	Eastgardens
	Pagewood
	Sydney
	NSW
	6

	Penrith Plaza
	Penrith
	Sydney
	NSW
	10

	Broadway
	Sydney
	Sydney
	NSW
	12

	Warringah Mall
	Warringah
	Sydney
	NSW
	9

	Stockland Mall
	Wetherill Park
	Sydney
	NSW
	12

	Gala Cinemas
	Warrawong
	Wollongong
	NSW
	8

	Regent
	Adelaide
	Adelaide
	SA
	3

	Tea Tree Plaza
	Modbury
	Adelaide
	SA
	9

	Norwood
	Norwood
	Adelaide
	SA
	6

	Broadmeadows
	Broadmeadows
	Melbourne
	VIC
	7

	Chadstone
	Chadstone
	Melbourne
	VIC
	16

	Forest Hill
	Forest Hill
	Melbourne
	VIC
	10

	Highpoint
	Marlbyrnong
	Melbourne
	VIC
	16

	Croydon Cinemas
	Melbourne
	Melbourne
	VIC
	4

	Greensborough Plaza
	Melbourne
	Melbourne
	VIC
	8

	Hoyts Cinema Centre
	Melbourne
	Melbourne
	VIC
	4

	Northland
	Northland
	Melbourne
	VIC
	14

	Eastland 
	Ringwood
	Melbourne
	VIC
	12

	Watergardens
	Taylors Lakes
	Melbourne
	VIC
	8

	Millennium
	Fremantle
	Fremantle
	WA
	4

	Queensgate
	Fremantle
	Fremantle
	WA
	6

	Ace Southlands Complex
	Willeton
	Fremantle
	WA
	8

	Garden City
	Booragoon
	Perth
	WA
	8

	Carousel
	Cannington
	Perth
	WA
	14

	Cinema City Hay Street
	Perth
	Perth
	WA
	4

	Hoyts CineCentre
	Perth
	Perth
	WA
	3

	Rockingham
	Rockingham
	Rockingham
	WA
	6

	
	
	
	
	

	Total
	
	
	
	312


Note: * Hoyts operates 6 screens, ** Hoyts operates 2 screens, *** Hoyts operates 5 screens; the other screens in these shared complexes are operated by Greater Union

Source: Hoyts Cinemas

Village Roadshow

Village Roadshow Corporation

206 Bourke Street

Melbourne, VIC 3000

Telephone +61 3 9667 6666

www.villageroadshow.com.au 

Village Roadshow has interests in theatrical exhibition, radio, theme parks, film distribution and film production. The company is 47.6% owned by Village Roadshow Corporation, the Kirby family company. Until early 2003 Amalgamated Holdings owned one-third of Village Roadshow but this shareholding has since been sold, reportedly because Amalgamated Holdings was unhappy with Village’s increasing investment in the risky area of film production.

Whether these reports are correct or not, the disengagement of Amalgamated Holdings from Village Roadshow Corporation fits in with the current worldwide pattern which is seeing the wholesale dissolution of joint ventures in the film and, particularly, exhibition industry. This is notably relevant to Village Roadshow due to the large numbers of joint ventures it has been involved in, both in Australia and overseas. Many of these were entered into during Village’s rapid expansion in international exhibition in the late 1990s. Since the reversal of this strategy Village has disposed of cinema interests in Germany, Switzerland, Malaysia, France, India, Thailand, Korea and the United Kingdom, while the rump of its German and United Kingdom investments and two cinemas in Austria are currently held for resale.

Simplifying Village’s structure and business holdings has involved buying out partners as well as disposals. Notably, Village and Amalgamated Holdings bought out Warner Bros International Theatres’ one-third share of the three companies’ joint venture. Nevertheless, Village still has partners in many of its areas of operation. The most important is still Warner Bros, a partner in theme parks and film production as well as exhibition in Italy and Taiwan (though the Taiwanese circuit has effectively been up for sale for some time, and Italy is probably available at the right price). Despite a partial divorce Amalgamated Holdings remains an important partner in Australian exhibition, and in distribution through the jointly-owned Roadshow Film Distributors. Other significant partners in exhibition are SKYCITY Entertainment in New Zealand, Argentina and Fiji, and Golden Harvest in Singapore. Village also has cinemas in Greece and the Czech Republic.

The current growth area in Village’s business, however, is film production, mostly due to the company’s participation in the Matrix films. 

Reported EBITDA below, according to Village, is affected by the fact that the contribution of some associates and partnerships is Village’s share of their post-tax profits. Despite efforts of the group to simplify its structure and thus improve the transparency of its reporting, this remains a problem in assessing the company’s performance. 

Village Roadshow Reported EBITDA by Division 2002-2003

	AUD 000
	2002
	2003

	
	
	

	Exhibition
	64638
	61397

	Radio
	22937
	20784

	Theme Parks
	88425
	83081

	Film Distribution
	4346
	11190

	Film Production
	23490
	52705

	Other and group overhead
	-28301
	-27528

	
	
	

	Total
	175535
	201629


Note: years to June

Ironically, the company’s profit and loss account shows a deteriorating performance by its continuing operations being partly offset, in the last two years, by stronger profits from discontinued operations. In fact, more than the whole of the net profit from discontinued operations in 2003 arose from a profit of AUD 84 million made on the sale of Village’s Korean cinema interests.

Village Roadshow Profit and Loss Account 2000-2003

	AUD 000
	2000
	2001
	2002
	2003

	
	
	
	
	

	Sales revenue
	592927
	660317
	699784
	1263686

	Commission and fee income
	12725
	15896
	14594
	17232

	Dividends from other entities
	2399
	
	121
	189

	Interest from other entities
	16560
	13115
	13671
	8036

	Interest from associates
	3219
	12666
	9578
	7432

	Proceeds of fixed asset sales
	121429
	330074
	22519
	286640

	Rental income
	4406
	6036
	8475
	4331

	Royalty revenue
	185
	108
	
	

	Other income
	19524
	19417
	18511
	22823

	Total revenue
	773374
	1057629
	787253
	1610369

	
	
	
	
	

	Expenses from ordinary activities
	-628247
	-891758
	-664832
	-1621443

	Interest costs
	-34700
	-39692
	-25447
	-46533

	Share of associates and JVs
	17855
	25451
	-6095
	34273

	Pre-tax profit
	128282
	151630
	90879
	-23334

	Tax
	-15801
	-23110
	-29746
	-53331

	Minority interests
	2249
	5418
	-24018
	-17227

	Net profit from continuing operations
	115450
	123102
	37115
	-93892

	Discontinued operations
	-39933
	-68023
	13986
	67876

	Net profit
	75517
	55079
	51101
	-26016


Note: years to June

A similar volatility is evident in Village’s cashflow statement, relating in part to the company’s transformation of itself from an investor in exhibition to a significant investor in film production.

Village Roadshow Holdings Cash Flow Statement 2000-2003

	AUD 000
	2000
	2001
	2002
	2003

	
	
	
	
	

	Receipts from customers
	633388
	768627
	853366
	1197372

	Payments to suppliers
	-480256
	-583061
	-648011
	-1256860

	Dividends received
	11473
	11382
	11974
	37897

	Interest income
	21061
	26114
	24289
	15474

	Interest costs
	-36229
	-42553
	-26002
	-47241

	Partnership profits
	7180
	8076
	686
	2617

	Income tax
	-1985
	-3845
	-26832
	-14506

	Net operating cash flows
	154632
	184760
	189470
	-65247

	
	
	
	
	

	Payments for fixed assets
	-208793
	-129198
	-91316
	-52745

	Proceeds from fixed asset sales
	18473
	71942
	11540
	134337

	Investments
	-2421
	-49928
	-48573
	-53898

	Proceeds from investment sales
	102956
	332817
	20426
	298207

	Loans to other entities
	-58914
	-45565
	-151707
	-582119

	Loans repaid by other entities
	42080
	83875
	113946
	177318

	Other
	-67931
	-824
	-3673
	-106

	Net investing cash flows
	-174550
	263119
	-149357
	-79006

	
	
	
	
	

	Proceeds from share issues
	45464
	9202
	19779
	

	Proceeds from borrowings
	120007
	106688
	93612
	498535

	Repayment of borrowings
	-110080
	-289927
	-127673
	-387315

	Convertible debt
	
	
	
	

	Dividends
	-51067
	-40411
	-53747
	-39498

	Other
	
	
	-9717
	-15400

	Net financing cash flows
	4324
	-214448
	-77746
	56322

	
	
	
	
	

	Net increase in cash
	-15594
	233431
	-37633
	-87931

	Cash at start of period
	85457
	69863
	303294
	265661

	Cash at end of period
	69863
	303294
	265661
	177730


Note: years to June

Details of the company’s Australian cinema circuit are laid out overleaf. It should be noted that this list includes only cinemas operated by Village. The company is also a partner in many cinemas operated by Amalgamated Holdings through its Greater Union and Birch, Carroll & Coyle circuits, and owns 50% of the art house exhibitor Palace.

Village Roadshow Circuit September 2003 

	Cinema
	Location
	City
	State
	Screens
	Seats
	Owner(s)
	Open
	Notes

	
	
	
	
	
	
	
	
	

	Cinema Centre
	Albury
	Albury
	NSW
	6
	1417
	Village Roadshow 50%/ other 50%
	Jul-96
	

	Parramatta Westfield 8
	Parramatta
	Sydney
	NSW
	8
	1728
	Village Roadshow 50%/Greater Union 50%
	Nov-94
	

	Glenorchy
	Glenorchy
	Hobart
	TAS
	4
	732
	Village Roadshow 50%/ other 50%
	
	

	Village Hobart 7
	Hobart
	Hobart
	TAS
	7
	1910
	Village Roadshow 50%/ other 50%
	Jul-96
	

	Village Launceston
	Launceston
	Launceston
	TAS
	4
	1200
	Village Roadshow 50%/ other 50%
	
	

	Eastland
	Ringwood
	Melbourne
	TAS
	4
	872
	Village Roadshow 50%/ other 50%
	
	

	Ballarat Cinemas
	Ballarat
	Ballarat
	VIC
	6
	1743
	Village Roadshow 50%/ other 50%
	May-96
	

	Village Bendigo
	Bendigo
	Bendigo
	VIC
	7
	1537
	Village Roadshow 50%/ other 50%
	Dec-98
	

	Village Geelong 11
	Geelong
	Geelong
	VIC
	11
	1976
	Village Roadshow 50%/Greater Union 50%
	Dec-95
	

	Village Airport West 8
	Airport West
	Melbourne
	VIC
	8
	1696
	Village Roadshow 50%/Greater Union 50%
	Dec-89
	

	Village Southland
	Cheltenham
	Melbourne
	VIC
	16
	3171
	Village Roadshow 50%/Greater Union 50%
	Sep-90
	8 screens added Apr-99

	Coburg Drive-in
	Coburg
	Melbourne
	VIC
	3
	na
	Village Roadshow
	
	

	Village Dandenong
	Dandenong
	Melbourne
	VIC
	10
	2174
	Village Roadshow 50%/Greater Union 50%
	Dec-89
	

	Village Doncaster
	Doncaster
	Melbourne
	VIC
	2
	802
	Village Roadshow
	
	

	Fountain Gate
	Fountain Gate
	Melbourne
	VIC
	10
	2516
	Village Roadshow 50%/Greater Union 50%
	Nov-01
	

	Century City Walk
	Glen Waverley
	Melbourne
	VIC
	10
	2064
	Village Roadshow 50%/Greater Union 50%
	Aug-98
	

	Rivoli
	Hawthorn
	Melbourne
	VIC
	8
	1587
	Village Roadshow
	May-00
	

	Werribee 10
	Melbourne
	Melbourne
	VIC
	10
	1815
	Village Roadshow 50%/ other 50%
	Dec-95
	

	Village Centre Bourke Street
	Melbourne
	Melbourne
	VIC
	4
	2207
	Village Roadshow
	
	

	Cranbourne
	Melbourne
	Melbourne
	VIC
	5
	1095
	Village Roadshow 50%/Greater Union 50%
	Jul-97
	

	Waverley Gardens
	Mulgrave
	Melbourne
	VIC
	6
	1323
	Village Roadshow 50%/Greater Union 50%
	Aug-94
	

	Jam Factory
	South Yarra
	Melbourne
	VIC
	15
	2728
	Village Roadshow 50%/Greater Union 50%
	Nov-95
	7 screens added Oct-98

	Crown Casino
	Southbank
	Melbourne
	VIC
	14
	2558
	Village Roadshow 50%/Greater Union 50%
	May-97
	

	Sunshine
	Sunshine
	Melbourne
	VIC
	20
	4394
	Village Roadshow 50%/Greater Union 50%
	Dec-97
	

	Village Knox 10
	Wantirna South
	Melbourne
	VIC
	15
	3149
	Village Roadshow 50%/Greater Union 50%
	Nov-88
	5 screens added Nov-02


Village Roadshow Circuit September 2003 (continued)

	Cinema
	Location
	City
	State
	Screens
	Seats
	Owner(s)
	Open
	Notes

	
	
	
	
	
	
	
	
	

	Village Mid Valley 8
	Morwell
	Morwell
	VIC
	8
	1188
	Village Roadshow 75%/ other 25%
	Dec-96
	

	Shepparton
	Shepparton
	Shepparton
	VIC
	4
	875
	Village Roadshow
	
	

	Warrnambool Capitol Centre
	Warrnambool
	Warrnambool
	VIC
	3
	620
	Village Roadshow 50%/ other 50%
	
	

	
	
	
	
	
	
	
	
	

	Total
	
	
	
	228
	31095
	
	
	


Source: Village Roadshow

Reading Cinemas

Reading Entertainment Australia

6 Bay Street

Melbourne, VIC 3207

Telephone +61 3 9644 1900

www.readingcinemas.com.au 

Reading is a former railroad company whose activities are now focused on real estate and, in particular, cinema exhibition. Although a US corporation the largest part of its circuit is located in Australia. Other screens are in New Zealand, the United States (where the company operates a number of prominent art house sites as well as mainstream cinemas) and the Commonwealth of Puerto Rico.

Reading International Worldwide Circuit 2002

	
	Screens

	
	

	Australia
	109

	New Zealand
	23

	United States
	59

	Puerto Rico
	52

	
	

	Total
	243


Note: 8 screens added to New Zealand joint venture in August 2003

Source: Reading International

The company’s Australian circuit is listed overleaf, including details of two joint ventures, one in country towns, the other involving the Classic Cinema at Elsternwick. The company also owns a 33% share of a joint venture involving Birch, Carroll & Coyle’s 16 screen Mount Gravatt cinema in Brisbane, counted above but not listed below.

Reading Cinemas Circuit November 2003 

	Cinema
	Location
	City
	State
	Screens
	Owner(s)

	
	
	
	
	
	

	Reading Riverdale 5
	Dubbo
	Dubbo
	NSW
	5
	Reading 75%/other 25%

	Reading Maitland
	Maitland
	Newcastle
	NSW
	4
	

	Reading Market City 5
	Sydney
	Sydney
	NSW
	5
	

	Reading Auburn
	Sydney
	Sydney
	NSW
	10
	

	Reading Cinemas Redbank Plaza
	Brisbane
	Brisbane
	QLD
	8
	

	Reading Boulevard 4
	Bundaberg
	Bundaberg
	QLD
	4
	

	Reading Harbour Town
	Biggera Waters
	Gold Coast
	QLD
	14
	

	Reading Cannon Park 6
	Thuringowa
	Townsville
	QLD
	6
	Reading 75%/other 25%

	Reading Waurn Ponds
	Geelong
	Geelong
	VIC
	8
	

	Classic Cinema
	Elsternwick
	Melbourne
	VIC
	5
	Reading 66%/other 34%

	Reading Chirnside Park
	Melbourne
	Melbourne
	VIC
	8
	

	Reading Cinemas Mandurah
	Mandurah
	Mandurah
	WA
	6
	

	Reading Belmont
	Belmont
	Perth
	WA
	10
	

	
	
	
	
	
	

	Total
	
	
	
	93
	


Source: Reading International, Dodona Research

Alongside its cinema activities Reading runs a number of other property-based ventures. Most of its revenue, however, comes from operating cinemas.

Reading International Profit and Loss Account 2002

	USD million
	2002

	
	

	Cinema and live theatre revenue
	79.911

	Real estate
	6.489

	Management fee
	0.086

	Total revenue
	86.486

	Theatre operating costs
	-65.493

	Real estate operating costs
	-4.044

	G&A costs
	-14.221

	Depreciation
	-8.705

	Operating income
	-5.977

	Equity in affiliates
	0.211

	Earnings from agricultural partnerships
	1.110

	Interest and dividends
	0.512

	Other income
	-0.055

	Interest
	-3.288

	Minority interests
	-0.461

	Earnings before tax
	-7.948

	Tax
	0.006

	Net income
	-7.942

	
	

	EBITDA
	2.728


Palace Cinemas

Palace Entertainment Corporation

233 Whitehorse Road

Balwyn, VIC 3103

Telephone +61 3 9817 6421

www.palace.net.au 

Palace owns Australia’s largest art house circuit in a joint venture with Village Roadshow, and is also active as a distributor in this sector. In 1999 and 2000 the joint venture entered into further 50:50 joint ventures with Nova Cinemas in Adelaide and Luna in Perth and Fremantle. The company’s most recent development was the renovation of the twin screen Luna SX in Fremantle, which opened late in 2003.

Palace Cinemas Circuit September 2003 

	Cinema
	Location
	City
	State
	Screens
	Seats
	Owner(s)
	Open

	
	
	
	
	
	
	
	

	Palace Norton Street
	Leichhardt
	Sydney
	NSW
	4
	736
	Village Roadshow 50%/Palace 50%
	

	Academy
	Paddington
	Sydney
	NSW
	2
	728
	Village Roadshow 50%/Palace 50%
	

	Verona
	Paddington
	Sydney
	NSW
	4
	695
	Village Roadshow 50%/Palace 50%
	

	Centro
	Fortitude Valley
	Brisbane
	QLD
	4
	813
	Village Roadshow 50%/Palace 50%
	

	Nova
	Adelaide
	Adelaide
	SA
	3
	587
	Village Roadshow 25%/Palace 25%/Nova 50%
	

	Balwyn
	Balwyn
	Melbourne
	VIC
	3
	716
	Village Roadshow 50%/Palace 50%
	

	Brighton Bay
	Brighton
	Melbourne
	VIC
	2
	1075
	Village Roadshow 50%/Palace 50%
	

	Brighton Dendy
	Brighton
	Melbourne
	VIC
	3
	1092
	Village Roadshow 50%/Palace 50%
	

	Como
	South Yarra
	Melbourne
	VIC
	3
	658
	Village Roadshow 50%/Palace 50%
	

	George
	St Kilda
	Melbourne
	VIC
	3
	799
	Village Roadshow 50%/Palace 50%
	

	Luna SX
	Fremantle
	Fremantle
	WA
	2
	500
	Village Roadshow 12.5%/ Palace 37.5%/Luna 50%
	

	Luna*
	Leederville
	Perth
	WA
	6
	832
	Village Roadshow 25%/Palace 25%/ Luna 50%
	Oct-00

	Camelot Gardens**
	Mosman Park
	Perth
	WA
	1
	na
	Palace 50%/Luna 50%
	

	Astor
	Mount Lawley
	Perth
	WA
	2
	783
	Village Roadshow 25%/Palace 25%/ Luna 50%
	

	Cinema Paradiso
	Northbridge
	Perth
	WA
	3
	676
	Village Roadshow 25%/Palace 25%/ Luna 50%
	

	Subiaco
	Subiaco
	Perth
	WA
	4
	887
	Village Roadshow 25%/Palace 25%/ Luna 50%
	

	
	
	
	
	
	
	
	

	Total
	
	
	
	49
	11577
	
	


Note: * one outdoor screen, ** outdoor

Source: Village Roadshow, Palace Cinemas, Dodona Research

Anderson Cinemas

Anderson Cinemas

PO Box 277

Ballarat, VIC 3353

Telephone +61 3 5331 1339

www.andersoncinemas.com.au
Anderson Cinemas is a relatively young circuit with most of its cinemas in the Melbourne area. The company has two sites under construction, a seven screen cinema at Westlakes in South Australia and an eight screen complex at Rhodes Peninsula, a suburb of Sydney.

Anderson Cinemas Circuit November 2003

	Cinema
	Location
	City
	State
	Screens
	Seats
	Open

	
	
	
	
	
	
	

	Anderson Cinemas
	Salisbury
	Adelaide
	SA
	8
	1800
	Dec-98

	Anderson Cinemas
	Colac 
	Colac 
	VIC
	2
	470
	Dec-00

	Anderson Cinemas 
	Epping
	Melbourne
	VIC
	10
	2050
	Nov-97

	Anderson Cinemas
	Melton
	Melbourne
	VIC
	5
	913
	Jun-03

	Anderson Cinemas Victoria Gardens
	Ringwood
	Melbourne
	VIC
	9
	2198
	Apr-03

	Anderson Cinemas
	Sunbury
	Melbourne
	VIC
	5
	950
	Aug-99

	
	
	
	
	
	
	

	Total
	
	
	
	39
	8381
	


Note: Salisbury cinema owned in a joint venture with Hoyts

Source: Anderson Cinemas

Australian Multiplex Cinemas

Australian Multiplex Cinemas

PO Box 2152 

Brookside Centre, QLD 4053

Telephone +61 7 3355 3353

www.a-m-c.com.au 

Australian Multiplex Cinemas operates a 37 screen circuit based in New South Wales and Queensland. The company did not open any new cinemas in 2003.

Australian Multiplex Cinemas Circuit January 2004 

	Cinema
	Location
	City
	State
	Screens

	
	
	
	
	

	Noosa 5 Cinemas
	Noosa Heads
	Noosa Heads
	NSW
	5

	Tweed City 6 Cinemas
	South Tweed Heads
	Tweed Heads
	NSW
	6

	Redcliffe Peninsula 8 Cinemas
	Kippa Ring
	Brisbane
	QLD
	8

	Stafford City 10 Cinemas
	Stafford
	Brisbane
	QLD
	10

	Sunnybank Plaza 8 Cinemas
	Sunnybank
	Brisbane
	QLD
	8

	
	
	
	
	

	Total
	
	
	
	37


Source: Australian Multiplex Cinemas

Wallis Theatres

Wallis Theatres

139 Richmond Road

Richmond, SA 5033

Telephone +61 8 8352 1377

www.wallis.com.au 

Wallis Theatres is a long-established circuit based in South Australia. All the company’s cinemas are in the Adelaide area. Wallis opened its largest cinema to date, the seven screen Mount Barker complex, in January 2003. As well as the cinema, the complex incorporates a tavern with dining facilities, 40 gaming machines and function rooms.

Wallis Theatres Circuit January 2004 

	Cinema
	Location
	City
	State
	Screens
	Seats
	Open

	
	
	
	
	
	
	

	Academy Cinema City
	Adelaide
	Adelaide
	SA
	5
	1954
	

	Piccadilly Cinemas
	Adelaide
	Adelaide
	SA
	3
	957
	

	Gepps Cross Mainline
	Gepps Cross
	Adelaide
	SA
	1
	800
	

	Glenelg Cinemas
	Glenelg
	Adelaide
	SA
	3
	1182
	

	Chelsea Cinemas
	Kensington Park
	Adelaide
	SA
	1
	580
	

	Noarlunga Cinema Centre
	Noarlunga
	Adelaide
	SA
	5
	1552
	

	Mount Barker Cinemas
	Mount Barker
	Adelaide
	SA
	7
	1350
	Jan-03

	
	
	
	
	
	
	

	Total
	
	
	
	25
	8375
	


Note Greater Union has interests in Piccadilly (30%) and Academy cinemas: Gepps Cross Mainline is a drive-in cinema

Source: Wallis Theatres

Dendy Cinemas

Becker Group Limited

Level 1

11 Waltham Street

Artarmon, NSW 2064

Telephone +61 2 9438 3377

www.dendy.com.au 

Dendy Cinemas, another art house circuit, is owned by the Becker Group which is also active in film distribution through three labels: Becker, Globe and Dendy. Globe and Dendy focus on the art house market; Becker has aspirations in the mainstream market. While Becker’s top film in 2003 was White Oleander, ranked 102 at the Australian box office that year, in 2002 it had a bigger success in Rabbit-Proof Fence which took more than AUD 7.5 million.

Dendy Cinemas Circuit January 2004 

	Cinema
	Location
	City
	State
	Screens

	
	
	
	
	

	Dendy Brisbane
	Brisbane
	Brisbane
	NSW
	2

	Byron Cinemas
	Byron Bay
	Byron Bay
	NSW
	3

	Dendy Newtown
	Newtown
	Sydney
	NSW
	4

	Dendy Opera Quays
	Sydney
	Sydney
	NSW
	3

	Kino Dendy
	Melbourne
	Melbourne
	VIC
	4

	
	
	
	
	

	Total
	
	
	
	16


Source: Dendy Cinemas, Dodona Research

Forecasts

 The consensus that the Australian cinema market is now more or less saturated is most probably correct. While opportunities for investment will continue to arise – due to population growth and shifts, notably towards the sunshine state of Queensland, and to replace aging complexes – these are unlikely to support more than modest growth in the level of admissions in the market. 

Exhibitors should, however, benefit from increases in ticket prices, an avenue temporarily closed off by the 2000 imposition of GST. Box office should pass AUD 1 billion by 2006 and continue to grow thereafter to reach AUD 1.15 billion by 2008. The country’s screen count is expected to reach 2000 the same year.

Australia Forecasts 1995-2008

	
	Population 

(million)
	Screens
	Admissions 

(million)
	Average ticket 

price (AUD)
	Gross box office

 (AUD million)
	Population 

per screen
	Admissions

per person
	Admissions

per screen

	
	
	
	
	
	
	
	
	

	1995
	18.01
	1137
	69.93
	7.17
	501.4
	15840
	3.88
	61504

	1996
	18.25
	1251
	73.95
	7.26
	536.8
	14590
	4.05
	59113

	1997
	18.50
	1422
	76.00
	7.68
	583.9
	13006
	4.11
	53446

	1998
	18.74
	1576
	79.80
	7.89
	629.3
	11889
	4.26
	50635

	1999
	18.97
	1748
	88.00
	8.00
	704.1
	10850
	4.64
	50343

	2000
	19.36
	1817
	82.20
	8.39
	689.5
	10655
	4.25
	45239

	2001
	19.60
	1855
	92.53
	8.78
	812.4
	10568
	4.72
	49880

	2002
	19.78
	1872
	92.50
	9.13
	844.8
	10566
	4.68
	49412

	2003
	19.88
	1880
	91.13
	9.50
	865.7
	10572
	4.58
	48471

	2004
	20.13
	1900
	92.27
	9.88
	911.6
	10597
	4.58
	48562

	2005
	20.40
	1930
	94.04
	10.28
	966.3
	10567
	4.61
	48726

	2006
	20.66
	1960
	95.85
	10.69
	1024.3
	10541
	4.64
	48903

	2007
	20.93
	1980
	97.69
	11.11
	1085.7
	10570
	4.67
	49340

	2008
	21.20
	2000
	99.57
	11.56
	1150.9
	10600
	4.70
	49786


Source: Dodona Research

AUSTRALIA DATABASE

Australia Population by Sex and Age 2003

	
	Total
	Male
	Female
	   Sex ratio

	
	
	
	
	

	  0-4        
	1264254
	647607
	616647
	105.0

	  5-9        
	1341609
	686973
	654636
	104.9

	 10-14        
	1389784
	711203
	678581
	104.8

	 15-19        
	1375871
	704339
	671532
	104.9

	 20-24        
	1306149
	667873
	638276
	104.6

	 25-29        
	1399550
	713033
	686517
	103.9

	 30-34        
	1497488
	757623
	739865
	102.4

	 35-39        
	1497465
	754084
	743381
	101.4

	 40-44        
	1489766
	748769
	740997
	101.0

	 45-49        
	1385981
	691817
	694164
	99.7

	 50-54        
	1314811
	658353
	656458
	100.3

	 55-59        
	1109957
	558386
	551571
	101.2

	 60-64        
	856634
	426254
	430380
	99.0

	 65-69        
	694510
	336198
	358312
	93.8

	 70-74        
	619059
	290556
	328503
	88.4

	 75-79        
	539277
	236538
	302739
	78.1

	 80+           
	649819
	235983
	413836
	57.0

	
	
	
	
	

	Total
	19731984
	9825589
	9906395
	99.2


Note: totals differ slightly from data used elsewhere in this report

Source: US Bureau of the Census

Top Five Australian Films 2001

	Title
	Gross box office 
(AUD million)

	
	

	Moulin Rouge
	27.43

	Lantana
	9.88

	The Man Who Sued God
	8.11

	Crocodile Dundee in Los Angeles
	7.76

	The Bank
	2.45


Source: Australian Film Commission
Top Five Australian Films 2000

	Title
	Gross box office 
(AUD million)

	
	

	The Dish
	16.88

	The Wog Boy
	11.44

	Looking For Alibrandi
	8.30

	Chopper
	5.72

	Me Myself I
	2.68


Source: Australian Film Commission
Top Five Australian Films 1999

	Title
	Gross box office 
(AUD million)

	
	

	Two Hands
	5.44

	The Craic
	5.27

	Babe: Pig In The City
	3.44

	Paperback Hero
	1.37

	Sally Marshall Is Not An Alien (Australia/Canada)
	1.29


Source: Australian Film Commission
Top Five Australian Films 1998

	Title
	Gross box office 
(AUD million)

	
	

	Babe: Pig in the City
	4.33

	Dark City
	3.35

	Head On
	1.79

	Oscar and Lucinda
	1.77

	The Wiggles
	1.55


Source: Motion Picture Distributors Association of Australia
Top Five Australian Films 1997

	Title
	Gross box office 
(AUD million)

	
	

	The Castle
	10.33

	Shine
	3.40

	Paradise Road
	2.97

	Napoleon
	1.79

	Blackrock
	1.14


Source: Motion Picture Distributors Association of Australia, Australian Film Commission
Top Five Australian Films 1996

	Title
	Gross box office 
(AUD million)

	
	

	Babe
	25.80

	Shine
	6.76

	Cosi
	2.90

	Dating the Enemy
	2.62

	Love and Other Catastrophes
	1.65


Source: Motion Picture Distributors Association of Australia, Australian Film Commission
Top 20 Films 2001

	Title
	Gross box office 
(AUD million)

	
	

	Shrek
	32.01

	Harry Potter and the Philosopher’s Stone
	31.27

	Moulin Rouge (Australia)
	27.43

	What Women Want
	22.53

	Bridget Jones’ Diary (UK)
	22.40

	Cast Away
	20.26

	Miss Congeniality
	20.05

	Pearl Harbor
	18.77

	The Mummy Returns
	18.20

	Cats & Dogs
	16.56

	Lara Croft: Tomb Raider
	15.90

	The Lord of the Rings: The Fellowship of the Ring 

(New Zealand/USA)
	14.92

	Meet The Parents
	14.80

	Swordfish
	14.49

	Rush Hour 2
	12.79

	Traffic
	12.09

	American Pie 2
	11.66

	Planet of the Apes
	11.64

	Coyote Ugly
	11.45

	Hannibal
	11.28


Source: Motion Picture Distributors Association of Australia

Top Ten Films 2000

	Title
	Gross box office 
(AUD million)

	
	

	Gladiator
	30.72

	Mission: Impossible 2
	22.48

	Stuart Little
	20.39

	American Beauty
	19.02

	Erin Brockovich
	17.22

	The Dish (Australia)
	16.88

	Charlie’s Angels
	16.16

	Gone In 60 Seconds
	14.14

	Dinosaur
	13.77

	The Green Mile
	13.06


Source: Movie Trader

Top Ten Films 1999

	Title
	Gross box office 
(AUD million)

	
	

	Star Wars: Episode One - The Phantom Menace
	38.64

	The Sixth Sense
	28.28

	Austin Powers: The Spy Who Shagged Me
	22.33

	The Matrix
	22.31

	Notting Hill (UK)
	20.83

	The Mummy
	18.11

	Big Daddy
	14.63

	American Pie
	14.20

	The World Is Not Enough (UK)
	12.64

	Toy Story 2
	12.12


Source: Motion Picture Distributors Association of Australia
Top Ten Films 1998

	Title
	Gross box office 
(AUD million)

	
	

	Titanic
	47.33

	There's Something About Mary
	19.31

	As Good As It Gets
	18.72

	Saving Private Ryan
	18.08

	The Wedding Singer
	17.16

	Deep Impact
	16.93

	Dr Dolittle
	16.61

	Good Will Hunting
	14.67

	Armageddon
	14.31

	Sliding Doors (UK)
	13.74


Source: Motion Picture Distributors Association of Australia
Top Ten Films 1997

	Title
	Gross box office 
(AUD million)

	
	

	Men In Black
	22.70

	Liar Liar
	21.11

	The Lost World: Jurassic Park
	20.07

	Bean (UK)
	19.20

	The Full Monty (UK)
	19.11

	My Best Friend's Wedding
	17.20

	Jerry Maguire
	14.03

	Batman and Robin
	13.47

	William Shakespeare's Romeo and Juliet
	12.89

	Star Wars
	11.33


Source: Motion Picture Distributors Association of Australia

Top Ten Films 1996

	Title
	Gross box office 

(AUD million)

	
	

	Independence Day
	29.29

	Babe (Australia)
	25.80

	Twister
	23.44

	Mission: Impossible
	15.03

	Jumanji
	13.21

	Ransom
	13.20

	The Birdcage
	12.39

	The Rock
	12.10

	The Nutty Professor
	11.47

	The First Wives Club
	10.82


Source: Motion Picture Distributors Association of Australia
Leading Distributors 1996-1997

	% box office
	1996
	1997

	
	
	

	Roadshow
	31
	35

	UIP
	35
	19

	Columbia TriStar
	10
	18

	Fox
	13
	15

	Other
	10
	13

	
	
	

	Total
	100
	100


Source: Roadshow Film Distributors, Australian Competition and Consumer Commission

Admissions, Average Ticket Price and Box Office 1980-1994

	
	Admissions 

(million)
	Average ticket price (AUD)
	Gross box office 

(AUD million)

	
	
	
	

	1980
	38.60
	4.00
	154.0

	1981
	38.70
	4.50
	174.0

	1982
	42.00
	5.00
	210.0

	1983
	37.10
	5.60
	208.0

	1984
	28.90
	5.40
	156.0

	1985
	29.70
	5.40
	161.0

	1986
	35.50
	5.31
	188.6

	1987
	30.80
	6.16
	182.1

	1988
	37.40
	6.10
	223.8

	1989
	39.00
	6.60
	257.6

	1990
	43.00
	6.61
	284.6

	1991
	46.90
	6.95
	325.0

	1992
	47.16
	7.09
	334.3

	1993
	55.54
	7.00
	388.7

	1994
	68.08
	7.00
	476.4


Source: Motion Picture Distributors Association of Australia, Dodona Research

Cinema Revenues and Costs 1994-2000

	AUD million
	1993/94
	1996/97
	1999/00

	
	
	
	

	Gross box office
	447.5
	551.8
	678.9

	Screen advertising
	13.6
	16.1
	32.5

	Concession income
	105.0
	142.1
	175.9

	Other income
	70.5
	122.2
	158.8

	Total income
	636.6
	832.2
	1046.1

	
	
	
	

	Film hire
	168.1
	211.2
	268.2

	Concession purchases
	28.8
	40.1
	49.1

	Staff costs
	99.0
	123.1
	148.5

	Other operating costs
	195.7
	283.4
	362.4

	Sub-total operating costs
	491.6
	657.8
	828.2

	Interest
	41.0
	23.3
	33.8

	Depreciation and amortisation
	27.5
	32.1
	72.3

	Total costs
	560.1
	713.2
	934.3

	Operating Profit
	76.5
	120.0
	113.3

	
	
	
	

	Admissions (000)
	60047
	73262
	79384

	Average ticket price (AUD)
	7.45
	7.53
	8.55

	Spend per head (AUD)
	1.75
	1.94
	2.22

	Film rental (%)
	37.6
	38.3
	39.5

	Concession gross margin (%)
	72.6
	71.8
	72.1

	
	
	
	

	Seats (000)
	227
	323
	374

	Admissions/seat (number)
	265
	227
	212


Source: Australian Bureau of Statistics, Dodona Research

Cinema Screens and Admissions by Size of Business 1999/00

	Income
	Screens
	Admissions (000)

	
	
	

	AUD 1-99,999
	13
	59.5

	100,000-499,999
	73
	1327.8

	500,000-999,999
	72
	2214.2

	1,000,000-7,999,999
	298
	16856.2

	8,000,000 or more
	1083
	58926.6

	
	
	

	Total
	1539
	79384.3


Note: includes drive in screens

Source: Australian Bureau of Statistics

Cinema Screens and Admissions by Size of Business 1996/97

	Income
	Screens
	Admissions (000)

	
	
	

	AUD 1-99,999
	33
	201

	100,000-499,999
	72
	2025

	500,000-999,999
	81
	3080

	1,000,000-7,999,999
	193
	13907

	8,000,000 or more
	708
	54049

	
	
	

	Total
	1087
	73262


Note: includes drive in screens

Source: Australian Bureau of Statistics

Cinema Screens and Employment by State 1999/00

	
	Screens
	Employment

	
	
	

	New South Wales
	456
	3172

	Victoria
	438
	2616

	Queensland
	310
	1475

	South Australia
	99
	691

	Western Australia
	150
	876

	Tasmania/Northern Territory
	31
	240

	Australian Capital Territory
	29
	212

	
	
	

	Total
	1513
	9282


Source: Australian Bureau of Statistics

Cinema Screens and Employment by State 1996/97

	
	Screens
	Employment

	
	
	

	New South Wales
	326
	2549

	Victoria
	290
	2069

	Queensland
	204
	1272

	South Australia
	65
	670

	Western Australia
	115
	837

	Tasmania/Northern Territory
	25
	175

	Australian Capital Territory
	25
	167

	
	
	

	Total
	1050
	7739


Source: Australian Bureau of Statistics

Sales of Selected Greater Union Partnership Cinemas 1997-2003

	AUD 000
	1997
	1998
	1999
	2000
	2001
	2002
	2003

	
	
	
	
	
	
	
	

	Geelong Cinema Partnership
	5554
	6046
	6238
	7664
	5046
	5472
	5766

	Jam Factory Cinema Operations Partnership
	8468
	7992
	10930
	16802
	14644
	15212
	15078

	Piccadilly Cinema
	3573
	2893
	2640
	2400
	2077
	2407
	2410

	Southport 6 Cinemas
	6682
	5133
	6520
	5571
	4386
	4837
	4706

	Toowoomba Cinema Centre Partnership
	4504
	4652
	4710
	5780
	5542
	6190
	5976

	Village Greater Union Parramatta Partnership
	
	6276
	6082
	7246
	4940
	4364
	4304


Note: years to June

Source: Amalgamated Holdings

Independents Box Office Share 1989-1996

	% box office
	

	
	

	1989
	7

	1990
	10

	1991
	20

	1992
	22

	1993
	25

	1994
	26

	1995
	27

	1996
	27


Source: Australian Competition and Consumer Council

Independents Box Office Share by Geographical Location 1990-1996

	% box office
	Location
	1990
	1996

	
	
	
	

	New South Wales
	City
	3
	3

	
	Suburban
	13
	25

	
	Country
	51
	55

	
	
	
	

	Victoria
	City
	3
	7

	
	Suburban
	8
	18

	
	Country
	33
	46

	
	
	
	

	Queensland
	City
	1
	5

	
	Suburban
	42
	36

	
	Country
	15
	16

	
	
	
	

	South Australia
	City
	39
	50

	
	Suburban
	85
	68

	
	Country
	100
	100

	
	
	
	

	Western Australia
	City
	1
	7

	
	Suburban
	44
	50

	
	Country
	100
	100


Note: country figures are 1991 and 1996

Source: Australian Competition and Consumer Council

Major Exhibitors Box Office Share 1996-1997

	% box office
	1996
	1997

	
	
	

	Multiplex Cinema Partnership
	20.0
	20.5

	Greater Union, Birch, Carroll & Coyle
	18.0
	15.1

	Village Roadshow
	11.0
	13.5

	Sub-total
	49.0
	49.1

	
	
	

	Hoyts
	21.0
	20.8

	Independents
	30.0
	30.1

	
	
	

	Total
	100.0
	100.0


Note: years to June

Source: Hoyts Cinemas, Village Roadshow

Australian Dollar (AUD) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	1.350

	1996
	1.283

	1997
	1.347

	1998
	1.592

	1999
	1.551

	2000
	1.727

	2001
	1.935

	2002
	1.867

	2003
	1.550

	2004f
	1.300

	2005f
	1.300

	2006f
	1.300

	2007f
	1.300

	2008f
	1.300


CHINA

Films

About 150 films a year are released in China: up to 100 of them from domestic production; a small number (18 in 2003, 19 the year before) on a revenue-sharing basis; the rest B-movie or other material picked up for a flat fee. The signing of the Closer Economic Partnership Arrangement in June 2003 modified this position slightly by allowing films from Hong Kong to be distributed freely on the mainland, a concession previously limited to co-productions with China. Similarly, China’s entry to the World Trade Association resulted in a doubling of the ceiling on revenue-sharing film imports from ten to 20, with the promise that this would be further relaxed to 40 or 50 within a few years.

Co-productions with China come in two types, full and assisted. Only the former come with the entitlement to unrestricted distribution with China. Assisted co-productions as a term refers to films made in China with labour and services only provided by the Chinese partner studio, while full co-productions require that Chinese citizens have to account for half the creative talent involved in the film and that the film is set in China or has a strong Chinese cultural theme. In both cases scripts and the final film are subject to official approval.

Despite these restrictions some major studios are showing interest in filming in China. By mid-2003 Sony Pictures, through its Columbia Pictures Film Production Asia subsidiary, was involved in its eighth co-production with China, while Warner Bros has also expressed interest in producing.

Until the beginning of 2002, only officially recognised film studios were permitted to engage in film production in China but since then private companies have been allowed to enter the market. Foreign co-productions, however, must have a studio partner. Data below relates only to studio production.

Historically the Chinese film industry has been greatly subject to political control. An extreme example of this is that during the Cultural Revolution film production stopped entirely. More usually, however, this has meant many films being turned out with improving or politically correct themes, as defined by the Chinese Communist Party. While not always popular with audiences, attendance at these films was held up by large non-paying parties from work enterprises or other organisations. Of the many film studios operating a few – Shanghai, Beijing and Xian among them – are more prominent than others.

Number of Film Studios and Film Productions 1985-2001

	
	Studios
	Productions

	
	
	

	1985
	20
	127

	1986
	20
	134

	1987
	22
	146

	1988
	22
	158

	1989
	22
	136

	1990
	22
	134

	1991
	22
	130

	1992
	22
	170

	1993
	22
	154

	1994
	22
	148

	1995
	30
	146

	1996
	30
	110

	1997
	31
	80

	1998
	31
	82

	1999
	31
	85

	2000
	31
	91

	2001
	27
	88


Source: State Statistical Bureau

Although Chinese films have picked up many international prizes in recent years, their popularity with the festival crowd has not always been matched at home. Similarly the kind of films the Chinese have liked, notably cop dramas, rarely make it outside the country. 2003 has seen some coming together of these two markets through Zhang Zimou’s Hero, which became the second-highest grossing film in China ever (after Titanic) when it passed the RMB 200 million mark after four weeks on release. But more usually it is foreign and, in light of the fact that the Chinese authorities make a point of importing films from a range of countries, it is worth specifying American, films that capture the box office prizes: the top five films of 2002 were Harry Potter and the Philosopher’s Stone, The Lord of the Rings: The Fellowship of the Ring, Star Wars: Episode II - Attack of the Clones, Spider-Man and Windtalkers. In this context, the announcement of a joint venture between China Film Group Corporation and Golden Harvest, to co-finance and distribute Chinese films, both in China and overseas, is encouraging, bringing international expertise to a hitherto relatively isolated industry.

Finally, a curiosity of the market is that all films are approved for general release, there are no film ratings. The problems this causes, with children being taken inadvertently to films which frighten them and the absolute exclusion from cinema of adult themes, has led to lobbying for the introduction of a ratings system. 

Distribution

In common with many other sectors of the economy, China’s film industry retains many of the elements of the Communist economic system, with multiple layers of bureaucracy feeding policy down to the local level. This is reflected not only in the 

regional, but centrally controlled, studio structure, but also in an elaborate distribution network. 

At its apex stands the state-owned China Film Group Corporation, sole licensee of foreign pictures until 2003, when it was joined by Huaxia Film Distribution Company. Huaxia is owned by 19 shareholders, including China Film Group Corporation, China Broadcasting Networks (or China Media Group), Shanghai Film Group Corporation and Changchun Film Group.  Allocation of titles between the two distributors is by the State Administration of Radio, Film and Television. The basis of this allocation is not clear but as the aim is to increase efficiency through competition it would seem to follow that some sort of reward by results pattern might emerge over time. Initial results have been considered disappointing by the major studios, with Huaxia performing no better than China Film Group Corporation. Shanghai Film Group Corporation and Changchun Film Group, each allowed to distribute one picture, are considered to have done better.

Below these major distributors lies a network of provincial and city-level sub-distributors. With the exhibition business now confined to the large cities and a shadow of its former self, these are all but redundant in terms of economic value but with a reported 100,000 employees nevertheless present a political and social problem. The wholehearted embracing of digital technology by the China Film Group Corporation could, however, be seen as a clear signal that it will be solved in due course, with the present cumbersome distribution system leap-frogged and replaced with a truly twenty-first century version.

In the meantime the reality of the situation is less glamorous. A recent report in the trade press revealed Chinese exhibitors protesting at near simultaneous release of films in theatres and on video. With distributors seeking to counter piracy by putting video copies of films on the streets within 48 hours of premieres, China’s exhibitors are demanding a theatrical window – of a modest 15 days.

Cinemas

Even quite reputable research and consulting outfits are still today publishing screen counts for China of 40,000 or 60,000 screens. This is quite staggering as they generally publish box office around the generally accepted figure, put out by China Film Group Corporation, which in 2002 was RMB 900 million, equivalent for this number of screens to something under USD 2,000 per screen. Or less than 100 tickets a year each. While idiotic, and the root of consistent over-estimates of screens worldwide of up to 150,000 (rather than the true figure of 100,000) quoted by boosters of digital cinema, this 60,000 number does have real historical roots.

It derives from statistics formerly published by the State Statistical Bureau, reproduced below.

Film Projection Units 1978-1998

	
	Film projection units

	
	

	1978
	115946

	1979
	122121

	1980
	125440

	1981
	130827

	1982
	143650

	1983
	162153

	1984
	178387

	1985
	182434

	1986
	173857

	1987
	166472

	1988
	161777

	1989
	152300

	1990
	146184

	1991
	139639

	1992
	133766

	1993
	113000

	1994
	94000

	1995
	94000

	1996
	69000

	1997
	69000

	1998
	69000


Source: State Statistical Bureau

The reason the series stops in 1998 is because this is the last year the data appeared in China’s annual statistical abstract. It is also pretty evident that China’s statisticians lost interest in the series years before, with every figure since 1992 being an obvious estimate. One reason why this might be is that the very concept of these projection units was already a throwback to a more collectivist and propaganda-orientated world. Here is the definition: film projection units ‘refers to units with film projection equipment, full or part-time projectionists, permanent or non-permanent places, approved by related administrative departments to show films regularly for certain groups of audience, including those film projection units which have been approved to give commercial shows and run business with independent accounting system as well as those film-renting units of the military system’. In other words, in the old collectivist China where every work unit or enterprise organised its workers’ lives, a film projection unit is any social organisation in possession of a projector. Added to these, it should be said, can be the mobile projection units whose truck-mounted projectors visited those, for example in the countryside, with no projector of their own. Many of these projectors may still exist, and some may still operate in a small way. Some insight may be gained from the fact that in 1995, China Film Group Corporation struck 5,891 35mm prints plus a further 4,293 16mm prints of the 146 films produced that year. At a life of 13 weeks per print that is enough to supply, in round numbers, 1,500 35mm auditoria and 1,000 16mm auditoria – an interesting comparison with the 94,000 film projection units guessed at that year by the statisticians. So, while there may still be the capacity to put on large numbers of occasional film shows in the People’s Republic, it is somewhat naïve to allow these outdated statistics to represent the country’s cinema infrastructure.

Today it is acknowledged that cinema exhibition has become a big city business, with just 1,200 cinemas with 2,000 screens showing first-run movies. Out of these, 336 screens which have been built or modernised in recent years account for 45% of the box office of all 1,200 sites. (This figure seems to have fallen from a few years ago, when estimates of 3,000 or even 4,000 screens playing some part in commercial cinema were more common, though this is consistent with the difficulties the sector has faced in recent years – a ban on American films following the bombing of the Chinese embassy in Belgrade – and the cannibalisation of screens common in the early stages of multiplex development.) It is the rapid expansion of this elite of screens that is expected to underpin the high growth foreseen from this market. Specifically growth will come as a result of increased foreign investment in multiplexes, and from the introduction of digital projection technology, which will allow wider and more efficient distribution of popular films.

Foreign investment has been encouraged by changes in regulations which now allow foreign partners to hold up to 75% in joint ventures in seven cities: Beijing, Shanghai, Guangzhou, Chengdu, Xian, Wuhan and Nanjing. Previously the limit was 49%. The most conspicuous taker has been Warner Bros, which has recently entered into a far-reaching joint venture with Shanghai Cinema Group aiming to build ten multiplexes, and is also reported to have agreed a further joint venture deal with Guangzhou Performance Company to build eight to ten multiplexes in southern China. Golden Harvest is also planning a return to the market, with a two-stage development in Guangzhou where it will eventually have a 12 screen cinema in the MIXc mall: seven to open in 2004, then a further five in 2005 or 2006. (Golden Harvest, though, sold its former cinemas in Shanghai, anticipating a period of excessive competition.)

One of the attractions of building multiplexes in China compared to other non-Western economies, is that equipment and fittings are available locally and therefore not subject to the high import duties which can add to costs in many countries. China is a major manufacturer of cinema seats and a range of technical equipment is also available. If figures quoted in the trade press are to be believed, it would seem per screen investment costs in China are somewhat lower than in many locations.

Digital Cinema

China Film Group is leading the way in equipping cinemas with digital projection technology and intends to create a network of 100 digital cinema screens by the end of 2004. One widely reported future project is a 25 screen, 11,000 seat digitally equipped cinema scheduled to open in Beijing in 2004. China Film Group already has 25 digital cinemas in operation and there are a further ten cinemas which have had digital equipment installed. Cinemas are reported to pay 50% of box office revenues to China Film Group’s Digital Cinema Management Centre on top of rental fees for each digital projector.

China Film Group has also formed a 51:49 joint venture with Alpha Spacecom to set up a satellite distribution network for digital cinema, as well as home distribution.  The joint venture plans to equip 200 locations with digital cinema technology and establish a satellite hub to receive and distribute content. The majority of 

revenues are planned to be generated through box office and distribution services to the cinema sites.

Cinemas with Digital Projectors January 2004 

	Cinema
	Location
	Digital screens
	Operator

	
	
	
	

	Beijing Dahua Cinema
	Beijing
	1
	China Film Group

	Beijing Youth Palace Cinema
	Beijing
	1
	China Film Group

	Beijing Theatre
	Beijing
	1
	China Film Group

	Hua Xing Theater
	Bejing
	1
	China Film Group

	China Film Theater
	Bejing
	1
	China Film Group

	Sun Dong An Cinema
	Bejing
	1
	China Film Group

	Changzhou Asia Cinema City
	Changzhou
	1
	China Film Group

	Wangfujing Cinema City
	Chengdu
	1
	China Film Group

	Chengdu Pacific Art Cinema City
	Chengdu
	1
	China Film Group

	Chengdu Southwest Cinema City
	Chengdu
	1
	China Film Group

	Huan Xie Cinema City
	Chengdu
	1
	China Film Group

	SCC Metropolitan Plaza
	Chongquing
	1
	Studio City Cinemas

	Dalian Hongni Cinema
	Dalian
	1
	China Film Group

	China Plaza Cinema
	Guangdong
	1
	China Film Group

	South China Cinema City
	Guangdong
	1
	China Film Group

	Guandong Nuahai Plaza
	Guangdong
	1
	China Film Group

	Sun Plaza Cinema 
	Guangdong
	1
	China Film Group

	Hangzhou West Lake
	Hangzhou
	1
	China Film Group

	Huangzhou Cuiyan
	Hangzhou
	1
	China Film Group

	Hefei Jiefang Cinema
	Hefei
	1
	China Film Group

	Huai An Huaihai Cinema
	Huaian
	1
	China Film Group

	Jing Ling Gong Ren Cinema
	Nanjing
	1
	China Film Group

	Ningbo Cinema World
	Ningbo
	1
	China Film Group

	SCC Westgate Mall
	Shanghai
	1
	Studio City Cinemas

	UME Shanghai Xintiandi Cinema
	Shanghai
	1
	China Film Group

	Shanghai Cinema City
	Shanghai
	1
	Shanghai Film Group

	Shanghai Film Art Center
	Shanghai
	1
	Shanghai Film Group

	Shanghai Grand Theater
	Shanghai
	1
	Shanghai Ever Shining Circuit

	Paradise Cinema City Grand Gateway
	Shanghai
	1
	Warner Bros/Shanghai Film Group

	Zhengda Square
	Shanghai
	1
	

	Hua Xia Art Center
	Shenzhen
	1
	China Film Group

	Hubai Silver Star Cinema City
	Wuhan
	1
	China Film Group

	Wuhan Smile Cinema City
	Wuhan
	1
	SMILE

	SCC Peoples Parade
	Wuhan
	1
	Studio City Cinemas

	In Fun Cinema
	Wuhan
	1
	Studio City Cinemas

	
	
	
	

	Total
	
	35
	


Source: Texas Instruments, Christie Digital, Dodona Research

Digital titles can be imported outside the official distribution quotas, and many of the US studios have taken advantage of this. The first foreign digital release in China was Star Wars: Episode II – Attack of the Clones which was shown digitally in 13 cinemas in July 2002. Ticket prices for digital cinema screenings are around double the average admissions price ranging between USD 4.50 to USD 6.00. Consequently digital cinemas are taking a high proportion of total box office for a film. 

Seven films have been released in digital format in China alone; two of these were French films, and one was American.

Digital Film Releases 2002-2003 

	Title
	Country of Origin
	Date

	
	
	

	Xun Qiang (The Missing Gun)
	China
	Jan-02

	Ti Shang Gao Yuan
	China
	Jul-02

	Ji Di Ying Jiu 
	China
	Nov-02

	Belphegor, Le fantome du Louvre 

(Belphegor, The Phantom of the Louvre)
	France
	Mar-03

	Zui Hou (Drunk Monkey)
	China
	May-03

	Les Visiteurs En Amerique (Just Visiting)
	France
	Aug-03

	K-19: The Widowmaker
	USA
	Sep-03


Source: D-Cinema Today

Admissions, Revenues and Costs

The table below sets out the revenues and main costs of the Chinese exhibition sector, or more precisely its first-run component, in a schematic way. The quality of statistical information from the country is generally poor, with the exception of box office data which is improving after the recent introduction of computerised ticketing exhibitors were compelled to undertake by China Film Group Corporation. This statistical improvement is a side-benefit of a measure whose main aim was probably to stop the widespread skimming by exhibitors and sub-distributors thought to be endemic in the industry. We believe the average film rental figure, too, is broadly correct.

Most of the rest of the figures, however, are guesswork. Ticket prices today are probably not lower than the estimate shown but the true historical figures are lost in sand; it is doubtful if anyone has a meaningful idea. Concession counters exist but little is documented about their popularity, there seems to be some screen advertising. At this stage of the market’s development arguably these details are anyway not important. This is quintessentially a hope value market.

Cinema Revenues and Costs 1998-2002

	RMB million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	160.7
	61.5
	50.0
	31.6
	40.9

	
	
	
	
	
	

	Average ticket price (RMB)
	10.00
	13.00
	16.00
	19.00
	22.00

	
	
	
	
	
	

	Gross box office
	1607.0
	800.0
	800.0
	600.0
	900.0

	Average film rental (%)
	55.0
	55.0
	55.0
	55.0
	55.0

	Film gross margin
	723.2
	360.0
	360.0
	270.0
	405.0

	
	
	
	
	
	

	Net spend per head (RMB)
	1.00
	1.30
	1.60
	1.90
	2.20

	Concession revenue
	160.7
	80.0
	80.0
	60.0
	90.0

	Concession gross margin
	96.4
	48.0
	48.0
	36.0
	54.0

	
	
	
	
	
	

	Exhibitors' screen advertising
	25.0
	30.0
	35.0
	40.0
	45.0

	
	
	
	
	
	

	Total exhibition revenue
	1792.7
	910.0
	915.0
	700.0
	1035.0

	Exhibition gross margin
	844.6
	438.0
	443.0
	346.0
	504.0


Source: Dodona Research

Companies

Earlier a figure was quoted that there were 336 modernised screens accounting for 45% of first-run box office. Most of these have been modernised by various state-owned bodies: the China Film Group Corporation or the film studios, many of which have the character of local vertically-integrated film companies. There are a few relatively long-established foreign investors: Lark International through its Studio City Cinemas; South Malaysia Industries; and Golden Harvest, which sold out of the industry hotspot, Shanghai, but now plans to re-enter the market with a flagship multiplex in Guangzhou. The big new presence, however, is Warner Bros, which is clearly aiming to seed the market with theatres in order to develop it to the benefit of its parent studio.

China Film Group Corporation

China Film Group Corporation

25 Xin Wai Street

Beijing 100088

Telephone + 86 10 6225 0652

www.chinafilm.com
Based around the Beijing film studio, China Film Group Corporation also has activities in distribution, exhibition, cinema advertising, television production, film processing, video disc production and digital cinema.

Shanghai Film Group Corporation

As well as its film studio, like its Beijing counterpart Shanghai Film Group Corporation also has interests in film distribution and exhibition. Shanghai United Cinema Line Corporation is reported to control 60 sites with 146 screens in and around Shanghai, and to have generated box office of RMB 160 million in 2002. The company is Warner Bros’ partner in the nine screen Paradise Grand Gateway cinema in Shanghai.
Warner Bros International Theatres

4000 Warner Boulevard

Building 160, Suite 250

Burbank CA 91522

USA

Telephone +1 818 977 6278

After taking a 49% stake in the nine screen Paradise Grand Gateway cinema in Shanghai in July 2003 (though the company is reported to have been offering technical assistance earlier in the project), Warner Bros International Theatres signed a joint venture agreement with Shanghai Film Group Corporation early in 2004 to invest RMB 200 million in ten multiplexes. The joint venture’s initial sites are expected to be in Nanjing, Tianjing and Wuhan.
Warner is also reported to have agreed in principle a further joint venture with Guangzhou Performance Company to build eight to ten multiplexes in southern China. 

The company has also agreed a management contract with the Dalian Wanda Group, under which it will offer technical assistance and manage 30 multiplexes to be built by Dalian Wanda. The first of these complexes is expected to be at Tianjin with seven open by the end of 2004, and the remainder of the 30 within four to five years.

Studio City Cinemas

Lark International Entertainment

Room 409-410, 4/F

World Commerce Centre

11 Canton Road

Kowloon

HONG KONG

Telephone +852 2735 4633

www.lark.com.hk
Lark International entered the Chinese market in 1997. Its Westgate Mall cinema in Shanghai is the country’s highest grosser, with box office of RMB 24 million in 2001. 

Studio City Cinemas Circuit January 2004 

	Cinema
	Location
	Screens
	Seats 
	Open

	
	
	
	
	

	SCC Peoples Parade
	Wuhan
	6
	1972
	Aug-97

	SCC Metropolitan
	Chongqing
	5
	1530
	Nov-97

	SCC Westgate Mall
	Shanghai
	6
	1538
	Feb-99

	In Fun Cinema*
	Wuhan
	5
	930
	na

	
	
	
	
	

	Total
	
	22
	5970
	


Note: * managed 

Source: UA Cinema Circuit

Forecasts

In the context of the country as a whole, China’s cinema market is tiny and inconsequential. Clearly, China’s authorities have decided that this is inconsistent with its goal of transforming China into a modern economy. So, while hidebound with inconsistently enforced restrictions, the stage is undoubtedly set for a transformation of China’s film business.

With cheap technicians and facilities China clearly has a future as a production location, and a key role to play in the development of the Chinese-language film industry in particular. But currently attendance levels in Chinese-speaking film markets: Hong Kong, Singapore, Taiwan, Malaysia, China, tend to decline the more populous they are. China itself is the key to the fortunes of any pan-regional industry.

From a more immediate point of view, it is acknowledged that a key problem in the market is the supply of product. Most films released are domestic pictures but an estimated 60% of box office grosses is captured by the 30% of foreign films which are shown. There need to be more foreign films, or domestic films offering better production values, or both, to give a reasonable spread of business through the year to exhibitors.

It is possible to calculate that, if 336 modernised screens account for 45% of box office, every seven modernised screens added could add 1% to box office. Currently it is being floated, by the Chinese authorities, that Chinese box office could increase 15-fold over the next ten years, an annual growth rate somewhere above 30%. For this to happen there will need to be not only more screens but a better supply of films. The Warner Bros initiative is capable of kick-starting this process. Nevertheless, for the forecasts overleaf to be fulfilled, other investors need to be convinced to open new cinemas in China (while screen growth is not expected to be 

rapid, there will be a lot of turnover between old screens closing and new ones opening), and they need a revolution in the film distribution and production 

environment: more imports of big films and big Chinese-language successes. Digital may be the catalyst and enable this to happen.

China Forecasts 1995-2008

	
	Population
 (million)
	Screens
	Admissions
 (million)
	Average ticket
 price (RMB)
	Gross box office
 (RMB million)
	Population
 per screen
	Admissions
 per person
	Admissions
 per screen

	
	
	
	
	
	
	
	
	

	1995
	1218
	3200
	254
	7.00
	1781
	380728
	0.21
	79487

	1996
	1229
	3000
	212
	8.00
	1696
	409553
	0.17
	70667

	1997
	1239
	2800
	173
	9.00
	1560
	442496
	0.14
	61905

	1998
	1249
	2600
	161
	10.00
	1607
	480508
	0.13
	61808

	1999
	1260
	2400
	62
	13.00
	800
	524854
	0.05
	25641

	2000
	1270
	2200
	50
	16.00
	800
	577264
	0.04
	22727

	2001
	1280
	2000
	32
	19.00
	600
	640155
	0.02
	15789

	2002
	1291
	2000
	41
	22.00
	900
	645320
	0.03
	20455

	2003
	1301
	2000
	40
	25.00
	1000
	650485
	0.03
	20000

	2004
	1311
	2100
	41
	27.00
	1100
	624429
	0.03
	19400

	2005
	1322
	2200
	49
	29.00
	1430
	600741
	0.04
	22414

	2006
	1332
	2300
	60
	31.00
	1859
	579113
	0.05
	26073

	2007
	1342
	2400
	73
	33.00
	2417
	559288
	0.05
	30514

	2008
	1353
	2500
	90
	35.00
	3142
	541048
	0.07
	35905


Source: Dodona Research

CHINA DATABASE

Chinese Yuan (RMB) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	8.375

	1996
	8.284

	1997
	8.301

	1998
	8.292

	1999
	8.260

	2000
	8.269

	2001
	8.274

	2002
	8.306

	2003
	8.270

	2004f
	8.250

	2005f
	8.250

	2006f
	8.250

	2007f
	8.250

	2008f
	8.250


HONG KONG

2002 was a discouraging year for the Hong Kong exhibition market, after the recovery in admissions begun in 2001 reversed. 2002 box office receipts were down 13% from the previous year. The continuing economic slowdown has led to a reduction in the number of local films produced. This is also reflected in the relatively small changes to the infrastructure of this mature exhibition industry. Admissions in 2003 started well but were stalled by the outbreak of SARS in March. The outbreak only came under control in late June, with the result that final figures for 2003 will show box office down again, by around 9%.

Films 

After a generally poor year at the box office, the December release of Media Asia's police crime thriller Infernal Affairs boosted both box office totals and local production morale. The highly anticipated prequel and sequel are due for release in October and December 2003 respectively. 

Other local productions, which made it into the top ten, were Golden Harvest's Marry A Rich Man and China Star's My Left Eye Sees Ghosts. Hong Kong and Chinese co-productions avoid import taxes and distribution restrictions in China. Hero was amongst a growing number of productions taking advantage of this. The film was released late in 2002 and was a huge success in China, breaking the all-time box office record.

The film and video distributor Panorama Entertainment co-produced its first film, Golden Chicken in 2002 with Applause Pictures. The company has plans to co-produce Chinese language films with China Star Entertainment. 

92 local films were released in 2002, 67 on 35mm film and 25 in digital format. Box office for Hong Kong films was 26% down on 2001, when 133 films were released. The 239 foreign films released accounted for 61% of total box office.

Hong Kong film production declined in 2002. Local producers and studios such as China Star, Media Asia and Golden Harvest all produced fewer titles and reoriented operations towards distribution, leading exhibitors to blame the decline in box office in 2002 on the lack of local films.

Finding private investment for local productions has become increasing difficult since the 1997 handover. In April 2003, the government finally introduced the long awaited HKD 50 million Film Guarantee Fund. This fund introduces banks as investors, while the government guarantees the loans. One of the main conditions of the fund is that at least 50% of cast and crew must be Hong Kong residents.

After the threat of SARS had subsided in July 2003, the Summer line up was key to a revival in Hong Kong's fortunes. Local films such as Twins Effect and Love Undercover 2 performed well at the box office. Finding Nemo distributed by Intercontinental Films, was the first truly big US hit of the Summer.

Warner Bros' first local language co-production was released in September 2003. Turn Left, Turn Right was co-produced with Singapore's Raintree Pictures and Hong Kong's Milkway Image Company. Warner Bros in Hong Kong distributed the romantic comedy. 

Trade association data below is not entirely satisfactory as it is frequently revised, giving rise to contradictory figures. The figures used are the latest revisions we have been able to obtain.

Releases and Box Office by Nationality of Film 1992-2002

	
	Hong Kong releases
	Gross box office

(HKD million)
	% box office
	Foreign releases
	Gross box office

(HKD million)
	% box office

	
	
	
	
	
	
	

	1992
	138
	1240.0
	79.9
	271
	311.6
	20.1

	1993
	234
	1132.0
	72.3
	249
	433.7
	27.7

	1994
	190
	957.0
	66.7
	302
	478.4
	33.3

	1995
	154
	776.0
	57.7
	317
	569.3
	42.3

	1996
	116
	659.0
	52.6
	298
	595.0
	47.4

	1997
	94
	547.0
	45.7
	373
	650.5
	54.3

	1998
	92
	421.7
	40.0
	374
	632.3
	60.0

	1999
	146
	352.0
	39.2
	293
	544.9
	60.8

	2000
	164
	382.0
	40.2
	278
	567.8
	59.8

	2001
	133
	476.0
	45.8
	257
	564.1
	54.2

	2002
	92
	352.1
	38.9
	239
	552.8
	61.1


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association, Dodona Research

Top Ten Films 2002

	Title
	Country of Origin
	Distributor
	Gross box office 
(HKD million)

	
	
	
	

	Infernal Affairs
	Hong Kong
	Gala
	55.057

	Harry Potter and The Chamber of Secrets
	USA
	Warner Bros
	38.263

	Spider-Man
	USA
	Edko Columbia
	28.566

	Hero
	Hong Kong/China
	Edko Film
	26.671

	Monsters, Inc
	USA
	Intercontinental Film Distributors
	25.778

	The Lord of the Rings: The Fellowship of the Ring
	USA/New Zealand
	ERA
	24.293

	Minority Report
	USA
	Kentac
	22.798

	Marry A Rich Man
	Hong Kong
	Gala
	21.689

	Men in Black 2
	USA
	Edko Columbia
	20.804

	My Left Eye Sees Ghosts
	Hong Kong
	Newport
	20.709


Source: Lark Film Distribution, Dodona Research

Top 20 Hong Kong Films 2002

	Title
	Country of Origin
	Distributor
	Gross box office 
HKD (million)

	
	
	
	

	Infernal Affairs
	Hong Kong
	Gala
	55.057

	Hero
	Hong Kong/China
	Edko Film
	26.671

	Marry A Rich Man
	Hong Kong
	Gala
	21.689

	My Left Eye Sees Ghosts
	Hong Kong
	Newport
	20.709

	Fat Choi Spirit
	Hong Kong
	Newport
	19.219

	Mighty Baby
	Hong Kong
	Newport
	19.022

	Golden Chicken
	Hong Kong
	Gala
	17.290

	The Eye
	Hong Kong/Singapore
	Gala
	13.734

	Dry Wood Fierce Fire
	Hong Kong
	Newport
	13.111

	Chinese Odyssey 2002
	Hong Kong
	Newport
	13.050

	The Lion Roars
	Hong Kong
	Newport
	11.930

	Lover Undercover
	Hong Kong
	Newport
	11.805

	The Touch
	Hong Kong
	Gala
	11.167

	Summer Breeze of Love
	Hong Kong
	Newport
	9.699

	The Wesley's Mysterious File
	Hong Kong
	Newport
	9.057

	Frugal Game
	Hong Kong
	Gala
	8.483

	My Wife is 18
	Hong Kong
	Gala
	7.265

	If U Care
	Hong Kong
	Gala
	5.959

	Demi Haunted
	Hong Kong
	Gala
	5.836

	July Rhapsody
	Hong Kong
	U3
	4.875


Source: Lark Films Distribution, Dodona Research

Distribution 

Hong Kong's distribution market is competitive, with at least 12 companies vying for product. The companies that dominate distribution also have strong roles in the exhibition industry. With the outbreak of SARS in Hong Kong, in March 2003, many distributors made the decision to delay or cancel the release of films until later in the year.

Edko Films distributes films for Columbia and Twentieth Century Fox. Kentac is the joint venture company of Edko Films and Twentieth Century Fox. The company also distributes local and regional films. Films that performed well in 2002 were Hero and the Korean hit My Sassy Girl. Edko's Broadway Cinema circuit consists of ten sites, with 46 screens in total. 

Lark International is the owner of the UA Cinema Circuit. The company's distribution arm is Lark Films Distribution. LFD was launched in 2002 and focuses on distributing premium US product. The company's scheduling policy is to buy films for off-peak periods, while looking to the US majors and locally produced films for peak seasons such as Summer and Christmas.  

Golden Harvest Entertainment shifted its focus towards its distribution and exhibition divisions in 2002. Panasia Films handles product from UIP and acts as an advertising agent. Golden Harvest plans to expand Panasia by developing partnerships with Chinese mainland companies. Gala Film Distribution is Golden 

Harvest's other distribution subsidiary and is dedicated to releasing domestic films. The distributor released 12 Chinese-language and 11 non Chinese-language films in 2002. The Chinese-language films performed well, particularly Infernal Affairs, The Touch and Golden Chicken. The company captured 48% of the Chinese language film market in 2002. Its non-Chinese language films did not perform as well, with their market share dropping from 23% to 9%. The company reports that it wishes to take a more aggressive approach to distribution, particularly in China.

A further two local distributors with exhibition arms are Newport Entertainment and Intercontinental Film Distributors. Newport specialises in distributing local product within its circuit of ten sites. Intercontinental Film Distributors has distributed product for BVI since 1992. This subsidiary of Intercontinental Group Holdings has been operating over 30 years. It releases approximately 15 films from the major studios and 15 independent pictures a year. 

A new entrant in late 2002 was the Taiwanese owned Deltamac. This video distributor has been operating in Hong Kong since 1992, but its parent company, Taiwan based manufacturer CMC Magnetics Corporation, acquired Hong Kong rights to all three Lord of the Rings films. The first of these was distributed by Taiwan subsidiary ERA, in 2002. However, Deltamac's new theatrical department will distribute the last two in the trilogy. 

The independent distributor, Golden Scene, established in 1998, Edko Films, Panorama Entertainment, and the exhibitor Newport operate a joint venture distribution company called Go Film Distribution. It was established in July 2003 to distribute locally produced films.

Cinemas

2002 saw a number of cinemas close, with more screens going dark in 2003. As well as these permanent closures, the SARS outbreak led to some exhibitors choosing to close some sites temporarily until the threat of the disease had passed. 

Cinema Sites and Screens 1990-2003

	
	Sites
	Screens

	
	
	

	1990
	117
	167

	1991
	117
	165

	1992
	120
	182

	1993
	121
	191

	1994
	116
	186

	1995
	109
	184

	1996
	101
	182

	1997
	89
	183

	1998
	78
	183

	1999
	69
	184

	2000
	63
	176

	2001
	62
	186

	2002
	56
	171

	2003
	54
	169


Source: Hong Kong Theatres Association, Hong Kong, Kowloon and New Territories Motion Picture Industry Association, Screen International, Dodona Research,

Multiscreen Cinemas in Hong Kong December 2003

	Cinema
	Location
	
	Screens
	Seats
	Operator

	
	
	
	
	
	

	AMC Festival Walk 11
	Tat Chee Avenue
	Kowloon
	11
	1874
	AMC International

	UA Shatin
	Shatin
	New Territories
	10
	3150
	UA Cinema Circuit

	Broadway
	Kingswood Ginza
	New Territories
	8
	1392
	Edko Films

	GH Mongkok
	Mongkok
	Kowloon
	8
	1815
	Golden Harvest

	Cityplaza Cinemas
	Cityplaza Mall
	Hong Kong
	7
	1217
	UA Cinema Circuit

	Broadway Olympian City
	West Kowloon
	Kowloon
	6
	1228
	Edko Films

	GH Hollywood
	Diamond Hill
	Kowloon
	6
	1668
	Golden Harvest

	UA Telford Plaza
	Kowloon Bay
	Kowloon
	5
	1235
	UA Cinema Circuit

	Broadway
	Tsuen Wan
	New Territories
	5
	1374
	Edko Films

	Broadway
	Kwai Fong
	New Territories
	5
	1205
	Edko Films

	GH Tsing Yi 
	Tsing Yi
	New Territories
	5
	1081
	Golden Harvest

	Kornhill Cinema
	Tai Woo
	New Territories
	5
	792
	Multiplex Cinemas

	Palace IFC
	IFC Mall
	Hing Kong
	5
	547
	Edko Films


Source: Dodona Research

Admissions, Revenues and Costs

The table below uses available data and estimates to construct a picture of revenue flows through the Hong Kong exhibition sector.

Spending on concessions is estimated to be relatively low, as the majority of independent cinemas do not have concession counters. Figures relating to advertising revenues are also estimated as each circuit deals with advertising 

themselves and revenues from advertising are not reported. No value added tax is paid on cinema tickets, though the government is considering introducing a 3% rate.

Average film rental was 46% in 2001 and 2002. Golden Harvest reports that film rental has fallen in recent years. 

Total exhibition revenues are estimated at HKD 1,074 million in 2002, 11% lower than the 1998 level. Out of this exhibitors are estimated to earn HKD 617 million as gross margin, out of which they must meet the operating costs and rents of their cinemas.

Cinema Revenues and Costs 1998-2002

	HKD million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	21.95
	17.94
	19.00
	23.11
	19.67

	
	
	
	
	
	

	Average ticket price (HKD)
	48.01
	50.00
	50.00
	45.00
	46.00

	
	
	
	
	
	

	Gross box office
	1053.9
	896.9
	949.8
	1040.1
	904.9

	Net box office
	1053.9
	896.9
	949.8
	1040.1
	904.9

	Average film rental (%)
	48.0
	48.0
	48.0
	46.0
	46.0

	Film gross margin
	548.0
	466.4
	493.9
	561.6
	488.7

	
	
	
	
	
	

	Spend per head (HKD)
	5.00
	5.50
	6.00
	6.50
	7.00

	Net spend per head (HKD)
	5.00
	5.50
	6.00
	6.50
	7.00

	Net concession revenue
	109.76
	98.66
	113.97
	150.23
	137.71

	Concession gross margin
	76.83
	69.06
	79.78
	105.16
	96.40

	
	
	
	
	
	

	Exhibitors' screen advertising
	36.89
	31.39
	33.24
	36.40
	31.67

	
	
	
	
	
	

	Total exhibition revenue
	1200.59
	1026.94
	1096.99
	1226.69
	1074.32

	Exhibition gross margin
	661.77
	566.84
	606.91
	703.19
	616.74


Source: Television and Entertainment Licensing Authority, Dodona Research

Companies

The last few years have seen almost no expansion by the larger circuits and a gradual decline in the number of independent cinemas.

Leading Exhibitors 2001-2003 

	screens
	2001
	2002
	2003

	
	
	
	

	Edko Films
	39
	41
	46

	UA Cinema Circuit 
	40
	38
	38

	Golden Harvest
	26
	26
	26

	Multiplex Cinemas
	na
	17
	14

	AMC Entertainment
	11
	11
	11

	Other
	70
	38
	38

	
	
	
	

	Total
	186
	171
	169


Note: 2001 and 2003 September 

Source: UA Cinema Circuit, Edko Films, Golden Harvest Entertainment, Dodona Research, Screen International

Edko Films

Edko Films Ltd

1212 Tower II

Admiralty Centre

18 Harcourt Road

Telephone +852 2529 3898

www4.cinema.com.hk
The Kong family founded Edko Films in 1959. The company was the first independent exhibition and distribution company in Hong Kong. Edko Films cinemas are branded as Broadway Cinemas.

Edko's cinemas show a mix of Hollywood and domestic films. The circuit experienced a better Summer 2003 at the box office than circuits specialising in Hollywood films alone.

In November 2003 the company opened its latest cinema, the five screen Palace IFC theatre in the central business district of Hong Kong. This more than averagely luxurious cinema shows a mixture of blockbuster and art house films, taking advantage of its unusual downtown location to appeal to a broad audience.

Edko Films Circuit December 2003

	Cinema
	Location
	
	Screens
	Seats

	
	
	
	
	

	Broadway
	Kingswood Ginza
	New Territories
	8
	1392

	Broadway
	Tsuen Wan
	New Territories
	5
	1374

	Broadway Olympian City
	West Kowloon
	Kowloon
	6
	1228

	Broadway
	Kwai Fong
	New Territories
	5
	1205

	Broadway
	Mongkok
	Kowloon
	3
	1132

	Broadway
	Kowloon Bay
	Kowloon
	3
	692

	Broadway Cinematheque
	Yau Ma Tei
	Kowloon
	4
	648

	Windsor Cinema & Palace
	Causeway Bay
	Hong Kong
	3
	644

	Broadway
	Yuen Long
	New Territories
	4
	604

	Palace IFC
	IFC Mall
	Hong Kong
	5
	547

	
	
	
	
	

	Total
	
	
	46
	9466


Source: Edko Films

Lark International Entertainment

Lark International Entertainment

Room 409-410, 4/F

World Commerce Centre

11 Canton Road

Kowloon

Telephone +852 2735 4633

www.lark.com.hk 

Lark International Entertainment is a vertically-integrated company based in Hong Kong with interests in film production, distribution and exhibition. UA Cinema Circuit is the company's exhibition arm. The circuit closed one cinema in August 2002, the two screen UA Bonds in Kwun Tong. The company reports that it held a 27.8% share of the exhibition market in 2002. It plans to open a six screen multiplex, UA Langham Place, with approximately 1,250 seats. The new site will open in the second half of 2004.

UA Cinema Circuit also operates and manages a number of multiplexes in China.

UA Cinema Circuit September 2003

	Cinema
	Location
	
	Screens
	Seats

	
	
	
	
	

	UA Shatin
	Shatin
	New Territories
	10
	3150

	UA Whampoa
	Hung Hom
	Hong Kong
	4
	1992

	UA Pacific Place
	Pacific Place Mall
	Hong Kong
	4
	1494

	UA Telford Plaza
	Kowloon Bay
	Kowloon
	5
	1235

	Cityplaza Cinemas
	Cityplaza Mall
	Hong Kong
	7
	1217

	UA City Gate
	Tung Chung
	New Territories
	4
	1166

	UA Times Square
	Causeway Bay
	Hong Kong
	4
	1007

	
	
	
	
	

	Total
	
	
	38
	11261


Source: UA Cinema Circuit

Golden Harvest Entertainment

Golden Harvest Entertainment

16th Floor

The Peninsula Office Tower

18 Middle Road

Kowloon

Telephone +852 2352 8269

www.goldenharvest.com 

Golden Harvest Entertainment is a vertically-integrated media company with interests in film production, distribution, exhibition and television. The company decided to close its underperforming music and public relations divisions in 2002.

Golden Harvest developed three cinemas in China before selling them in 2003. Since then the company has announced it intends to re-enter the market with a large complex in Guangzhou. It also operates cinemas in Singapore and Malaysia. 

In Hong Kong Golden Harvest operates six cinemas with a total of 26 screens. 

Golden Harvest Circuit September 2003

	Cinema
	Location
	
	Screens
	Seats

	
	
	
	
	

	GH Mongkok
	Mongkok
	Kowloon
	8
	1815

	GH Hollywood
	Diamond Hill
	Kowloon
	6
	1668

	GH Tsing Yi 
	Tsing Yi
	New Territories
	5
	1081

	New York
	Causeway Bay
	Hong Kong
	2
	959

	Golden Gateway Multiplex
	Tsim Sha Tsui
	Kowloon
	4
	898

	Grand Ocean 
	Tsim Sha Tsui
	Kowloon
	1
	576

	
	
	
	
	

	Total
	
	
	26
	6997


Source: Golden Harvest Entertainment

The company's exhibition arm performed poorly in 2002. Turnover for film exhibition was down by 7.6% during the year.

Golden Harvest Financial Performance by Segment 2001-2002

	
	Turnover
	Profit

	HKD 000
	2001
	2002
	2001
	2002

	
	
	
	
	

	Film and video distribution
	75494
	91316
	8355
	3115

	Film exhibition
	161211
	148996
	-19563
	-21777

	Film and television drama production
	10602
	2505
	-15316
	-17020

	Others
	22387
	21213
	-7035
	-7152

	
	
	
	
	

	Eliminations
	
	
	-2609
	1881

	Interest income and unallocated gains
	
	
	9981
	4338

	Unallocated expenses
	
	
	-6752
	

	Impairment of film rights
	
	
	
	-15536

	
	
	
	
	

	Operating profit
	
	
	-32939
	-52151


Note: years to June

The company reports that although admissions were down by 21.5% in 2002 in its Hong Kong cinemas, lower film rental and higher average ticket prices helped to prevent a more severe loss.

Golden Harvest Financial Performance 1995-2002 

	HKD 000
	1995
	1996
	1997
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	
	
	
	

	Turnover
	283309
	259342
	338777
	222902
	158136
	103590
	269694
	264030

	
	
	
	
	
	
	
	
	

	Operating profit
	84697
	39522
	11509
	9037
	-6369
	9347
	-32939
	-52151

	Exceptional items
	8375
	
	
	-89206
	-4302
	
	
	

	Associates
	22670
	14100
	5499
	-5550
	-11090
	-3900
	-16418
	-8919

	Pre-tax profit
	115742
	53622
	17008
	-85719
	-21761
	5184
	-69157
	-82269

	Tax
	-12085
	-5795
	-6458
	-4774
	-3661
	-3912
	-4622
	-4134

	Minority interests
	-4194
	-4621
	-3756
	
	
	
	5
	5

	Net income
	99463
	43206
	6794
	-90493
	-25422
	1272
	-73774
	-86398


Note: years to June

Intercontinental Group Holdings

Unit 1, 27/F

Wyler Centre, Phase 2

200 Tai Lin Pai Road

Kwai Chung

New Territories

Telephone +852 2418 8841

www.intercontinental.com.hk
Multiplex Cinemas is the exhibition arm of Intercontinental Group Holdings. The group has interests in film and video distribution, advertising, public relations and film production. The exhibition arm was established in 1982 to give the distribution division a guaranteed outlet for its expanding slate of films. The company's policy has been to focus on buying older cinemas and modernising them, whilst also developing new sites.

Multiplex Cinemas added two new sites to its circuit in 2002. The company opened the two screen Silvercord Cinema, located in Tsim Sha Tsui in May 2002, after major renovations. Edko Films previously owned the site until it was closed in December 2001. The five screen Kornhill Cinema was opened in December 2002. The company closed its two screen Miramar Cinema, also located in Tsim Sha Tsui in February 2003. It plans to develop new sites over the next few years, though it has reported no definite plans at this date. 

Multiplex Cinema Circuit September 2003

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	JP Cinema
	Causeway Bay
	2
	658
	1999

	Cinema Metro
	Tseung Kwan
	5
	705
	2000

	Silvercord Cinema 
	Tsim Sha Tsui
	2
	518
	May-02

	Kornhill Cinema
	Tai Woo
	5
	792
	Dec-02

	
	
	
	
	

	Total
	
	14
	2673
	


Source: Multiplex Cinemas, Dodona Research

AMC

AMC Entertainment, Inc

106 West 14th Street

PO Box 219615

Kansas City MO 64121

USA

Telephone +1 816 221 4000

www.amcinternational.com 

With just one 11 screen cinema, AMC has a limited presence in Hong Kong. Revenues from this theatre are laid out below.

AMC Hong Kong Revenues 2000-2003

	USD million
	

	
	

	2000
	8.723

	2001
	9.990

	2002
	10.559

	2003
	8.860


Note: years to March

Source: AMC

Forecasts

Aided by a number of highly anticipated end of year movies – the prequel and sequel to Infernal Affairs, The Matrix Revolutions and local action adventure Silver Hawk – Hong Kong box office for 2003 is expected to have reached HKD 825 million, making a second down year in a row.

The problems of the Hong Kong market stem entirely from the weakness of the local film industry: in 2003 the box office of Hong Kong films will probably once more turn out to be less than HKD 400 million, compared to over HKD, 1,000 million ten 

years previously. With the Chinese market now increasingly open for business as far as Hong Kong films are concerned, there are grounds to hope for a brighter future for the domestic film industry. With more opportunities to recoup in China’s vast market, bigger budgets could mean more popular films across the Chinese-speaking communities of Asia.

Forecasts overleaf anticipate a modest improvement in the level of the domestic theatrical business to accompany these developments.
Hong Kong Forecasts 1995-2008

	
	Population
 (million)
	Screens
	Admissions 
(million)
	Average ticket
 price (HKD)
	Gross box office 
(HKD million)
	Population
 per screen
	Admissions 

per person
	Admissions
 per screen

	
	
	
	
	
	
	
	
	

	1995
	6.21
	184
	25.51
	52.74
	1345
	33750
	4.11
	138641

	1996
	6.36
	182
	22.22
	56.43
	1254
	34945
	3.49
	122108

	1997
	6.51
	183
	26.99
	44.37
	1197
	35574
	4.15
	147463

	1998
	6.66
	183
	21.95
	48.01
	1054
	36393
	3.30
	119959

	1999
	6.61
	184
	17.94
	50.00
	897
	35924
	2.71
	97488

	2000
	6.67
	176
	19.00
	50.00
	950
	37898
	2.85
	107929

	2001
	6.72
	186
	23.11
	45.00
	1040
	36129
	3.44
	124260

	2002
	6.75
	171
	19.67
	46.00
	905
	39455
	2.92
	115045

	2003
	6.77
	169
	17.00
	48.53
	825
	40082
	2.51
	100592

	2004
	6.80
	175
	19.00
	48.00
	912
	38863
	2.79
	108571

	2005
	6.83
	175
	20.00
	49.00
	980
	39018
	2.93
	114286

	2006
	6.86
	175
	21.00
	50.00
	1050
	39174
	3.06
	120000

	2007
	6.88
	175
	22.00
	51.00
	1122
	39331
	3.20
	125714

	2008
	6.91
	175
	23.00
	52.00
	1196
	39488
	3.33
	131429


Source: Dodona Research 

HONG KONG DATABASE

Hong Kong Population by Sex and Age 2003

	
	Total
	Male
	Female
	   Sex ratio

	
	
	
	
	

	  0-4        
	409947
	214758
	195189
	110.0

	  5-9        
	439140
	237208
	201932
	117.5

	 10-14        
	431195
	229007
	202188
	113.3

	 15-19        
	454388
	235757
	218631
	107.8

	 20-24        
	464741
	236164
	228577
	103.3

	 25-29        
	522992
	257842
	265150
	97.2

	 30-34        
	616695
	285055
	331640
	86.0

	 35-39        
	726687
	330870
	395817
	83.6

	 40-44        
	762502
	366545
	395957
	92.6

	 45-49        
	644693
	321483
	323210
	99.5

	 50-54        
	518592
	268815
	249777
	107.6

	 55-59        
	340346
	183720
	156626
	117.3

	 60-64        
	247723
	133678
	114045
	117.2

	 65-69        
	249208
	128123
	121085
	105.8

	 70-74        
	218409
	104763
	113646
	92.2

	 75-79        
	160306
	71192
	89114
	79.9

	 80+           
	186606
	70980
	115626
	61.4

	
	
	
	
	

	Total
	7394170
	3675960
	3718210
	98.9


Note: population totals differ from those in the rest of the report 

Source: US Bureau of the Census

Hong Kong Film Export Revenues 1990-1998

	HKD million
	

	
	

	1990
	1404

	1991
	1491

	1992
	1860

	1993
	1699

	1994
	1435

	1995
	1164

	1996
	435

	1997
	329

	1998
	252


Note: export revenues include royalties from theatrical, video, television and hotel rights

Source: Census and Statistics Department Hong Kong Special Administrative Region

Top Ten Hong Kong Films 2001

	Title
	Gross box office 

(HKD million)

	
	

	Shaolin Soccer
	60.7

	Love on a Diet
	40.4

	The Accidental Spy
	30.0

	Wu Yen
	27.2

	Fulltime Killer
	25.6

	A Fighters Blues
	22.0

	China Strike Force
	20.5

	La Brassiere
	18.5

	Master Q
	18.3

	Fighting for Love
	18.2


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association

Top Ten Hong Kong Films 2000

	Title
	Gross box office 

(HKD million)

	
	

	Needing You
	35.21

	Tokyo Raiders
	28.19

	A Fighter’s Blue
	22.00

	Summer Holiday
	21.34

	The Duel
	21.33

	China Strike Force
	20.51

	Healing Hearts
	15.53

	Sausalito
	15.14

	Crouching Tiger, Hidden Dragon 

(China/Hong Kong/Taiwan)
	14.76

	Lavender
	14.55


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Hong Kong Films 1999

	Title
	Gross box office 

(HKD million)

	
	

	King of Comedy
	29.85

	Gorgeous
	27.55

	A Man Called Hero
	23.37

	The Legend of Speed
	19.44

	The Tricky Master
	19.14

	The Conmen In Vegas
	17.76

	Gen-X Cops
	15.63

	Prince Charming
	15.31

	Running Out Of Time
	14.66

	Tempting Heart
	12.46


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Hong Kong Films 1998

	Title
	Gross box office 

(HKD million)

	
	

	The Stormriders 
	41.53

	Who Am I? 
	38.85

	The Lucky Guy
	27.73

	The Conman
	16.93

	A True Mob Story
	16.93

	Young and Dangerous V
	12.88

	Casino
	10.30

	Hitman
	10.30

	Raped By An Angel 2: The Uniform Fan
	10.24

	Ninth Happiness
	10.03


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Hong Kong Films 1997

	Title
	Gross box office 

(HKD million)

	
	

	Mr Nice Guy
	45.42

	All’s Well End’s Well '97
	40.44

	Once Upon A Time in China and America
	30.27

	Lawyer, Lawyer
	27.16

	Armageddon
	23.73

	Lifeline
	20.76

	Killing Me Tenderly
	15.88

	Young and Dangerous IV
	15.80

	Full Alert
	14.69

	Love
	12.97


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Hong Kong Films 1996

	Title
	Gross box office 

(HKD million)

	
	

	First Strike
	57.52

	Forbidden City Cop
	36.05

	God of Cookery
	28.27

	TriStar
	25.22

	Young and Dangerous 2
	22.49

	Young and Dangerous
	21.10

	Who's the Woman, Who's the Man
	20.87

	Shanghai Grand
	20.79

	Feel 100 Per Cent
	20.79

	Young and Dangerous 3
	19.40


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Films 2001

	Title
	  Gross box office 

(HKD million)

	
	

	Shaolin Soccer (Hong Kong)
	60.7

	Love On A Diet (Hong Kong)
	40.4

	The Mummy Returns
	40.3

	Harry Potter and the Philosopher’s Stone
	31.1

	Accidental Spy (Hong Kong)
	30.0

	Wu Yen (Hong Kong)
	27.2

	Fulltime Killer (Hong Kong)
	25.7

	Pearl Harbor
	24.3

	Cast Away
	24.0

	Jurassic Park 3
	23.4


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Films 2000

	Title
	Gross box office 

(HKD million)

	
	

	Mission: Impossible 2
	36.14

	Toy Story 2
	35.73

	Needing You (Hong Kong)
	35.21

	Tokyo Raiders (Hong Kong)
	28.19

	Dinosaur
	25.82

	A Fighter’s Blue (Hong Kong)
	22.00

	Summer Holiday (Hong Kong)
	21.34

	The Duel (Hong Kong)
	21.33

	China Strike Force (Hong Kong)
	20.51

	Stuart Little
	17.48


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Films 1999

	Title
	Gross box office 

(HKD million)

	
	

	The Ring (Japan)
	31.24

	King of Comedy (Hong Kong)
	29.85

	Gorgeous (Hong Kong)
	27.55

	A Man Called Hero (Hong Kong)
	23.37

	The World Is Not Enough (UK)
	23.32

	Star Wars: Episode I - The Phantom Menace
	22.42

	The Legend of Speed (Hong Kong)
	19.44

	The Tricky Master (Hong Kong)
	19.14

	The Sixth Sense
	19.13

	The Conmen in Vegas (Hong Kong)
	17.76


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Films 1998

	Title
	Gross box office 

(HKD million)

	
	

	The Stormriders (Hong Kong)
	41.53

	Who Am I? (Hong Kong)
	38.85

	Tomorrow Never Dies (UK)
	29.13

	Saving Private Ryan
	28.99

	The Lucky Guy (Hong Kong)
	27.73

	Deep Impact
	23.87

	Armageddon
	21.53

	The Replacement Killers
	21.16

	Godzilla
	21.08

	Mulan
	17.39


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Films 1997

	Title
	Gross box office 

(HKD million)

	
	

	The Lost World: Jurassic Park
	58.23

	Mr Nice Guy (Hong Kong)
	45.42

	All’s Well End’s Well '97 (Hong Kong)
	40.44

	Once Upon A Time in China and America (Hong Kong)
	30.27

	Face/Off
	30.05

	Men In Black
	29.56

	Lawyer, Lawyer (Hong Kong)
	27.16

	Titanic
	26.86

	Armageddon (Hong Kong)
	23.73

	Lifeline (Hong Kong)
	20.76


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association
Top Ten Films 1996

	Title
	Gross box office 

(HKD million)

	
	

	First Strike (Hong Kong)
	57.52

	Independence Day
	49.38

	Mission: Impossible
	39.62

	Forbidden City Cop (Hong Kong)
	36.05

	The Rock
	30.50

	God of Cookery (Hong Kong)
	28.27

	Twister
	28.23

	TriStar (Hong Kong)
	25.22

	Eraser
	24.67

	Young and Dangerous 2 (Hong Kong)
	22.49


Source: Hong Kong, Kowloon and New Territories Motion Picture Industry Association

Cinemas by Number of Screens 1999

	
	Sites
	Screens

	
	
	

	Eleven
	1
	11

	Ten
	1
	10

	Eight
	2
	16

	Six
	2
	12

	Five
	5
	25

	Four
	5
	20

	Three
	9
	18

	Two
	28
	56

	One
	16
	16

	
	
	

	Total
	69
	184


Source: Dodona Research 

Exhibitor Market Shares 1998-2000

	% box office
	1998
	2000

	
	
	

	UA Cinema Circuit
	29.0
	25.9

	Edko Films
	20.0
	23.8

	Golden Harvest
	na
	17.7

	Other
	na
	32.6


Source: UA Cinema Circuit, Hong Kong, Kowloon and New Territories Motion Picture Industry Association

Golden Harvest Turnover by Activity 2000-2001

	HKD 000
	2000
	2001

	
	
	

	Advertising agency fee income
	4212
	5923

	Film developing and printing service income
	19938
	18639

	Film distribution commission income
	38027
	48724

	Film royalties income
	11166
	19951

	Film sourcing and consultancy service income
	3907
	4164

	Gross box office takings
	24125
	145225

	Theatre confectionery sales
	1867
	11467

	Theatre advertising income
	348
	1251

	Production control fee income
	
	10602

	Public relation services income
	
	2912

	Music production income
	
	836

	
	
	

	Total
	103590
	269694


Note: year to June

Hong Kong Dollar (HKD) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	7.74

	1996
	7.73

	1997
	7.74

	1998
	7.75

	1999
	7.76

	2000
	7.79

	2001
	7.80

	2002
	7.80

	2003
	7.79

	2004f
	7.78

	2005f
	7.78

	2006f
	7.78

	2007f
	7.78

	2008f
	7.78


INDIA

India remains one of the few large untapped markets for the international cinema industry. Along with China and Russia, it is a huge country about whose cinema market little hard data is available, but much is speculated. The sheer size of the Indian market, its regional nature, the absence of national cinema circuits and any formal collection of admissions or box office all contribute to the difficulties in estimating the true size of India’s cinema industry.

Cinema admissions are generally quoted as being around three billion a year. This figure has been cited for a number of years, so often that it has acquired the status of truth despite being fairly obviously a rather broad brush guess. There are reasons to believe that admissions are actually falling below this three billion mark. The Indian film industry, particularly Hindi films, is losing popularity. Numerous big budget films have flopped at the box office both in India and overseas. In addition, it has been reported that many single screen cinemas are closing down. While plenty of new multiscreen cinemas and multiplexes are opening to take their place, even at this early stage in the multiplex development cycle it is being questioned whether the market can support so many modern cinemas which target only a small affluent sector of society. The middle class is growing rapidly but still accounts for a minority of the population, or around 150 million out of more than a billion people.

For the last decade, India has been following a programme of privatisation and economic market reforms. The economy is forecast to grow between 7% and 10% a year although big government deficits of 5% in 2001 and 2002 have led to reductions in private sector investment. Nevertheless, there is huge development of retail and entertainment centres in the rapidly growing suburbs of the major cities. Consequently the Indian cinema industry is on the brink of real change. A number of large conglomerates are planning to establish national cinema circuits during the next two to three years. Digital cinema technology is also being harnessed to bring high quality prints to cinemas outside major cities and, although in its infancy, this has so far proved successful, especially as a means of reducing piracy. 

Films

The Indian film industry is more commonly called Bollywood. However this term is something of a misnomer as it refers specifically to the Hindi-language film industry based in Mumbai. Of the 800 or so films produced every year in India, between 20% and 30% are Hindi films. These play to around 40% of the population, mainly in the north of the country. Hindi films also form the majority of the export market.

Tamil and Telagu films each account for 15% to 20% of all films produced. These along with Kannada and Malayalam language films are produced in Chennai and their main market is India’s four southern states. Other Indian-language films rarely travel beyond their home regions.

In 2002 the government gave the Indian film business approved industry status allowing it to access finance from banks and other legitimate sources. The absence of 

such status in the past led to much film investment coming from questionable or criminal sources. Foreign investors were also allowed to invest 100% of funds. Following this a number of film production companies, such as Mukta Arts, made initial public offerings.  

The average cost of an Indian film is reported to be around INR 18.4 million. However, it is claimed that a three hour big budget Hindi film shot overseas can cost around INR 1.4 billion. Production investment by the Indian film industry was reported to be INR 20.5 billion in 2002.

Investment in Film Production 1995-2002

	
	Productions certified
	Average budget
 (INR million)
	Investment
 (INR billion)

	
	
	
	

	1995
	795
	10.54
	8.38

	1996
	683
	13.50
	9.22

	1997
	697
	14.55
	10.14

	1998
	693
	16.10
	11.16

	1999
	764
	16.06
	12.27

	2000
	855
	15.79
	13.50

	2001
	825
	18.18
	15.00

	2002
	na
	18.40
	20.50


Source: Central Board of Film Classification, Dodona Research

In recent years, the domestic film industry has struggled as numerous high profile big budget films have failed to attract audiences. In 2002 of 132 Hindi films released, 124 were deemed to have flopped. Devdas was one of the few hits of the year. A report by the Economic Times estimated that the industry lost INR 1.5 billion in 2002. 

At the start of 2003, the Reservoir Dogs-inspired Kaante revived the market somewhat but the rest of the year was again disappointing. Fewer Indian films were released overall due to a dispute between producers and distributors over the length of release windows. 

The Indian film industry has a significant overseas market among non-resident Indians particularly in the United Kingdom, the United States, the Middle East and Africa. In 2002 around 118 films were exported and achieved estimated earnings of USD 200 million (INR 4.1 billion). The overseas earnings of Indian films are becoming increasingly important, for example Kal No Naatlo captured almost 50% of its total box office from export markets. 

Following the surprise success of the Oscar-nominated Lagaan: Once Upon A Time In India, the industry has been increasingly trying to make films which will specifically appeal to the non-resident Indian audience and break into the mainstream UK and US markets. Known as ‘hinglish’ films, few achieve the success of Lagaan or Monsoon Wedding. The latter film had box office of GBP 2.2 million in the United Kingdom. 

Top Five Hindi Films 2003 

	Title
	India box office

(INR million)
	Overseas box office 

(INR million)
	Total box office 

(INR million)

	
	
	
	

	Koi Mil Gaya
	470
	80
	550

	Baghbou
	240
	100
	340

	Kal No Naatlo
	170
	150
	320

	Mai Prem Ki Diwasi Hoon
	190
	100
	290

	Chalte Chalte
	184
	106
	290


Source: Economic Times

Distribution

Distribution is organised on a geographical basis into circuits, and by language.  The table below lists the film circuits for Hindi-language films. Nizam, Mysore, Andhra and Tamil Nadu are the four Southern states and are approached as a single territory for distribution of Tamil and Telagu films. International films are usually acquired as a single package covering the whole country.

Distributors acquire film rights in a variety of ways depending on the anticipated performance of a film. Some producers which are part of vertically-integrated companies distribute their own films. Sometimes distributors pay a fixed charge and commission to producers on completion of the film, known as plan distribution, or they may provide a minimum guarantee to finance a film which is paid back from box office revenues plus commission. In the case of a foreign film, distributors usually buy rights outright.

Films are distributed on a first-run basis in the major cities. It can take some time before prints find their way to smaller towns and rural areas, by which time the condition of the print is usually very poor. Distributors sometimes rent prints as a percentage of box office, alternatively they charge a flat weekly fee, or four-walling is common where the cinema screen is rented from the exhibitor and the cost is recouped from ticket sales. 

Hindi Film Circuits 2000

	Circuits

	

	Mumbai

	New Delhi, Uttar Pradesh

	East Punjab

	Bengal

	Central Province

	Central India

	Rajasthan

	Nizam

	Mysore

	Andhra

	Tamil Nadu


Source: Dodona Research

The number of films imported into India each year is around 250, of which over 100 come from the United States. The market for Hollywood films is growing as modern multiscreen cinemas increasingly programme both Hollywood and Indian films. In March 2003 the government removed the 35% duty which was payable on the acquisition cost of foreign films. Importers now simply have to pay 25% customs duty and insurance. 

Piracy is a serious problem in India, particularly so-called pre-release piracy where titles are available before the theatrical release. The International Intellectual Property Alliance estimates that USD 75 million was lost by the film industry in 2002 as a result of piracy. 

Imported Films 1993-2001

	
	Films imported
	MPAA rentals (INR billion)
	MPAA rentals (USD million)

	
	
	
	

	1993
	174
	0.15
	4.8

	1994
	177
	0.24
	7.5

	1995
	220
	0.30
	9.2

	1996
	139
	0.46
	13.0

	1997
	200
	0.64
	17.5

	1998
	200
	0.94
	22.8

	1999
	208
	0.60
	14.0

	2000
	252
	0.90
	20.0

	2001
	255
	1.08
	24.0


Source: Dodona Research

Columbia TriStar is pioneering the modernisation of the distribution sector in India by establishing a nationwide presence. As well as releasing titles for Buena Vista International, the distributor has begun to acquire rights to regional films in Punjabi and Bengali. It has also installed the only computerised tracking system in India. 

The independent producer and distributor, Rajshri Pictures, has 20 offices around India. It recently announced a joint venture with Zee Network to distribute films produced, co-produced and acquired by Rajshri Pictures that will mean the company operates as a national distributor, rather than on a territorial basis. 

Twentieth Century Fox acquired its first Hindi release in mid-2003 when it released Jhanker Beats.

The exhibitor PVR Cinemas has ventured into distribution forming deals to distribute films from Miramax, Lakeshore, Franchise and Summit. The company releases around eight films a year.

Cinemas

The number of cinema screens has fallen from over 13,000 in 1990 to 11,000 by 2003 as large quantities of single screen cinemas have closed. In addition to the poor state of repair of many such cinemas and rising ticket prices, competition from cheap video parlours showing pirated copies of films and cable piracy have contributed to their demise.

In June 1997 India’s first multiscreen cinema was opened in New Delhi. The four screen PVR Anupam was an instant success and heralded a new era for Indian cinema-going. More multiscreen cinemas, usually with between two and four screens, have been opened in major cities and planning authorities are reported to be inundated with building applications. This is partly due to the five year tax holiday granted to multiplexes (in India the term multiplex applies to any cinema with more than one screen) in some states, most notably Maharashtra where standard entertainment tax averages 50%. 

Most new cinemas are being built in shopping malls or entertainment centres. They have concession stands selling a wide variety of Western and Indian snacks and ticket prices range from INR 30 to INR 150. For particularly popular films, exhibitors will increase ticket prices. Most cinemas operate different classes of seating and some exhibitors are also introducing separate VIP screens. Usually there are four shows a day, including one in the morning. Some multiplexes fit in six screenings, opening at 9.30 am, with the last show at midnight. 

So far, few large multiplexes have been built, although the number of screens being built in new cinemas is increasing. India’s largest, with seven screens, was opened in Guragaon, New Delhi in May 2003 by PVR Cinemas. The same company plans to open an 11 screen multiplex in Bangalore. 

Cinema Screens 1990-2003

	screens
	

	
	

	1990
	13181

	1991
	13448

	1992
	12933

	1993
	12866

	1994
	13002

	1995
	12942

	1996
	12902

	1997
	12769

	1998
	12691

	1999
	12548

	2000
	12387

	2001
	11272

	2002
	11000

	2003
	11000


Source: Federation of Indian Chambers of Commerce and Industry, Dodona Research

Digital film distribution and exhibition is being widely introduced to India by the film processing laboratory and exhibitor, Adlabs, in a joint venture with the producer Mukta Arts called Mukta Arts Digital Exhibition. Adlabs is installing low cost DLP projectors and servers into rural B and C class cinemas. At November 2003, 75 cinemas had had the technology installed and this number was expected to rise to 100 by the end of the year. Conversion is estimated to be costing INR 2 million per cinema and the joint venture reports that it wants to equip 400 screens with digital capability by April 2004. Theatre owners are required to make a small investment in the system.

Digital exhibition appears to have some real benefits for Indian exhibitors. Operators have reported higher audiences and revenues for digital releases. One cinema saw box office increase by 30%. This is largely due to the fact that rural cinemas are getting the opportunity to show a high quality print at the same time as the first-run audience. This has had the effect of reducing piracy, broadening the first-run audience and therefore increasing box office revenues. 

It should be noted that the technology employed is of lower quality than that demanded by the US studios to allow their films to be screened using it.

Cities and States

There is a growing disparity between the richest and poorest states in India. Central and eastern states such as Bihar, Assam and Uttar Pradesh are particularly poor, while southern and western states such as Tamil Nadu and Gujurat are growing in prosperity. 

The majority of modern cinema development so far has focused on the cities of Mumbai and New Delhi. Operators are starting to target other major cities such as Hyderabad, Bangalore, Kolkata and Chandigarh. 

The southern states of Tamil Nadu and Andhra Pradesh had the largest number of cinemas in 2000, but it is also these areas which have seen the greatest number of closures in recent years. 

Each state sets its own entertainment tax rates and laws regarding cinema building. In Maharastra taxes are 55% in Mumbai, 50% in towns and 45% in rural areas. However, multiplexes in Maharastra can take advantage of a five year tax-free holiday. Other states also offer tax reductions and exemptions to multiplex projects. In New Delhi and West Bengal entertainment tax averages 30% and in Tamil Nadu it is 25%. 

In October 2003 125 single screen cinemas in Mumbai and 1,030 across the rest of the state held a strike in protest at the high entertainment taxes. Cinema owners demanded taxes be lowered to 30%, the ability to impose a higher tax-free service charge and to be able to change the use of a cinema upon its closure. The strike ended after three days when the state government reduced the city entertainment tax from 55% to 45% and agreed to operators increasing their service charge. Protests against high taxes are commonplace and state governments are gradually reducing them. In mid 2003 entertainment tax in Madhya Pradesh and Chattisgarh was reduced from 75% to 50% and 30% respectively. Chattisgarh has also promised an eight year tax break for multiplexes and a waiver for cinemas in locations with a population of less than 10,000.

Population and Cinemas by State 2000

	State
	Capital
	Population (000)
	Cinemas

	
	
	
	

	Andhra Pradesh
	Hyderabad
	75728
	2763

	Arunachal Pradesh
	Itanagar
	na
	2

	Assam
	Dispur
	26638
	137

	Bihar
	Patna
	82879
	320

	Goa
	Panaji
	1344
	21

	Gujarat
	Gandhinagar
	50597
	434

	Haryana
	Chandigarh
	21083
	101

	Himachal Pradesh
	Shimla
	6077
	15

	Jammu & Kashmir
	Srinagar
	10070
	16

	Karnataka
	Bangalore
	52734
	1212

	Kerala
	Thiruvananthapuram
	31839
	1312

	Madhya Pradesh
	Bhopal
	60385
	443

	Maharashtra
	Mumbai
	96752
	1113

	Manipur
	Imphal
	2389
	11

	Meghalaya
	Shillong
	2306
	9

	Mizoram
	Aizawl
	891
	3

	Nagaland
	Kohima
	1989
	6

	Orissa
	Bhubaneswar
	36707
	142

	Punjab
	Chandigarh
	24289
	141

	Rajasthan
	Jaipur
	56473
	273

	Sikkim 
	Gangtok
	540
	2

	Tamil Nadu
	Chennai
	62111
	2339

	Tripura
	Agartala
	3191
	7

	Uttar Pradesh
	Lucknow
	166053
	1045

	West Bengal
	Kolkata
	80221
	na

	Uttaranchal
	Dehra Dun
	8480
	na

	
	
	
	

	Union Territories
	
	
	

	Andaman & Nicobar Islands
	Port Blair
	356
	1

	Chandigarh
	Chandigarh
	901
	7

	Dadra & Nagar Haveli
	Silvassa
	220
	na

	Daman & Diu
	Daman
	158
	na

	Lakshadweep
	Kavaratti
	61
	na

	New Delhi
	New Delhi
	13783
	na

	Pondicherry
	Pondicherry
	974
	41


Notes: Daman and Diu cinemas included under Goa; population 2001

Source: Census of India, Dodona Research

Urban Area Populations of Major Cities 2001

	Urban Area
	State
	Population (000)

	
	
	

	Mumbai
	Maharashtra
	16368

	Kolkata
	West Bengal
	13217

	Delhi
	Delhi
	12791

	Chennai
	Tamil Nadu
	6425

	Bangalore
	Karnataka
	5687

	Hyderabad
	Andhra Pradesh
	5534

	Ahmadabad
	Gujarat
	4519

	Pune
	Maharashtra
	3756

	Sarat
	Gujarat
	2811

	Kanpur
	Uttar Pradesh
	2690

	Jaipur
	Rajasthan
	2324

	Lucknow
	Uttar Pradesh
	2267

	Nagpur
	Maharashtra
	2123

	Patna
	Bihar
	1707

	Indore
	Madhya Pradesh
	1639

	Vadodara
	Gujarat
	1492

	Bhopal
	Madhya Pradesh
	1455

	Coimbatore
	Tamil Nadu
	1446

	Ludhiana
	Punjab
	1395

	Kochi
	Kerala
	1355

	Vishakhpatnam
	Andhra Pradesh
	1329

	Agra
	Uttar Pradesh
	1321

	Varanasi
	Uttar Pradesh
	1212

	Madurai
	Tamil Nadu
	1195

	Meerut
	Uttar Pradesh
	1167

	Nashik
	Maharashtra
	1152

	Jabalpur
	Madhya Pradesh
	1117

	Jamshedpur
	Jharkand
	1102

	Asansol
	West Bengal
	1090

	Dhanbad
	Jharkand
	1064

	Faradabad
	Haryana
	1055

	Allahabad
	Uttar Pradesh
	1050

	Amritsar
	Punjab
	1011

	Vijayawada
	Andhra Pradesh
	1011

	Rajkot
	Gujarat
	1002


Source: citypopulation.de

Admissions, Revenues and Costs

As discussed previously, Indian cinema admissions are generally believed to be around three billion, although on a downward trend due to cinema closures and the struggling domestic film industry. 

Ticket prices, still only around USD 0.50 despite the introduction of higher prices in new cinemas, are subject to varied entertainment taxes imposed by each state. The table below which estimates the revenues and costs through the Indian exhibition 

business, takes an average of 50% of net ticket price for entertainment taxes countrywide. However, although entertainment taxes are now gradually being reduced, exhibitors are not always passing on such reductions to their customers.

Due to the tiered and regional nature of the distribution business, it is virtually impossible to determine average film rental. The best guess available, by Arthur Anderson, puts film rental at 35%.

Indian exhibitors can be estimated to make around INR 16 billion from service charges added to ticket prices. The same amount is estimated to made through selling concessions.  Revenues from screen advertising are thought to be low at INR 6.5 billion. As more modern cinemas are opened, revenues from concessions and screen advertising can be expected to rise substantially, as can ticket prices.

These estimates suggest total exhibition revenue in 2002 was INR 87 billion. This equates to over INR 7.9 million or USD 163,000, per screen.

Cinema Revenues and Costs 1998-2002

	INR million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	2860
	3260
	3100
	3000
	2900

	
	
	
	
	
	

	Average ticket price (INR)
	17.48
	20.86
	24.19
	26.00
	28.00

	Entertainment tax (%)
	50
	50
	50
	50
	50

	Average net ticket price (INR)
	11.66
	13.91
	16.13
	17.33
	18.67

	
	
	
	
	
	

	Gross box office (INR)
	50000
	68000
	75000
	78000
	81200

	Net box office
	33333
	45333
	50000
	52000
	54133

	Average film rental (%)
	35
	35
	35
	35
	35

	Film gross margin
	21667
	29467
	32500
	33800
	35187

	
	
	
	
	
	

	Service charge
	10000
	13600
	15000
	15600
	16240

	Spend per head (INR)
	3.50
	4.17
	4.84
	5.20
	5.60

	Concession revenue
	10000
	13600
	15000
	15600
	16240

	Concession gross margin
	5000
	6800
	7500
	7800
	8120

	
	
	
	
	
	

	Exhibitors' screen advertising
	217
	350
	450
	550
	650

	
	
	
	
	
	

	Total exhibition revenue
	53550
	72883
	80450
	83750
	87263

	Exhibition gross margin
	36884
	50217
	55450
	57750
	60197


Source: Dodona Research

Companies

India’s cinema infrastructure is still extremely regional in nature. However various large companies have begun to open cinemas and are committing large sums to invest in establishing national cinema circuits. As yet though, no modern circuit has more than 20 screens. Profiles of some of the most important of the emerging 

exhibitors follow. However, there are numerous other companies, large and small, opening modern multiscreen and multiplex cinemas around the country.

Leading Exhibitors December 2003 

	
	Sites
	Screens

	
	
	

	PVR Cinemas
	5
	19

	E-City
	3
	14

	Inox Leisure
	3
	12

	DT Cinemas
	3
	10

	Cineline Cinemas
	5
	10

	Adlabs
	2
	8

	Wave Cinemas
	1
	5

	Prasad Media
	1
	5

	Satyam Cineplexes
	1
	4

	Shringar Cinemas
	1
	4


Note: four screens jointly owned by Adlabs and Shringar Cinemas under both circuits

Source: Dodona Research

PVR Cinemas

PVR Limited

Block 2A, 2nd Floor

DLF Corporate Park

Guragaon

Telephone +91 25 49 3008

www.pvrcinemas.com 

Priya Village Roadshow Cinemas was originally formed as a 60:40 joint venture between Priya Exhibitors and the Australian exhibitor, Village Roadshow. Priya Exhibitors, which is owned by the family-owned Bilji Group of Companies, was founded in 1977, when the company purchased the Priya cinema in New Delhi. 

The joint venture opened India’s first modern multiscreen cinema in 1997. The four screen PVR Anupan was immediately successful capturing up to 1.5 million admissions per year. Two further cinemas were opened in 2001 and the company was the first to introduce concepts such as accepting credit cards, online booking and computerised ticketing. 

In June 2002, due to its worldwide retrenchment, Village Roadshow exited the joint venture, selling its share to Priya Exhibitors. However, PVR continues to have a long-term technical and marketing services agreement with Village Roadshow.

The company has ambitious plans for expansion. To achieve them it has obtained funding of more than INR 20 billion from ICICI Venture, an Indian private equity fund. PVR operates its cinemas as the anchor tenants in shopping and entertainment 

malls. This key role within mall developments means its rents are comparatively low, although occasionally rentals may be linked to revenues. 

In May 2003, PVR Cinemas opened India’s largest multiplex, the seven screen PVR Guragaon. Further cinemas are planned for Mumbai, Bangalore and New Delhi. 

The PVR Cinemas circuit has admissions of more than three million per annum, and with the opening of PVR Guragaon expects this to rise to 4.7 million.  

The circuit’s flagship cinema, PVR Priya, formerly known as the Priya was renovated in 2000 and generates the second highest box office in New Delhi, after PVR Anupam, which is India’s highest-performing cinema. PVR Naraina was formerly an unsuccessful cinema with less than 10% occupancy. After renovation and modernisation, the cinema now gains 45% occupancy rates. The company acquired a closed cinema in West Delhi which it redeveloped and reopened as PVR Vikaspuri. PVR Guragaon is purpose-built in the Metropolitan Mall. At its opening, just five screens were in operation. The remaining two are to be developed as luxury screens under the brand name Cinema Europa. 

PVR Cinemas Circuit December 2003 

	Cinema
	Location
	City
	Screens
	Seats
	Open

	
	
	
	
	
	

	PVR Priya
	Vasant Vihar
	New Delhi
	1
	944
	

	PVR Anupam
	Anupam
	New Delhi
	4
	1010
	Jun-97

	PVR Naraina
	Naraina
	New Delhi
	4
	826
	Aug-01

	PVR Vikaspuri
	Vikaspuri
	New Delhi
	3
	921
	Nov-01

	PVR Guragaon
	Guragaon
	New Delhi
	7
	1350
	May-03

	
	
	
	
	
	

	Total
	
	
	19
	5051
	


Source: PVR Cinemas, Dodona Research

Already a pioneer, PVR Cinemas plans include what will be India’s largest multiplexes. 

PVR Planned Cinemas 2002 

	Cinema
	Location
	City
	Screens

	
	
	
	

	PVR
	Phoenix Mills
	Mumbai
	8 to 10

	PVR
	
	Guragaon
	10

	PVR
	
	Juhu
	5

	PVR
	Santa Cruz
	Mumbai
	4

	PVR
	Koramangala
	Bangalore
	11

	PVR
	
	New Delhi
	na


Source: PVR Cinemas, Dodona Research

E-City Entertainment

E-City Entertainment (India) Pvt Ltd

Band Box House

4th Floor (rear wing) 254-D

Dr A B Road

Worli

Mumbai 400 025

Telephone +91 22 2490 4073

www.fun-republic.com 

E-City Entertainment is one of the many subsidiaries of the Essel Group, a huge conglomerate with business interests in communications, packaging, real estate, export of agricultural commodities and entertainment. Essel operates the Zee Network which includes Zee TV, India’s leading satellite broadcaster, Siti Cable, a cable television company, Zee Cinema, a pay television channel screening Hindi films, as well as other brands, Zee News, Alpha TV and Zee Music. The Zee Network also recently announced plans to invest USD 30 million in the production and distribution of Indian films. 

The company builds and operates family entertainment centres under the Fun Republic brand. These house a variety of entertainment facilities such as restaurants, food courts, bowling, music stores and shops as well as cinemas. The first Fun Republic was opened in Ahmedabad in 2001 and has a six screen multiplex. Two further destinations in Andheri, Mumbai and Chandigarh have since opened, both contain a four screen cinema. A ticket, food and Pepsi costs INR 149, equivalent to USD 3.27.

E-City Cinema Circuit December 2003 

	Cinema
	Location
	City
	Screens
	Open

	
	
	
	
	

	Xenon Multiplex
	E-City Fun Republic
	Ahmedabad
	6
	2001

	Xenon Multiplex
	E-City Fun Republic Andheri
	Mumbai
	4
	2002

	Xenon Multiplex
	E-City Fun Republic
	Chandigarh
	4
	na

	
	
	
	
	

	Total
	
	
	14
	


Source: E-City Entertainment

There are plans to build Fun Republic centres containing cinemas in at least seven more locations across India.

E-City Planned Cinemas 2002 

	Location
	City

	
	

	E-City Fun Republic
	Mumbai

	E-City Fun Republic
	Baroda

	E-City Fun Republic
	Bangalore

	E-City Fun Republic
	New Delhi

	E-City Fun Republic
	Lucknow

	E-City Fun Republic
	Jaipur

	E-City Fun Republic
	Pune


Source: E-City Entertainment

Inox Leisure

Inox Leisure Ltd

21/A 2nd Floor

Film Center

68 Tardeo Road

Mumbai 400 034

Telephone +91 26 531 031

www.inoxmovies.com 

Inox Leisure is part of the Inox Group of Companies, an industrial conglomerate which has diversified into developing, constructing and managing cinemas with the intention of establishing a nationwide circuit of 25 to 30 cinemas. 

So far, the company has opened three modern four screen cinemas equipped with high quality projection and sound equipment. INOX targets locations in either the central business districts or the affluent suburbs of major cities.

Concession stands offer a range of Western and Eastern foods including pizza, nachos, milkshakes, chaats, curry pie and tikka wraps. The cinemas are programmed with a mixture of English-language, Hindi and other regional Indian films.

Inox Leisure Cinema Circuit December 2003 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Inox
	Pune
	4
	1316
	May-02

	Inox
	Vadodara
	4
	1318
	Sep-02

	Inox Forum
	Kolkata
	4
	1015
	Sep-03

	
	
	
	
	

	Total
	
	12
	
	


Source: Inox Leisure

Inox has substantial expansion plans intending to open eight new cinemas by mid-2005. If all open as planned, Inox will operate one of the largest nationwide circuits. 

Inox Leisure Planned Cinemas 2003 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Inox
	Nariman Point 
	5
	1350
	Apr-04

	Inox
	Salt Lake City
	4
	1100
	Jul-04

	Inox
	Lokhandvala
	6
	2000
	Jul-04

	Inox
	Bangalore
	5
	1400
	Oct-04

	Inox
	Santa Cruz
	5
	1400
	Jan-05

	Inox
	Kandivli
	4
	1250
	Jan-05

	Inox
	Hyderabad
	5
	1400
	Apr-05

	Inox
	Chennai
	6
	1500
	Jul-05

	
	
	
	
	

	Total
	
	40
	11400
	


Source: Inox Leisure

DT Cinemas

DLF Universal Ltd

DLF Centre

Sansad Marg

New Delhi 1

Telephone +91 11 371 9300

www.dtcinemas.com 

DT Cinemas is a wholly-owned subsidiary of DLF Group, a company involved in real estate, property management and hospitality services. Its first cinema, the three screen DLF City Centre Mall in Guragaon was opened in January 2003. Two more multiscreen cinemas have since been opened taking the circuit’s total to ten screens.

DT Cinemas Circuit December 2003 

	Cinema
	Location
	Screens

	
	
	

	DLF City Centre Mall
	Guragaon
	3

	DLF Mega Mall
	Guragaon
	3

	DLF Savitri Cinema
	New Delhi
	4

	
	
	

	Total
	
	10


Source: DT Cinemas

Cineline Cinemas

Kanakia Constructions Pvt Ltd

349 Business Point, 5th Floor

Western Express Highway

Andheri (East)

Mumbai 400 069

Telephone +91 22 2684 5444

Cineline Cinemas is a subsidiary of Kanakia Constructions, which is primarily a construction firm. Kanakia entered into exhibition in 1997 by acquiring old cinemas, remodelling them and leasing them to other exhibitors. In 2000 they took over the cinema operations themselves and renovated a 1,000 seat cinema to become the three screen Cine Planet. The circuit currently comprises three single screen cinemas in Mumbai and a four screen multiscreen cinema in Thane, Mumbai which opened in December 2003.

Cineline Cinemas Circuit December 2003

	Cinema
	Location
	Screens
	Seats

	
	
	
	

	Cine Max 
	Mumbai
	1
	640

	Cine Star
	Mumbai
	1
	287

	Cine Magic
	Mumbai
	1
	362

	Cine Planet
	Mumbai
	3
	730

	Cine Wonder
	Thane
	4
	1350

	
	
	
	

	Total
	
	10
	3369


Source: Dodona Research

The company plans to spend INR 6 billion on building more multiplexes in four areas of Mumbai: Thane, Nashik, Kandivili and Bhayander, as anchors in commercial or residential complexes which Kanakia Constructions are developing. Kanakia is funding the developments with a combination of loans from Jammu and Kashmir Bank, internal funds, project loans from HDFC, sale of commercial property and discounting of lease rentals by its banks. 

Cineline Planned Cinemas 2003 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Cine Prime
	Bhayander
	3
	1000
	Mar-04

	Cine Vision
	Thane
	4
	1200
	Jun-04

	Cine Zone
	Nasik
	3
	1000
	Dec-04

	Cine Waves
	Khandivili
	4
	1200
	na

	
	
	
	
	

	Total
	
	14
	4400
	


Source: Dodona Research

Adlabs

Adlabs Films Ltd

Film City Complex

Gurgaon (East)

Mumbai 400 65

Telephone +91 22 842 33 33

www.adlabsfilms.com 

The film processing company, Adlabs has diversified into cinema exhibition and digital cinema exhibition and distribution. It has also launched a film production subsidiary called Entertainment One India Ltd.

Adlabs has opened two cinemas: one through a joint venture with Shringar Cinemas and a second in July 2003 in a joint venture with Runwal Group, which owns the R-Mall where the cinema is situated. Fame Adlabs also has an Imax screen. The company has plans to build new four screen cinemas in Borivali, Mumbai and Pune and to convert the famous Metro Mumbai into a multiscreen cinema in partnership with its owners Atul and Govind Gupta. 

Adlabs has also formed a joint venture with the film producer, Mukta Arts, called Mukta Arts Digital Exhibition to install digital equipment in cinemas and provide digital prints to them. The joint venture has already equipped 75 cinemas with DLP projectors and servers enabling cinemas in B and C class centres to obtain releases at the same time as in major cities.

Adlabs Cinema Circuit December 2003 

	Cinema
	Location
	Screens
	Partner
	Open

	
	
	
	
	

	Fame Adlabs
	Mumbai
	4
	Shringar Cinemas
	2001

	R-Adlabs
	Mulund
	4
	Runwal Group
	Jul-03

	
	
	
	
	

	Total
	
	8
	
	


Source: Dodona Research

Adlabs increased its revenue from cinema operations by 81% to INR 1.7 million.

Adlabs Financial Performance 2002-2003 

	INR million
	2002
	2003

	
	
	

	Sales
	2.760
	3.413

	Traded goods
	1.970
	2.250

	Theatre operations
	0.962
	1.745

	Other income
	0.407
	0.398

	Total revenue
	6.099
	7.806

	
	
	

	Costs
	-4.015
	-4.589

	EBITDA
	2.084
	3.216

	Interest
	-0.097
	-0.105

	Depreciation
	-0.379
	-0.425

	Pre-tax profit
	1.608
	2.686

	Taxation
	-0.574
	-1.021

	Net income
	1.034
	1.665


Note: years to March

Wave Cinemas

Wave Cinemas is a joint venture between the Chadha Group, a conglomerate with interests in sugar, paper, rubber and film distribution through a subsidiary called Ginni Arts, and the Shipra Group, which is involved in the business of hospitality and real estate development.

The joint venture opened its first multiplex cinema in September 2003. The five screen 1,850 seat Wave Cinemas Shipra is located in the Centrestage Mall in Noida. At least three multiplexes are planned to open over the next three years, with a total of 18 screens. 

Wave Cinemas Planned Cinemas 2003 

	Cinema
	Location
	Screens
	Open

	
	
	
	

	Wave Cinemas
	Kaushambi
	5
	2003

	Wave Cinemas
	Lucknow
	6
	2004

	Wave Cinemas
	Ludhiana
	7
	2005

	
	
	
	

	Total
	
	18
	


Source: Dodona Research

Prasad Media Corporation

The Prasad Group is a family-owned entertainment industry conglomerate. It operates a film production company, a film laboratory and a special effects division. It has recently ventured into the cinema exhibition business opening a five screen, 2,410 seat multiplex and Imax cinema in Hyderabad in July 2003. 

Satyam Cineplexes

The New Delhi-based operator, Satyam Cineplexes is owned by the Deven Chachra family. The company has reported plans to offer 49% of the company to equity investors to raise INR 1 billion to build 20 multiplexes across the country. Satyam Cineplexes opened its first cinema, a four screen, 1,207 seat cinema in Patel Nagar, New Delhi in October 2002. Two more four screen cinemas in Janak Puri and Nehru Place are scheduled to open soon. 

The company is negotiating sites in Guragaon, Noida, Pune, Chandigarh, Ludhiana and Mumbai and in the future plans to target other major cities such as Bangalore, Kolkata, Hyderabad and Chennai. 

Shringar Group

Shringar Cinemas Pvt Ltd

B-103 Kailash

Juhu Church Road

Juhu

Mumbai 400 049

Telephone +91 22 2625 5900

www.shringar.co.in 

Shringar Films Pvt Ltd

2-G Naaz Cinema Building

Lamington Road

Mumbai 400 004

Telephone +91 22 5637 2888

The Shringar Group is a family-owned vertically-integrated company with interests in film distribution and exhibition. The company was founded in 1975 by the Shroff brothers, Shyam and Balkrishna. It was initially known as Shringar Films and its main business was the distribution of Hindi films. Today Shringar Films has the widest film distribution network across India and eventually plans to move into international distribution and production. 

The exhibition arm of the company, Shringar Cinemas, was founded in December 1997 by the son of Shyam, Shravan Shroff. It began by programming cinemas and then went on to open its first purpose-built cinema in 2001, called Fame Adlabs, in 

partnership with Adlabs Ltd. Fame Adlabs is a four screen, 1,430 seat cinema with an additional Imax screen. 

Shringar Cinemas reports plans to open two more Fame-branded cinemas during 2004 called Fame Mindspace and Fame Odeon. These will be targeted at the affluent middle and upper classes. The company also intends to expand its programmed circuit in Maharashtra. Further ahead Shringar, like other fledging multiplex developers, has ambitions to establish a nationwide circuit. It plans to begin this expansion by targeting Gujurat, Karnataka and West Bengal before looking for suitable locations in smaller cities. In the long-term Shringar plans to build and open good quality, low cost multi-screen cinemas to reach wider audiences. 

Shringar Cinemas Planned Cinemas 2003 

	Cinema
	Location
	Open

	
	
	

	Fame Mindspace
	Mumbai
	2004

	Fame Odeon
	Mumbai
	2004


Source: Shringar Films

Forecasts

Box office suffered in the first half of 2003 due to a combination of poor product, the World Cup cricket series and a dispute between distributors and producers over theatrical release windows, which meant that many titles were not released. 

India is unique in that it has such a large and regionalised domestic film industry. While the fad for all things Bollywood in the United Kingdom and United States now seems to be wearing off, there remains a large market for Indian films overseas, which the industry is trying to cater for. At home, the future seems less bright, particularly for Hindi films. While the market for domestic films is not going to disappear it will face increasing competition from Hollywood product and from an expanding range of home entertainment options, legal and illegal. 

A key task for the film industry and its counterpart in exhibition, is to successfully negotiate the transition from an insulated domestic industry to one plugged into the international film business. For the Bollywood industry the task is to raise production values and counter perceptions that its traditional themes and plots are becoming stale. For exhibition the problem is how to invest in modernisation without the higher ticket prices this necessitates driving away poorer patrons. It is almost invariably the case that this does happen to some extent as cinema industries modernise. Forecasts overleaf therefore foresee continuing closures of traditional screens offsetting multiplex openings, and falling admissions offset by higher ticket prices. By 2008 box office is expected to pass INR 110 billion.

India Forecasts 1995-2008

	
	Population
 (million)
	Screens
	Admissions
 (million)
	Average ticket
 price (INR)
	Gross box office
 (INR million)
	Population
 per screen
	Admissions
 per person
	Admissions
 per screen

	
	
	
	
	
	
	
	
	

	1995
	923.97
	12942
	4000
	9.01
	36040
	71393
	4.33
	309071

	1996
	943.39
	12902
	3380
	12.04
	40688
	73120
	3.58
	261975

	1997
	962.81
	12769
	3580
	14.80
	52992
	75402
	3.72
	280367

	1998
	982.22
	12691
	2860
	17.48
	50000
	77395
	2.91
	225357

	1999
	998.06
	12548
	3260
	20.86
	68000
	79539
	3.27
	259802

	2000
	1013.66
	12387
	3100
	24.19
	75000
	81833
	3.06
	250262

	2001
	1027.02
	11272
	3000
	26.00
	78000
	91112
	2.92
	266146

	2002
	1042.63
	11000
	2900
	28.00
	81200
	94785
	2.78
	263636

	2003
	1058.48
	11000
	2800
	30.00
	84000
	96225
	2.65
	254545

	2004
	1074.57
	11000
	2700
	33.00
	89100
	97688
	2.51
	245455

	2005
	1090.90
	11000
	2600
	36.30
	94380
	99173
	2.38
	236364

	2006
	1107.48
	11000
	2500
	39.93
	99825
	100680
	2.26
	227273

	2007
	1124.32
	11000
	2400
	43.92
	105415
	102211
	2.13
	218182

	2008
	1141.41
	11000
	2300
	48.32
	111125
	103764
	2.02
	209091


Source: Dodona Research

INDIA DATABASE

Cinema Audience by Age and Sex 1996

	% audience
	

	
	

	0-14
	9.2

	15-19
	21.5

	20-24
	21.3

	25-34
	27.3

	35-44
	13.3

	45-54
	5.3

	55+
	2.1

	
	

	Male
	67.4

	Female
	32.6

	
	

	Total 
	100.0


Source: Zenith Media

Film Releases by Certificate 2000

	
	Indian films
	Foreign films
	Total

	
	
	
	

	U (unrestricted)
	447
	26
	473

	UA (parental guidance under 12)
	111
	45
	156

	A (adults only)
	297
	181
	478

	Other
	0
	0
	0

	
	
	
	

	Total
	855
	252
	1107


Source: Central Board of Film Classification

Film Releases by Certificate 1999

	
	Indian films
	Foreign films
	Total

	
	
	
	

	U (unrestricted)
	469
	26
	495

	UA (parental guidance under 12)
	98
	34
	132

	A (adults only)
	197
	143
	340

	Other
	0
	5
	5

	
	
	
	

	Total
	764
	208
	972


Source: Central Board of Film Classification

Productions Certified 1960-2000

	
	Productions

	
	

	1960
	318

	1965
	325

	1968
	347

	1970
	397

	1975
	475

	1978
	612

	1980
	739

	1981
	737

	1982
	761

	1983
	732

	1984
	829

	1985
	905

	1986
	840

	1987
	806

	1988
	773

	1989
	780

	1990
	948

	1991
	910

	1992
	836

	1993
	812

	1994
	754

	1995
	795

	1996
	683

	1997
	697

	1998
	693

	1999
	764

	2000
	855


Source: Central Board of Film Classification

Films Certified by Theme 1999-2000

	
	1999
	2000

	
	
	

	Social
	594
	702

	Crime
	58
	71

	Horror
	22
	31

	Devotional
	2
	10

	Action
	25
	8

	Children's
	10
	5

	Comedy
	10
	4

	Fantasy
	5
	4

	Mythological
	3
	4

	Others
	9
	3

	Educational
	3
	2

	Action/thriller
	1
	2

	Thriller
	4
	1

	Historical
	3
	1

	Biographical
	2
	1

	Social/comedy
	1
	1

	Crime/thriller
	1
	1

	Legendary
	-
	1

	Experimental
	-
	1

	Documentary/educational
	-
	1

	Social/crime
	-
	1

	Suspense/thriller
	2
	-

	Devotional/social
	2
	-

	Adventure
	1
	-

	Romance/adventure
	1
	-

	Action/crime
	1
	-

	Crime/horror
	1
	-

	Satire
	1
	-

	Social/mythological
	1
	-

	Horror/others
	1
	-

	
	
	

	Total
	764
	855


Source: Central Board of Film Classification

Films Certified by Theme and Office of Certification 2000

	
	Mumbai
	Kolkata
	Chennai
	Bangalore
	Thiruvanthapuram
	Hyderabad

	
	
	
	
	
	
	

	Social
	200
	47
	114
	121
	92
	108

	Crime
	39
	
	6
	11
	15
	

	Horror
	11
	
	7
	4
	8
	1

	Devotional
	4
	
	4
	1
	
	1

	Action
	
	
	6
	
	
	2

	Children's
	3
	1
	
	
	1
	

	Comedy
	3
	
	
	
	1
	

	Fantasy
	2
	
	2
	
	
	

	Mythological
	2
	
	1
	
	
	1

	Others
	1
	
	
	
	
	2

	Educational
	
	
	1
	
	
	1

	Action/thriller
	2
	
	
	
	
	

	Thriller
	1
	
	
	
	
	

	Historical
	1
	
	
	
	
	

	Biographical
	
	
	1
	
	
	

	Social/comedy
	1
	
	
	
	
	

	Crime/thriller
	1
	
	
	
	
	

	Legendary
	
	
	1
	
	
	

	Experimental
	1
	
	
	
	
	

	Documentary/
educational
	
	
	1
	
	
	

	Social/crime
	
	
	
	
	1
	

	
	
	
	
	
	
	

	Total
	272
	48
	144
	137
	118
	116


Source: Central Board of Film Classification

Films Certified by Theme and Office of Certification 1999

	
	Mumbai
	Kolkata
	Chennai
	Bangalore
	Thiruvanthapuram
	Hyderabad

	
	
	
	
	
	
	

	Social
	143
	49
	124
	112
	68
	72

	Crime
	24
	
	3
	18
	13
	

	Horror
	8
	
	4
	6
	2
	1

	Devotional
	
	
	2
	
	
	

	Action
	3
	
	12
	
	
	10

	Children's
	4
	
	3
	
	1
	2

	Comedy
	9
	
	
	
	
	1

	Fantasy
	1
	
	1
	2
	
	

	Mythological
	1
	
	
	
	
	2

	Others
	4
	
	
	
	
	5

	Educational
	
	
	
	
	
	3

	Action/thriller
	
	
	
	
	1
	

	Thriller
	4
	
	
	
	
	

	Historical
	2
	
	
	1
	
	

	Biographical
	2
	
	
	
	
	

	Social/comedy
	1
	
	
	
	
	

	Crime/thriller
	1
	
	
	
	
	

	Suspense/thriller
	2
	
	
	
	
	

	Devotional/social
	
	2
	
	
	
	

	Adventure
	
	
	1
	
	
	

	Romance/
adventure
	1
	
	
	
	
	

	Action/crime
	1
	
	
	
	
	

	Crime/horror
	1
	
	
	
	
	

	Satire
	
	
	
	
	1
	

	Social/
mythological
	
	1
	
	
	
	

	Horror/others
	1
	
	
	
	
	

	
	
	
	
	
	
	

	Total
	213
	52
	150
	139
	86
	96


Source: Central Board of Film Classification

Films Certified by Language 1990-2002

	
	1990
	1991
	1992
	1993
	1994
	1995
	1996
	1999
	2000
	2001
	2002

	
	
	
	
	
	
	
	
	
	
	
	

	Hindi
	200
	215
	189
	183
	155
	157
	126
	166
	243
	230
	218

	Tamil
	194
	186
	180
	168
	153
	165
	138
	153
	157
	196
	178

	Telugu
	204
	174
	153
	148
	174
	168
	154
	132
	143
	206
	167

	Malayalam
	126
	94
	90
	71
	70
	83
	65
	65
	87
	135
	101

	Kannada
	81
	92
	92
	78
	70
	89
	85
	87
	76
	93
	113

	Bengali
	50
	51
	42
	57
	44
	26
	37
	51
	43
	48
	47

	Gujarati
	14
	16
	5
	3
	6
	9
	5
	27
	29
	12
	15

	Marathi
	25
	29
	25
	35
	22
	22
	11
	24
	23
	18
	20

	English
	4
	1
	5
	2
	4
	18
	14
	6
	11
	8
	11

	Nepali
	4
	8
	9
	7
	10
	11
	5
	10
	10
	na
	na

	Oriya
	13
	11
	11
	20
	14
	13
	12
	15
	9
	na
	na

	Assamese
	na
	na
	na
	na
	na
	na
	4
	7
	7
	na
	na

	Manipuri
	na
	na
	na
	na
	na
	na
	1
	4
	5
	na
	na

	Rajasthani
	5
	0
	3
	5
	3
	3
	3
	3
	2
	na
	na

	Punjabi
	7
	9
	12
	14
	12
	12
	9
	5
	2
	na
	na

	Bhojpuri
	5
	8
	8
	2
	4
	6
	6
	2
	2
	na
	na

	Konkani
	na
	na
	na
	na
	na
	na
	1
	0
	1
	na
	na

	Sindhi
	na
	na
	na
	na
	na
	na
	0
	0
	1
	na
	na

	Tulu
	na
	na
	na
	na
	na
	na
	0
	0
	1
	na
	na

	Chhatisgarhi
	na
	na
	na
	na
	na
	na
	0
	0
	1
	na
	na

	Brijbhasa
	na
	na
	na
	na
	na
	na
	0
	0
	1
	na
	na

	Avadhi/Bhojpuri
	na
	na
	na
	na
	na
	na
	0
	0
	1
	na
	na

	Haryanvi
	na
	na
	na
	na
	na
	na
	1
	1
	0
	na
	na

	Lambani
	na
	na
	na
	na
	na
	na
	1
	0
	0
	na
	na

	Garhwali
	na
	na
	na
	na
	na
	na
	1
	1
	0
	na
	na

	Sadari
	na
	na
	na
	na
	na
	na
	1
	0
	0
	na
	na

	Urdu
	na
	na
	na
	na
	na
	na
	1
	0
	0
	na
	na

	Spanish
	na
	na
	na
	na
	na
	na
	2
	0
	0
	na
	na

	Kashmiri
	na
	na
	na
	na
	na
	na
	0
	1
	0
	na
	na

	French
	na
	na
	na
	na
	na
	na
	0
	1
	0
	na
	na

	Maithili
	na
	na
	na
	na
	na
	na
	0
	1
	0
	na
	na

	Hindustani
	na
	na
	na
	na
	na
	na
	0
	1
	0
	na
	na

	Chhotanagpuri
	na
	na
	na
	na
	na
	na
	0
	1
	0
	na
	na

	Other
	16
	16
	12
	19
	13
	13
	0
	0
	0
	67
	73

	
	
	
	
	
	
	
	
	
	
	
	

	Total
	948
	910
	836
	812
	754
	795
	683
	764
	855
	1013
	943


Source: Central Board of Film Classification

Box Office of Indian Films Released in the United Kingdom in 2001-2002

	Title
	Distributor
	Screens
	Gross box office  (GBP 000)

	
	
	
	

	Kabhi Khushi Kabhie Gham
	Yash Raj Films
	41
	2498.281

	Monsoon Wedding
	FilmFour
	25
	2235.318

	Devdas
	Eros International Distribution
	54
	1231.746

	Asoka
	Miracom
	76
	577.824

	Yaadein
	Sovereign
	18
	429.754

	Lajja
	Eros International Distribution
	15
	427.815

	Haan Maine Bhi Pyar Kiya
	Shreekris
	16
	405.108

	Dil Chahta Hai
	Spark
	17
	320.987

	Mere Yaar Ki Shaadi Hai
	Yash Raj Films
	21
	260.590

	Yeh Raaste Hein Pyar Ke
	Bollywood
	21
	248.104

	Na Tum Jaano Na Hum
	Eros International Distribution
	24
	226.836

	Aankhen
	GVI
	22
	213.622

	Aap Mujhe Achche Lagne Lage
	Spark
	22
	190.046

	Ajnabee
	Eros International Distribution
	17
	185.062

	Tumko Na Bhool Paayenge
	Shreekris
	19
	171.959

	Hum Kisi Se Kum Nahi
	Spark
	22
	170.625

	Aks
	Eros International Distribution
	16
	105.252

	Pyaar Ishq Aur Mohabbat
	Eros International Distribution
	14
	102.673

	Humraaz
	Venus
	24
	96.922

	23rd March 1931 Shaheed
	Sunny
	21
	86.823

	Nayak
	GVI
	16
	81.403

	Bas Itna Sa Khwab Hai
	Eros International Distribution
	15
	78.010

	Kitne Door Kitne Paas
	Eros International Distribution
	12
	72.780

	Indian
	Eros International Distribution
	13
	71.220

	Kyo Kii…Main Jhuth Nahin Bolta
	Set Singa
	14
	68.558

	Filhaal
	Eros International Distribution
	14
	68.208

	Kya Yehi Pyar Hai
	Sovereign
	9
	53.474

	Yeh Tera Ghar Yeh Mera Ghar
	Eros International Distribution
	12
	53.264

	Koi Mere Dil Se Pooche
	Eros International Distribution
	12
	52.798

	Hume Ho Gaye Aapke
	Eros International Distribution
	11
	51.229

	Tera Mera Saath Rahen
	Eros International Distribution
	12
	50.652

	Tum Bin
	Bollywood
	6
	47.003

	Company
	Eros International Distribution
	11
	43.469

	The Mystic Masseur
	Miracom
	25
	42.235

	Kranti
	Eros International Distribution
	6
	37.691

	Legend of the Bhagat Singh
	Sovereign
	9
	36.559

	Raaz
	Sovereign
	7
	31.231

	Aamdani Atthanni Kharcha
	Eros International Distribution
	10
	27.721

	Pyaar Deewana Hota Hai
	Eros International Distribution
	5
	26.808

	Shirdi Sai Baba
	Bollywood
	10
	23.385

	Rehnaa Hai Tere Dil Mien
	Bollywood
	8
	22.121

	Pitaah
	Spark
	10
	22.059

	Deewaanapan
	Bollywood
	11
	19.413

	Yeh Zindagi Ka Safar
	Spark
	15
	18.014

	Maa Tujhhe Salaam
	Eros International Distribution
	2
	16.832

	Mother India
	British Film Institute
	5
	13.411

	Tumse Achcha Kaun Hai
	Shreekris
	4
	13.259

	Bollywood Calling
	Eros International Distribution
	9
	8.073


Box Office of Indian Films Released in the United Kingdom in 2001-2002 (continued)

	Title
	Distributor
	Screens
	Gross box office  (GBP 000)

	
	
	
	

	Ehsaas
	Bollywood
	6
	7.351

	Kasam
	Eros International Distribution
	7
	6.912

	Pather Panchali
	Contempo
	1
	4.416

	Chandni Bar
	Eros International Distribution
	7
	1.745


Note: released between 1 July 2001 and 1 July 2002 

Source: AC Nielsen EDI

Indian Films Released in the United Kingdom August 1998-June 2000

	Title
	Distributor
	Released
	Screens
	Gross box office 

£000

	
	
	
	
	

	Dil Se
	Eros
	21-Aug-98
	16
	467.271

	Bandhan
	Eros
	2-Oct-98
	17
	73.299

	Kuch Kuch Hota Hai
	Yash Raj
	16-Oct-98
	23
	1578.930

	Mehndi
	UFDL
	13-Nov-98
	6
	81.318

	Doli Sajake Rakhna
	Eros
	27-Nov-98
	17
	91.851

	Jhoot Bole Kauwa...
	UFDL
	4-Dec-98
	13
	81.473

	Wajood
	Eros
	11-Dec-98
	10
	54.278

	Kudrat
	UFDL
	11-Dec-98
	12
	52.861

	Hum Aapke Dil Mein Rahte Hain
	Eros
	15-Jan-99
	12
	455.257

	Aa Ab Laut Chalen
	UFDL
	15-Jan-99
	10
	350.604

	Daag
	Eros
	12-Feb-99
	10
	116.554

	Shaheed e Mohabbat
	UFDL
	12-Feb-99
	8
	58.347

	Kachche Dhaage
	UFDL
	19-Feb-99
	18
	130.232

	Lal Badshah
	Eros
	5-Mar-99
	16
	48.209

	Laawaris
	UFDL
	5-Mar-99
	10
	41.475

	Aarzoo
	Sheronwali
	19-Mar-99
	15
	144.811

	International Khildi
	Eros
	26-Mar-99
	11
	34.126

	Janaam Samja karo
	Sheronwali
	2-Apr-99
	11
	63.891

	Sarfarosh
	Eros
	30-Apr-99
	16
	84.318

	Kartoos
	Sheronwali
	7-May-99
	6
	34.761

	Sooryavansham
	Eros
	21-May-99
	11
	45.763

	Biwi No 1
	Yash Raj
	28-May-99
	18
	385.936

	Hum Dil De Chuke Sanam
	Blue Star
	18-Jun-99
	13
	310.764

	Haseena Maan Jaayegi
	Eros
	25-Jun-99
	14
	82.933

	Hote Hote Pyar Ho Gaya
	Eros
	2-Jul-99
	10
	45.807

	Mann
	Yash Raj
	9-Jul-99
	22
	353.082

	Hindustan Ki Kasam
	Eros
	23-Jul-99
	14
	75.084

	Pyar Koi Khel Na...
	Blue Star
	30-Jul-99
	9
	95.126

	Taal
	Yash Raj
	13-Aug-99
	25
	604.800

	Baadshah
	Stars Intl
	27-Aug-99
	23
	287.509

	Hello Brother
	IFD
	10-Sep-99
	24
	147.670

	Dil Kya Kare
	Eros
	24-Sep-99
	22
	368.032

	Hum Saath Saath Hain
	Eros
	5-Nov-99
	28
	651.797

	Dillagi
	Eros
	19-Nov-99
	17
	136.533

	Khoobsurat
	Blue Star
	26-Nov-99
	13
	84.722

	Mela
	Eros
	7-Jan-00
	23
	116.465


Indian Films Released in the United Kingdom August 1998-June 2000 (continued)

	Title
	Distributor
	Released
	Screens
	Gross box office 

£000

	
	
	
	
	

	Kaho Naa Pyaar Hai
	Yash Raj
	14-Jan-00
	13
	474.751

	Phir Bhi Dil Hain Hindustani
	Eros
	21-Jan-00
	20
	320.690

	Pukar
	Eros
	4-Feb-00
	15
	163.320

	Badal
	Bollywood
	11-Feb-00
	9
	37.861

	Hey Ram
	Eros
	18-Feb-00
	14
	74.252

	Dulhan Hum Le Jayenge
	Yash Raj
	24-Mar-00
	21
	394.269

	Hadh Kar Di Apne
	Eros
	14-Apr-00
	12
	85.296

	Silsila Hain Pyar Ka
	Eros
	16-Apr-00
	17
	111.721

	Chal Mere Bhai
	Eros
	5-May-00
	18
	174.629

	Kya Kehna
	TIPS FILMS
	19-May-00
	7
	89.135

	Hum To Mohabbat Karega
	Eros
	26-May-00
	18
	99.731

	Josh
	Eros
	9-Jun-00
	21
	196.789


Source: AC Nielsen EDI

Distributor Shares of Indian Films UK Box Office August 1998-June 2000

	Distributor
	Number of Films
	Gross box office £000

	
	
	

	Eros International Distribution
	25
	4114.381

	Yash Raj Films
	6
	3791.768

	UFDL
	7
	855.934

	Blue Star Entertainment
	3
	490.612

	Stars International
	1
	287.509

	Sheronwali
	3
	243.463

	IFD
	1
	146.670

	TIPS FILMS
	1
	89.135

	Bollywood
	1
	37.861

	
	
	

	Total
	48
	10058.333


Source: AC Nielsen EDI, Dodona Research

Box Office of Indian Films Released in the United States in 2000

	USD million
	Distributor
	Total

	
	
	

	Fiza
	Video Sound
	0.600000

	Phir Bhi Dil Hain Hundustani
	Eros International
	0.588606

	Josh
	Eros International
	0.426318

	Har Di Jo Pyar Karega
	Eros International
	0.406235

	Hamara Dil Aapka Paas Hai
	Eros International
	0.392076

	Tera Jadoo Chal Gayaa
	Video Sound
	0.360000

	Pukar
	Eros International
	0.357422

	Hey Ram
	Eros International
	0.274675

	Bulandi
	Video Sound
	0.220000

	Raju Chacha
	Eros International
	0.194698

	Mela
	Eros International
	0.138261

	Chal Mere Bhal
	Eros International
	0.131137

	Hum to Mohabbat Karega
	Eros International
	0.100000

	Kahin Pyaar Na Ho Jaaye
	Eros International
	0.087000

	Khauff
	Eros International
	0.081825

	Hadh Kar Di Aapna
	Eros International
	0.076057

	Badal
	Video Sound
	0.070000

	Jungle
	Eros International
	0.054125

	Dhadkan
	Eros International
	0.045380

	Karobaar
	Eros International
	0.045200

	Shikari
	Eros International
	0.040712

	Kurukshetra
	Eros International
	0.036890

	Gang
	Eros International
	0.028915

	Khiladi 420
	Eros International
	0.026731

	Le Chal Apne Sang
	Eros International
	0.001030

	Dil Pe Mat Le Yaar
	Eros International
	0.000843

	
	
	

	Total
	
	4.784136


Source: The Hollywood Reporter, Dodona Research

Gross Box Office of Indian Films Released in the United States in 1999

	USD million
	Distributor
	Gross box office

	
	
	

	Taal
	Eros International
	2.020532

	Hum Saath Saath Hain
	Eros International
	2.005084

	Straight From the Heart
	Video Sound
	1.185000

	Hum Dil De Chuke Sanam
	Video Sound
	1.010000

	Baadshah
	Eros International
	0.660000

	Sarfarosh
	Eros International
	0.470000

	Dillagi
	Eros International
	0.470000

	Hindustan Ki Kasam
	Eros International
	0.330000

	Dil Kya Kare
	Premier
	0.290000

	Hello Brother
	Video Sound
	0.260000

	Hote Hote Pyar Ho Gaya
	Eros International
	0.230000

	Haseena Maan Jaayegi
	Eros International
	0.200000

	Mast
	Eros International
	0.170000

	Lal Badshah
	Eros International
	0.170000

	Silsila Hain Pyar Ka
	Eros International
	0.150000

	Sirf Tum
	Eros International
	0.100000

	Vaastar
	Eros International
	0.090000

	Kohram
	Video Sound
	0.090000

	Kohram - The Explosion
	Video Sound
	0.070000

	International Khiladi
	Eros International
	0.060000

	Dahek
	Eros International
	0.060000

	
	
	

	Total
	
	10.090616


Source: The Hollywood Reporter, Dodona Research

Permanent and Mobile Cinema Screens 1995-2001

	
	Screens
	Permanent
	Mobile

	
	
	
	

	1995
	12942
	8972
	3970

	1996
	12902
	8946
	3956

	1997
	12769
	9032
	3737

	1998
	12691
	na
	na

	1999
	12548
	na
	na

	2000
	12387
	9015
	3372

	2001
	11272
	na
	na


Source: Dodona Research

Maharashtra Entertainment Tax Receipts by District 1994-2000

	INR million
	1994/95
	1995/96
	1996/97
	1997/98
	1998/99
	1999/00

	
	
	
	
	
	
	

	Mumbai (city)
	177.8
	221.2
	240.2
	293.0
	286.0
	313.3

	Mumbai (suburbs)
	173.5
	198.1
	217.2
	269.3
	332.6
	381.1

	Thane
	78.5
	81.4
	92.7
	115.1
	140.2
	161.0

	Pune
	75.5
	83.4
	102.3
	126.0
	126.8
	154.2

	Solapur
	25.1
	25.8
	29.6
	37.1
	33.1
	43.3

	Kohlapur
	24.4
	26.9
	27.6
	31.7
	34.4
	38.7

	Nasik
	27.1
	29.2
	31.6
	38.8
	42.3
	48.4

	Nagpur
	37.9
	36.1
	40.8
	51.4
	53.5
	61.3

	Aurangabad
	12.2
	14.9
	23.0
	30.3
	32.6
	37.0

	Other
	na
	na
	195.2
	244.6
	263.1
	309.4

	
	
	
	
	
	
	

	Total
	na
	na
	1000.2
	1237.5
	1344.6
	1547.7


Source: Cinematograph Exhibitors’ Association of India

Indian Rupee (INR) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	32.420

	1996
	35.510

	1997
	36.360

	1998
	41.360

	1999
	43.130

	2000
	45.000

	2001
	46.716

	2002
	48.624

	2003
	45.500

	2004f
	45.500

	2005f
	45.500

	2006f
	45.500

	2007f
	45.500

	2008f
	45.500


JAPAN

Japan has the second-largest cinema market in the world, after the United States, and is the only international market in which a film can generate more than USD 100 million at the box office. This is largely due to Japan having the most expensive cinema tickets in the world – around USD 10 – rather than the Japanese having a love of cinema-going.

The Japanese cinema industry is dominated by three studios: Toho, Toei and Shochiku. All three are long-established, vertically-integrated companies with interests in film production, distribution and exhibition. The studios were taken rather unawares by the emergence of a multiplex building boom begun in the mid 1990s by Warner Mycal and quickly followed by other foreign entrants. More recently they have begun to expand their cinema circuits by opening multiplexes and, in the case of Toho, through acquisition. 

Japan has struggled to recover from recession over the last decade. However, the country’s economic troubles have benefited the cinema industry in the form of lower land prices boosting cinema development and audiences have enjoyed flat ticket prices. In 2003, Japan’s economy appeared to be moving onto a path of steady recovery with gross domestic product growing at 3.9%, faster than the United States, falling unemployment and relatively stable consumer demand. 

This stronger economic environment was reflected in 2003 results. Ticket prices rose for the first time since 1998. Combined with a 1% increase in admissions, box office rose by 3.4% to JPY 203 billion.

Audience

Like many other developed countries, Japan’s population is ageing rapidly. A quarter of the population is now over 60 and the work force is declining by 0.5% a year. However, cinema audiences tend to be predominantly young, and more women visit the cinema than men.

Cinema-going is not perceived as a family or regular leisure activity in Japan, unlike the game of pachinko, a highly popular pinball game played in pachinko halls throughout the country. High prices and long working hours act as deterrents, as does the fact that many traditional cinemas are located in downtown metropolitan areas rather than close to where people live. In recent years the introduction of promotions such as ‘Ladies Night’ and the opening of multiplexes in suburban areas has helped to broaden the audience. 

Japanese audiences have a unique taste in films, and one which cannot always be predicted. Animated films are very popular and many of the successful Japanese ones are based on traditional comic book characters. Magical and fantasy figures also feature in the numerous Japanese franchises. For example, the Doraemon series features a robot cat with a magic pocket full of futuristic gadgets. 

The success or failure of Hollywood and other westernised films is often difficult to predict. Usually big name stars and directors such as Tom Cruise or Steven Spielberg will guarantee a certain amount of success. Films with a central theme of parental-filial love are also popular, particularly with female audiences. Consequently films such as Dancer in the Dark in 2001 and I am Sam in 2002 performed more strongly in Japan than any other country.

Films

The number of Japanese films produced has risen in recent years. In 2002, 740 Japanese films were produced compared to 407 in 1992. However, only 293 of these were released in cinemas. The other 447 went straight to video as they were not passed for release by censors. 

1985 was the last year when domestic films captured more than 50% of the market. In 2001, the huge Japanese hit, Spirited Away, pushed the market share of domestic films to 39%. The following year, foreign films, particularly the first two Harry Potter films, dominated, and the box office share of Japanese films fell to a low point of 27%. 2003 saw some recovery, with 287 Japanese releases capturing 33% of the total box office.

Releases and Box Office by Nationality of Film 2000-2003

	
	 Japanese releases
	Gross box office

 (JPY million)
	% share
	Foreign 

releases
	Gross box office

 (JPY million)
	% share

	
	
	
	
	
	
	

	2000
	282
	54334
	31.8
	362
	116528
	68.2

	2001
	281
	78144
	39.0
	349
	122010
	61.0

	2002
	293
	53294
	27.1
	347
	143486
	72.9

	2003
	287
	67125
	33.0
	335
	136134
	67.0


Source: Motion Picture Producers Association of Japan

In Japan a blockbuster is a film which captures more than JPY 1 billion at the box office; 29 imported films and 17 domestic films achieved this target in 2003. The Japanese market is highly blockbuster-driven emphasising the fact that the Japanese are infrequent cinema-goers: the top 20 films accounted for a massive 64.7% of box office in 2002 compared to 52.4% in 2001.

The Harry Potter franchise has proved to be enormously popular in Japan with the two films topping the charts in 2002. The Japanese taste for comic book and fantasy characters, on which many of the long-running Japanese film franchises are based, meant that other US films, such as Spider-Man and Star Wars: Episode II – Attack of the Clones, were also very popular in 2002. 

In 2003, American blockbusters were less successful. The Matrix Reloaded, Terminator 3 and Pirates of the Caribbean: The Curse of the Black Pearl did well but films such as The Hulk performed well below expectations. The Last Samurai, released at the end of the 

year is expected to become one of the highest grossing US films in 2004 achieving box office of JPY 6.7 billion in its first five weeks on release.

The biggest Japanese film of 2003 was Bayside Shakedown 2. It became the highest grossing live action domestic film ever, as well as the number one film of the year, capturing box office of JPY 17.35 billion. The Chinese-language film, Hero achieved the highest box office of any non-Hollywood foreign language film ever. 

Three animated films by renowned Japanese directors are eagerly anticipated in 2004: Innocence by Mamoru Oshiu, Steamboy by Katsuhiro Otomo and Howl’s Moving Castle by Hayao Miyazaki (the director of Spirited Away). 

Top Ten Films 2003

	Title
	Country of origin
	Distributor
	Gross box office 

(JPY billion)

	
	
	
	

	Bayside Shakedown 2
	Japan
	Toho
	17.35

	Harry Potter and The Chamber of Secrets
	USA
	Warner
	17.00

	Matrix Reloaded
	USA
	Warner
	11.00

	Terminator 3
	USA
	Toho Towa
	8.20

	Lord of the Rings: The Two Towers
	USA/New Zealand
	Shochiku/Nippon Herald
	7.90

	Pirates of the Caribbean: The Curse of the Black Pearl
	USA
	Buena Vista
	6.80

	Minority Report
	USA
	Twentieth Century Fox
	5.24

	Pocket Monsters: Advanced Generation
	Japan
	Toho
	4.50

	Hero
	China
	Warner
	4.05

	Charlie’s Angels: Full Throttle
	USA
	Sony
	3.50


Source: Motion Picture Producers Association of Japan

Top Ten Japanese Films 2003

	Title
	Distributor
	Gross box office 

(JPY billion)

	
	
	

	Bayside Shakedown 2
	Toho
	17.35

	Pocket Monsters: Advanced Generation
	Toho
	4.50

	Detective Conan: Crossroads in the Labyrinth
	Toho
	3.20

	Resurrection
	Toho
	3.07

	Zatoichi
	Shochiku
	2.85

	Doraemon: Nobita and the Strange Messenger of the Wind
	Toho
	2.54

	One Piece The Movie
	Toei
	2.00

	Godzilla vs Mechgodzilla
	Toho
	1.91

	Battle Royale 2
	Toei
	1.85

	The Golden Laws
	Toei
	1.70


Source: Motion Picture Producers Association of Japan

Distribution

Historically distribution was controlled by the three Japanese studios: Toho, Toei and Shochiku. They operated track and block booking systems in nine key metropolitan markets which accounted for 70% of box office. With an increasing number of multiplexes located in suburban and provincial locations this system has lost its dominance. Shochiku abandoned block booking in the 1990s, but Toho still has its exhibitors aligned. Toho was the leading local distributor in 2003.

Today film distribution in Japan is a far more competitive market. In addition to the three Japanese studios, the five major US studios and numerous independent distributors, of which the most successful are Nippon Herald and Gaga Communications, are all distributing films.

Of the US studios Warner Bros was the leading distributor in 2002 capturing a share of 17%. After disappointing years in 2001, Twentieth Century Fox and Sony Pictures both more than doubled their share of box office. In 2003, Warner again captured the top spot, with four films in the year’s top ten.

Leading US Studio Distributors Box Office 2001-2002

	JPY billion
	2001
	2002

	
	
	

	Warner Bros
	28.90
	33.11

	Twentieth Century Fox
	7.90
	19.90

	Buena Vista International
	16.60
	15.96

	Sony
	6.30
	13.85

	United International Pictures
	16.80
	10.47


Source: Kinema Junpo, Eiren

The distributor and exhibitor, Nippon Herald, suffered a pre-tax loss of JPY 62 million for the year ending March 2003 despite releasing Lord of the Rings: The Fellowship of the Ring jointly with Shochiku. The company plans to reverse its fortunes by halving the number of big American titles it acquires to one or two a year, co-purchasing more films to minimise risk, and acquiring more medium and low budget films. 

Independent distributors are having some success with what are known as mini-theatre hits. These are art house films given a single screen release in Tokyo, which enjoy long, successful runs, build word of mouth, and are then given a wider release on around 100 screens across the country.

Cinemas

Since 1995 the total number of cinema screens in Japan has increased by 51%. This increase has been entirely in the number of screens showing both Japanese and foreign-language films. In 1995 mixed screens accounted for 37% of all screens, 

compared to 70% in 2002. The number of screens devoted to either Japanese or foreign films alone has fallen by 47% and 19% respectively over the same time period. 

The change in the way cinemas are programmed is directly related to the growing number of multiplexes. With a larger number of screens to fill it is inevitable that programmers will seek to acquire a greater number of films and those which are likely to be most popular, no matter what language they are in. Some Japanese multiplexes are now being built with dedicated screens for art house films.

Cinema Screens 1995-2003

	
	Japanese
	Foreign
	Mixed
	Total

	
	
	
	
	

	1995
	483
	643
	650
	1776

	1996
	473
	649
	706
	1828

	1997
	445
	656
	783
	1884

	1998
	427
	647
	919
	1993

	1999
	337
	699
	1191
	2227

	2000
	310
	647
	1587
	2544

	2001
	279
	583
	1723
	2585

	2002
	257
	539
	1839
	2635

	2003
	na
	na
	na
	2681


Source: Motion Picture Producers Association of Japan

18 cinema screens have been equipped with DLP Cinema projectors since mid-2000. Toei’s entire multiplex circuit, known as T-Joy Entertainment, has one or two screens in each complex capable of screening digital films. 

Cinemas with Digital Projectors December 2003 

	Cinema
	Location
	Digital screens
	Operator
	Date installed

	
	
	
	
	

	AMC Ikspiari 16
	Tokyo
	1
	AMC International
	May-00

	T-Joy Park Place Ohita
	Oita
	1
	Toei
	Apr-02

	T-Joy Umeda Buruku 7
	Osaka
	2
	Toei
	Apr-02

	109 Cinemas Takasaki
	Takasaki
	1
	Tokyu Recreation
	Jun-01

	T-Joy Niigata Bandai
	Niigata
	1
	Toei
	Jul-01

	T-Joy Higashi Hiroshima
	Hiroshima
	1
	Toei
	Dec-01

	T-Joy Oizumi
	Tokyo
	2
	Toei
	Dec-01

	T-Joy River Walk Kitakyusyu
	Fukuoka
	2
	Toei
	Mar-03

	Sapporo Cinema Frontier
	Hokkaido
	2
	Shochiku / Toei / Toho
	Mar-03

	109 Cinemas Tomiya
	Tomiya
	1
	Tokyu Recreation
	Mar-03

	Keisei Roza
	Chiba
	1
	Keisei Kogyo
	na

	Navio Toho Plex
	Osaka
	1
	Toho
	na

	Toho Sanbangai Cinema
	Osaka
	1
	Toho
	na

	Toho Nichigeki Plaza 
	Tokyo
	1
	Toho
	na

	
	
	
	
	

	Total
	
	18
	
	


Source: Texas Instruments, Christie Digital, Dodona Research

Toei has also been the most active in mastering digital films for release on its T-Joy circuit. It has released seven of the 11 Japanese films which have been released digitally. 

Digital Film Releases 2000-2003

	Title
	Distributor
	Release

	
	
	

	Nagasaki Bura Bura Bushi 
(The Wandering Song of Nagaski)
	Toei
	Sep-00

	Hotaru (Firefly)
	Toei
	May-01

	Sen to Chihiro no Kamikakushi (Spirited Away)
	Toho
	Jul-01

	Kamen Rider Agito
	Toei
	Oct-01

	Power Ranger
	Toei
	Dec-01

	Sen-nen no Koi Hikaru Genji Monogatari 
(Genji: A Thousand Year Love)
	Toei
	Dec-01

	Mr Rookie
	Toho
	Mar-02

	Totsunyuseyo! Asama Sansou Jiken 
(The Choice of Hercules)
	Toei
	May-02

	Ping-Pong
	Asmik Ace Entertainment
	Jul-02

	Jam Films 
	Nikkatsu
	Dec-02

	Makai Tensho (Samurai Resurrection)
	Toei
	Apr-03


Source: D-Cinema Today

Cities

Japan is divided into six regions, in turn split into districts known as prefectures. Cities are often also divided into districts. In Tokyo, Shibuya and Shinjuku are the entertainment districts.

The capital, Tokyo is more than twice the size of the next largest city, Yokohama, with a population of more than eight million. A further ten cities have populations of more than one million.

Population of Key Cities 2000

	City
	Population (million)

	
	

	Tokyo
	8.130

	Yokohama
	3.427

	Osaka
	2.599

	Nagoya
	2.171

	Sapporo
	1.822

	Kobe
	1.494

	Kyoto
	1.468

	Fukuoka
	1.341

	Kawasaki
	1.250

	Hiroshima
	1.126

	Kitakyushu
	1.011

	Sendai
	1.008

	Chiba
	0.887

	Sakai
	0.792

	Kumamoto
	0.662

	Okayama
	0.627

	Sagamihara
	0.606

	Hamamatsu
	0.582

	Kagoshima
	0.552

	Funabashi
	0.550

	Hachioji
	0.536

	Higashiosaka
	0.515

	Niigata
	0.501


Source: citypopulation.de

Land is scarce in city centres and rents are exceptionally high. The recession has benefited developers as it caused land prices to fall. However, multiplexes are seldom located in downtown areas but are more likely to be found in out-of-town and suburban malls. These have not always proved as popular as hoped as recession-hit Japanese have been less inclined to shop.

In Tokyo the scarcity of building land means there are only around a dozen purpose-built multiplexes in the city, although there are numerous small cinemas. 

Admissions, Revenues and Costs

In Japan, cinema admissions are hugely affected by the presence, or lack of, big blockbuster movies. Therefore admissions rose in 1998 when Titanic played and again in 2001 when Spirited Away topped the charts. In 2003 admissions rose by a modest 1% from 2002 to reach 162.3 million.

Ticket prices are the highest in the world, but have actually fallen since 1998. In 2003, the average ticket price rose by 2% to JPY 1,252. However, this is still less than was charged just three years earlier. A general sales tax of 5% is levied on ticket prices. Box office passed JPY 200 billion in 2001, but fell back below this mark in the following year. In 2003 higher ticket prices pushed box office back up to JPY 203 billion. Film rental averages 47%.

Concession sales account for around 20% of revenues in multiplex cinemas and 10% in traditional venues, a lower proportion than in some other territories. In the table below, an initial average of 12% rising to 15% in 2002 is used to estimate total concession revenues for the industry. Screen advertising has been estimated at 4% of box office.

Revenues from box office, concession revenue (both net of sales tax) and screen advertising provided the exhibition industry with total revenues of JPY 223 billion in 2002.

Cinema Revenues and Costs 1998-2002

	JPY million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	153.1
	144.8
	135.4
	163.3
	160.8

	
	
	
	
	
	

	Average ticket price (JPY)
	1264
	1263
	1262
	1226
	1224

	General sales tax (%)
	5
	5
	5
	5
	5

	Average net ticket price (JPY)
	1204
	1203
	1202
	1167
	1166

	
	
	
	
	
	

	Gross box office 
	193499
	182835
	170862
	200154
	196780

	Net box office
	184285
	174129
	162726
	190623
	187410

	Average film rental (%)
	47
	47
	47
	47
	47

	Film gross margin
	97671
	92288
	86245
	101030
	99327

	
	
	
	
	
	

	Spend per head (JPY)
	152
	152
	164
	184
	184

	Net spend per head (JPY)
	144
	144
	156
	175
	175

	Net concession revenue
	22114
	20895
	21154
	28593
	28111

	Concession gross margin
	15480
	14627
	14808
	20015
	19678

	
	
	
	
	
	

	Exhibitors' screen advertising
	7740
	7313
	6834
	8006
	7871

	
	
	
	
	
	

	Total exhibition revenue
	214139
	202337
	190715
	227222
	223392

	Exhibition gross margin
	120891
	114228
	107887
	129052
	126876


Source: Motion Picture Producers Association of Japan, Dodona Research

Companies

In terms of screen numbers, Toho regained market leadership in 2003 by buying the Virgin Cinemas multiplex circuit. Only one other circuit, Warner Mycal, operates more than 300 screens. 

Leading Exhibitors January 2004

	
	Screens

	
	

	Toho
	383

	Warner Mycal
	337

	Shochiku/Shochiku Multiplex Theatres
	158

	Toei/T-Joy
	105

	United Cinemas KK
	89

	AMC
	79

	Nippon Herald
	50


Note: Warner Mycal and Shochiku July 2003

Source: Dodona Research

Toho

Toho Co Ltd

1-2-1 Yuraku-cho, Chiyoda-ku

Tokyo 100-8415

Telephone +81 3 3591 1221

www.toho.co.jp 

Toho was founded in 1932. It is vertically-integrated in film production, distribution and exhibition, and is one of the three major Japanese studios. Toho is well-known for producing long-running film franchises such as Godzilla, Doraemon and Pokemon. In 2002 a new president took charge of Toho with plans to strengthen the production arm of the business. 

Toho’s operating income for the financial year ending February 2003 fell by 15% from the previous year, when revenues were boosted by the hit film Spirited Away. For the first half of 2003 the company announced record earnings of JPY 48.9 billion, thanks to the success of Bayside Shakedown 2.

Toho Co Financial Performance 2001-2003

	JPY million
	2001
	2002
	2003

	
	
	
	

	Revenues
	164162
	200513
	173124

	Cost of sales
	102730
	134844
	113970

	Gross profit
	61432
	65669
	59154

	Staff, general and administrative costs
	45825
	44076
	40870

	Operating income
	15606
	21593
	18284


Note: years to February

Toho’s circuit consists largely of traditional cinemas which have been multiscreened. Many of these are located in major cities, including Tokyo and Osaka, so the circuit captures a high market share. When multiplex development first began in Japan, Toho refused to give prints of its films to new cinemas which were in direct competition with its own cinemas. The company was also slow to begin multiscreening and building its own multiplexes and suffered from competition from new entrants to the market.

However in March 2003, Toho decided to follow a different route and expand by acquisition. It purchased the Virgin Cinemas circuit for a reported JPY 14 billion. Added to its existing circuit of 284 screens, the acquisition means Toho has regained its position as the largest cinema operator in Japan. 

Toho’s newest multiplex, Virgin Cinemas Roppongi Hills was opened in the Roppongi district of Tokyo in April 2003. It is the largest multiplex operating in central Tokyo and is proving very successful. The company means to continue to expand. Plans include the nine screen, 1,820 seat Toho Cinemas Takatsuki which is scheduled to open in February 2004, and an eight screen cinema in Shinjuku in partnership with T-Joy. 

Toho Multiplex Circuit January 2004

	Cinema
	Location
	Region
	Screens
	Seats
	Open

	
	
	
	
	
	

	Virgin Cinemas Torius Hisayama
	Fukuoka
	Kyushu-Okinawa
	14
	2813
	Apr-99

	Virgin Cinemas Ichikawa Colton Plaza 
	Chiba
	Kanto
	9
	2112
	Nov-99

	Virgin Cinemas Nagoya Baycity
	Nagoya
	Chubu
	12
	2647
	Nov-99

	Toho Cinemas Hamamatsu
	Hamamatsu
	Chubu
	9
	1906
	Nov-00

	Virgin Cinemas Senboku
	Osaka
	Kinki
	9
	2299
	Dec-00

	Virgin Cinemas Minami Osawa
	Tokyo
	Kanto
	9
	1927
	Dec-01

	Virgin Cinemas Ebina
	Kanagawa
	Kanto
	10
	2194
	Apr-02

	Virgin Cinemas Roppongi Hills
	Tokyo
	Kanto
	9
	2087
	Apr-03

	Virgin Cinemas Odawara
	Odawara
	
	9
	1781
	na

	Toho Cinemas Kawasaki
	Kawasaki
	
	9
	1902
	na

	
	
	
	
	
	

	Total
	
	
	99
	21668
	


Source: Toho

Warner Mycal

Warner Mycal Corporation

2nd Floor, Izumikan Sanban-cho Building

3-8 Sanban-cho

Chiyoda-ku

Tokyo 102-0075

Telephone +81 3 3262 0096

www.mycal.co.jp
Warner Mycal is a 50:50 joint venture between the American company, Warner Bros and the Japanese retailer, Mycal. Warner was the first foreign entrant in the market and has developed the largest multiplex circuit in the country, introducing various innovations such as post-9pm late shows. 

Between 1998 and 2002 Warner Mycal expanded rapidly, following a strategy of building cinemas in city suburbs and provincial cities. Development has now slowed with 16 sites to be added to the circuit over the next five years. Just one cinema opened in 2003, an eight screen multiplex in Suzuka Belicity, which replaced a seven screen cinema in Suzuka that closed a year earlier. 

In 2002 Warner Mycal’s share of total admissions was 16.7%, or approaching 27 million cinema-goers.

Warner Mycal Circuit July 2003 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Warner Mycal
	Ebina
	7
	1874
	Apr-93

	Warner Mycal
	Higashi Kishiwada
	8
	1971
	Apr-93

	Warner Mycal
	Takaoka
	6
	1155
	Oct-93

	Warner Mycal
	Utazu
	7
	1236
	Mar-94

	Warner Mycal
	Hirosaki
	6
	1297
	Sep-94

	Warner Mycal
	Chigasaki
	6
	1403
	Mar-95

	Warner Mycal
	Kuwana
	8
	1875
	Mar-95

	Warner Mycal
	Kamimine
	7
	1541
	Sep-96

	Warner Mycal
	Shinyurigaoka
	9
	2125
	Aug-97

	Warner Mycal
	Kenoh
	7
	1349
	Sep-97

	Warner Mycal
	Akashi
	7
	1796
	Oct-97

	Warner Mycal
	Hiroshima
	7
	1315
	Oct-97

	Warner Mycal
	Ebetsu
	8
	1755
	Nov-97

	Warner Mycal
	Fukushima
	7
	1360
	Mar-98

	Warner Mycal
	Okyouzuka
	8
	1661
	Mar-98

	Warner Mycal
	Toyokawa
	7
	1771
	Sep-98

	Warner Mycal
	Ohi
	7
	1526
	Oct-98

	Warner Mycal
	Onojo
	8
	1661
	Nov-98

	Warner Mycal
	Yonezawa
	7
	948
	Dec-98

	Warner Mycal
	Houfu
	7
	1678
	Mar-99

	Warner Mycal
	Otaru
	7
	1517
	Mar-99

	Warner Mycal
	Takamatsu
	7
	1466
	Mar-99

	Warner Mycal
	Tobata
	8
	1704
	Mar-99

	Warner Mycal
	Tokyo
	8
	1494
	Mar-99

	Warner Mycal
	Ichikawamyoudon
	9
	2211
	Apr-99

	Warner Mycal
	Ishinomaki
	7
	1172
	Jul-99

	Warner Mycal Minato Mirai
	Tokyo
	8
	1603
	Sep-99

	Warner Mycal
	Kitakami
	7
	1303
	Mar-00

	Warner Mycal
	Kanazawa
	8
	1758
	Apr-00

	Warner Mycal
	Tokyo
	12
	2296
	May-00

	Warner Mycal
	Kitami
	7
	1300
	Sep-00

	Warner Mycal
	Niigata
	9
	2160
	Oct-00

	Warner Mycal
	Omihachiman
	8
	1762
	Oct-00

	Warner Mycal
	Tokyo
	8
	1770
	Oct-00

	Warner Mycal
	Kumagaya
	8
	1480
	Nov-00

	Warner Mycal
	Kushiro
	8
	1707
	Nov-00

	Warner Mycal
	Sanda Woody Town
	7
	1556
	Nov-00

	Warner Mycal
	Tsukimino
	9
	2053
	Nov-00

	Warner Mycal
	Fukuokahigashi
	8
	1786
	Dec-00

	Warner Mycal
	Nishiyamato
	7
	1318
	Dec-00

	Warner Mycal
	Tsu
	7
	1589
	Dec-00

	Warner Mycal
	Ibaraki
	10
	2100
	Jan-01

	Warner Mycal
	Kakogawa
	8
	1541
	Jan-01

	Warner Mycal
	Suzuka Belicity
	8
	1670
	Jul-03

	
	
	
	
	

	Total
	
	337
	71613
	


Source: Warner Mycal

Shochiku

Shochiku Co Ltd

16th Floor, Togeki Building

4-1-1 Tsukiji, 4-Chome

Chuo-ku

Tokyo 104-8422

Telephone +81 3 5550 1623

www.shochiku.co.jp
Shochiku is the oldest of the three major Japanese studios; it began producing films in the 1920s. It is a vertically-integrated conglomerate with interests in real estate and traditional Japanese Kabuki theatre as well as film production, distribution and exhibition.

The Motion Picture division made a loss in 1999 but by 2001 had achieved a turnaround by closing old cinemas, building new ones and abandoning the practice of block booking distribution. The company as a whole has performed strongly over the last three years. In 2003 Shochiku had revenues of JPY 85 billion compared to JPY 68 billion in 2001, a 26% increase. In January 2004 the company announced its intention to build on this growth by acquiring more domestic and foreign films for distribution. Shochiku aims to achieve annual distribution revenues of JPY 18 billion. 

Shochiku Co Financial Performance 2001-2003

	JPY million
	2001
	2002
	2003

	
	
	
	

	Revenues
	67723.0
	70205.8
	85248.1

	Cost of sales
	30896.0
	36261.1
	47196.0

	Gross profit
	36827.0
	33944.7
	38052.1

	Staff, general and administrative costs
	28891.0
	29461.8
	32748.3

	Operating income
	2936.0
	4482.9
	5303.8


Note: years to February

Shochiku operates a traditional circuit of 20 cinemas with a total of 59 screens. Nine of these are located in Tokyo. 

Shochiku Circuit July 2003 

	Cinema
	City
	Prefecture
	Region
	Screens
	Seats

	
	
	
	
	
	

	Kagoshima Shochiku Takashima
	Kagoshima
	Kagoshima
	Kyushu-Okinawa
	3
	485

	Kobe Kokusai Shochiku
	Kobe
	Hyogo
	Kinki
	4
	685

	Kochi Shochiku Piccadilly
	Kochi
	Kochi
	Shikoku
	3
	491

	Kumamoto Shochiku
	Kumamoto
	Kumamoto
	Kyushu-Okinawa
	2
	420

	Nagano Shochiku Aioiza & Roxy
	Nagano
	Nagano
	Chubu
	3
	512

	Shochiku Kadoza
	Osaka
	Osaka
	Kinki
	2
	895

	Umeda Picadilly
	Osaka
	Osaka
	Kinki
	4
	1915

	Paradise Square
	Osaka
	Osaka
	Kinki
	2
	217

	Shochiku Omiya Roxy
	Saitama
	Saitma
	Kanto
	1
	220

	Sapporo Cine Frontier
	Sapporo
	Hokkaido
	Hokkaido
	12
	2705

	Tokushima Shochiku
	Tokushima
	Tokushima
	Shikoku
	2
	286

	Lelaport Shochiku
	Tokyo
	Tokyo
	Kanto
	3
	363

	Utsunomiya Shochiku
	Tokyo
	Tokyo
	Kanto
	2
	360

	Kashiwa Shochiku
	Tokyo
	Tokyo
	Kanto
	3
	397

	Marunouchi Prazeru
	Tokyo
	Tokyo
	Kanto
	1
	552

	Shibuya Picadilly
	Tokyo
	Tokyo
	Kanto
	1
	333

	Shinjuku Picadilly
	Tokyo
	Tokyo
	Kanto
	4
	1479

	Togeki
	Tokyo
	Tokyo
	Kanto
	1
	435

	Ueno Central
	Tokyo
	Tokyo
	Kanto
	4
	892

	Marunouchi Picadilly
	Tokyo
	Tokyo
	Kanto
	2
	1400

	
	
	
	
	
	

	Total
	
	
	
	59
	15042


Source: Shochiku

In addition, Shochiku operates a multiplex circuit of 11 cinemas branded Movix. The first of these was opened in 1997 within a joint venture with the American exhibitor Cinemark. Soon after the partnership was dissolved. 

Shochiku Multiplex Theatres Circuit July 2003 

	Cinema
	Location
	Screens
	Seats

	
	
	
	

	Movix Hiezu
	Hiezu
	7
	1550

	Movix Isesaki
	Isesaki
	11
	2222

	Movix Kashihara
	Kashihara
	9
	2023

	Movix Kurashiki
	Kurashiki
	8
	1793

	Movix Kyoto
	Kyoto
	7
	1556

	Movix Miyoshi
	Miyoshi
	12
	2203

	Movix Rifu
	Rifu
	12
	2441

	Movix Rokko
	Rokko
	7
	1419

	Movix Sendai
	Sendai
	10
	1880

	Movix Shimizu
	Shimizu
	9
	1968

	Movix Shunan
	Shunan
	7
	1550

	
	
	
	

	Total
	
	99
	20605


Source: Shochiku Multiplex Theatres

United Cinemas International

United Cinemas KK

4F, Izumi Akasaka Building 2-22-24

Akasaka Minato-ku

Tokyo 107-0052

Telephone +81 3 3224 3200

www.uci-j.co.jp
United Cinemas International, the exhibitor jointly owned by the Paramount and Universal studios, entered the Japanese market in 1996. Between then and 2000 the company opened ten cinemas with a total of 89 screens. The first three of these: the Otsu 7 Cinemas, Renaiss 9 Cinemas and Paramount Universal Cinemas 11 are solely operated by UCI. The others are operated in a joint venture with the media company, Sumitomo Corporation, which owns 40%, and the publisher and film production company, Kadokawa Shoten, which owns 10%. 

United Cinemas KK Circuit January 2004 

	Cinema
	Location
	Region
	Screens
	Seats
	Open

	
	
	
	
	
	

	Otsu 7 Cinemas
	Otsu
	Kinki
	7
	1816
	Nov-96

	Renaiss 9 Cinemas
	Kanazawa
	Chubu
	9
	2276
	Oct-97

	Paramount Universal Cinemas 11
	Sapporo
	Hokkaido
	11
	2987
	Jun-98

	United Cinemas 
	Osaka
	Kinki
	9
	2758
	Oct-99

	United Cinemas 
	Niigata
	Chubu
	8
	2370
	Oct-99

	United Cinemas 
	Inazawa
	
	9
	2370
	Dec-99

	United Cinemas 
	Fukuoka
	Kyushu-Okinawa
	10
	2508
	Apr-00

	United Cinemas 
	Agui
	
	9
	2362
	Jul-00

	United Cinemas 
	Nagasaki
	Kyushu-Okinawa
	8
	1772
	Sep-00

	United Cinemas 
	Iruma
	
	9
	2200
	Dec-00

	
	
	
	
	
	

	Total
	
	
	89
	23419
	


Source: United Cinemas KK

AMC 

AMC Japan

9th Floor, Shiroyama JT Mori Building, 4-3-1

Toranomon

Minato-Ku

Tokyo 105-6009

Telephone +81 3 3438 3450

www.amcinternational.com 

The American exhibitor, AMC opened five multiplexes in Japan between 1996 and 2000. In common with its cinemas elsewhere in the world, AMC built very big cinemas including the four largest in Japan today.

Revenues for the circuit more than doubled from 1999 to 2002, but fell by 5% in 2003 from the previous year.

AMC Japan Revenues 1999-2003

	USD million
	

	
	

	1999
	25.174

	2000
	32.395

	2001
	42.940

	2002
	54.324

	2003
	51.476


Note: years to March 

AMC Japan Circuit January 2004

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	AMC Canal City 13
	Fukuoka
	13
	2577
	Apr-96

	AMC Nakama 16
	Nakama
	16
	2652
	Nov-98

	AMC Holiday Square 18
	Toyahashi
	18
	3312
	Jul-99

	AMC Ikspiari 16
	Tokyo
	16
	3500
	Jul-00

	AMC Riverside Mall 16
	Shinsei
	16
	na
	na

	
	
	
	
	

	Total
	
	79
	
	


Source: AMC Entertainment

Toei

Toei Co Ltd

3-2-17 Ginza

Chuo-ku

Tokyo 104-8108

Telephone +81 3 3535 4641

www.toei.co.jp 

Toei is the third major Japanese studio and like Toho and Shochiku is vertically-integrated in film production, distribution and exhibition. 

The company had revenues of JPY 120 billion in 2003, a 2.5% increase from the previous year. Gross profit rose by 5.4% to JPY 36 billion.

Toei Co Financial Performance 2001-2003

	JPY million
	2001
	2002
	2003

	
	
	
	

	Revenues
	117916
	117292
	120290

	Cost of sales
	83311
	82983
	84129

	Gross profit
	34605
	34309
	36161

	Staff, general and administrative costs
	28147
	26782
	26176

	Operating income
	6456
	7527
	9985


Note: years to March

Toei has more limited interests in exhibition than the other two Japanese studios. It operates a traditional circuit of around 31 cinemas with 58 screens and a multiplex circuit through its subsidiary T-Joy. There are six T-Joy multiplexes with a total of 47 screens. All six cinemas have been equipped with DLP Cinema digital projectors.

T-Joy Circuit January 2004 

	Cinema
	Location
	Region
	Screens

	
	
	
	

	T-Joy Umeda Buruku 7
	Osaka
	Kinki
	7

	T-Joy River Walk Kitakyushi
	Kitakyushi
	
	8

	T-Joy Park Place Ohita
	Oita
	Kyushu-Okinawa
	9

	T-Joy Oizumi
	Tokyo
	Kanto
	9

	T-Joy Niigata Bandai
	Niigata
	Chubu
	8

	T-Joy Higashi Hiroshima
	Hiroshima
	Chugoku
	6

	
	
	
	

	Total
	
	
	47


Source: Toei

Nippon Herald

Nippon Herald

5-11-1 Ginza

Chuo-ku

Tokyo 104-0061

Telephone +81 3 3248 1167

Nippon Herald is a leading independent distributor which diversified into exhibition in 1999, when it opened its first cinema. The company made an initial public offering in 2002 but since going public has seen its share price fall. In 2003 the company reported a pre-tax loss of JPY 62 million. 

At January 2004 Nippon Herald operated nine cinemas with a total of 50 screens. It plans to open a further five cinemas over the next three years, creating a circuit of around 100 screens. The company reports revenues of USD 50 million from its cinema circuit and forecasts that earnings will have risen to USD 116 million by 2007.

Nippon Herald Circuit January 2004 

	Cinema
	Location
	Region
	Screens
	Seats

	
	
	
	
	

	Cineplex 7 Asahikawa
	Asahikawa
	Hokkaido
	7
	1241

	Sapporo Mitsukoshi Gekijo
	Sapporo
	Hokkaido
	1
	63

	Tomakomai Nichgeki
	Tomakomai
	Hokkaido
	2
	500

	Cineplex 10 Makuhari
	Chiba
	Kanto
	10
	2000

	Cineplex 8 Hiratsuka
	Hiratsuka
	Kanto
	8
	1700

	Yebisu Garden Cinema
	Tokyo
	Kanto
	2
	348

	Cineplex 8 Tsukuba
	Tsukuba
	Kanto
	8
	1513

	Umeda Garden Cinema
	Osaka
	Kinki
	2
	222

	Cineplex 10 Kokura
	Fukuoka
	Kyushu-Okinawa
	10
	1934

	
	
	
	
	

	Total
	
	
	50
	9521


Source: Nippon Herald

Tokyu Recreation 

Tokyu Recreation Co, Ltd

2-9 Sakuragaoka-cho

Shibuya-ku

Tokyo 150-0031

Telephone +81 3 346 28870

www.tokyu-rec.co.jp
Tokyu Recreation was founded in 1946. In addition to cinema exhibition, its business interests include real estate and the operation of entertainment facilities such as bowling, hotels, fitness centres and restaurants.

The company operates ten traditional cinemas in Tokyo. In addition Tokyu operates six multiplexes under the 109 Cinemas brand. Two of these, 109 Cinemas Takasaki and 109 Cinemas Tomiya have DLP Cinema projectors installed.

Tokyu Recreation Traditional Circuit January 2004

	Cinema
	District
	City
	Screens
	Seats

	
	
	
	
	

	Atsugi Cinema MyLord
	Atsugi
	Tokyo
	3
	na

	Marusochi-Louvre
	Ginza
	Tokyo
	1
	516

	Ikebukuro Tokyu
	Ikebukuro
	Tokyo
	1
	300

	Ueno Tokyu
	Ueno
	Tokyo
	2
	568

	Shibuya Tokyu
	Shibuya
	Tokyo
	1
	300

	Shibuya Hermitage
	Shibuya
	Tokyo
	1
	302

	Shinjuku Tokyu
	Shinjuku
	Tokyo
	1
	763

	Shinjuku Milano
	Shinjuku
	Tokyo
	1
	1288

	Cinemasquare Tokyu
	Shinjuku
	Tokyo
	1
	224

	Cinema Milano
	Shinjuku
	Tokyo
	1
	209

	
	
	
	
	

	Total
	
	
	13
	


Source: Tokyu Recreation

Tokyo Theatres

Tokyo Theatres Co Ltd

1-16-1 Ginza

Chuo-ku

Tokyo 104-0061

Telephone +81 3 3561 8531

www.theatres.co.jp
Established in 1964 Tokyo Theatres has interests in real estate, retail distribution, bars and restaurants, amusement arcades, health clubs and computer software as well as operating a small art house cinema circuit.

Tokyo Theatres has increased revenues by 51% since 1999. However operating income was lower in 2003 than in 2000 as a result of rising staff, general and administrative costs.

Tokyo Theatres Financial Performance 1999-2003 

	JPY million
	1999
	2000
	2003

	
	
	
	

	Revenues
	15286
	21630
	23213

	Cost of sales
	12440
	18294
	17239

	Gross profit
	2847
	3336
	5974

	Staff, general and administrative costs
	2051
	2191
	5009

	Operating income
	796
	1145
	965


Note: years to March

Little of the above performance, however, is related to exhibition as the Tokyo Theatres circuit comprises just seven single screen art house cinemas. Some are operated in partnership with the Seibu Saison group.

Tokyo Theatres 2003

	Cinema
	District
	City
	Screens

	
	
	
	

	Ginza Theatre
	Ginza
	Tokyo
	1

	Teatoru Daia
	Ikebukuro
	Tokyo
	1

	Theatre Ikebukuro
	Ikebukuro
	Tokyo
	1

	Cinesaison Shibuya
	Shibuya
	Tokyo
	1

	Times Square
	Shibuya
	Tokyo
	1

	Theatre Shinjuku
	Shinjuku
	Tokyo
	1

	Theatre Umeda
	Umeda
	Osaka
	1


Source: Dodona Research

Forecasts

2004 has begun strongly in Japan with the ongoing success of The Last Samurai. With the third instalment of the Harry Potter series due for release, as well as some potentially big Japanese films, 2004 is expected to be a strong year for the cinema business.

Beyond then, forecasts overleaf expect ongoing but moderate growth in the number of cinema screens. As relatively early adopters of digital cinema technology, it is likely that most new cinemas will be equipped with digital projectors. The three vertically-integrated Japanese studios stand to gain the most from adopting digital cinema as their production and distribution arms will see significant cost savings once the new technology is in place.

Neither admissions or box office are expected to grow dramatically in the next few years, although they should continue on an upward trend: by 2008 the Japanese are expected to make 170 million visits to the cinema and to spend JPY 217 billion at the box office.

Japan Forecasts 1995-2008

	
	Population 

(million)
	Screens
	Admissions 

(million)
	Average ticket 

price (JPY)
	Gross box office 

(JPY million)
	Population 

per screen
	Admissions 

per person
	Admissions 

per screen

	
	
	
	
	
	
	
	
	

	1995
	125.57
	1776
	127.04
	1243
	157865
	70704
	1.01
	71532

	1996
	125.86
	1828
	119.58
	1245
	148870
	68853
	0.95
	65413

	1997
	126.17
	1884
	140.72
	1259
	177197
	66967
	1.12
	74692

	1998
	125.49
	1993
	153.10
	1264
	193499
	62963
	1.22
	76820

	1999
	126.69
	2227
	144.76
	1263
	182835
	56886
	1.14
	65003

	2000
	126.93
	2544
	135.39
	1262
	170862
	49892
	1.07
	53219

	2001
	127.29
	2585
	163.28
	1226
	200154
	49242
	1.28
	63164

	2002
	127.43
	2635
	160.77
	1224
	196780
	48362
	1.26
	61012

	2003
	127.61
	2681
	162.35
	1252
	203259
	47599
	1.27
	60555

	2004
	127.79
	2730
	165.00
	1257
	207405
	46810
	1.29
	60440

	2005
	127.97
	2780
	165.50
	1260
	208530
	46032
	1.29
	59532

	2006
	128.15
	2830
	167.00
	1265
	211255
	45282
	1.30
	59011

	2007
	128.33
	2880
	168.50
	1270
	213995
	44559
	1.31
	58507

	2008
	128.51
	2950
	170.00
	1275
	216750
	43562
	1.32
	57627


Source: Dodona Research

JAPAN DATABASE

Japan Population by Sex and Age 2002

	000
	Male
	Female 
	Total

	
	
	
	

	  0-  4        
	3013
	2862
	5875

	  5-  9        
	3064
	2919
	5983

	 10- 14        
	3200
	3044
	6244

	 15- 19        
	3687
	3507
	7194

	 20- 24        
	4102
	3910
	8012

	 25- 29        
	4786
	4645
	9431

	 30- 34        
	4794
	4699
	9493

	 35- 39        
	4163
	4099
	8262

	 40- 44        
	3921
	3876
	7797

	 45- 49        
	4086
	4064
	8150

	 50- 54        
	5287
	5321
	10608

	 55- 59        
	4263
	4394
	8657

	 60- 64        
	3930
	4171
	8101

	 65- 69        
	3493
	3881
	7374

	 70- 74        
	2828
	3382
	6210

	75+
	3635
	6408
	10043

	
	
	
	

	Total
	62252
	65182
	127434


Source: JinJapan

Releases by Nationality 1955-1999

	
	Japanese
	Foreign
	Total

	
	
	
	

	1955
	423
	193
	616

	1956
	514
	177
	691

	1957
	443
	194
	637

	1958
	504
	169
	673

	1959
	493
	210
	703

	1960
	547
	216
	763

	1961
	535
	229
	764

	1962
	375
	228
	603

	1963
	357
	267
	624

	1964
	344
	259
	603

	1965
	487
	264
	751

	1966
	442
	250
	692

	1967
	410
	239
	649

	1968
	494
	249
	743

	1969
	494
	253
	747

	1970
	423
	236
	659

	1971
	421
	243
	664

	1972
	400
	283
	683

	1973
	405
	252
	657

	1974
	344
	241
	585

	1975
	333
	225
	558

	1976
	356
	245
	601

	1977
	337
	221
	558

	1978
	326
	179
	505

	1979
	331
	196
	527

	1980
	320
	209
	529

	1981
	332
	223
	555

	1982
	322
	198
	520

	1983
	317
	181
	498

	1984
	333
	232
	565

	1985
	319
	264
	583

	1986
	311
	289
	600

	1987
	286
	351
	637

	1988
	265
	485
	750

	1989
	255
	522
	777

	1990
	239
	465
	704

	1991
	230
	467
	697

	1992
	240
	377
	617

	1993
	238
	352
	590

	1994
	251
	302
	553

	1995
	289
	321
	610

	1996
	278
	320
	598

	1997
	278
	333
	611

	1998
	249
	306
	555

	1999
	270
	298
	568


Source: Motion Picture Producers Association of Japan

Distribution Revenue 1955-1999

	JPY million
	Japanese 
	Foreign
	Total

	
	
	
	

	1955
	20993
	10923
	31916

	1956
	23520
	11317
	34837

	1957
	25988
	11600
	37588

	1958
	29971
	9435
	39406

	1959
	30258
	8865
	39123

	1960
	31125
	8606
	39731

	1961
	30020
	8849
	38869

	1962
	27834
	10262
	38096

	1963
	25259
	11456
	36715

	1964
	22771
	11553
	34324

	1965
	22528
	11230
	33758

	1966
	20221
	11771
	31992

	1967
	19812
	12500
	32312

	1968
	21232
	11731
	32963

	1969
	21409
	12014
	33423

	1970
	18496
	12616
	31112

	1971
	15613
	14800
	30413

	1972
	14882
	13837
	28719

	1973
	19711
	15501
	35212

	1974
	22832
	21652
	44484

	1975
	22871
	28665
	51536

	1976
	27533
	29274
	56807

	1977
	30841
	29928
	60769

	1978
	32144
	33969
	66113

	1979
	32943
	28670
	61613

	1980
	34897
	28557
	63454

	1981
	33690
	28130
	61820

	1982
	33368
	31900
	65268

	1983
	41442
	37331
	78773

	1984
	33120
	35086
	68206

	1985
	35295
	34080
	69375

	1986
	36182
	36454
	72636

	1987
	30638
	33098
	63736

	1988
	32532
	32993
	65525

	1989
	31272
	35883
	67155

	1990
	29407
	41675
	71082

	1991
	27847
	38687
	66534

	1992
	28134
	34227
	62361

	1993
	25692
	46119
	71811

	1994
	25711
	38441
	64152

	1995
	25343
	43130
	68473

	1996
	23001
	40337
	63338

	1997
	32567
	45955
	78522

	1998
	26391
	60969
	87360

	1999
	26417
	56377
	82794


Source: Motion Picture Producers Association of Japan

Top 20 Films 2002

	Title
	Country of Origin
	Distributor
	Gross box office (JPY billion)

	
	
	
	

	Harry Potter and the Philosopher's Stone
	USA
	Warner Bros
	20.30

	Harry Potter and The Chamber of Secrets
	USA
	Warner Bros
	18.00

	Monsters, Inc
	USA
	Buena Vista International
	9.37

	Stars Wars: Episode II - Attack of the Clones
	USA
	Twentieth Century Fox
	9.35

	The Lord of the Rings: The Fellowship of the Ring
	USA/New Zealand
	Nippon Herald/Shochiku
	9.07

	Spider-Man
	USA
	Sony Pictures Entertainment
	7.50

	Ocean's Eleven
	USA
	Warner Bros
	7.00

	Neko Ongasishi (The Cat Returns)
	Japan
	Toho
	6.46

	Ghiblies Episode 2
	Japan
	Toho
	6.46

	Men in Black 2
	USA
	Sony Pictures Entertainment
	4.00

	I am Sam
	USA
	Shochiku/Asmik Ace
	3.46

	Signs
	USA
	Buena Vista International
	3.40

	The Phantom of Baker Street
	Japan
	Toho
	3.40

	Vanilla Sky
	USA
	UIP
	3.32

	Shaolin Soccer
	China
	Gaga Communications/
Humax Pictures
	2.80

	Mothra and King Ghirorah: Giant Monster All-Out Attack
	Japan
	Toho
	2.71

	Tottoko Hamutaro/Hamuhamu Land Daibouken
	Japan
	Toho
	2.71

	Pocket Monsters/Mizu no Miyako no Mamorigami Latias to Latios
	Japan
	Toho
	2.67

	Pika Pika Hoshizora Camp
	Japan
	Toho
	2.67

	Spy Game
	USA/UK
	Toho-Towa
	2.60


Source: Motion Picture Producers Association of Japan

Top 20 Films 2001

	Title
	Gross box office 

(JPY billion)

	
	

	Spirited Away (Japan)
	30.0

	A.I. Artificial Intelligence
	9.7

	Pearl Harbor
	6.9

	Jurassic Park III
	5.1

	Dinosaur
	4.9

	Hannibal
	4.6

	Planet Of The Apes
	4.5

	Pokemon 4 (Japan)
	3.9

	The Mummy Returns
	3.7

	Cast Away
	3.3

	Battle Royale (Japan)
	3.1

	The Yin-Yang Master (Japan)
	3.0

	Doraemon (Japan)
	3.0

	Digimon 2 (Japan)
	3.0

	Unbreakable
	2.9

	Countdown to Heaven (Japan)
	2.9

	Twixt Calm & Passion (Japan)
	2.7

	Lara Croft: Tomb Raider
	2.7

	The Mexican
	2.6

	Dancer in the Dark (Denmark)
	2.4


Source: Motion Picture Producers Association of Japan

Top Ten Films 2000

	Title
	Gross box office

(USD million)

	
	

	Mission: Impossible 2
	82.9

	The Green Mile
	60.4

	Pocket Monsters 3 (Japan)
	41.9

	Dinosaur
	39.1

	Whiteout (Japan)
	35.9

	Toy Story 2
	32.4

	The Perfect Storm
	31.6

	Doraemon (Japan)
	26.1

	End of Days
	22.7

	Detective Conan (Japan)
	21.3


Source: Variety

Top Ten Films 1999

	Title
	Distributor revenue 

(JPY million)

	
	

	Armageddon
	8.3

	Star Wars: Episode I - The Phantom Menace
	7.8

	The Matrix 
	5.0

	The Sixth Sense
	4.5

	Pocket Monsters (Japan)
	3.5

	Ring 2 (Japan)
	2.1

	Railroad Man (Japan)
	2.0

	Doraeman 20 (Japan)
	2.0

	The Mummy
	1.8

	Eyes Wide Shut
	1.7


Note: year to November 1999

Source: Kogyo Tsushin

Top Ten Films 1998

	Title
	Distributor revenue 

(JPY million)

	
	

	Titanic
	16.00

	Odoru Daisosasen (Japan)
	5.00

	Deep Impact
	4.72

	Pocket Monsters (Japan)
	4.15

	Men In Black
	3.50

	Godzilla
	3.00

	Saving Private Ryan
	2.40

	Doraemon Nankai (Japan)
	2.10

	Air Force One
	2.00

	City of Angels
	1.70


Source: Motion Picture Producers Association of Japan

Top Ten Films 1997

	Title
	Distributor revenue 

(JPY million)

	
	

	Princess Mononoke (Japan)
	10.70

	Independence Day
	6.65

	The Lost World: Jurassic Park
	5.80

	Shitsurakuen (Japan)
	2.30

	Speed 2: Cruise Control
	2.00

	Doraemon Nobita’s City (Japan)
	2.00

	Star Wars 
	1.90

	The Fifth Element (France)
	1.70

	Sleepers
	1.50

	The End of Evengelion (Japan)
	1.40


Source: Motion Picture Producers Association of Japan 

Top Ten Films 1996

	Title
	Gross box office 

(JPY million)

	
	

	Mission: Impossible
	3.60

	Seven
	2.65

	Twister
	2.30

	Godzilla vs Destroyah (Japan)
	2.00

	Eraser
	1.70

	Shall We Dance? (Japan)
	1.60

	Doraemon (Japan)
	1.60

	Gakko no Kaidan 2 (Japan)
	1.60

	Super no Onna (Japan)
	1.50

	The Rock
	1.40


Source: Motion Picture Producers Association of Japan

Leading Film Importers Film Rentals 1999

	JPY million
	

	
	

	Buena Vista International
	10.10

	Twentieth Century Fox
	9.81

	Warner Bros
	9.38

	United International Pictures
	8.03

	Nippon Herald
	3.86

	Toho-Towa
	3.26

	Gaga Communications
	2.93

	Shochiku-Fuji
	2.25

	Sony Pictures
	1.64

	Other
	1.94

	
	

	Total
	53.20


Note: year to November; Shochiku-Fuji ceased operations August 1999

Source: Rengo Report

Major Distributors Film Rentals 1996-1999

	JPY million
	1996
	1999

	
	
	

	United International Pictures
	11.67
	8.03

	Toho
	10.36
	na

	Shochiku
	4.69
	na

	Toei
	4.61
	na

	Buena Vista International
	4.33
	10.10

	Warner Bros
	3.86
	9.38

	Sony Pictures
	2.54
	1.64

	Twentieth Century Fox
	2.35
	9.81

	Others
	18.94
	na

	
	
	

	Total
	63.35
	na


Note: 1999 year to November

Source: Rengo Report, Motion Picture Producers Association of Japan

Japanese and Foreign Cinema Screens 1980-1994

	
	Japanese 
	Foreign
	Mixed
	Total

	
	
	
	
	

	1980
	1085
	701
	578
	2364

	1985
	877
	718
	542
	2137

	1990
	600
	735
	501
	1836

	1991
	579
	718
	507
	1804

	1992
	560
	697
	487
	1744

	1993
	530
	682
	522
	1734

	1994
	521
	673
	564
	1758


Source: Motion Picture Producers Association of Japan

Cinema Screens 1955-1994

	screens
	

	
	

	1955
	5184

	1956
	6123

	1957
	6865

	1958
	7067

	1959
	7400

	1960
	7457

	1961
	7231

	1962
	6742

	1963
	5696

	1964
	4927

	1965
	4649

	1966
	4296

	1967
	4119

	1968
	3814

	1969
	3602

	1970
	3246

	1971
	2974

	1972
	2673

	1973
	2530

	1974
	2468

	1975
	2443

	1976
	2453

	1977
	2420

	1978
	2392

	1979
	2374

	1980
	2364

	1981
	2298

	1982
	2267

	1983
	2239

	1984
	2191

	1985
	2137

	1986
	2109

	1987
	2053

	1988
	2005

	1989
	1912

	1990
	1836

	1991
	1804

	1992
	1744

	1993
	1734

	1994
	1758


Source: Motion Picture Producers Association of Japan

Admissions, Average Ticket Price and Box Office 1955-1994

	
	Admissions 

(million)
	Average ticket price 

(JPY)
	Gross box office 

(JPY billion)

	
	
	
	

	1955
	868.91
	63
	54.66

	1956
	993.88
	62
	61.90

	1957
	1098.88
	62
	68.15

	1958
	1127.45
	64
	72.35

	1959
	1088.11
	65
	71.14

	1960
	1014.36
	72
	72.80

	1961
	863.43
	85
	73.00

	1962
	662.28
	115
	75.98

	1963
	511.12
	152
	77.73

	1964
	431.45
	178
	76.94

	1965
	372.68
	203
	75.51

	1966
	345.81
	219
	75.75

	1967
	335.07
	236
	78.94

	1968
	313.40
	262
	82.03

	1969
	283.98
	295
	83.81

	1970
	254.80
	324
	82.49

	1971
	216.75
	366
	79.28

	1972
	187.39
	411
	76.97

	1973
	185.32
	500
	92.68

	1974
	185.74
	630
	117.11

	1975
	174.02
	751
	130.75

	1976
	171.02
	852
	145.71

	1977
	165.17
	923
	152.37

	1978
	166.04
	967
	160.51

	1979
	165.09
	958
	158.18

	1980
	164.42
	1009
	165.92

	1981
	149.45
	1092
	163.26

	1982
	155.28
	1092
	169.52

	1983
	170.43
	1093
	186.30

	1984
	150.53
	1144
	172.20

	1985
	155.13
	1118
	173.44

	1986
	160.76
	1116
	179.43

	1987
	143.94
	1120
	161.16

	1988
	144.83
	1118
	161.92

	1989
	143.57
	1161
	166.68

	1990
	146.00
	1177
	171.91

	1991
	138.30
	1181
	163.38

	1992
	125.60
	1210
	152.00

	1993
	130.72
	1252
	163.70

	1994
	122.99
	1249
	153.59


Source: Motion Picture Producers Association of Japan

Shochiku Co Motion Pictures Revenues, Costs and Income 1998-2001

	JPY million
	1998
	1999
	2000
	2001

	
	
	
	
	

	Revenue
	21946
	21080
	24520
	30099

	Operating costs
	22029
	21699
	24539
	27604

	Operating income
	-83
	-619
	-19
	2495


Note: years to February

Shochiku Co Revenues, Operating Costs and Income by Segment 2001

	JPY million
	 Revenue
	Operating costs
	Operating income

	
	
	
	

	Motion pictures
	30099
	27604
	2495

	Stage
	22437
	21249
	1188

	Real estate
	3511
	2590
	921

	Other
	9791
	9264
	527

	Eliminations
	-3115
	-920
	-2195

	Consolidated
	62723
	59787
	2936


Note: years to February

Shochiku Co Profit and Loss Account 1997-2001

	JPY million
	1997
	1998
	1999
	2000
	2001

	
	
	
	
	
	

	Operating revenues
	59661
	58439
	56336
	58212
	62723

	Operating costs
	-28207
	-30574
	-31022
	-31061
	-30896

	Sales and administration
	-29959
	-30582
	-28291
	-26556
	-28891

	Operating profit
	1495
	-2717
	-2977
	595
	2936

	Net investment income
	598
	735
	284
	188
	147

	Profit on asset sales
	-25
	528
	16860
	1571
	676

	Interest
	-861
	-986
	-1157
	-1221
	-1373

	Inventories written off
	
	-4229
	-3261
	-3101
	-950

	Bad debts written off
	-8
	-2942
	-170
	-120
	

	Other income
	-704
	-1929
	-609
	1726
	-1012

	Pre-tax profit
	495
	-11540
	-4004
	2321
	1924

	Tax
	596
	156
	143
	111
	707

	Minority interests
	-11
	-10
	142
	324
	-217

	Equity in gain of affiliates
	-291
	-3451
	750
	2
	101

	Net income
	-403
	-15157
	-3255
	2534
	960


Note: years to February

Japanese Yen (JPY) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	93.96

	1996
	108.78

	1997
	121.06

	1998
	130.99

	1999
	113.73

	2000
	107.79

	2001
	121.45

	2002
	125.18

	2003
	115.50

	2004f
	105.00

	2005f
	105.00

	2006f
	105.00

	2007f
	105.00

	2008f
	105.00


MALAYSIA

Malaysia has an exhibition industry that has had to contend with a number of problems over the last five years. The Asian economic crisis hit the country hard and economic instability is still the underlying issue for the country as a whole. The deep-rooted piracy industry is the strongest in Asia and the government appears able to do little to combat its negative effects.

Exhibition infrastructure has developed gradually with a number of multiplexes built by Malay and Asian joint ventures since 1994. The country is still under-screened and this situation looks unlikely to change very radically though there are plans for new multiplex sites in 2003 and 2004. 

Films

The National Film Development Corporation Malaysia, or FINAS, was established in 1981 by the government to encourage and aid Malaysian films. FINAS coordinates Syarat Wajib Tayany, the compulsory screening of domestic films. The corporation takes applications from producers for the screenings, it decides when the film will be screened, the number of screenings and in how many cinemas the film will be shown. In 2003, the National Film Board, which there has long been talk of, finally became operational and is intended to replace FINAS and other government film bodies over the next year.

Since the early 1990s film production has became increasingly volatile. With no government funding the majority of domestic films rely on private or business finance. According to FINAS, the average production cost of a Malaysian feature film is MYR 1 million.

The government has been trying for a number of years to establish Malaysia as a Multimedia Super Corridor for foreign film, television and music production. Films that qualify for MSC status are given tax exemption, visas and all the facilities needed to smooth the production process. International films that have taken advantage of MSC are Entrapment and Anna and the King. The government's Entertainment Village, a vast studio complex outside of Kuala Lumpur opened in 2000 has not had the desired effect of revolutionizing domestic production, a situation blamed on its location and high fees.

Malaysian Film Production 1993-2003

	
	Productions

	
	

	1993
	11

	1994
	9

	1995
	16

	1996
	16

	1997
	9

	1998
	8

	1999
	na

	2000
	7

	2001
	11

	2002
	10

	2003
	24


Source: FINAS, Time Asia

There are a number of Malaysian film production companies. The most successful in recent times is Metrowealth Movies Production. The company released the top domestic film of 2002, the comedy Mami Jarum, which grossed MYR 3.1 million. The film ranked eighth at the 2002 box office, outgrossing Men in Black 2. In 2003, Metrowealth again released the top Malaysian film of the year, the romantic comedy Cinta Kolestrol, making MYR 3.7 million at the box office. The company has plans to increase its production slate to ten films in 2004, from six in 2003. Metrowealth has ambitious plans to begin foreign language film production to target regional markets. Its first film will be shot in Thailand with a local cast. Eventually it plans to make Chinese and Indonesian language films. The company also operates three cinemas, two in Alor Setar and one in Kajang, totalling five screens.

The increase in production in 2003, with over 20 films released, concerns some industry observers who feel too many domestic films, with similar release schedules means they just compete with each other, with no real winners.
Top Five Malaysian Films 2002

	Title

	

	Mami Jarum

	Gerak Khas 2

	KL Menjerit

	Mr Cinderella

	Anak Mami


Source: Golden Screen Cinemas

2002 saw admissions and box office for Malaysian films rise, with the success of Mami Jarum. The Tamil minority in Malaysia has a long history of filmmaking and 

has fluctuating success at the box office. In 2002 Baba become the most successful Tamil film of all time. However English-language and Chinese films still dominate the market.

Film Market Shares by Language 2001-2002

	Language
	Admissions 
(000)
	Admissions 
(000)
	Box office  
(MYR 000)
	Box office 
 (MYR 000)

	
	2001
	2002
	2001
	2002

	
	
	
	
	

	English
	7.533
	6.020
	49.793
	45.356

	Chinese 
	2.005
	1.727
	12.995
	13.138

	Malay
	0.951
	1.272
	5.749
	9.014

	Tamil
	0.432
	0.831
	2.417
	5.265

	Others
	0.027
	0.200
	0.156
	1.750

	Hindi
	0.132
	0.189
	0.828
	1.409

	Indonesia
	0.001
	0.000
	0.005
	0.000


Source: FINAS

The international hit Spider-Man made it to number one in Malaysia in 2002. 

Top Ten Films 2002

	Title 
	Country of Origin

	
	

	Spider-Man
	USA

	The Lord of the Rings: The Two Towers
	USA/New Zealand

	Harry Potter and The Chamber of Secrets
	USA

	Stars Wars: Episode II - Attack of the Clones
	USA

	The Scorpion King
	USA

	Die Another Day
	USA/UK

	The Tuxedo
	USA

	Mami Jarum
	Malaysia

	Baba
	Tamil/Malaysia

	Men in Black 2
	USA


Source: Golden Screen Cinemas, Dodona Research

Distribution

The major studio distributors all distribute their own product in Malaysia, either through joint ventures or through wholly-owned operations. Golden Screen Cinemas is the largest local distributor, handling Chinese-language and international independent product. For example in 2002 it released the New Line film Austin Powers in Goldmember and the Celluloid production 8 Femmes. The company is the largest distributor of Chinese-language films in the country.

Leading Distributors Market Share 2001-2002

	% box office
	2001
	2002

	
	
	

	Buena Vista International/Columbia TriStar 
	24
	27

	Golden Screen Cinemas
	20
	15

	Audio One
	4
	12

	Twentieth Century Fox
	6
	8

	United International Pictures
	13
	7

	Warner Bros
	10
	7

	Tamil/Hindi Films
	10
	11

	Malay Films
	9
	10

	Others
	4
	3

	
	
	

	Total
	100
	100


Source: Golden Screen Cinemas

Cinemas

The number of Malaysian screens rose in the mid 1990s as the first wave of multiplex development began. This slowed later, and combined with the closure of many traditional cinemas to cause a gradual decrease in screen numbers. 

Many of the new multiscreen sites contain only three to five screens. Only seven multiplexes have seven or more screens, and only four have ten or more. Kuala Lumpur is the location for the two largest sites, the 18 screen Golden Screen Cinemas Midvalley Megamall and the TGV Suria KLCC 12 screen site. 

2003 saw the opening of one new multiplex, the 12 screen, 1,856 seat Golden Screen Cinemas Penang Gurney Plaza, which opened in December 2003. Both Golden Screen Cinemas and Mega Pavilion Cinemas have plans in motion to open new multiplexes in 2004. 

Cinema Screens 1995-2003

	screens
	

	
	

	1995
	290

	1996
	320

	1997
	323

	1998
	284

	1999
	262

	2000
	210

	2001
	180

	2002
	190

	2003
	200


Source: Dodona Research

Admissions, Revenues and Costs

The Asian economic crisis caused a sharp downturn in the Malaysian cinema business. Admissions fell by 17% in 2000, though they have since recovered.

Average ticket prices have increased modestly in the last few years. Exhibitors are required to pay an entertainment tax on the cost of admission. At 40% this tax was the one of the highest in the region but in 2003 the tax was reduced to 25% and this is reported to have had a positive effect on exhibitor margins. Film rental can range from 40% to 60% depending on the film and distributor. The average rental is probably 50% or possibly slightly less.

Alternative sources of revenue have become increasingly important since the introduction of multiplexes. Concessions are very popular and according to industry sources make up approximately 20% of revenue. Screen advertising is another important source of revenue, accounting for MYR 6 million in 2002. 

Total exhibition revenues in 2002 were MYR 115 million, barely more than an estimated MYR 109 million in 1998.

Cinema Revenues and Costs 1998-2002

	MYR million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	19.0
	18.0
	15.0
	15.0
	18.4

	
	
	
	
	
	

	Average ticket price (MYR)
	7.00
	7.17
	7.40
	7.60
	7.61

	Entertainment tax*
	40
	40
	40
	40
	40

	Average net ticket price (MYR)
	4.20
	4.30
	4.44
	4.56
	4.57

	
	
	
	
	
	

	Gross box office
	133.00
	129.00
	111.00
	114.00
	140.00

	Net box office
	79.80
	77.40
	66.60
	68.40
	84.00

	Average film rental (%)
	50
	50
	50
	50
	50

	Film gross margin
	39.90
	38.70
	33.30
	34.20
	42.00

	
	
	
	
	
	

	Spend per head (MYR)
	1.40
	1.43
	1.48
	1.52
	1.52

	Net spend per head (MYR)
	1.27
	1.30
	1.35
	1.38
	1.38

	Net concession revenue
	24.18
	23.45
	20.18
	20.73
	25.45

	Concession gross margin
	16.93
	16.42
	14.13
	14.51
	17.82

	
	
	
	
	
	

	Exhibitors' screen advertising
	5.50
	5.50
	5.00
	5.00
	6.00

	
	
	
	
	
	

	Total exhibition revenue
	109.48
	106.35
	91.78
	94.13
	115.45

	Exhibition gross margin
	62.33
	60.62
	52.43
	53.71
	65.82


Note: reduced to 25% in 2003

Source: Golden Screen, Dodona Research

Companies 

The leading circuits in Malaysia are Golden Screen Cinemas, Tanjong Golden Village and Mega Pavilion Cinemas. 

Leading Exhibitors 1999-2003 

	screens
	1999
	2001
	2002
	2003

	
	
	
	
	

	Golden Screen Cinemas
	101
	82
	74
	86

	Tanjong Golden Village
	46
	46
	46
	46

	Mega Pavilion Cinemas
	12
	18
	18
	18

	Sarawak Cinemas
	na
	12
	13
	13

	Iswaria Cinemas
	na
	5
	6
	6

	Smile UA Cineplex
	20
	3
	3
	3

	Five Star Cinemas
	10
	5
	-
	-


Source: Village Roadshow, Cathay Organisation, Dodona Research

Golden Screen Cinemas

Golden Screen Cinemas

No 1 Jalan SS22/19

Damansara Jaya

47400 Petaling Jaya

Selangor

Telephone +60 3 719 5666

www.gsc.com.my
The exhibitor and distributor Golden Screen Cinemas was established in 1997 through the merger of Golden Communications and Cathay Cinemas. The company's majority shareholders are Malaysian conglomerate PBB Holdings (formerly the Perlis Plantations company) and Hong Kong's Golden Harvest. 

PPB Holdings has extensive interests in sugar and oil palm plantations, livestock feed, engineering and property development. Its leisure interests are held through PPB Leisure Holdings and include operations in bowling, sub-titling and cinema advertising as well as film exhibition and distribution. The company also owns many cinema properties rented to various operators.  PPB has a 54.2% interest in Golden Screen Cinemas, with Golden Harvest controlling a further 40.2% of the circuit. PPB also has an interest in Tanjong Golden Village through its 33.3% interest in Global Entertainment and Management Systems, a company set up jointly with Golden Harvest and the Tanjong group to acquire the 25% in Tanjong Golden Village formerly held by Village Roadshow of Australia. 

Golden Screen Cinemas reports that it controls 45% of the exhibition market in Malaysia. The first half of 2003 saw box office for the circuit up 41.3%, with a profit of MYR 1.3 million. This was after a loss of MYR 6.9 million in 2002. 

Golden Screen Cinemas closed two under-performing cinemas during 2002, the one screen Rex and two screen Plaza Metro in Kajang. The 12 screen, 1,856 seat Golden Screen Cinemas located within the Penang Gurney Plaza shopping mall, opened in December 2003. The company also has plans to open a new site during 2004. A ten screen multiplex will be built within a brand new shopping mall complex in Kuala Lumpur.

Golden Screen Cinemas Circuit December 2003 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	GSC
	Kota Kinabalu
	3
	1648
	Jul-81

	Mahkota Parade
	Melaka
	4
	821
	Feb-94

	Cheras Leisure Mall
	Kuala Lumpur
	4
	1610
	Jan-95

	Selayang Capitol
	Kuala Lumpur
	3
	750
	Aug-95

	Pelangi Leisure Mall
	Johor Bahru
	5
	2361
	Dec-95

	Terminal 1
	Seremban
	4
	1086
	Apr-96

	Ipoh Parade
	Ipoh
	3
	803
	May-96

	Summit Parade
	Batu Pahat
	3
	678
	Aug-96

	IOI Mall
	Puchong
	5
	1317
	Nov-96

	Shaw Centrepoint
	Klang  
	4
	1006
	Dec-96

	Central Square
	Sungai Petani
	3
	666
	Jun-97

	GSC Plaza BM
	Bukit Mertajam
	3
	707
	Nov-97

	Berjaya Megamall 
	Kuantan
	5
	970
	Jul-98

	GSC Summit City
	Subang Jaya
	7
	1262
	May-99

	Midvalley Megamall
	Kuala Lumpur
	18
	2909
	Dec-99

	Penang Gurney Plaza
	Penang
	12
	1856
	Dec-03

	
	
	
	
	

	Total
	
	86
	20450
	


Source: Dodona Research

Tanjong Entertainment

Level 30, Menara Maxis

Kuala Lumpur City Centre

50088 Kuala Lumpur

Telephone +60 3 2381 3388

www.tgv.com.my
Tanjong Entertainment is a subsidiary of Tanjong plc. The company's other subsidiaries in Malaysia and China are involved in property investment, gaming, power generation and importing petroleum gas. 

The Tanjong Golden Village cinema circuit is a joint venture between Tanjong Entertainment, Hong Kong's Golden Harvest Entertainment Group and Global Entertainment and Management Systems. The latter, jointly owned by Tanjong, PPB Holdings and Golden Harvest, was formed to acquire Village Roadshow’s former 25% interest in the circuit. 

Tanjong Golden Village cinemas reportedly control 37% of the market. The year to June 2003 saw box office receipts for the circuit up 18% to MYR 41.4 million and operating profits doubled to MYR 6.6 million.
Tanjong Golden Village Circuit November 2003

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Bandar Utama
	Petaling Jaya
	7
	1586
	Oct-95

	Bukit Raja
	Kelang
	8
	1690
	Nov-95

	Sunway Pyramid
	Petaling Jaya
	10
	2218
	Jul-97

	Kinta City
	Ipoh
	4
	900
	Dec-97

	The Mines
	Seri Kembandan
	5
	1063
	Feb-98

	Suria KLCC
	Kuala Lumpur
	12
	2459
	Jul-98

	
	
	
	
	

	Total
	
	46
	9916
	


Source: Golden Harvest, Tanjong Entertainment

Mega Pavilion Cinemas

Cathay Organisation (Malaysia)

1 Jalan SS22 / 19 Damansara Jaya

47400 Petaling Jaya

Selangor

Telephone +60 3 719 5666

www.megapavilion.net

Mega Pavilion Cinemas is a subsidiary of Cathay Organisation Holdings Malaysia, an investment holding company, 100% owned by Singapore's Cathay Organisation. Cathay has a 75% interest in the cinema circuit.

The Cathay Organisation also has a distribution arm, Cathay-Keris, which distributes up to 20 films a year in Singapore and Malaysia.

Mega Pavilion plans to open a new multiplex in Kuala Lumpur in late 2004.

Mega Pavilion Cinemas Circuit November 2003 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Kompleks Bukit Jambul
	Penang
	6
	1178
	Aug-97

	City Square
	Johor Bahru
	5
	1426
	Feb-00

	Prangin Mall
	Penang
	4
	1066
	Apr-01

	Island Plaza 
	Penang
	3
	527
	Nov-01

	
	
	
	
	

	Total
	
	18
	4197
	


Source: Cathay Organisation, Dodona Research 

Sarawak Cinemas

Sarawak Cinemas, or Star Cinemas as it is sometimes called, is a small circuit located in the principal cities of the Malaysian state of Sarawak.

Sarawak Cinemas Circuit November 2003 

	Cinema
	Location
	Screens

	
	
	

	Riverside Cineplex
	Kuching
	4

	Star Cineplex
	Kuching
	2

	Star Cineplex
	Sibu
	3

	Star Cineplex
	Miri
	3


Source: Dodona Research

Iswaria Cinemas
Iswaria Cinemas is a circuit of one or two screen cinemas which show Malaysian, Tamil and English language films. The majority of its screens are located in Johor Bahru close to the border with Singapore. The one screen Sri Intan was formerly part of the Five Star Cinema circuit, which has been closing and selling off its ten screen circuit since 1999.

Iswaria Cinemas Circuit November 2003 

	Cinema
	Location
	Screens

	
	
	

	Sri Intan
	Klang
	1

	Perdana Komtar
	Johor Bahru
	1

	Broadway Theatre
	Johor Bahru
	1

	Perdana Cineplex
	Johor Bahru
	2

	Odeon Theatre
	Kuala Lumpur
	1

	
	
	

	Total
	
	6


Source: Dodona Research

Forecasts

The development of Malaysia's exhibition sector is hampered by a lethargic real estate market as economic uncertainty has led to a reduction in the shopping mall developments that supported the multiplexes which sprang up from 1993 onwards. However, 2002 and 2003 were good years for both local and international film product, boosting admissions and box office, and this may stimulate a return to investment. 

The government has played a key part to encourage investment in exhibition with its anti-piracy crackdown and the reduction of the entertainment tax to 25% in 2003. Exhibitors have felt the benefit of these changes and hope that the increased profitability in the market will continue. Golden Harvest reported that its Malaysian cinemas achieved its best results since 1997 in 2003. While some new cinemas are in prospect, screen numbers will probably not rise much as any further multiplex development will come at the cost of the closure of smaller cinemas. Nevertheless, admissions, ticket prices and box office can be expected to be sustained at present levels or increase modestly over the next few years.

Malaysia Forecasts 1995-2008

	
	Population 

(million)
	Screens
	Admissions 

(million)
	Average ticket 

price (MYR)
	Gross box office 

(MYR million)
	Population 

per screen
	Admissions 

per person
	Admissions 

per screen

	
	
	
	
	
	
	
	
	

	1995
	19.97
	290
	24.0
	5.50
	132.0
	68862
	1.20
	82759

	1996
	20.45
	320
	22.0
	6.00
	132.0
	63906
	1.08
	68750

	1997
	20.93
	323
	20.0
	6.50
	130.0
	64799
	0.96
	61920

	1998
	21.41
	284
	19.0
	7.00
	133.0
	75387
	0.89
	66901

	1999
	21.89
	262
	18.0
	7.17
	129.0
	83550
	0.82
	68702

	2000
	22.27
	210
	15.0
	7.40
	111.0
	106048
	0.67
	71429

	2001
	22.85
	180
	15.0
	7.60
	114.0
	126944
	0.66
	83333

	2002
	24.53
	190
	18.4
	7.61
	140.0
	129105
	0.75
	96842

	2003
	25.18
	200
	20.7
	7.25
	150.0
	125900
	0.82
	103500

	2004
	25.44
	210
	21.0
	7.54
	158.3
	121143
	0.83
	100000

	2005
	25.70
	220
	21.5
	7.84
	168.5
	116818
	0.84
	97727

	2006
	25.96
	230
	22.0
	8.15
	179.3
	112870
	0.85
	95652

	2007
	26.22
	240
	22.5
	8.48
	190.7
	109250
	0.86
	93750

	2008
	26.48
	250
	23.0
	8.82
	202.8
	105920
	0.87
	92000


Source: Dodona Research

MALAYSIA DATABASE

Top Four Films 1999

	Title
	Gross box office

(USD million)

	
	

	Gorgeous (Hong Kong)
	1.6

	Star Wars: Episode I - The Phantom Menace
	1.2

	Senario (Malaysia)
	1.0

	Padaiyappa’s (Tamil)
	0.8


Source: Variety

Top Six Films 1998

	Title
	Gross box office

(USD million)

	
	

	Who Am I?
	2.8

	Godzilla
	2.4

	Titanic
	2.1

	The Stormriders (Hong Kong)
	1.4

	The Replacement Killers
	1.3

	Maria Marianna II (Malaysia)
	1.0


Source: Golden Screen Cinemas

Top Ten Films 1997

	Title
	Gross box office

(MYR million)

	
	

	Mr Nice Guy (Hong Kong)
	11.57

	Titanic
	10.29

	Tomorrow Never Dies (UK)
	9.14

	Lost World: Jurassic Park
	8.86

	Once Upon A Time (Hong Kong)
	6.21

	Air Force One
	3.91

	Dante’s Peak 
	3.89

	Men In Black
	3.83

	Batman & Robin
	3.82

	Alien 4
	3.51


Source: Warner Bros Malaysia

Top Ten Films 1995

	Title
	Gross box office

(MYR million)

	
	

	Rumble in the Bronx
	7.4

	Thunderbolt (Hong Kong)
	6.5

	Sembilu II (Malaysia)
	6.0

	Batman Forever
	3.9

	First of a Legend (Hong Kong)
	3.3

	Congo
	3.0

	Waterworld
	2.9

	My Father the Hero (France)
	2.8

	Judge Dredd
	2.6

	Die Hard With A Vengeance
	2.4


Source: Zenith Media

Leading Distributors Market Share 1997

	
	Releases
	% box office

	
	
	

	Golden Screen
	60
	22.2

	Buena Vista Columbia TriStar Films
	18
	20.7

	United International Pictures
	14
	15.8

	Warner Bros
	16
	8.8

	Twentieth Century Fox
	12
	8.0

	Smile UA
	38
	7.9

	Others
	50
	16.6

	
	
	

	Total
	208
	100.0


Source: Warner Bros Malaysia

Malaysian Ringitt (MYR) Exchange Rates 1995-2008 

	
	USD

	
	

	1995
	2.507

	1996
	2.515

	1997
	2.811

	1998
	3.801

	1999
	3.800

	2000
	3.802

	2001
	3.802

	2002
	3.805

	2003
	3.801

	2004f
	3.800

	2005f
	3.800

	2006f
	3.800

	2007f
	3.800

	2008f
	3.800


NEW ZEALAND

Despite its relative maturity, the future of the New Zealand exhibition industry looks bright. 2002 was a record breaking year for admissions and box office, with strong film product maintaining the high attendance per capita for which the country is famed. Multiplex development continues, though at a slower rate, with smaller circuits also refining and upgrading their sites to maximise their potential. The impact of the Lord of the Rings trilogy on the New Zealand exhibition and film production industry cannot be overestimated, however. The next few years will make evident just how positive a force it has been. 

Audience

An audience survey carried out by AC Nielsen revealed that during February to December 2002, 60% of New Zealanders aged ten or over had been to the cinema. During that eleven month period 13% of attendees had been to the cinema five or more times.

Screen advertising agency Val Morgan released research in April 2003 showing that frequent cinemagoers in New Zealand are 35% more likely to come from high socio-economic groups. The research also states that 73% of the cinema audience are aged 14 plus, with 50% of cinema visits made by the 14 to 34 age group. These results reiterate those of the 2002 cultural survey carried out by the government body Statistics New Zealand, laid out in the table below. With 50% of the adult cinema-going audience over the age of 35, this sometimes elusive group helps to maintain the high attendance per capita that sustains the New Zealand market.

Cinema Audience by Age and Sex 2002

	
	Population (000)
	% population
	Audience (000)
	% audience

	
	
	
	
	

	15-24
	507.0
	18.3
	228.7
	28.5

	25-34
	493.7
	17.8
	165.7
	20.7

	35-44
	567.3
	20.5
	155.7
	19.4

	45-54
	481.7
	17.4
	124.1
	15.5

	55-64
	334.4
	12.1
	67.0
	8.4

	65+
	386.0
	13.9
	60.1
	7.5

	Total
	2770.1
	100.0
	801.3
	100.0

	
	
	
	
	

	Male
	1365.7
	49.3
	379.0
	47.3

	Female 
	1404.3
	50.7
	422.5
	52.7

	Total
	2770.0
	100.0
	801.5
	100.0


Note: attended cinema in four week period prior to survey; totals differ due to rounding

Source: Statistics New Zealand

Films

The New Zealand Film Commission plays a vital role in the funding and development of domestic films. The cultural significance of a healthy domestic film industry is taken seriously both by the government and by local producers. The commission has a Film Production Fund, established in 2000, for the production of films that appear to have the potential for commercial success. A minimum of 40% of the budget of a film must be from overseas to receive finance from the fund. There is a further Film Commission Fund, for smaller projects with a riskier or more art house orientation. In 2002 eight films were produced with Film Commission funding. These included Whale Rider, which went on to both domestic and international success. Local production company Preston Laing received finance from the Film Production Fund for Perfect Strangers, starring Sam Neil, and the film performed extremely well at the box office in 2003.

The profile of the Film Commission has risen with the success of the Lord of the Rings trilogy. New Zealand as a film location and production centre has come to world attention and the commission is aware it needs to capitalise on this. The government doubled funding for 2004 with an extra NZD 10 million. The extra money will administer the Large Budget Production Grant announced in June 2003. The grant is to encourage large-scale productions, such as The Last Samurai, which filmed in the country during 2002. These offshore productions are exempt from the 12.5% goods and sales tax. The extra money is also aimed at producing more lucrative and higher profile domestic films.

The New Zealand Screen Council was established in November 2003, with key figures from the Film Commission and local production companies on its board. The government-financed council will have a leadership and advisory role, to ensure that the domestic film production reaches the targets and profile that it has set itself to achieve over the next five years.

With all the interest and fervour regarding the domestic film industry, it is still very small, not withstanding the outstanding achievement of the Lord of the Rings trilogy. Therefore, as a rule the quality and variety of international fare influences whether New Zealand has a good or bad year at the box office. In particular the market has become more strongly blockbuster driven than many, with 2002's top 20 accounting for 53% of box office. This is entirely because the number one film of the year The Lord of the Rings: The Fellowship of the Ring, grossed 10% of the total alone, so it is at least worth asking whether there will be an adverse industry-wide impact once the One Ring has finally melted in the fires of Mount Doom.
Top 20 Films 2002

	Title
	Distributor
	Box office
 (NZD million)

	
	
	

	The Lord of the Rings: The Fellowship of the Ring (USA/New Zealand)
	Roadshow
	14.539918

	Harry Potter and the Philosopher's Stone
	Warner Bros
	7.776658

	Star Wars: Episode II - Attack of the Clones
	Twentieth Century Fox
	5.536753

	Spider-Man
	Columbia TriStar
	5.291496

	Scooby-Doo (USA/Australia)
	Warner Bros
	3.651573

	Men in Black 2
	Columbia TriStar
	3.543948

	Ocean's Eleven
	Roadshow
	3.502354

	A Beautiful Mind
	UIP
	3.130464

	Monsters, Inc
	Buena Vista International
	3.122166

	Ice Age
	Twentieth Century Fox
	3.120257

	Austin Powers in Goldmember
	Roadshow
	2.953277

	Bend It Like Beckham (UK/Germany)
	Hoyts/Icon
	2.538830

	Stuart Little 2
	Columbia TriStar
	2.523754

	xXx
	Columbia TriStar
	2.502941

	Minority Report
	Twentieth Century Fox
	2.235817

	Signs
	Buena Vista International
	2.078018

	About a Boy (USA/UK/France/Germany)
	UIP
	1.868101

	My Big Fat Greek Wedding
	Roadshow
	1.778195

	Mr Deeds
	Columbia TriStar
	1.732387

	The Bourne Identity (USA/Germany/Czech Republic)
	UIP
	1.584265


Note: year to November 2002

Source: Motion Picture Distributors Association of New Zealand

Distribution

2002 saw all the major studio distributors open their own offices in the country. Previously Village Roadshow distributed Buena Vista International and Warner Bros product and Hoyts handled Twentieth Century Fox. 

Village Roadshow was market leader in 2002 due to its deal to release the latest Lord of the Rings film. The success of Spider-Man and Men in Black 2 put Columbia TriStar in second position. 

The number of independent distributors has grown in recent years. Essential Films, owned by the Rialto Entertainment Group and the Australian Becker Group is the most successful. Rialto Entertainment also has an exhibition division, Rialto Cinemas, which oversees seven sites with a total of 20 screens. Essential Films signed a deal with Australia's Mushroom Pictures in November 2003 to develop and distribute art house films over the next 18 months.

Leading Distributors Market Share 2002

	NZD million
	Top 20 
	%

	
	
	

	Roadshow
	28.249610
	21.50

	Columbia TriStar
	23.013161
	17.15

	UIP
	20.469454
	15.26

	Buena Vista International
	18.483261
	13.77

	Fox
	18.323486
	13.66

	Warner Bros
	12.813048
	9.55

	Hoyts Distribution
	5.909498
	4.40

	REP Films
	3.061438
	2.28

	Essential Films
	1.378140
	1.03

	Metropolis Films
	0.873198
	0.65

	Newvision Films
	0.769330
	0.57

	Forester Lambert
	0.219280
	0.16

	Palace Films
	0.168149
	0.13

	Arena/Footprint
	0.132603
	0.10

	Daybreak
	0.117941
	0.09

	IMAX
	0.080302
	0.06

	Fresh Films
	0.057322
	0.04

	Polyphony
	0.048325
	0.01

	Stage Door
	0.014087
	0.01

	
	
	

	Total
	134.181633
	100.00


Source: Motion Picture Distributors Association of New Zealand

Cinemas

2003 saw an increase in the number of screens as the country's leading exhibitors continued to invest in new multiplexes. Two opened their doors in 2003. Berkeley Cinemas opened an eight screen site within The Palms shopping complex in Christchurch in August. Village SKYCITY opened an eight screen cinema located in the Westfield St Lukes shopping mall in Auckland, in May 2003, opened by the Prime Minister herself.

New Zealand has a well-established independent circuit of small cinemas that show both mainstream and art house pictures. This reflects the geography of the country, with many towns too small to support multiplex development. These independent cinemas prospered during the recent boom in admissions.

Cinema Screens 1995-2003

	screens
	

	
	

	1995
	255

	1996
	270

	1997
	285

	1998
	290

	1999
	315

	2000
	317

	2001
	325

	2002
	323

	2003
	340


Source: Motion Picture Distributors Association of New Zealand, Dodona Research

Admissions, Revenues and Costs

Since 1998 cinema admissions in New Zealand have expanded by nearly 10%, while the country's still low ticket prices have increased by 18%, leaving box office up by 29% over the period. 

Film rentals are a relatively low 41%. In addition exhibitors earn revenues from concessions, with an average spend per head of NZD 2.32, 22% more than in 1998. 

Screen advertising is worth a further NZD 9 million. The top cinema screen advertising spenders in 2002 were Coca Cola New Zealand, GlaxoSmithKline, Proctor & Gamble and McDonalds.

Total exhibition revenues in 2002 were NZD 172.63 million, making this a small market (the equivalent is USD 100 million), but one where gross margins at least (after film rental and concession purchases) are comparatively high, at 64%.

Cinema Revenues and Costs 1998-2002

	NZD million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	16.3
	16.8
	14.9
	16.7
	17.8

	
	
	
	
	
	

	Average ticket price (NZD)
	6.80
	7.15
	7.82
	7.47
	8.00

	Value added tax (%)
	12.5
	12.5
	12.5
	12.5
	12.5

	Average net ticket price (NZD)
	6.04
	6.35
	6.95
	6.64
	7.11

	
	
	
	
	
	

	Gross box office
	110.60
	119.80
	116.30
	124.60
	142.70

	Net box office
	98.31
	106.49
	103.37
	110.76
	126.84

	Average film rental (%)
	41
	41
	41
	41
	41

	Film gross margin
	58.00
	62.83
	60.99
	65.35
	74.84

	
	
	
	
	
	

	Spend per head (NZD)
	1.90
	2.07
	2.27
	2.17
	2.32

	Net spend per head (NZD)
	1.69
	1.84
	2.02
	1.93
	2.06

	Net concession revenue
	27.53
	30.88
	29.98
	32.12
	36.78

	Concession gross margin
	19.54
	21.93
	21.28
	22.80
	26.12

	
	
	
	
	
	

	Exhibitors' screen advertising
	7.00
	7.55
	7.35
	7.85
	9.00

	
	
	
	
	
	

	Total exhibition revenue
	132.84
	144.92
	140.70
	150.72
	172.63

	Exhibition gross margin
	84.55
	92.30
	89.63
	96.00
	109.96


Source: Dodona Research, Reading Cinemas, Village SKYCITY

Companies

The leading circuits in New Zealand are listed below. 

Leading Exhibitors 2001-2003 

	screens
	2001 
	2002
	2003

	
	
	
	

	Village SKYCITY Cinemas
	71
	59
	68

	Hoyts Cinemas
	59
	59
	54

	Rialto Entertainment
	20
	20
	20

	Berkeley Cinemas
	12
	12
	21

	Reading Cinemas
	
	10
	10


Note: Village Hoyts Queens Civic Centre 12 screen cinema counted under both Village and Hoyts in all three years

Source: Dodona Research

Village SKYCITY Cinemas

Village SKYCITY Cinemas 

Force Corporation House

82 Symonds Street

Auckland

Telephone +64 9 309 9137 

www.village.co.nz
Village SKYCITY Cinemas, until 2003 known as the Village Force circuit, is a 50:50 partnership between Australian Village Roadshow and SKYCITY Leisure, majority owned by Auckland based gaming and entertainment group SKYCITY Entertainment, which operates casinos and entertainment venues in New Zealand and Australia. SKYCITY Leisure is involved in the management of the New Zealand cinemas, the SKYCITY Metro building on Queens Street Auckland and the Planet Hollywood restaurant. 

The company opened a new site in May 2003, the eight screen St Lukes located inside the Westfield shopping centre in Auckland. The company reports that the site's admissions have far exceeded expectations. It plans to open another new site in the North Island, an eight screen site, near Fraser Cove, Tauranga in May 2004. 

In addition to its Village SKYCITY Cinemas the company owns part of the Hoyts Queens Street site in Auckland and the Rialto cinema circuit, with 33% and 25% interests respectively. Village SKYCITY also retains interests in several provincial cinemas, including; Village Hastings, Downtown Cinema Napier and Toptown Cinema in New Plymouth. The company also has 33% interests in the Damodar cinema circuit in Fiji, and a 25% share in Village Cinemas in Argentina, though this investment has been written down to zero.

Village SKYCITY Cinemas Circuit November 2003 

	Cinema
	Location
	Screens
	Open
	Shareholding

	
	
	
	
	

	Village 8 Manukau
	Manukau
	8
	Dec-91
	Village 50%/SKYCITY 50%

	Village 7 Hamilton
	Hamilton
	7
	Apr-92
	Village 50%/SKYCITY 50%

	Village 8 West City
	Henderson
	8
	Apr-93
	Village 50%/SKYCITY 50%

	Village 8 on Broadway Newmarket
	Auckland
	8
	Aug-93
	Village 50%/SKYCITY 50%

	Village 8 Highland Park
	Pakuranga
	8
	Dec-95
	Village 50%/SKYCITY 50%

	Village 8 Westgate
	Massey
	8
	Feb-99
	Village 50%/SKYCITY 50%

	Village Hoyts Queens Civic Centre*
	Auckland
	12
	Jul-99
	Village 33%/Hoyts 33%/ SKYCITY 33%

	Megascreen on Queen Street**
	Auckland
	1
	Mar-03
	Village 50%/SKYCITY 50%

	Village St Lukes
	Auckland
	8
	May-03
	Village 50%/SKYCITY 50%

	
	
	
	
	

	Total 
	
	68
	
	


Note: * jointly owned with Hoyts, ** previously IMAX theatre

Source: Village Roadshow, Dodona Research

SKYCITY Leisure's cinema operations had revenues of NZD 31.391 million in the year to June 2003, compared to NZD 31.503 million the previous year. Operating profits rose from NZD 8.098 million to NZD 9.111 million. These figures relate to interests in New Zealand and Fiji only. 

Hoyts Cinemas

Hoyts New Zealand Cinemas

PO Box 6445

Wellesley Street

Auckland

Telephone +64 9 303 2739

www.hoyts.co.nz
The Hoyts New Zealand Cinemas circuit is a subsidiary of the Australian exhibitor Hoyts. The circuit operates the 12 screen Queens Civic Centre multiplex in a joint venture with Village SKYCITY cinemas. 

The company closed the five screen Hoyts Mid-City in Wellington, in 2003.

Hoyts Cinemas Circuit November 2003 

	Cinema
	Location
	Screens

	
	
	

	Hoyts 5 Lower Hutt
	Wellington
	5

	Hoyts 5 Manners
	Wellington
	5

	Hoyts 6 Northlands
	Christchurch
	6

	Hoyts 8 Moorhouse
	Christchurch
	8

	Hoyts 8 Wairau Park
	Auckland
	8

	Hoyts Octagon 6
	Dunedin
	6

	Regent on Worcester
	Christchurch
	4

	Village Hoyts Queens Civic Centre*
	Auckland
	12

	
	
	

	 Total
	
	54


Note: * jointly owned with Village SKYCITY

Source: Hoyts Cinemas, Dodona Research

Rialto Cinemas

Rialto Entertainment Limited

Level 1

2 Fitzroy Street

Ponsonby

Auckland

Telephone: +64 9 376 9366

www.rialtoentertainment.com
The Rialto circuit operates 20 art house screens. 17 of these are held in a joint venture with Village SKYCITY Cinemas. Village SKYCITY previously held a 50% interest in the venture, however this was reduced to 25% during 2003. Rialto Entertainment also operates one screen in the eight screen Downtown 8 Cinemas complex in Palmerston North and, a two screen site in Auckland, the Bridgeway Cinema, which it owns in partnership with the Australian exhibitor Dendy. 

The Rialto Cinemas circuit is the main art house circuit in New Zealand. The sites do show mainstream pictures, however the emphasis is definitely on tapping into the appetite for more varied and contemporary independent films. The circuit is evenly geographically spread throughout both islands.

Rialto Cinemas Circuit November 2003 

	Cinema
	Location
	Screens
	Shareholding

	
	
	
	

	Rialto
	Auckland
	5
	Village 25%/ Rialto 75%

	Rialto
	Christchurch
	3
	Village 25%/ Rialto 75%

	Rialto
	Dunedin
	3
	Village 25%/ Rialto 75%

	Rialto
	Hamilton
	3
	Village 25%/ Rialto 75%

	Rialto
	Wellington
	3
	Village 25%/ Rialto 75%

	Rialto
	Palmerston North
	1
	Rialto 100%

	Bridgeway Cinema
	Auckland
	2
	Dendy 33%/Rialto 67%

	
	
	
	

	Total 
	
	20
	


Note: Palmerston North cinema forms part of Downtown 8 Cinemas  

Source: Rialto Cinemas, Dodona Research

Reading Cinemas

Reading Entertainment Australia

6 Bay Street

Melbourne, VIC 3207

Telephone +61 3 9644 1900

www.readingcinemas.co.nz 

Reading Cinemas is a subsidiary of the American corporation Reading International, which operates cinema circuits in Australia, New Zealand, Puerto Rico and the United States.

Reading has focused on developing retail complexes in Australia and New Zealand, such as its Courtney Central site in Wellington. The site has a ten screen multiplex, restaurants, shopping and parking facilities. The Courtney Central cinema is owned by Reading New Zealand outside of its joint venture with Everard Entertainment, profiled below, but is managed by Reading Australia.

Berkeley Cinemas

www.berkeleycinemas.co.nz
New Zealand circuit Berkeley Cinemas is owned in a 50:50 unincorporated joint venture established in 1998 between the North American exhibitor and property developer Reading International and New Zealand private company Everard Entertainment.

Three sites are located in the greater Auckland metropolitan area. The three screen Berkeley Mission Bay was renovated in 2003 and an extra screen added to bring the total number of screens at the site to four.

Berkeley also operates the new eight screen multiplex located in The Palms shopping complex in Christchurch, under the Reading Cinemas brand name. The site opened in August 2003.

Berkeley Cinemas announced plans in October 2003 to open a new eight screen multiplex in Botany Downs, Auckland. The site will include deluxe Regency Cinelounge seating. The plan is to have the site open for Christmas 2004.

Berkeley Cinemas Circuit November 2003 

	Cinema
	Location
	Screens
	Open
	Shareholding

	
	
	
	
	

	Berkeley Takapuna
	Auckland
	4
	
	Reading 50%/Everard 50%

	Berkeley Hibiscus Coast
	Whangaparaoa
	5
	
	Reading 50%/Everard 50%

	Berkeley Mission Bay
	Mission Bay
	4
	
	Reading 50%/Everard 50%

	The Palms
	Christchurch
	8
	Aug-03
	Reading 50%/Everard 50%

	
	
	
	
	

	Total 
	
	21
	
	


Source: Berkeley Cinemas, Dodona Research

Forecasts

The future for the exhibition industry in New Zealand for the near-to-medium term is positive as exhibitors continue to develop new screens. The screen count will grow steadily for the next few years, though not quickly as the scope to develop multiplexes is limited by geographic and saturation factors. 

A key issue for the market is film product, as there is little doubt that the passing of the Lord of the Rings trilogy will leave a void to fill. If this hurdle can be crossed without too much damage, however, the medium term future seems underpinned by New Zealanders' enthusiasm for cinema, and the comparative lack of other entertainment options in much of this small country.

New Zealand Forecasts 1995-2008

	
	Population 
 (million)
	Screens
	Admissions 
 (million)
	Average ticket 
 price (NZD)
	Gross box office 
(NZD million)
	Population 
per screen
	Admissions 
per person
	Admissions
per screen

	
	
	
	
	
	
	
	
	

	1995
	3.57
	255
	14.06
	6.53
	91.80
	14000
	3.94
	55137

	1996
	3.71
	270
	14.29
	6.52
	93.20
	13756
	3.85
	52926

	1997
	3.76
	285
	16.54
	6.75
	111.60
	13207
	4.39
	58035

	1998
	3.81
	290
	16.27
	6.80
	110.60
	13152
	4.27
	56103

	1999
	3.86
	315
	16.76
	7.15
	119.80
	12267
	4.34
	53206

	2000
	3.84
	317
	14.87
	7.82
	116.30
	12114
	3.87
	46899

	2001
	3.88
	325
	16.67
	7.47
	124.60
	11938
	4.30
	51292

	2002
	3.96
	323
	17.84
	8.00
	142.70
	12260
	4.50
	55223

	2003
	4.01
	340
	18.00
	8.50
	153.00
	11791
	4.49
	52941

	2004
	4.06
	345
	17.60
	8.71
	153.34
	11766
	4.34
	51014

	2005
	4.11
	350
	17.90
	8.93
	159.85
	11740
	4.36
	51143

	2006
	4.16
	355
	18.20
	9.15
	166.59
	11716
	4.38
	51268

	2007
	4.21
	360
	18.50
	9.38
	173.57
	11692
	4.40
	51389

	2008
	4.26
	365
	18.80
	9.62
	180.80
	11669
	4.41
	51507


Source: Dodona Research

NEW ZEALAND DATABASE

New Zealand Population by Sex and Age 2003

	
	Total
	Male
	Female
	   Sex ratio

	
	
	
	
	

	
	
	
	
	

	  0-4        
	276803
	141285
	135518
	104.3

	  5-9        
	290774
	149245
	141529
	105.5

	 10-14        
	299378
	153307
	146071
	105.0

	 15-19        
	270247
	137877
	132370
	104.2

	 20-24        
	285337
	144565
	140772
	102.7

	 25-29        
	345060
	174811
	170249
	102.7

	 30-34        
	332325
	169621
	162704
	104.3

	 35-39        
	269588
	136570
	133018
	102.7

	 40-44        
	270156
	133312
	136844
	97.4

	 45-49        
	251527
	125014
	126513
	98.8

	 50-54        
	240105
	118835
	121270
	98.0

	 55-59        
	202105
	99751
	102354
	97.5

	 60-64        
	160097
	78395
	81702
	96.0

	 65-69        
	129008
	62371
	66637
	93.6

	 70-74        
	112683
	53366
	59317
	90.0

	 75-79        
	95234
	41684
	53550
	77.8

	 80+           
	120880
	42301
	78579
	53.8

	
	
	
	
	

	Total
	3951307
	1962310
	1988997
	98.7


Source: US Bureau of the Census

Film and Television Production 1994-1999

	NZD million
	1994
	1995
	1996
	1997
	1998
	1999

	
	
	
	
	
	
	

	Production expenditure
	151
	175
	237
	217
	208
	307

	Domestic
	107
	106
	122
	126
	117
	156

	Foreign
	44
	69
	115
	91
	91
	151

	
	
	
	
	
	
	

	Expenditure on feature films
	16
	15
	48
	8.1
	9.3
	15.5

	Domestic
	na
	na
	na
	4.9
	8.4
	8.6

	Foreign
	na
	na
	na
	3.1
	1.0
	7.0

	
	
	
	
	
	
	

	Number of features produced
	na
	5
	6
	6
	4
	15


Note: year to March

Source: Screen Production and Development Association

Box Office of Top 20 Films 1996-2002

	NZD
	1996
	1997
	1998
	1999
	2000

	
	
	
	
	
	

	1
	4982928
	4448418
	12907817
	7104340
	4718520

	2
	3134124
	3491605
	3197856
	4874048
	4150784

	3
	3130550
	3291103
	3124141
	4331036
	3262093

	4
	2383081
	3121907
	2977848
	3719915
	2872613

	5
	2315511
	2921908
	2867998
	3182674
	2785486

	6
	2267077
	2631656
	2404486
	2859112
	2628306

	7
	2151239
	2550273
	2275848
	2849306
	2553323

	8
	2067740
	2347450
	2219411
	2840845
	2482929

	9
	1982534
	2342909
	2210831
	2474859
	2131916

	10
	1835235
	2287364
	2137934
	2288657
	1996171

	11
	1634284
	2276580
	2125484
	2197240
	1908867

	12
	1541723
	1863896
	1913253
	2139743
	1841542

	13
	1450190
	1836750
	1845248
	2081145
	1745646

	14
	1421758
	1794249
	1701949
	1975220
	1684444

	15
	1347162
	1792606
	1514853
	1777952
	1582474

	16
	1320098
	1763681
	1482928
	1774165
	1561842

	17
	1295445
	1727402
	1467768
	1742359
	1547564

	18
	1283370
	1720403
	1415475
	1697737
	1545759

	19
	1119813
	1711460
	1394253
	1675873
	1530948

	20
	1098117
	1705855
	1348807
	1652922
	1345011

	
	
	
	
	
	

	Total top 20
	39761979
	47627475
	52534188
	55239148
	45876238

	Total
	93200000
	111600000
	110600000
	119800000
	116296000

	
	
	
	
	
	

	% top 20
	42.66
	42.68
	47.50
	46.11
	39.45


Source: Motion Picture Distributors Association of New Zealand, Dodona Research
Top 20 Films 2001

	Title
	Distributor

	
	

	Shrek
	UIP

	Bridget Jones’ Diary (UK)
	UIP

	Pearl Harbor
	Roadshow

	Charlie’s Angels
	Columbia TriStar

	Cats & Dogs
	Roadshow

	What Women Want
	Roadshow

	Moulin Rouge (Australia)
	Hoyts

	The Mummy Returns
	UIP

	Crouching Tiger, Hidden Dragon 

(China/Hong Kong/Taiwan)
	Columbia TriStar

	Planet of the Apes
	Hoyts

	Billy Elliot (UK)
	UIP

	Rush Hour 2
	Roadshow

	The Fast and the Furious
	UIP

	Vertical Limit
	Columbia TriStar

	Chocolat
	Roadshow

	Chicken Run (UK)
	UIP

	Jurassic Park III
	UIP

	Cast Away
	UIP

	Hannibal
	UIP

	Miss Congeniality
	Roadshow


Source: Motion Picture Distributors Association of New Zealand

Top 20 Films 2000

	Title
	Gross box office
(NZD million)

	
	

	Gladiator
	4.72

	Stuart Little
	4.15

	Erin Brockovich
	3.26

	American Beauty
	2.87

	Mission: Impossible 2
	2.79

	The World Is Not Enough (UK)
	2.63

	X-Men
	2.55

	Toy Story 2
	2.48

	Dinosaur
	2.13

	Gone In 60 Seconds
	2.00

	Scary Movie
	1.91

	Big Momma’s House
	1.84

	The Perfect Storm
	1.75

	The Blair Witch Project
	1.68

	Anna And The King
	1.58

	Deuce Bigalow – Male Gigalow
	1.56

	The Patriot
	1.55

	Bicentennial Man
	1.55

	The Green Mile
	1.53

	Pokemon – The First Movie (Japan)
	1.35


Source: Motion Picture Distributors Association of New Zealand
Top Ten Films 1999

	Title
	Gross box office
(NZD million)

	
	

	Star Wars: Episode I - The Phantom Menace
	7.10

	The Matrix
	4.87

	Austin Powers: The Spy Who Shagged Me
	4.33

	The Sixth Sense
	3.72

	What Becomes of the Broken Hearted? (New Zealand)
	3.18

	Shakespeare in Love
	2.86

	Notting Hill (UK)
	2.85

	A Bug's Life
	2.84

	The Mummy
	2.47

	Big Daddy
	2.29


Note: based on box office to 5 January 2000 of films released between 2 December 1998 and 24 November 1999

Source: Motion Picture Distributors Association of New Zealand
Top Ten Films 1998

	Title
	Gross box office
(NZD million)

	
	

	Titanic
	12.91

	As Good As It Gets
	3.20

	Armageddon
	3.12

	There's Something About Mary
	2.98

	Good Will Hunting
	2.87

	Godzilla
	2.40

	The Full Monty (UK)
	2.28

	Saving Private Ryan
	2.22

	Deep Impact
	2.21

	Tomorrow Never Dies (UK)
	2.14


Note: 3 December 1997 to 25 November 1998
Source: Motion Picture Distributors Association of New Zealand
Top Ten Films 1997

	Title
	Gross box office
(NZD million)

	
	

	Men In Black
	4.45

	The Lost World: Jurassic Park
	3.49

	The English Patient
	3.29

	The Full Monty (UK)
	3.12

	Bean (UK)
	2.92

	Star Wars
	2.63

	William Shakespeare's Romeo and Juliet
	2.55

	Ransom
	2.35

	Shine (Australia)
	2.34

	Liar Liar
	2.29


Source: Motion Picture Distributors Association of New Zealand
Top Ten Films 1996

	Title
	Gross box office 
(NZD million)

	
	

	Independence Day
	4.98

	Babe (Australia)
	3.13

	Twister
	3.13

	Mission: Impossible
	2.38

	Goldeneye (UK)
	2.32

	Jumanji
	2.27

	The Rock
	2.15

	Sense and Sensibility (UK)
	2.07

	Toy Story
	1.98

	The Nutty Professor
	1.84


Source: Motion Picture Distributors Association of New Zealand
Cinema Screens 1960-1994

	screens
	

	
	

	1960
	581

	1970
	260

	1980
	177

	1985
	150

	1990
	137

	1991
	140

	1992
	175

	1993
	211

	1994
	228


Source: Motion Picture Distributors Association of New Zealand, Dodona Research

Admissions 1960-1994

	million
	

	
	

	1960
	40.00

	1970
	19.60

	1980
	10.00

	1985
	9.00

	1990
	5.70

	1991
	6.10

	1992
	6.60

	1993
	9.66

	1994
	13.32


Source: Motion Picture Distributors Association of New Zealand, Screen Digest, Dodona Research

Population and Cinema Screens in Key Cities 2001 

	
	Population (000)
	Sites
	Screens
	Population per screen

	
	
	
	
	

	Auckland
	1090.4
	14
	77
	14161

	Wellington
	346.7
	10
	29
	11955

	Christchurch
	341.0
	8
	28
	12179

	Hamilton
	169.1
	2
	10
	16910

	Napier-Hastings
	114.9
	3
	12
	9575

	Dunedin
	112.0
	3
	10
	11200


Source: Statistics New Zealand, Dodona Research

New Zealand Dollar (NZD) Exchange Rates 1995-2008 

	
	USD

	
	

	1995
	1.524

	1996
	1.454

	1997
	1.512

	1998
	1.868

	1999
	1.891

	2000
	2.206

	2001
	2.380

	2002
	2.156

	2003
	1.728

	2004f
	1.480

	2005f
	1.480

	2006f
	1.480

	2007f
	1.480

	2008f
	1.480


THE PHILIPPINES

Films

Historically the Philippines has had a significant film industry, until fairly recently producing around 200 films a year. In recent years, however, the industry has fallen prey to a series of problems. Budgets have escalated, especially after the Asian economic crisis which saw the exchange value of the peso almost halve against the US dollar; taxes are high at every stage of the production through exploitation process; piracy is a chronic problem, and the industry faces additional, but this time legitimate, competition from cable television. 

Censorship is also seen as problematic, though this seems to be more a political than a commercial question. For despite the strength of the Catholic church in the country, and its denunciation of indecency in films, most Filipino cinema remains of the escapist and titillating variety. So-called Bomba films typically feature a poor hero rescuing a damsel in distress from a criminal gang. As is so often the case, it appears that more serious films are most at risk from the censor. The recent Live Show, a picture about the lives of Filipino sex workers said to be filmed in something of a documentary style, and described as a successful attempt to transform and elevate the Bomba form to a work of film art, caused enormous controversy through the method of its banning, which involved both church and state authorities leaning on the Movie and Television Review and Classification Board. While it is possible to be cynical as to whether affecting an artistic style in filming sexual intercourse genuinely reflects a desire not to titillate the audience (and one can be confident that artistic lighting techniques and so on are not actually going to prevent the audience from being titillated), the furore over the film probably reflects worse on the modernising aspirations of the Philippines than the simple and largely harmless existence of what appears to be at worst a semi-serious sex industry exploitation movie.

Alongside these country-specific problems, in common with the film industry all over Asia, the Filipino industry also faces, increasing competition from Hollywood films. Nevertheless, around 100 Filipino films are released theatrically each year and they are said to capture about a third of box office in big city multiplexes. If experience is in line with other similar countries, the share in provincial areas might be a little bit higher.

Filipino Films 1998-2002

	
	New releases
	Reissues

	
	
	

	1998
	149
	6

	1999
	125
	18

	2000
	90
	24

	2001
	102
	7

	2002
	94
	3


Source: University of the Philippines Film Center

The figures below show a rapid expansion in the number of foreign films rated by the Movie and Televisions Review and Classification Board since 1998. However, it is not clear whether all the films rated are released theatrically, so this expansion in numbers may merely reflect, for example, increased demand from television.

Foreign Films Rated in the Philippines 1983-2001

	
	Foreign films rated

	
	

	1983
	324

	1984
	250

	1985
	270

	1986
	228

	1987
	259

	1988
	288

	1989
	285

	1990
	244

	1991
	246

	1992
	294

	1993
	293

	1994
	317

	1995
	299

	1996
	269

	1997
	236

	1998
	234

	1999
	379

	2000
	411

	2001
	374


Note: figures include cartoons and shorts

Source: Movie and Television Review and Classification Board

Distribution

The Philippines’ biggest distributor is Viva Entertainment Group, which has interests in film production, video, television and the music industry as well as distributing studio pictures for UIP and Twentieth Century Fox alongside Filipino films. Columbia TriStar and Warner Bros have their own operations, the former handling product from Buena Vista as well as from its parent studio.

Among independent distributors, Sky Films was acquired by ABS-CBN Broadcasting in 2001 and now forms part of a vertically-integrated media corporation which includes the film production company, Star Films, and a first step in exhibition through Makati City’s six screen Power Plant Cinema which opened in 2001.

Solar Films has a narrower reach of activities. It is a major distributor of foreign independent films, and is also active in film and television production.

Cinemas

The Philippines is seeing the same shift from traditional single hall cinemas to mall based multiplexes that is evident all across Asia. Although recent data is unobtainable the current consensus is that about 1,000 cinema screens are operating. A key difference between at least some Filipino multiplexes and others elsewhere, however, lies in their sometimes very high seating capacities. The SM Megamall cinema has 11,074 seats spread across just 12 screens, while the less extreme case of the ten screen, 5,000 seat Robinsons Movieworld Galleria in Quezon City still has about twice as many seats per auditorium as most multiplexes worldwide.

Cinema Screens 1995-2003

	screens
	

	
	

	1995
	1574

	1996
	1500

	1997
	1414

	1998
	1182

	1999
	1100

	2000
	1000

	2001
	1000

	2002
	1000

	2003
	1000


Source: Dodona Research

Cities

These large seating capacities are made possible by the Philippines’ large and densely populated cities, especially Metro Manila, whose population of 10.87 million in 2000 is projected to grow to 12.48 million by 2005. The second city is Davao, also expanding fast, from 1.2 million in 2000 to a projected 1.4 million by 2005.

Admissions, Revenues and Costs

Very little data is collected about the Filipino film business, with the result that most of the figures in the table below are estimates. The consensus is that admissions have fallen steeply in recent years, a result of the Asian economic crisis and continued recession. It also seems that ticket prices have risen steeply, at least if earlier estimates are to be believed, not necessarily as a result of price increases at individual cinemas, but at least partly as the market has migrated from cheaper traditional cinemas to more expensive multiplex ones. The PHP average ticket price for 2002 shown below compares with a top Manila price of around PHP 150, and more usual Manila multiplex admission fees around PHP 90 or PHP 100.

Entertainment tax adds 30% to the cost of movie tickets, leaving a net receipt to exhibitors of a little over PHP 50. Film rentals consume about 55% of box office revenue, leaving exhibitors with just 35% of the cash taken at the ticket counter. This 

figure, about PHP 1.7 billion in 2002, is estimated to be augmented by 50% with profits from concessions and screen advertising.

Not all cinemas, it should be noted, operate concession stands themselves, though it may be the case that, where this is so, it is simply a case of a concessionaire (the origin, after all, of the term concession as used in the cinema business) operating the food service side of the business. As the large multiplex circuits are all subsidiaries of mall owners, it is reasonable to speculate that such concessionaires may also be part of the same vertically-integrated groups.

Cinema Revenues and Costs 1998-2002

	PHP million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	115.0
	90.0
	80.0
	70.0
	70.0

	
	
	
	
	
	

	Average ticket price (PHP)
	50.00
	55.00
	60.00
	65.00
	70.00

	Amusement tax (%)
	30
	30
	30
	30
	30

	Average net ticket price (PHP)
	38.46
	42.31
	46.15
	50.00
	53.85

	
	
	
	
	
	

	Gross box office (PHP)
	5750.00
	4950.00
	4800.00
	4550.00
	4900.00

	Net box office
	4423.08
	3807.69
	3692.31
	3500.00
	3769.23

	Average film rental (%)
	55
	55
	55
	55
	55

	Film gross margin
	1990.38
	1713.46
	1661.54
	1575.00
	1696.15

	
	
	
	
	
	

	Spend per head (PHP)
	10.00
	11.00
	12.00
	13.00
	14.00

	Net spend per head (PHP)
	10.00
	11.00
	12.00
	13.00
	14.00

	Net concession revenue
	1150.00
	990.00
	960.00
	910.00
	980.00

	Concession gross margin
	805.00
	693.00
	672.00
	637.00
	686.00

	
	
	
	
	
	

	Exhibitors' screen advertising
	221.15
	190.38
	184.62
	175.00
	188.46

	
	
	
	
	
	

	Total exhibition revenue
	5794.23
	4988.08
	4836.92
	4585.00
	4937.69

	Exhibition gross margin
	3016.54
	2596.85
	2518.15
	2387.00
	2570.62


Source: Dodona Research

Companies

Direct foreign investment in retailing has been illegal in the Philippines, and historically there have been limits on the percentage of foreign ownership allowed in the case of portfolio investments. For these reasons, and somewhat unusually, the Filipino cinema industry is entirely locally-owned. The leading operators profiled below are all subsidiaries of large corporations involved in mall development, while many other mall operations also operate cinemas. Within shopping mall operations cinemas are viewed in large part as traffic builders, and this may be one reason why mall owners choose to operate cinemas themselves, and for the lack of development of separate specialised circuits, though it is probably more realistic, and certainly simpler, just to see the structure of the industry as reflecting the wider business scene which, at its apex, is composed of large family-controlled conglomerates. Some of 

these companies, or in some cases, parts of these companies, have public shareholdings.

Leading Exhibitors 2003

	
	Screens

	
	

	SM Prime
	130

	Robinsons
	70

	Ayala Cinemas
	26

	Gotesco Cinemas
	24


Source: Dodona Research

SM Cinemas

SM Prime Holdings Inc

SM Corporate Offices

Building A

1000 Bay Boulevard

SM Central Business Park

Bay City

Pasay City

Telephone +63 2 831 1000

www.smprime.com.ph
One such is SM Prime, whose principal business is developing shopping malls, a spin-off of which is that it is the largest cinema operator in the Philippines, with around a third of the market. Data published by the company in its annual report, relating to cinema ticket sales and film rental payments, is reproduced below. So far in 2003 ticket sales are well up on 2002.

SM Prime Holdings Cinema Ticket Sales and Film Rental 1997-2002

	PHP million
	1997
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	
	

	Cinema ticket sales
	862.0199
	1054.659
	942.041
	993.057
	1120.185
	1257.099

	Film rentals
	
	
	
	507.200
	579.947
	657.524

	Film rentals (%)
	
	
	
	51.1
	51.8
	52.3


Source: SM Prime Holdings

SM Prime Holdings Quarterly Cinema Ticket Sales and Film Rental 2002-2003

	PHP million
	2002/1
	2002/2
	2002/3
	2002/4
	2003/1
	2003/2
	2003/3

	
	
	
	
	
	
	
	

	Cinema ticket sales
	336.316
	302.254
	266.019
	352.510
	377.677
	362.512
	307.102

	Film rentals
	158.276
	176.846
	141.795
	180.607
	188.429
	199.735
	162.552

	Film rentals (%)
	47.1
	52.5
	52.7
	52.3
	49.9
	52.4
	52.6


Source: SM Prime Holdings

Following the opening of a further three cinemas in 2003, the circuit now consists of 130 screens in 19 sites, just over half in the Metro Manila area.

SM Cinemas Circuit December 2003 

	Cinema
	Location
	Region
	Screens
	Open

	
	
	
	
	

	SM City North Edsa
	Quezon City
	Metro Manila
	8
	Nov-85

	SM Centrepoint
	Quezon City
	Metro Manila
	10
	Sep-90

	SM Megamall
	Mandaluyong
	Metro Manila
	12
	Jul-91

	SM City Cebu
	Cebu City
	Cebu
	8
	Nov-93

	SM Southmall
	Las Pinas
	Metro Manila
	10
	Apr-95

	SM Tutuban Silver Screen
	Manila
	Metro Manila
	4
	Nov-95

	SM City Bacoor
	Bacoor
	Luzon
	8
	Jul-97

	SM City Fairview
	Quezon City
	Metro Manila
	12
	Oct-97

	SM Iloilo
	Iloilo City
	Panay
	8
	Jun-99

	SM City Manila
	Manila
	Metro Manila
	12
	Apr-00

	SM City Pampanga
	San Fernando
	Luzon
	6
	Nov-00

	SM Supercenter Sucat
	Paranaque
	Metro Manila
	4
	May-01

	SM City Davao
	Davao City
	Mindanao
	6
	Nov-01

	The Podium Cinema
	Mandaluyong
	Metro Manila
	2
	May-02

	SM City Cagayan de Oro
	Paranaque
	Metro Manila
	4
	Nov-02

	SM City Bicutan
	Cagayan de Oro
	Mindanao
	4
	Nov-02

	SM City Lucena
	Lucena
	Luzon
	4
	Oct-03

	SM Baguio
	Baguio
	Luzon
	4
	Nov-03

	SM City Marilao
	Marilao
	Luzon
	4
	Nov-03

	
	
	
	
	

	Total
	
	
	130
	


Source: SM Cinemas

Robinsons

Robinsons Land Corporation

Level 2, Galleria Corporate Center

EDSA corner, Ortigas Avenue 1100

Pasig City

Telephone +63 2 636 0374

Robinsons Land Corporation is the property industry vehicle for the Gokongwei family-controlled JG Summit Holdings. Like SM Prime, Robinsons has continued to invest in new malls and cinemas; the company’s Starmills complex in San Fernando, for example, opened in February 2002.

Robinsons Cinemas Circuit December 2003

	Cinema
	Location
	Region
	Screens

	
	
	
	

	Robinsons Movieworld Starmills
	San Fernando
	Luzon
	6

	Robinsons Movieworld Santa Rosa
	Santa Rosa
	Luzon
	5

	Robinsons Movieworld Galleria
	Cainta
	Metro Manila
	10

	Robinsons Movieworld Cainta
	Imus
	Luzon
	4

	Robinsons Movieworld Imus
	Malabon
	Metro Manila
	6

	Robinsons Movieworld Citisquare
	Manila
	Metro Manila
	4

	Robinsons Movieworld Ermita
	Pasig City
	Metro Manila
	7

	Robinsons Movieworld Metro East
	Quezon City
	Metro Manila
	8

	Robinsons Movieworld Novaliches
	Quezon City
	Metro Manila
	8

	Robinsons Movieworld Bacolod
	Bacolod
	Negros
	6

	Robinsons Movieworld Iloilo
	Iloilo City
	Panay
	6

	
	
	
	

	Total
	
	
	70


Source: Dodona Research

Ayala Cinemas

Ayala Theaters Management

4th Floor, Glorietta 4 Building

Ayala Center

Makati City

Telephone +63 2 752 7859

www.ayalaland.com.ph
Ayala is a much smaller operator than SM and has been considerably less active in adding to its circuit recently. Currently the Ayala Center in Cebu is undergoing refurbishment; the three closed screens are expected to re-open in early 2004.

As well as a cinema and theatre management operation, the parent company, Ayala Land, has separate operations running food courts and family entertainment centres in its malls.

Ayala Cinemas Circuit December 2003 

	Cinema
	Location
	Region
	Screens

	
	
	
	

	Ayala Center Cebu*
	Cebu City
	Cebu
	3

	Greenbelt Ayala Center
	Makati City
	Metro Manila
	2

	Glorietta 1
	Makati City
	Metro Manila
	4

	Glorietta 4
	Makati City
	Metro Manila
	7

	Greenbelt 3
	Makati City
	Metro Manila
	5

	Alabang Town Center Cinema
	Muntinlupa
	Metro Manila
	5

	
	
	
	

	Total
	
	
	26


Note: * three further screens closed for refurbishment will re-open in February 2004

Source: Ayala Cinemas

Gotesco Cinemas

Gotesco Cinemas

6th Floor, Ever Gotesco Corporate Centre

1958 CM Recto Avenue

Manila

Telephone +63 2 742 4287

Long-established in the Filipino cinema industry, Gotesco Cinemas is part of the Ever Gotesco grouping of companies, some of which are publicly traded and others private. Ever Gotesco seems to have suffered more than some of its competitors from the effects of the Asian economic crisis. With the closure of four screens at each of the Ortigas and Commonwealth cinemas, leaving five in both cases, the company is becoming less significant in exhibition.

Gotesco Cinemas Circuit December 2003

	Cinema
	Location
	Region
	Screens

	
	
	
	

	Ever Gotesco Grand Central 
	Caloocan
	Metro Manila
	9

	Ever Gotesco Cinema City 5
	Manila
	Metro Manila
	5

	Ever Gotesco Ortigas
	Pasig City
	Metro Manila
	5

	Ever Gotesco Commonwealth 
	Quezon City
	Metro Manila
	5

	
	
	
	

	Total
	
	
	24


Source: Gotesco Cinemas, Dodona Research

Forecasts

Given the comparative lack of reliable data concerning this market, forecasts overleaf are no more than indicative. It seems that the decline in attendance in recent years 

has been partly compensated (as well as partly caused, probably) by a fairly sharp increase in ticket prices. Despite this ticket prices, at the equivalent of USD 1.40 if our estimates are correct, are relatively low and, crucially, well below the level of USD 3.00 generally considered the minimum viable to support multiplex investment. (Factors mitigating this in the Philippines may include the large seating capacities of cinemas, which lowers per seat equipment costs, while seat spacing itself is likely to be less than in, say, Northern Europe.) Continued price increases seem likely against this background, making increases in attendance less likely. Nevertheless, box office could reach PHP 7.0 billion by 2008.
The Philippines Forecasts 1995-2008

	
	Population 

(million)
	Screens
	Admissions 

(million)
	Average ticket 

price (PHP)
	Gross box office 

(PHP million)
	Population 

per screen
	Admissions

per person
	Admissions 

per screen

	
	
	
	
	
	
	
	
	

	1995
	68.62
	1574
	120.0
	35.00
	4200
	43594
	1.75
	76239

	1996
	69.99
	1500
	120.0
	40.00
	4800
	46660
	1.71
	80000

	1997
	71.47
	1414
	120.0
	45.00
	5400
	50545
	1.68
	84866

	1998
	72.94
	1182
	115.0
	50.00
	5750
	61709
	1.58
	97293

	1999
	74.50
	1100
	90.0
	55.00
	4950
	67727
	1.21
	81818

	2000
	76.50
	1000
	80.0
	60.00
	4800
	76504
	1.05
	80000

	2001
	77.50
	1000
	70.0
	65.00
	4550
	77500
	0.90
	70000

	2002
	79.00
	1000
	70.0
	70.00
	4900
	79000
	0.89
	70000

	2003
	80.50
	1000
	70.0
	75.00
	5250
	80500
	0.87
	70000

	2004
	82.00
	1000
	70.0
	80.00
	5600
	82000
	0.85
	70000

	2005
	83.50
	1000
	70.0
	85.00
	5950
	83500
	0.84
	70000

	2006
	85.00
	1000
	70.0
	90.00
	6300
	85000
	0.82
	70000

	2007
	86.50
	1000
	70.0
	95.00
	6650
	86500
	0.81
	70000

	2008
	86.50
	1000
	70.0
	100.00
	7000
	86500
	0.81
	70000


Source: Dodona Research

THE PHILIPPINES DATABASE

Releases in SM Cinemas 1994-2000

	
	Domestic
	% gross box office
	Foreign
	% gross box office
	Total

	
	
	
	
	
	

	1994
	133
	41
	242
	59
	375

	1995
	186
	39
	211
	61
	397

	1996
	151
	40
	221
	60
	372

	1997
	208
	36
	194
	64
	402

	1999
	134
	38
	239
	64
	373

	2000
	121
	36
	262
	68
	383


Source: SM Cinemas
Top Ten Films 1998

	Title
	Distributor

	
	

	Titanic
	Viva Films

	Godzilla
	Columbia Pictures

	Deep Impact
	Warner Bros

	Armageddon
	Columbia Pictures

	Tulak Ng Bibig Kabig Ng Dibdib (Philippines)
	Viva Films

	Muling Ibalik Ang Tamis Ng Pagibig (Philippines)
	Star Cinema Entertainment

	The Mask of Zorro
	Columbia Pictures

	Sanggano (Philippines)
	Megavision

	Bata Bata Paano Ka Ginawa (Philippines)
	Star Cinema Entertainment

	Ang Lalaki Sa Buhay Ni Selya (Philippines)
	Star Cinema Entertainment


Source: Gotesco Investments

Top Ten Tagalog Films 1997

	Title

	

	Wala Nang Iibigin Pang Iba

	Ligaya

	Paano Ang Puso Ko

	Nang Iniwan Mo

	Hanggang Kailan

	T.G.I.S.

	Sabi Mo Mahal Mo ‘Ko

	I Do, I Die

	Wala Na Bang Pag-ibig

	Home Along Da Riles


Source: SM Cinemas
Top Ten Tagalog Films 1996

	Title

	

	Madrasta

	Kung Kaya Mo, Kaya Ko

	Marimar

	Magic Temple

	SPO4 Santiago

	Cedie

	Takot Ka Ba Sa Dilim?

	Oki Doki Dok

	Probinsiyano

	Rubber Man


Source: SM Cinemas

Top Ten Foreign Films 1997

	Title

	

	Volcano

	Air Force One

	The Lost World: Jurassic Park

	Anaconda

	Batman and Robin

	Daylight

	Speed 2

	Evita

	Dante’s Peak

	Mr Bean (UK)


Source: SM Cinemas
Top Ten Foreign Films 1996

	Title

	

	Independence Day

	Eraser

	Mission: Impossible

	The Rock

	Jumanji

	Twister

	The Hunchback of Notre Dame

	Executive Decision

	Jingle All the Way

	Toy Story


Source: SM Cinemas
Releases by Distributor 1998-2000

	Distributor
	1998
	1999
	2000

	
	
	
	

	Columbia TriStar
	33
	39
	44

	Regal
	20
	17
	40

	Viva Entertainment
	8
	25
	37

	Pioneer
	29
	25
	35

	Sky
	23
	23
	33

	Viva-UIP
	26
	34
	30

	Solar
	19
	19
	28

	Warner Bros
	40
	40
	10

	Star
	12
	15
	4

	
	
	
	

	Total
	210
	237
	261


Source: Motion Picture and Television Review and Classification Board

Number of Cinema Screens by Region 1990-1997

	
	1990
	1995
	1997

	
	
	
	

	National Capital Region
	259
	296
	342

	Cordillera Autonomous Region
	0
	16
	13

	Region 01
	79
	60
	58

	Region 02
	75
	73
	66

	Region 03
	148
	167
	144

	Region 04
	235
	236
	196

	Region 05
	104
	131
	100

	Region 06
	107
	120
	96

	Region 07
	71
	97
	79

	Region 08
	32
	55
	50

	Region 09
	81
	56
	53

	Region 10
	80
	82
	70

	Region 11
	103
	117
	85

	Region 12
	64
	59
	55

	Autonomous Region of Muslim Mindanao
	0
	9
	7

	
	
	
	

	Total
	1438
	1574
	1414


Source: SM Cinemas

Philippine Peso (PHP)Exchange Rates 1995-2008

	
	USD

	
	

	1995
	25.74

	1996
	26.21

	1997
	29.71

	1998
	40.91

	1999
	38.38

	2000
	44.18

	2001
	50.92

	2002
	51.72

	2003
	55.00

	2004f
	56.00

	2005f
	56.00

	2006f
	56.00

	2007f
	56.00

	2008f
	56.00


SINGAPORE

After many years of decline the theatrical market in Singapore began to recover in 2000. The immediate catalysts seem to have been some modest pricing initiatives in that year, since then recovery has been supported by modest investments in upgrading cinemas, and by a number of high profile Singapore film productions.

Audience

The cinema audience in Singapore is dominated by young people; the 15-24 age group accounts for 48% of visits by adults. Higher income groups predominate over lower.

Cinema Audience 2000

	
	%

	
	

	Age 15-24
	48

	25-34
	34

	35 plus
	18

	
	

	Income up to SPD 2,000 per month
	14

	2,001-5,000
	50

	5,001 plus
	36


Source: AC Nielsen

Films 

Singapore has only a small film production industry, with American or Chinese-language films from Hong Kong dominating the box office rankings.

Local production company Raintree Pictures, established in 1998, is a subsidiary of the Media Corporation of Singapore. Raintree produced the top grossing Singapore film of 2002 and the second most successful local film of all time, I Not Stupid. The social satire ranked fourth in the top rankings of the year, outgrossed numerous big budget Hollywood films. The company is an active regional co-producer, particularly with Hong Kong production companies. The 2002 regional hit, the horror film The Eye, was a Raintree Pictures and Hong Kong's Applause Pictures production. Warner Bros co-produced with Raintree Pictures and Hong Kong's Milkway Image Company, on its first Chinese-language film, Turn Left, Turn Right. The film was released in September 2003 to great regional success. Raintree Pictures retained distribution rights to the film in Singapore, whereas in the rest of Asia Warner Bros will handle the film.

In 2002 the government established the Media Development Authority of Singapore, to facilitate growth in all areas of the media and to develop talent and skills at a local 

level. Raintree's success in producing films with both a local and wider appeal has been recognized by the new authority which, in July 2003, the agency undertook to invest SPD 10 million in a ten picture deal with the company to produce films aimed at international markets. Raintree has already set up two English-language co-productions with Canada's Spaceworks Entertainment, Leaf of Love and Under Arrest.

Only two other independent local producers have managed to maintain a place in the market in recent years. Zhao Wei Films and Mega Media have developed a limited number of films, focusing on developing new directors and regional co-productions. Zhao Wei Films co-produced the 2001 football themed hit One Leg Kicking with Raintree Pictures and the Singapore Film Commission.

The commission represents a further source of funding on offer to local producers. The Co-production Investment Fund aims to promote collaboration between local film producers and regional and international producers. The Feature Film Investment Scheme is available to production companies with a minimum 30% Singapore ownership, to produce films that demonstrate the potential to recoup their investment through commercial release both locally and regionally. 

The number of Singapore films released peaked at eight in 1999. The films in that year had an average production budget of SPD 1.01 million. By 2001 average budgets nearly halved, only to more than double in 2002 when the budget of the Hong Kong-Singapore co-production, The Eye, reached SPD 2,620 million.
Singapore Films and Budgets 1995-2002

	
	Releases
	Budgets (SPD 000)

	
	
	

	1995
	1
	100

	1996
	2
	2700

	1997
	3
	1700

	1998
	4
	3800

	1999
	8
	8050

	2000
	5
	7849

	2001
	6
	3058

	2002
	5
	6620


Source: Singapore Film Commission, Dodona Research

Hollywood fare dominated the top ten in 2002 with Columbia TriStar's Spider-Man leading the box office. Local hit I Not Stupid ranked fourth in the year.
Top Ten Films 2002

	Title
	Gross box office 
(SPD 000)

	
	

	Spider-Man
	5300

	Harry Potter and The Chamber of Secrets
	5080

	The Lord of the Rings: The Two Towers (USA/New Zealand)
	4000

	I Not Stupid (Singapore)
	3800

	Stars Wars: Episode II - Attack of the Clones
	3680

	Die Another Day (USA/UK)
	2690

	The Tuxedo
	2360

	Minority Report
	2330

	Men in Black 2
	2290

	The Eye (Hong Kong/Singapore)
	1990


Source: Singapore Film Commission

2003 was the year of the big budget sequel in Singapore. Hollywood sequels that performed less well in other territories such as Charlie's Angels, made it into the top ten here. The Lord of the Rings: The Return of the King opened late in the year, however it became the top grossing film of the year in just two weeks. The only domestic film to get into the top ten was Homerun, produced by Raintree Pictures.
Top Ten Films 2003

	Title

	

	The Lord of the Rings: The Return of the King 
(USA/New Zealand)

	Finding Nemo

	X-Men 2

	The Matrix Reloaded

	Shanghai Knights

	Bruce Almighty

	The Matrix Revolutions

	Charlie's Angels: Full Throttle

	Terminator 3: Rise of the Machines

	Homerun (Singapore)


Source: Cinematographic Film Exhibitors Association

Distribution

Distribution in Singapore is dominated by companies that have direct links to exhibition and production. 

The Shaw Organisation operates a regional distribution arm alongside its exhibition and production interests. The company claims to be the largest distributor of 

independent films in Singapore, handling a varied slate of product from both regional sources and international companies such as Miramax, Focus Features and Lions Gate. Between June 2002 and June 2003, Shaw released over 80 films in Singapore. It also releases Singapore films, including the most successful local film of all time, Money Not Enough, released in 1998.

Eng Wah Film specialises in distributing Hong Kong films. A subsidiary of the Eng Wah Organisation, the company operates 26 screens in five sites in the city-state. Another local distributor linked to exhibition is Cathay-Keris Films, a subsidiary of Cathay Organisation Holdings. Cathay operates two cinemas under its Cathay Cineplex brand. Cathay-Keris Films distributes independent art house films in Singapore and Malaysia.

Hong Kong's Golden Harvest Film Distribution has offices in Singapore, handling both Chinese and non Chinese-language films. Twentieth Century Fox, Warner Bros and UIP operate their own offices, while Buena Vista International and Columbia TriStar operate through a joint venture in the territory.

Two relatively new distribution companies that have opened for business in the last three years are Heritage Link and Festive Films. Heritage Link was set up in 2000 and has focused on the horror genre, releasing the hit Dark Water in 2002. Festive Films established in 2002 is developing the art house market, with films such as the French 8 Femmes.

Cinemas

No new cinemas opened in 2002 but 2003 has seen an end to the steady stream of screen closures which has occurred since 1998.

Cinema Screens 1995-2003 

	screens
	

	
	

	1995
	135

	1996
	160

	1997
	170

	1998
	195

	1999
	180

	2000
	170

	2001
	162

	2002
	151

	2003
	152


Note: 2003 September

Source: Dodona Research

Singapore’s first digital film screening was in October 2003 when Finding Nemo was shown in the Cathay Cineplex Orchard cinema. Cathay planned to use the Christie 

DLP projector to show alternative content such as concerts and sports events as well as films.

Since this screening, Singapore has arrived at the forefront of digital cinema with the announcement that the Eng Wah circuit will install 20 2K projectors with the help of Singapore’s Infocomm Development Agency and Media Development Agency. Brother Bear was scheduled to be the company’s first commercial digital release in November 2003.

Admissions, Revenues and Costs

Following the considerable decline in admissions up to 2000, prior to which Singapore was one of the world’s highest cinema-attending nations, admissions stabilised in 2001. The expansion which began in 2002 is expected to continue into 2003.

Taxation on ticket prices is light, consisting only of value added tax which, until 2001, was levied at a rate of 3%. The rate has since been increased, to 4% in 2002 and 5% in 2003.

Film rentals are estimated at 55%. Exhibitors’ ancillary revenues are relatively good. Concession spending is reported to be around 20% of box office. With screen advertising, total exhibition revenue in 2002 can be estimated at SPD 125 million.

Cinema Revenues and Costs 1998-2002

	SPD million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	16.4
	14.8
	13.4
	13.6
	14.3

	
	
	
	
	
	

	Average ticket price (SPD)
	7.00
	7.00
	6.80
	7.10
	7.22

	Value added tax (%)
	3
	3
	3
	3
	4

	Average net ticket price (SPD)
	6.80
	6.80
	6.60
	6.89
	6.94

	
	
	
	
	
	

	Gross box office
	114.80
	99.00
	91.39
	96.28
	103.00

	Net box office
	111.46
	100.38
	88.73
	93.47
	99.04

	Average film rental (%)
	55
	55
	55
	55
	55

	Film gross margin
	50.16
	45.17
	39.93
	42.06
	44.57

	
	
	
	
	
	

	Spend per head (SPD)
	1.30
	1.35
	1.40
	1.46
	1.52

	Net spend per head (SPD)
	1.26
	1.31
	1.36
	1.42
	1.46

	Net concession revenue
	20.67
	19.36
	18.32
	19.22
	20.83

	Concession gross margin
	14.47
	13.55
	12.82
	13.45
	14.58

	
	
	
	
	
	

	Exhibitors' screen advertising
	5.74
	4.95
	4.57
	4.81
	5.15

	
	
	
	
	
	

	Total exhibition revenue
	137.86
	124.69
	111.62
	117.51
	125.02

	Exhibition gross margin
	70.36
	63.67
	57.32
	60.33
	64.30


Source: Dodona Research

Companies

The closure of the territory's last independent cinema, D & D Trading's two screen Golden Sultan, in 2003, means that all Singapore's cinemas are now operated by five circuits.

All of them have invested, in varying degrees, in introducing advanced ticketing technology to their circuits. This has included WAP and SMS mobile services, internet booking and drive-through automated ticket machines.

Leading Exhibitors 1999-2003 

	screens
	1999
	2001 
	2002
	2003

	
	
	
	
	

	Golden Village
	64
	64
	58
	58

	Shaw Organisation
	39
	32
	39
	39

	Eng Wah Organisation
	23
	29
	26
	29

	Cathay Cineplexes
	20
	16
	16
	16

	Overseas Movie
	10
	10
	10
	10

	United Artists Theatres
	7
	7
	
	

	Other
	17
	4
	2
	

	
	
	
	
	

	Total
	180
	162
	151
	152


Source: Village Roadshow, Shaw Organisation, Dodona Research

Golden Village 

68 Orchard Road

07-10/14 Plaza Singpura

Singapore

Telephone +65 334 3766

www.goldenvillage.com.sg 

The Golden Village circuit opened the first multiplex in Singapore in 1992, the ten screen GV Yishun. Since then this 50:50 joint venture between Hong Kong's Golden Harvest Entertainment and Australia's Village Roadshow has opened a further eight multiplex sites throughout the city state.

The group's last new multiplex, the six screen GV Grand opened in 1999. The circuit closed one cinema in 2001, the six screen East Point site. 

In 2002 Golden Harvest reported a 9% increase in box office. The group experienced its first exhibition profits, of HKD 5.7 million, in Singapore in 2002. The group refers to a strong marketing campaign and a price increase strategy as the major contributing factors to its success and 42.4% market share. It also reports that concession sales in its cinemas rose 18% in the financial year ending June 2002. In November 2002 it opened the first commercial IMAX screen in Singapore. 

Golden Village Circuit July 2003

	Cinema
	Location
	Screens
	Seats
	Open 

	
	
	
	
	

	GV Yishun 10
	Yishun Central
	10
	2542
	May-92

	GV Bishan 6
	Bishan Place
	6
	1435
	Nov-93

	GV Tiong Bahru 6
	Tiong Bahru Road
	6
	1518
	Nov-94

	GV Boon Lay 6
	Jurong Point
	6
	1419
	Dec-95

	GV Tampines 8
	Tampines Central
	8
	1872
	Feb-96

	GV Marina 6
	Raffles Avenue
	6
	1451
	Sep-96

	GV Plaza Singapura
	Plaza Singapura
	10
	1731
	Dec-98

	GV Grand
	Great World City
	6
	1479
	Jan-99

	
	
	
	
	

	Total
	
	58
	13447
	


Source: Golden Harvest Entertainment

Shaw Organisation

Shaw Centre

13th & 14th Storeys

No 1 Scotts Road

Singapore 228208

Telephone +65 235 2077

www.shaw.com.sg
The Shaw Organisation has interests in film exhibition, distribution and production. The organisation is part of Hong Kong's Shaw Bros Group, the legendary studio producing many of the pictures that the distribution arm handles.  The company also operates a property development subsidiary.  

The Shaw Organisation has made no additions to its eight cinema circuit since December 2001, when it acquired two sites from United Artists, the three screen Bugis Junction and the four screen Beach Road cinema. 

Shaw Organisation Circuit September 2003

	Cinema
	Location
	Screens
	Seats

	
	
	
	

	Lido 8 Cineplex
	Shaw House
	8
	2583

	Balestier Cineplex
	Shaw Plaza
	6
	1274

	Century
	Century Square
	6
	979

	Jurong
	Jurong East Street
	6
	1020

	Choa Chu Kang
	Choa Chu Kang Avenue
	4
	1026

	Yangtze 3 & 4
	Pearl Centre
	2
	445

	Bugis Junction
	Victoria Street
	3
	1088

	Beach Road
	Beach Road
	4
	2587

	
	
	
	

	Total
	
	39
	11002


Source: Shaw Organisation, Dodona Research

Eng Wah Organisation

400 Orchard Road 1

6-06 Orchard Towers

Singapore 238875

Telephone +65 734 0028

www.ewcinemas.com.sg
The Eng Wah Organisation has interests in film production, distribution, property development and exhibition. 

The group has been redeveloping and modernising its cinemas over the last five years. At present, it is transforming the former Mandarin cinema into a six screen multiplex. This will be located within a large entertainment complex close to the major housing estate of Kallang Bahru, due to open in 2004. 

Eng Wah has also submitted plans to redevelop the three screen Empress cinema, located in Clementi on the west coast, into a six screen multiplex within an entertainment centre. The centre would be close to a government housing estate, private housing and a number of universities. These plans have not yet been approved.

The real headline-grabbing news about the company in 2003, however, was the announcement that it will install 20 2K digitial cinema projectors in its cinemas. Supported by two government agencies, this initiative is intended to put Singapore at the forefront of the application of the new technology.

Eng Wah Circuit September 2003 

	Cinema
	Location
	Screens
	Seats
	Open 

	
	
	
	
	

	EW Jubilee
	Ang Mo Kio
	4
	764
	1996

	EW Empress
	Clementi
	3
	1316
	1996

	EW Toa Payoh
	Toa Payoh
	5
	934
	1997

	EW Suntec
	Suntec City
	5
	1098
	1998

	EW West Mall
	Bukit Batok
	6
	1378
	1998

	EW Sun Plaza
	Sembawang
	6
	1243
	2000

	
	
	
	
	

	Total
	
	29
	6733
	


Source: Eng Wah Organisation, Dodona Research

Eng Wah saw higher turnover and pre-tax profits in 2002, with its Film Operations division moving into profit after several years of losses. The group's Family Entertainment Centre operations closed in November 2001. 

Eng Wah Financial Performance 1999-2002

	SPD 000
	1999
	2000
	2001
	2002

	
	
	
	
	

	Turnover
	
	
	
	

	Film Operations
	9543
	12137
	12495
	13369

	Property Leasing
	5892
	4982
	4479
	4855

	Food Operations
	1428
	1727
	1607
	1666

	Family Entertainment Centres
	1691
	1452
	1223
	605

	Other
	240
	725
	50
	60

	
	
	
	
	

	Total
	18794
	21023
	19856
	20556

	
	
	
	
	

	Pre-tax Profit
	
	
	
	

	Film Operations
	-833
	-696
	-543
	208

	Property Leasing
	3263
	2965
	2777
	2467

	Food Operations
	380
	496
	426
	453

	Family Entertainment Centres
	-115
	-156
	-288
	-282

	Other
	511
	720
	455
	610

	
	
	
	
	

	Total
	3206
	3329
	2827
	3457


Note: years to March

Cathay Cineplexes

Cathay Organisation Holdings Ltd

11 Unity Street

02-01 Robertson Walk

Singapore 237995

Telephone +65 337 8181

www.cathay.com.sg
Cathay Cineplexes is owned by Cathay Organisation Holdings. The company was established in 1992 and focuses on the leisure and property market in Singapore. Its principal activities are exhibition, film distribution, bowling, family entertainment centres and property development. 

Since 1997, the group has also been developing multiplexes in Malaysia, under the Mega Pavilion brand. 

Cathay Cineplexes currently operates two multiplexes, with a total of 16 screens and 3,239 seats, in Singapore. The company reports that the two sites remain the group's leading revenue generators of all its leisure interests in Singapore, particularly the Cathay Cineplex Orchard. 
Cathay Cineplexes Circuit September 2003

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Cathay Cineplex Orchard
	Grange Road
	6
	1416
	Dec-97

	Cathay Cineplex Causeway Point
	Causeway Point
	10
	1823
	Dec-99

	
	
	
	
	

	Total
	
	16
	3239
	


Source: Dodona Research 

The Cathay Organisation experienced a continued increase in revenues in 2002 though losses rose.

The Cineplex operations achieved a 4% increase in revenue from the previous year to SPD 18.7 million. 

Cathay Organisation Financial Performance 1999-2002 

	SPD 000
	1999
	2000
	2001
	2002

	
	
	
	
	

	Total revenues
	8404
	23766
	30598
	36089

	Operating profit
	182
	-501
	-304
	-629

	Interest
	-33
	-214
	-192
	-261

	Pre-tax profit
	149
	-715
	-297
	-368


Source: Cathay Organisation

Overseas Movie 

Overseas Movie Pte Ltd

1 Park Rd #04-21

People’s Park Complex

Singapore 059108

Telephone +65 535 0555

Overseas Movie is the fifth and smallest of Singapore's circuits. 

Overseas Movie Circuit September 2003

	Cinema
	Location
	Screens
	Seats

	
	
	
	

	Golden 
	Golden Mile Tower Beach Road
	4
	2143

	Princess
	Bedok North Street 
	3
	1254

	Commonwealth & Clementi
	Commonwealth Avenue West
	2
	1347

	New Town & New Crown
	Ang Mo Kio Avenue 
	1
	1800

	
	
	
	

	Total
	
	10
	6544


Source: Dodona Research

Forecasts

Some modest price reductions introduced in 2000 proved to mark the turning point in the Singapore market. Since then exhibitors have continued to invest, mainly in a small way, in upgrading cinemas, and also in new ticketing and other technologies. This positive progress will be given a further, highly significant boost by plans to put Singapore at the forefront of digital cinema.

At the same time local film producers are beginning to fill the gap left by the long term decline in Hong Kong film production, previously an important source of product for Singapore’s mostly ethnic Chinese population. 

These positive factors should continue to support a continued recovery in the market, though this is unlikely to be a dramatic one. In the longer term, a more 

widespread recovery in Chinese-language film-making, on the back of expansion in China itself, may have a beneficial effect in Singapore and, of course, some other regional markets.

Singapore Forecasts 1995-2008

	
	Population
 (million)
	Screens
	Admissions 
(million)
	Average ticket 
price (SPD)
	Gross box office
 (SPD million)
	Population 
per screen
	Admissions 
per person
	Admissions 
per screen

	
	
	
	
	
	
	
	
	

	1995
	3.56
	135
	18.13
	6.50
	117.8
	26369
	5.09
	134296

	1996
	3.67
	160
	17.27
	7.00
	120.9
	22940
	4.71
	107938

	1997
	3.79
	170
	17.35
	7.00
	121.5
	22316
	4.57
	102059

	1998
	3.92
	195
	16.40
	7.00
	114.8
	20113
	4.18
	84103

	1999
	3.95
	180
	14.77
	7.00
	99.0
	21949
	3.74
	82056

	2000
	4.02
	170
	13.44
	6.80
	91.4
	23634
	3.35
	79059

	2001
	4.13
	162
	13.56
	7.10
	96.3
	25501
	3.28
	83704

	2002
	4.16
	151
	14.27
	7.22
	103.0
	27574
	3.43
	94490

	2003
	4.18
	152
	14.66
	7.30
	107.0
	27505
	3.51
	96431

	2004
	4.20
	155
	15.00
	7.40
	111.0
	27082
	3.57
	96774

	2005
	4.21
	158
	15.40
	7.50
	115.5
	26675
	3.65
	97468

	2006
	4.23
	161
	15.80
	7.60
	120.1
	26284
	3.73
	98137

	2007
	4.25
	164
	16.20
	7.70
	124.7
	25907
	3.81
	98780

	2008
	4.27
	167
	16.60
	7.80
	129.5
	25543
	3.89
	99401


Source: Dodona Research

SINGAPORE DATABASE

Singapore Population by Sex and Age 2003

	
	Total
	Male
	Female
	   Sex ratio

	
	
	
	
	

	  0-4        
	271354
	140657
	130697
	107.6

	  5-9        
	254061
	131409
	122652
	107.1

	 10-14        
	271816
	139590
	132226
	105.6

	 15-19        
	278846
	141284
	137562
	102.7

	 20-24        
	342507
	166376
	176131
	94.5

	 25-29        
	435121
	204546
	230575
	88.7

	 30-34        
	496680
	230502
	266178
	86.6

	 35-39        
	499319
	234429
	264890
	88.5

	 40-44        
	463421
	225734
	237687
	95.0

	 45-49        
	380928
	189869
	191059
	99.4

	 50-54        
	277879
	140812
	137067
	102.7

	 55-59        
	183707
	93299
	90408
	103.2

	 60-64        
	122592
	60366
	62226
	97.0

	 65-69        
	111882
	52756
	59126
	89.2

	 70-74        
	85891
	38697
	47194
	82.0

	 75-79        
	60352
	25897
	34455
	75.2

	 80+           
	72239
	26927
	45312
	59.4

	
	
	
	
	

	Total
	4608595
	2243150
	2365445
	94.8


Note: population totals differ from those in the rest of the report which cover residents and foreigners staying more than one year

Source: US Bureau of the Census

Top Ten Films 2001

	Title
	Gross box office 

(USD million)

	
	

	Harry Potter and the Philosopher’s Stone
	4.2

	The Mummy Returns
	3.7

	The Lord of the Rings: The Fellowship of the Ring (USA/New Zealand)
	2.8

	Pearl Harbor
	2.8

	Jurassic Park III
	2.5

	Rush Hour 2
	2.4

	Lara Croft: Tomb Raider
	2.2

	Miss Congeniality
	2.1

	Cast Away
	2.0

	The Accidental Spy (Hong Kong)
	2.0


Source: Variety

Top Ten Films 1999

	Title
	Gross box office 

(USD million)

	
	

	Star Wars: Episode I - The Phantom Menace
	2.0

	The Mummy
	1.9

	Liang Po Po (Singapore)
	1.8

	The Sixth Sense
	1.6

	The World Is Not Enough (UK)
	1.6

	The Matrix
	1.5

	Gorgeous (Hong Kong)
	1.1

	End of Days
	1.0

	The Ring (Japan)
	1.0

	Deep Blue Sea
	1.0


Source: Variety

Top Ten Films 1997

	Title
	Gross box office 

(SPD 000)
	Admissions

	
	
	

	The Lost World: Jurassic Park
	6228
	916856

	Titanic
	5000
	735294

	Tomorrow Never Dies (UK)
	3717
	546631

	Mr Nice Guy (Hong Kong)
	3560
	523463

	Men In Black
	2891
	425154

	Air Force One
	2635
	387556

	Face/Off
	2540
	373587

	Liar Liar
	2406
	353865

	Bean (UK)
	2334
	343730

	Dante’s Peak
	2331
	342730


Source: Baskerville Communications

Cinemas by Number of Screens 2002

	
	Sites
	Screens
	Seats

	
	
	
	

	Ten
	3
	30
	6096

	Eight
	2
	16
	4455

	Six
	11
	66
	14608

	Five
	2
	10
	2032

	Four
	4
	16
	6520

	Three
	2
	6
	2342

	Two
	3
	6
	3292

	One
	1
	1
	1800

	
	
	
	

	Total
	28
	151
	41145


Source: Dodona Research

Admissions 1985-1994

	million
	

	
	

	1985
	22.70

	1990
	20.70

	1991
	20.74

	1992
	19.30

	1993
	19.98

	1994
	17.86


Source: Department of Statistics

Singapore Dollar (SPD) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	1.416

	1996
	1.409

	1997
	1.484

	1998
	1.674

	1999
	1.695

	2000
	1.723

	2001
	1.793

	2002
	1.791

	2003
	1.736

	2004f
	1.690

	2005f
	1.690

	2006f
	1.690

	2007f
	1.690

	2008f
	1.690


SOUTH KOREA

Fuelled by a quota system that has encouraged local film production and a multiplex building boom, South Korea is one of the world's fastest growing cinema markets. If this successful formula can remain undisturbed there is every chance it will continue to be so.

Audience

According to industry sources, with the growth of multiplex developments into regional cities, the cinema audience has grown and diversified. Increasing numbers of families have been encouraged to go to the cinema, where originally the primary audience was teenagers and young adults. Film tastes have also been found to differ regionally, with distributors reporting that the Seoul audience likes dramas and science fiction, while in Daegu romantic comedies perform best, and in Busan and Icheon it is the action film that attracts the largest audiences.

Films

The role of the Korean Film Commission remains a critical one. In 2003 it had a budget of KOW 40 billion to invest in various funding programmes, loans and the establishment of the ARTPLUS Cinema Network. This network of 12 cinemas, launched in January 2003, receives funding support from the commission to show independent artistic films from both Korea and other countries. The network was established to counterbalance the growing commercialism of local films. 

The commission is also an important source of data on the film and exhibition market. Formerly data collection was limited to Seoul, which accounts for 50% of admissions. However, in November 2003 the Korean Film Commission trialled a nationwide computerised box office system that exhibitors have to comply with by law.

The Korean screen quota system specifies that cinemas must devote 40% of screen days to, or show a minimum of 106 Korean films a year. These quotas have protected the domestic film industry from the dominance of American films. Before the introduction of the quotas only 20% of tickets sold were for domestic films, by 2002 this had risen to 47%. Throughout 2003 there was growing pressure from the Ministry of Finance and Economy, in its negotiations with the USA on a bilateral investment treaty, to reduce or abolish the quotas altogether. The Ministry of Culture and Tourism is campaigning to keep them in place. 

The domestic production companies are experiencing a period of restructuring with many new non-film related companies investing in the industry and companies merging to re- align themselves in this lucrative market. In January 2004, Korean manufacturing company Seshin Buffalo bought major production houses KangJegyu Films and Myung Films. The companies will be merged to create MK Buffalo. SecuriCorp acquired production house Sidus Corporation at the beginning of 2004.

Following a number of successful films in 2001, production leapt in 2002 as new investors climbed on the bandwagon. Most of the resulting films failed to recoup. The inevitable decline in production in 2003, however, actually resulted in a higher winners-to-losers ratio, and a more profitable industry.

Releases 1995-2003

	
	Domestic films
	Foreign films
	Total films

	
	
	
	

	1995
	64
	378
	442

	1996
	65
	405
	470

	1997
	59
	359
	418

	1998
	43
	na
	na

	1999
	43
	220
	263

	2000
	56
	236
	292

	2001 
	52
	211
	263

	2002
	77
	186
	281

	2003
	64
	na
	na


Source: Korean Film Commission, IM Pictures

Total production investment rose 23% in 2001. It is reported that in 2002 it increased again by a massive 110%, bursting the bubble for many companies when their films flopped at the box office. Many feel that there is a need to internationalise the financing structure of films, particularly with pre-sales to Japan, China, and Taiwan. 

Export revenues continued to rise in 2002, to USD 15.04 million. Japan accounts for 40% of revenues of exported Korean films. 

Production Costs, Seoul Admissions and Export Revenues 1996-2002

	
	Average negative cost

(KOW billion)
	Average P&A cost

(KOW billion)
	Seoul admissions

(million)
	Export revenues 

(USD million)

	
	
	
	
	

	1996
	na
	na
	9.8
	0.40

	1997
	1.10
	0.20
	12.1
	0.49

	1998
	1.20
	0.30
	12.5
	3.07

	1999
	1.40
	0.50
	9.1
	4.39

	2000
	1.50
	0.65
	8.8
	7.05

	2001
	1.73
	0.93
	16.2
	11.25

	2002
	na
	na
	18.2
	15.04


Source: Korean Film Commission

Ten of the top 20 films in 2002 were Korean films, which all together captured 47% of the market. The comedy, Marrying the Mafia, was the top film of the year. 
Top 20 Films 2002

	Title
	Country of Origin
	Distributor
	Admissions 
(000)

	
	
	
	

	Marrying the Mafia
	South Korea
	Taewon Entertainment
	1.604

	The Way Home
	South Korea
	Tube Pictures
	1.597

	Minority Report
	USA
	20th Century Fox
	1.401

	The Lord of the Rings: 

The Fellowship of the Ring
	USA/New Zealand
	Cinema Service
	1.375

	Harry Potter and The 

Chamber of Secrets
	USA
	Warner Bros
	1.200

	Public Enemy
	South Korea
	Cinema Service
	1.162

	Spider-Man
	USA
	Columbia TriStar
	1.108

	The Lord of the Rings: 

The Two Towers
	USA/New Zealand
	Cinema Service
	0.952

	Spirited Away
	Japan
	Buena Vista International
	0.936

	Jail Breakers
	South Korea
	Director's Home
	0.911

	2009 Lost Memories
	South Korea
	Indecom
	0.882

	Men in Black 2
	USA
	Columbia TriStar
	0.855

	I am Sam
	USA
	Buena Vista International
	0.786

	Sex is Zero
	South Korea
	Filmz Corporation
	0.768

	The Phone
	South Korea
	Toilet Pictures
	0.765

	Wet Dreams
	South Korea
	Kang JeGyu Films
	0.761

	The Others
	Spain/Germany/USA
	Cineworld
	0.716

	YMCA Baseball Team
	South Korea
	Myung Films
	0.618

	Ocean's Eleven
	USA
	Warner Bros
	0.610

	Lover's Concerto
	South Korea
	Popcorn Film
	0.590


Note: Seoul only

Source: Korean Film Commission

Korean Film Commission statistics for 2003 show that Korean films took 49.7% of the box office in Seoul, however the national figure is estimated to be as high as 53%, as domestic films are more popular in the regions. 
Market Share by Nationality of Film 2003

	
	% box office

	
	

	South Korea
	49.7

	USA
	43.2

	Japan
	3.0

	China/Hong Kong
	2.5

	France
	0.7

	Others
	0.8


Note: Seoul only

Source: Korean Film Commission

No fewer than eight of the top ten films of 2003 were Korean, an outcome determined perhaps by the efficiency of the quota system, but probably mostly by the strong sense of national identity of Koreans themselves.

The top film of the year was black comedy Memories of Murder, however by mid-January 2004, late December releases, The Lord of the Rings: The Return of the King and Korean action drama Silmido have passed its nation wide total. Silmido is reportedly on its way to becoming the highest grossing film of all time in Korea.

Top Ten Films 2003

	Title
	Distributor
	Seoul admissions (000)

	
	
	

	Memories of Murder
	CJ Entertainment
	1.913

	My Tutor Friend
	CJ Entertainment
	1.631

	Matrix Reloaded (USA)
	Warner Bros
	1.596

	Untold Scandal
	CJ Entertainment
	1.293

	The Lord of the Rings: The Return of the King 
(USA/New Zealand)
	CJ Entertainment
	1.222

	Old Boy
	Show East
	1.140

	A Tale of Two Sisters
	Chungeorahm
	1.017

	The Greatest Expectation
	CJ Entertainment
	0.961

	Once Upon a Time in a Battlefield
	Cinema Service
	0.960

	Oh! Brothers
	Showbox
	0.952


Note: January to December, Seoul only

Source: Korean Film Commission

Distribution

Distribution is hotly contested, with numerous companies vying for films. 

Many of the larger distributors have also established smaller companies to release certain films. Big Blue Film opened in early 2002, with capital from Cinema Service and Terra Source Venture Capital. It gained 3% of admissions in 2002. It was re-named Chungeorahm in 2003. Show East is a financing and distribution company launched by Korea Pictures in 2003. It distributed Old Boy, which was the sixth highest grossing film of the year.

Distributor A-line, operated by the production house KangJeguy, will be merged along with the company into MK Buffalo.

Cinema Service was the market leader in 2002, with 22% of admissions. 

C J Entertainment has an 11.1% stake in DreamWorks. It handles product from DreamWorks and from Korean production companies. It operates an office in Hong Kong to cover the Chinese market and is planning to expand its distribution network in Japan. Established in 1995 the company was ranked in second place behind Cinema Service with 17% of admissions in 2002. The company overtook Cinema 

Service in 2003, with 22% of admissions. The company also operates Korea's leading cinema circuit with a total of 16 sites.

All the major America studios operate their own offices in Seoul.

Leading Distributors in Seoul 2002

	
	Releases
	Admissions 
(million)
	% admissions

	
	
	
	

	Cinema Service
	22
	9.065
	22.44

	CJ Entertainment
	28
	7.119
	17.62

	Columbia TriStar
	21
	3.882
	9.61

	Buena Vista International
	19
	3.607
	8.93

	Twentieth Century Fox
	22
	3.518
	8.71

	Warner Bros
	15
	3.162
	7.93

	A-Line
	13
	2.294
	5.68

	Korea Pictures
	9
	1.905
	4.72

	Big Blue Film
	9
	1.304
	3.23

	United International Pictures
	14
	1.295
	3.20

	Cineworld
	10
	1.280
	3.17

	Showbox
	2
	1.114
	2.76

	
	
	
	

	Others
	112
	0.857
	2.12

	
	
	
	

	Total
	296
	40.402
	100.00


Source: Korean Film Commission

Leading Distributors in Seoul 2003

	
	% admissions

	
	

	CJ Entertainment
	22.30

	Cinema Service
	18.50

	Warner Bros
	8.10

	Chungeorahm*
	7.50

	Buena Vista International
	6.70

	Columbia TriStar
	5.10

	Korea Pictures
	4.80

	United International Pictures
	4.80

	Showbox
	4.80

	Twentieth Century Fox
	4.30

	
	

	Others
	13.10

	
	

	Total
	100.00


Note: * formerly Big Blue Film

Source: Korean Film Commission

Cinemas

There are approximately 1,100 cinema screens in South Korea. 50% are to be found in multiplex sites. This growth has coincided with a halving in the number of cinema sites, which have dropped from 669 in 1993, to 309 in 2002, demonstrating how the multiplex phenomenon has resulted in the closure of smaller traditional cinemas all over the country.

Cinema Screens 1995-2003

	screens
	

	
	

	1995
	577

	1996
	511

	1997
	497

	1998
	507

	1999
	588

	2000
	720

	2001
	818

	2002
	997

	2003
	1100


Source: Korean Film Commission

The Megabox COEX, 16 screen cinema, located in Gangnam-gu, Seoul contains the country's only digital projector.

Cities

Seoul accounts for up to 50% of admissions, with the populace attending nearly four times a year on average. As multiplex developments fan out into the regions, admissions are growing there too. Busan, the second largest city, with a population of 4 million, is a particular focus of development. There were 11.9 million admissions in Busan in 2002.

Seoul remains the only city where industry data is collected. If the Film Commission's new computerised box office system works successfully, it will be interesting to see which other cities are pushing up admissions. 
Cinema Admissions in Seoul 1999-2002 

	
	Population

(million)
	Admissions

(million)
	Admissions 

per person

	
	
	
	

	1999
	10.32
	25.2
	2.44

	2000
	10.32
	27.1
	2.63

	2001 
	10.32
	35.3
	3.42

	2002
	10.32
	40.4
	3.91


Source: Korean Film Commission, Dodona Research

Admissions, Revenues and Costs

Admissions have doubled since 1998, spurred by domestic film product, popular international films and the modern multiplex developments that have been built to show them. 

Rising ticket prices are supporting box office growth. In South Korea cinemas change ticket prices simultaneously and all charge the same prices, including discounts. The Korean Film Commission reported that the average ticket price in 2002 was KOW 6,035. Gross box office rose 18% in 2002 to reach KOW 634.5 billion and is estimated to have risen another 5% in 2003, to KOW 679.5 billion. Exhibitors have to pay on average 45% of the box office of a film to its distributor. 

There is no official data collected on the revenues that concessions generate, however Primus Cinema reports it is around 15% of cinema revenues. Screen advertising revenues are estimated to be around 5% of net box office. With the increasing expansion of multiplex sites, it is reasonable to assume that both these sources of alternative revenue will grow.

Total exhibition revenue in 2002 was KOW 686 billion.
Cinema Revenues and Costs 1998-2002

	KOW million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	50.2
	54.2
	61.7
	89.4
	105.1

	
	
	
	
	
	

	Average ticket price (KOW)
	5150
	5483
	5609
	6000
	6035

	Value added tax (%)
	10
	10
	10
	10
	10

	Average net ticket price (KOW)
	4682
	4985
	5099
	5455
	5486

	
	
	
	
	
	

	Gross box office
	258359
	297012
	346000
	536160
	634506

	Net box office
	234872
	270011
	314545
	487418
	576824

	Average film rental (%)
	45
	45
	45
	45
	45

	Film gross margin
	129180
	148506
	173000
	268080
	317253

	
	
	
	
	
	

	Spend per head (KOW)
	515
	603
	673
	780
	845

	Net spend per head (KOW)
	468
	548
	612
	709
	768

	Net concession revenue
	23487
	29701
	37745
	63364
	80755

	Concession gross margin
	14092
	20791
	26422
	50691
	64604

	
	
	
	
	
	

	Exhibitors' screen advertising
	11744
	13501
	15727
	24371
	28841

	
	
	
	
	
	

	Total exhibition revenue
	270103
	313213
	368018
	575153
	686420

	Exhibition gross margin
	155015
	182797
	215149
	343142
	410699


Source: Korean Film Commission, Dodona Research

Companies

 The three major cinema operators CJ Entertainment, Megabox and the Lotte Group are beginning to have significant rivals in the multiplex market: smaller companies such as Primus Cinema, the exhibition arm of Plenus Entertainment, and Good Fellas have ambitious plans to develop multiplex sites all over the country. The last two years have seen the establishment of new sites by these exhibitors and there is an impressive slate of plans for the coming years.

Leading Exhibitors January 2004

	
	Sites
	Screens

	
	
	

	CJ Entertainment
	16
	131

	Lotte Cinema
	7
	53

	Megabox Cineplex
	5
	48

	Primus Cinema
	5
	32

	Good Fellas
	6
	28


Source: Megabox, Dodona Research

CJ Entertainment

CJ Entertainment

12th Floor, Cheiljedang Building, 500

5-Ga Namdaemoon-No

Chung-ku

100-095 Seoul 

Telephone +882 726 8484

www.cjent.co.kr 

CJ Entertainment operates the leading circuit in South Korea. It reportedly had 20 million admissions to its cinemas in 2002. The company is a subsidiary of the food and chemical company CJ Group (formerly Cheil Jedang Group). Its film operations involve production, distribution and exhibition. In early 2002 the company became the first Korean film company to hold an initial public offering, with some success. 

The company’s exhibition operations are divided between a multiplex circuit and a circuit of smaller cinemas around the country. The CJ CGV cinema circuit was previously a 50:50 joint venture between Australian exhibitor and CJ Entertainment. However, in September 2002, Village Roadshow sold its 50% share to the Dutch venture capitalist firm Asia Cinema Holdings.

In 2002, CJ Entertainment opened a 10 screen multiplex in Kuro, western Seoul. A further two new venues were opened in October 2002 in Mokdong and Suwon. 2003 saw the circuit expand significantly, with four new sites, with a total of 27 screens. Three of the sites are located within the busy port of Incheon, not far from Seoul. It has announced that it plans to have 30 sites and 250 screens by the end of 2005. 

CJ CGV Entertainment Multiplex Circuit January 2004 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	CGV Riverside 11
	Seoul
	11
	1925
	Apr-98

	CGV 14
	Incheon
	14
	3603
	Dec-99

	CGV 10 Pundang Sungji
	Seoul
	10
	1674
	Apr-00

	CGV 8 Pundang Themopolis
	Seoul
	8
	1385
	Apr-00

	CGV 12 Seomyeon
	Busan
	12
	2428
	Jun-00

	CGV 4 Daechon
	Busan
	4
	940
	Dec-00

	CGV 9 Daechon
	Busan
	9
	2040
	Aug-01

	CGV 5 Myungdong
	Seoul
	5
	793
	Nov-01

	CGV 2 Nampo
	Busan
	2
	540
	Dec-01

	CGV 10 Kuro
	Seoul
	10
	na
	Aug-02

	CGV 8 Mokdong
	Incheon 
	8
	na
	Sep-02

	CGV 11
	Suwon
	11
	na
	Sep-02

	CGV 8
	Incheon 
	8
	na
	2003

	CGV 3-2-1
	Incheon 
	6
	na
	2003

	CGV 8
	Incheon 
	8
	na
	2003

	CGV 5
	Junjun
	5
	na
	2003

	
	
	
	
	

	Total
	
	131
	
	


Source: Korean Film Commission

Lotte Group

www.lotte.co.kr
Lotte Cinema was established in 1999, when the retail and food conglomerate, Lotte Group opened its first cinema in one of its high-rise malls. As the company continues to expand its luxury retail empire, the number of cinemas it operates grows alongside. 

The Lotte Group is particularly famous in Seoul for its Lotte World development. The site is a huge amusement park and retail complex. The group plans to build another Lotte World development in the second city of Busan, on the southeast coast. The site is scheduled to open in 2006 and will house a 20 screen, 5,208 seat cinema.

The group reports it received 10 million admissions to its cinemas in 2002. The company has opened two new sites in the last two years, taking its total locations to seven.

Lotte Cinema Circuit January 2004

	Cinema 
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Lotte Cinema
	Ilsan
	6
	1415
	Oct-99

	Lotte Cinema
	Daejeon
	8
	1445
	May-00

	Lotte Cinema
	Gwangji
	6
	1456
	Jul-00

	Lotte Cinema
	Busan
	11
	2233
	Jun-01

	Lotte Cinema
	Ulsan
	8
	1415
	Aug-01

	Lotte Cinema
	Seoul
	7
	na
	2002

	Lotte Cinema
	Seoul
	7
	na
	2003

	
	
	
	
	

	Total
	
	53
	
	


Source: Korean Film Commission

Megabox Cineplex 

Megabox Cineplex, Inc

7F Cinehouse Building

91-6 Nonhyun-Dong

Kangnam-ku

135-010 Seoul

www.megabox.co.kr 

Megabox Cineplex is a 50:50 joint venture between Mediaplex, a subsidiary of the Korean Orion Group and the American exhibitor Loews Cineplex. The joint venture was established in May 2000 with the opening of Korea's largest multiplex, the 16 screen Megabox COEX. Since then the Megabox circuit has grown to five sites, with 48 screens. The latest sites in Busan and Daegu opened in 2002.

The company also operates a second tier circuit of four cinemas under the Megaline brand. These cinemas are built in smaller and mid-size cities. The Megaline Gimpo and Mokpo opened in November and December 2002, respectively. The last two sites, the Megaline Andong and Pohang opened in June 2003. 

Two Megabox multiplexes are planned to open in 2004. The Megabox Juan is to open in late January and the Megabox Mokdong in May 2004. The company has announced that it plans through its Megabox and Megaline cinemas to have 150 screens by the end of 2005.

It is reported that the Megabox circuit had 15 million admissions in 2002 and that attendance could be double this in 2003. The Megabox COEX is, reportedly, the most popular cinema in the country.

Megabox Cineplex Circuit January 2004

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Megabox Cineplex COEX
	Seoul
	16
	4336
	May-00

	Megabox Cineplex Seomyeon
	Busan
	7
	1514
	Oct-01

	Megabox Cineplex
	Suwon
	5
	1129
	Nov-01

	Megabox Cineplex
	Daegu
	10
	na
	Apr-02

	Megabox Cineplex Haeundae
	Busan
	10
	na
	Nov-02

	
	
	
	
	

	Total
	
	48
	
	


Source: Korean Film Commission

Primus Cinema

Primus Cinema was established by Cinema Service in August 2002. Today it is reported to consist of five sites, comprising 32 screens. Ambitious plans for the circuit are now on hold following confusion over a 62.7% stake in Cinema Service held by Plenus Entertainment. Plenus had intended to expand the circuit in conjunction with MVP Venture Capital, but the determination of Cinema Service to regain its independence has thrown these plans into doubt.

Good Fellas

The Good Fellas cinema circuit consists of six sites, with a total of 28 screens, in locations such as Pyungchon and Jeju Island. Its most recent site, a seven screen, 911 seat cinema opened in April 2003, in Busan. The company plans to expand its circuit with more sites opening in 2004.

Good Fellas also operates a joint venture circuit in Vietnam, the Diamond Cinema circuit. Its two sites contain 12 screens and over 2,000 seats. The company also operates a distributor in Vietnam, Cinet. 

Forecasts

The Korean exhibition industry is growing rapidly and is today one of the top ten largest cinema markets in the world. If confirmed this will make Korea one of the few markets not to suffer a downturn in the year. Admissions are reported to have risen by 5% in 2003.

All the major circuits plan to develop sites in outlying areas, pushing screen totals up to a forecast 1,750 by 2008. The potential of the audience in the regions has already been demonstrated and this multiplex expansion will help to maintain the growth of admissions and box office. As the higher prices of the multiplexes increasingly become the norm, exhibitor revenues and film grosses will continue to grow.

The role of the Korean film industry and the popularity of domestic films cannot be underestimated. The strong domestic film industry draws the population to the cinema and offers the exhibition sector a secure base lacking in territories which are dependent on the still domestically-focused US film industry. One source of anxiety in this regard is whether screen quotas will continue. While it is true that the current share of the Korean film industry exceeds that implied by the quotas only the most naïve observers of the intricacies of the international film business would conclude from this that quotas are unnecessary. To do so would be to ignore the invaluable role they play in reducing the risks attendant in domestic film production and to underestimate the formidable powers of aggression of the US industry when presented with an opening. 

South Korea Forecasts 1995-2008

	
	Population 
 (million)
	Screens
	Admissions 
 (million)
	Average ticket 
price (KOW)
	Gross box office 
(KOW million)
	Population 
per screen
	Admissions 
per person
	Admissions 
per screen

	
	
	
	
	
	
	
	
	

	1995
	44.87
	577
	45.13
	4268
	192605
	77764
	1.01
	78215

	1996
	45.28
	511
	42.27
	4828
	204080
	88611
	0.93
	82720

	1997
	45.70
	497
	47.52
	5018
	238446
	91952
	1.04
	95614

	1998
	46.11
	507
	50.17
	5150
	258359
	90947
	1.09
	98955

	1999
	46.52
	588
	54.17
	5483
	297012
	79116
	1.16
	92126

	2000
	46.94
	720
	61.69
	5609
	346000
	65194
	1.31
	85681

	2001
	47.35
	818
	89.36
	6000
	536160
	57885
	1.89
	109242

	2002
	47.64
	997
	105.14
	6035
	634506
	47783
	2.21
	105454

	2003
	47.93
	1100
	110.39
	6156
	679556
	43568
	2.30
	100359

	2004
	48.50
	1300
	115.91
	6279
	727805
	37307
	2.39
	89165

	2005
	48.46
	1450
	121.71
	6404
	779479
	33421
	2.51
	83938

	2006
	48.71
	1550
	127.80
	6532
	834822
	31426
	2.62
	82449

	2007
	48.95
	1650
	134.19
	6663
	894094
	29666
	2.74
	81324

	2008
	49.18
	1750
	140.89
	6796
	957575
	28100
	2.87
	80511


Source: Dodona Research

SOUTH KOREA DATABASE

South Korea Population by Sex and Age 2003

	
	Total
	Male
	Female
	   Sex ratio

	
	
	
	
	

	  0-4        
	3101188
	1622855
	1478333
	109.8

	  5-9        
	3466488
	1831788
	1634700
	112.1

	 10-14        
	3392628
	1801808
	1590820
	113.3

	 15-19        
	3303101
	1730767
	1572334
	110.1

	 20-24        
	4081632
	2105770
	1975862
	106.6

	 25-29        
	3934598
	2017963
	1916635
	105.3

	 30-34        
	4481443
	2305252
	2176191
	105.9

	 35-39        
	4059945
	2059689
	2000256
	103.0

	 40-44        
	4333239
	2158763
	2174476
	99.3

	 45-49        
	3697773
	1874647
	1823126
	102.8

	 50-54        
	2594173
	1311295
	1282878
	102.2

	 55-59        
	2113889
	1051279
	1062610
	98.9

	 60-64        
	1918843
	911982
	1006861
	90.6

	 65-69        
	1557863
	703159
	854704
	82.3

	 70-74        
	1043026
	414690
	628336
	66.0

	 75-79        
	644377
	226005
	418372
	54.0

	 80+           
	564831
	168303
	396528
	42.4

	
	
	
	
	

	Total
	48289037
	24296015
	23993022
	101.3


Note: population totals differ slightly from those elsewhere in this report 

Source: US Bureau of the Census

Releases 1968-1994

	
	Domestic
	Foreign
	Total

	
	
	
	

	1968
	212
	50
	262

	1969
	229
	65
	294

	1970
	209
	61
	270

	1971
	202
	82
	284

	1972
	122
	63
	185

	1973
	125
	60
	185

	1974
	141
	39
	180

	1975
	94
	35
	129

	1976
	134
	43
	177

	1977
	102
	42
	144

	1978
	117
	31
	148

	1979
	96
	33
	129

	1980
	91
	40
	131

	1981
	87
	30
	117

	1982
	97
	27
	124

	1983
	91
	23
	114

	1984
	81
	26
	107

	1985
	80
	30
	120

	1986
	73
	51
	124

	1987
	89
	84
	173

	1988
	87
	176
	263

	1989
	110
	264
	374

	1990
	111
	276
	387

	1991
	121
	256
	377

	1992
	96
	319
	415

	1993
	63
	347
	410

	1994
	65
	382
	447


Source: Korean Film Commission

Top Ten Korean Films 2001

	Title
	Admissions (000)

	
	

	Friend 
	2579

	My Sassy Girl 
	1765

	Kick the Moon 
	1605

	My Wife is a Gangster 
	1466

	Hi Dharma 
	1304

	Guns & Talks 
	896

	MUSA – The Warrior
	873

	My Boss, My Hero
	756

	Volcano High
	593

	Bungee Jumping of Their Own
	507


Note: Seoul only

Source: Korean Film Commission

Top Ten Korean Films 2000

	Title
	Admissions (000)

	
	

	Joint Security Area
	2445

	Foul King
	818

	Bichunmoo
	730

	The Legend of Gingko
	637

	Libera Me
	542

	A Nightmare
	342

	Ditto
	326

	Lies
	320

	Peppermint Candy
	311

	Il Mare
	253


Note: Seoul only

Source: Korean Film Commission

Top Ten Korean Films 1999

	Title
	Admissions (000)

	
	

	Swiri 
	2440

	Attack on the Gas Station
	962

	Tell Me Something
	740

	Nowhere to Hide
	673

	Happy End
	563

	Yonggary
	500

	Ghost in Love
	420

	Phantom the Submarine
	365

	The Ring Virus
	340

	City of the Rising Sun
	332


Note: Seoul only; to January 26, 2000

Source: Cine 21 

Top Ten Korean Films 1998

	Title
	Admissions (000)

	
	

	A Promise
	661

	Whispering Corridors
	621

	Christmas in August
	423

	The Soul Guardians
	419

	The Quiet Family
	344

	An Affair
	305

	Girl’s Night Out
	291

	Zoo Next
	170

	Zzim
	169

	Scent of a Man
	149


Note: Seoul only

Source: Ministry of Culture and Tourism

Top Ten Films 2001

	Title
	Admissions (000)

	
	

	Friend (Korea)
	2579

	My Sassy Girl (Korea)
	1765

	Kick the Moon (Korea)
	1605

	My Wife is a Gangster (Korea)
	1466

	Hi Dharma (Korea)
	1304

	Shrek
	1123

	Harry Potter and the Philosopher’s Stone
	1115

	Pearl Harbor
	1081

	The Mummy 2
	954

	Guns & Talks (Korea)
	896


Note: Seoul only

Source: Korean Film Commission

Top Ten Films 2000

	Title
	Admissions (000)

	
	

	Joint Security Area (Korea)
	2445

	Mission: Impossible 2
	1130

	Gladiator
	1127

	Foul King (Korea)
	818

	Bichunmoo (Korea)
	730

	The Legend of Gingko (Korea)
	637

	Dinosaur
	619

	The Perfect Storm
	572

	Libera Me (Korea)
	542

	Charlie’s Angels
	487


Note: Seoul only

Source: Korean Film Commission

Top Ten Films 1999

	Title
	Admissions (000)

	
	

	Swiri (Korea)
	2440

	The Mummy
	1260

	Attack on Gas Station (Korea)
	962

	The Matrix
	910

	Sixth Sense
	879

	Tarzan
	820

	Star Wars: Episode I – The Phantom Menace
	811

	Tell Me Something (Korea)
	740

	Toy Story 2
	694

	Love Letter (Japan)
	692


Note: Seoul only; to January 26, 2000

Source: Cine 21 

Top Ten Films 1998

	Title
	Admissions (000)

	
	

	Titanic
	2000

	Armageddon
	1200

	Mulan
	771

	A Promise (Korea)
	661

	Deep Impact
	637

	Whispering Corridors (Korea)
	621

	Saving Private Ryan
	594

	Alien Resurrection
	572

	Tomorrow Never Dies (UK)
	480

	Lethal Weapon 4
	449


Note: Seoul only

Source: Ministry of Culture and Tourism

Leading Distributors 2001

	
	Releases
	Admissions 
(million)
	% admissions

	
	
	
	

	Cinema Service
	23
	7.984
	22.6

	CJ Entertainment
	18
	5.198
	14.7

	Korean Pictures
	7
	4.636
	13.2

	Warner Bros
	16
	3.211
	9.1

	United International Pictures
	14
	2.766
	7.9

	Buena Vista International
	16
	2.517
	7.1

	Cineworld
	4
	2.109
	6

	Columbia 
	18
	2.054
	5.8

	Tube Entertainment
	11
	1.639
	4.7

	Twentieth Century Fox
	11
	1.301
	3.7

	Others
	125
	1.848
	5.2

	
	
	
	

	Total
	263
	35.267
	100


Note: Seoul only

Source: Korean Film Commission

Leading Distributors 2000

	
	Releases
	Admissions (million)
	% admissions

	
	
	
	

	CJ Entertainment
	17
	5.55
	20.5

	Cinema Service
	25
	4.19
	15.5

	Buena Vista International
	29
	3.10
	11.4

	Columbia TriStar
	24
	3.04
	11.2

	United International Pictures
	14
	1.87
	6.9

	Warner Bros
	10
	1.48
	5.5

	Twentieth Century Fox
	11
	1.33
	4.9

	Shindo Films
	6
	0.85
	3.2

	Tube Entertainment
	8
	0.76
	2.8

	Hanmac Films
	7
	0.46
	1.7

	Others
	141
	4.43
	16.4

	
	
	
	

	Total
	292
	27.06
	100.0


Note: Seoul only

Source: Korean Film Commission

Cinema Screens 1968-1994

	screens
	

	
	

	1968
	578

	1969
	659

	1970
	690

	1971
	717

	1972
	694

	1973
	662

	1974
	626

	1975
	597

	1976
	580

	1977
	558

	1978
	488

	1979
	472

	1980
	447

	1981
	423

	1982
	404

	1983
	452

	1984
	414

	1985
	443

	1986
	640

	1987
	673

	1988
	696

	1989
	772

	1990
	682

	1991
	762

	1992
	712

	1993
	638

	1994
	629


Source: Korean Film Commission, Dodona Research

Admissions, Average Ticket Price and Box Office 1968-1994

	
	Admissions 

(million)
	Average ticket price 

(KOW)
	Gross box office

(KOW million)

	
	
	
	

	1968
	171.34
	51
	8765

	1969
	173.04
	63
	10964

	1970
	166.35
	73
	12211

	1971
	146.30
	80
	11720

	1972
	118.72
	83
	9870

	1973
	114.63
	88
	10131

	1974
	97.38
	104
	10092

	1975
	75.60
	168
	12697

	1976
	67.70
	200
	13566

	1977
	64.93
	307
	19910

	1978
	72.83
	395
	28771

	1979
	65.52
	715
	46844

	1980
	54.67
	941
	51465

	1981
	44.44
	1097
	48757

	1982
	42.74
	1299
	55538

	1983
	44.04
	1326
	58411

	1984
	43.10
	1378
	59374

	1985
	48.10
	1432
	68898

	1986
	47.28
	1533
	72489

	1987
	48.59
	1637
	79566

	1988
	52.23
	1847
	96483

	1989
	55.31
	2271
	125588

	1990
	53.46
	2602
	139098

	1991
	52.20
	3034
	158359

	1992
	47.11
	3471
	163511

	1993
	48.23
	3711
	178971

	1994
	48.35
	3895
	188335


Source: Korean Film Commission, Dodona Research

South Korean Won (KOW) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	772.6

	1996
	803.5

	1997
	950.3

	1998
	1380.0

	1999
	1189.8

	2000
	1130.9

	2001
	1296.4

	2002
	1248.4

	2003
	1190.4

	2004f
	1180.0

	2005f
	1180.0

	2006f
	1180.0

	2007f
	1180.0

	2008f
	1180.0


TAIWAN

Since 2000 Taiwan has suffered from economic problems, piracy and a cinema admissions decline. However, alongside these issues there has been extensive multiplex building by foreign and local companies. Developments have started to appear outside Taipei, concentrated along the West coast. The capital however, is still thought to account for 50% of national box office and is the only location for which industry data is systematically collected. 

2002 saw a small rise in admissions, as the multiplex experience established itself. Further stabilisation of the exhibition market into 2003 was negatively impacted by the SARS outbreak. Taiwan's exhibition market remains still very much in transition and the next few years will be vital in establishing where its place will be within the Asian market.

Films

The cinema audience in Taiwan is reportedly 40% students.

The Domestic Film Guidance Fund provides investment for domestic films. In 2001 the fund's annual budget reached NTD 81 million. However, directors of Taiwanese films often still have to look for private or foreign finance to get their films made. Furthermore, the domestic market for their films is limited, with profits dependent on winning awards at international film festivals and international art house success.

Taiwanese films struggle in their home market for a number of historical reasons. Since the 1950s domestic films have had to compete not only with Hollywood fare, but also with films from Hong Kong. The government-controlled film production of the time consisted of non-fiction educational films, and this fuelled an appetite for exciting Hollywood fare that has never diminished in Taiwan.

Local production peaked in 1968 at 189 films, with the anti-communist government backing propaganda-laden productions. Production, distribution and exhibition of domestic films was predominately handled by the Central Motion Picture Corporation, a government-affiliated company that is still in operation today.

The 1980s saw a brief resurgence in the production and popularity of Taiwanese cinema, the so-called New Wave. This was at a time when Taiwan first experienced economic growth and greater affluence. Government control of production was also relaxed. Much was made of this new realistic style of film and, between 1982 and 1986 five of the 50 highest grossing films in Taiwan were of this genre. 

The New Wave style still dominates Taiwanese films, though the success of these films in the domestic market remains sporadic. Overall, there is a feeling that the style has now led to an alienation of the public with their national cinema. In contrast to the sophisticated, effects-laden international films, the domestic film industry has 

become marginalized, without even the network to get its films screened in its own country. Taiwanese films struggle to find financing, distribution and ultimately screen time, even for films that have been internationally successful.

21 Taiwanese films were released in 2002, grossing NTD 52.2 million, the best box office for national films since 1995, although still only equivalent to USD 1.5 million. The decline of Hong Kong films was also evident in Taiwan. 45 films were released in 2002, grossing only NTD 31.4 million. 

Box Office by Nationality of Film 1995-2002

	NTD million
	Taiwanese
	Hong Kong
	Chinese
	Other
	Total

	
	
	
	
	
	

	1995
	59.3
	227.2
	286.5
	2216.5
	2503.1

	1996
	41.2
	198.8
	240.1
	2616.0
	2856.1

	1997
	24.1
	131.2
	155.3
	2892.8
	3048.1

	1998
	13.3
	78.0
	91.3
	3117.0
	3208.3

	1999
	11.1
	75.3
	86.4
	2441.6
	2528.0

	2000
	11.9
	46.4
	58.3
	2469.5
	2527.8

	2001
	3.1
	88.2
	91.3
	2228.4
	2318.8

	2002
	52.2
	31.4
	83.6
	2277.1
	2360.7


Note: Taipei only

Source: Government Information Office, Dodona Research

International films captured 96% of box office, with all of the top ten films in 2002 either US films or co-productions. The Taiwanese market is blockbuster driven and admissions are dependent on what international fare is released during the year. The SARS outbreak in 2003 delayed the release of many international films in Taiwan with The Matrix Reloaded the only film to be released on schedule in May, day and date with the rest of the world. This disruption is expected to cause box office to drop slightly in 2003.

Top Ten Films 2002

	Title
	Distributor
	Gross box office

(NTD million)

	
	
	

	The Lord of the Rings: The Two Towers
(USA/New Zealand)
	Mata Entertainment
	164.4

	Harry Potter and The Chamber of Secrets
	Warner Bros
	162.9

	The Lord of the Rings: The Fellowship of the Ring (USA/New Zealand)
	Mata Entertainment
	131.6

	Spider-Man
	Columbia TriStar
	115.9

	Minority Report
	Twentieth Century Fox
	100.1

	Men in Black 2
	Columbia TriStar
	90.0

	Ocean's Eleven
	Warner Bros
	72.1

	Ice Age
	Twentieth Century Fox
	57.7

	Stars Wars: Episode II - Attack of the Clones
	Twentieth Century Fox
	50.1

	Monsters, Inc
	Buena Vista 
	49.8


Source: Government Information Office

Distribution

Obtaining distribution for domestic films is a key problem for local producers. Most still have to deal with exhibitors directly to get films screened, and then only for a two-week period. The existing distribution and exhibition networks mainly serve Hollywood films. 

Distribution of foreign films was previously constrained by long-standing government import, print and screen time quotas. Until 2002 only 58 prints of a film could be distributed. Taiwan's desire to join the World Trade Organisation was a key factor in the decision to abolish these restrictions. 

Spring International is one of Taiwan’s leading distributors. The group also has interests in television and exhibition. The Spring Cinema circuit contains three sites, totalling 11 screens, all located in Taipei. 

Another successful local distributor is Mata Entertainment. This subsidiary of CMC, an electronics and entertainment group, is handling the release of the Lord of the Rings trilogy and all New Line films in Taiwan. The company also releases foreign art house pictures such as Le fabuleux destin d'Amélie Poulain. The group established a new distribution arm Deltamac, in January 2003. Deltamac will handle the release of Hong Kong-based Celestial Pictures library of Shaw Bros classic films. 

In August 2002, local production company Sinomovie established a distribution department. It hopes to release up to six films annually from Asia and Europe, and two domestic films. In 2002 it released Gosford Park and Monsoon Wedding.

Warner Bros, Twentieth Century Fox and Columbia TriStar all operate their own distribution offices in Taiwan. Warner Bros was the top international distributor of 2002 releasing Harry Potter and The Chamber of Secrets and Ocean's Eleven.

Cinemas

2002 saw four new Warner Village multiplexes open in provincial cities. UCI also opened a third site in Taiwan, in Tainan. These five sites have a total of 46 screens and over 12,000 seats. Local exhibitors have struggled to compete with these modern purpose-built cinemas and numerous traditional cinemas appear to have had to close, if official data relating to the number of operational cinema screens is to be believed. Some smaller Taiwanese exhibitors have decided to merge to try to stay open in the multiplex age. 2003 has seen Warner Village add two luxury screens to its Tiger City site in Taichung and open a 13 screen site in Hsinchu.

Taipei saw the opening of its first art house cinema in November 2002. The former home of the US ambassador has been converted into a cultural centre with an 88 seat art cinema located in what was previously the garage. Production company Sinomovie and a group of Taiwanese filmmakers own the renamed SPOT centre.

The official screen count states that the number of screens rose by two in 2002, reaching 666. This small rise coincided with 46 new multiplex screens opening in the year.

Cinema Screens 1995-2003

	screens
	

	
	

	1995
	679

	1996
	681

	1997
	666

	1998
	672

	1999
	620

	2000
	599

	2001
	664

	2002
	666

	2003
	671


Source: Government Information Office, Dodona Research

Multiplex development has continued to be the first choice of foreign investors in Taiwan. Warner Village, UCI and Cinemark have all chosen to pursue development strategies that increasingly exploit underscreened large cities outside Taipei. 

UCI opened the first of these in Taichung, the eight screen UCI Mitsukohsi in October 2000. The city is located south of Taipei on the West coast. The city to date has three multiplexes with a total of 28 screens and 8,663 seats. Kaohsiung on the South West coast has two multiplexes, the 16 screen Warner Village site which opened in November 2001 and the 11 screen Cinemark, which began operating in late 2003. Warner Village and UCI opened Tainan's first two multiplex cinemas in June 2002. Ambassador Theatres has since opened a 12 screen complex in two stages in 2002 and 2003. Warner Village has opened two multiplexes in Hsinchu, an 11 screen site in November 2002 and a 13 screen site in November 2003. The city is located on the North West coast, close to Taipei.

It is reported that these provincial areas have proved less cosmopolitan than Taipei and that the new sites have not lived up to initial expectations. 

Foreign-owned Multiplexes in Taiwan 1998-2003 

	Cinema
	City
	Screens
	Seats
	Operator
	Open

	
	
	
	
	
	

	Warner Village Hsinyi
	Taipei
	17
	4875
	Warner Village
	Jan-98

	UCI Mitsukohsi
	Taichung
	8
	2665
	UCI 
	Oct-00

	SBC Metrowalk Chung-Li
	Taipei
	13
	2706
	SBC International
	Mar-01

	Warner Village Far Eastern
	Kaohsiung
	16
	2980
	Warner Village
	Nov-01

	Cinemark Core Pacific
	Taipei
	13
	2063
	Cinemark
	Dec-01

	Warner Village Central
	Taichung
	10
	3198
	Warner Village
	Jan-02

	Warner Village Tiger City* 
	Taichung
	10
	2800
	Warner Village
	Jan-02

	Warner Village 
	Tainan 
	9
	2002
	Warner Village 
	Jun-02

	UCI Tainan
	Tainan
	8
	2700
	UCI
	Jun-02

	Warner Village Far Eastern
	Hsinchu 
	11
	na
	Warner Village
	Nov-02

	Cinemark
	Kaohsiung
	11
	na
	Cinemark
	2003

	Warner Village Windance
	Hsinchu
	13
	na
	Warner Village
	Nov-03


Note: excludes three screen UCI Lion in Taipei; * originally eight screens, two luxury screens added January 2003

Source: Dodona Research

Cities

Populations of the largest conurbations are laid out below.

Urban Area Population of Key Cities 2000 

	Metropolitan Area
	Population (million)

	
	

	Taipei-Keelung
	6.52

	Kaohsiung
	2.73

	Taichung-Changhua
	2.09


Source: Ministry of the Interior

The Government Information Office states there were 41 sites with a total of 159 screens in Taipei in 2002. Taipei remains the only location in the country where exhibition industry data is collected. 24% of all screens and 40% of the country's multiplexes are to found in the capital. Traditionally the Taipei market has been considered equivalent to 50% of the national market. This convention is followed in this report, with estimates concerning the national market arrived at by multiplying Taipei data by two.

Admissions, Average Ticket Price and Box Office in Taipei 1995-2002

	
	Admissions

(million) 
	Average ticket price 

(NTD)
	Gross box office (NTD million)

	
	
	
	

	1995
	12.5
	200
	2503.1

	1996
	13.2
	216
	2856.1

	1997
	13.7
	222
	3048.1

	1998
	13.1
	245
	3208.3

	1999
	10.5
	241
	2528.0

	2000
	10.6
	239
	2527.8

	2001
	9.5
	244
	2318.8

	2002
	10.0
	236
	2360.7


Source: Government Information Office, Dodona Research

Admissions, Revenues and Costs

The table below uses exhibition industry data and estimates to illustrate revenue flows through the market.

Ticket prices remained largely unchanged in 2002 but are still among the most expensive in the region. Warner Village and UCI both experimented with 50% ticket price cuts to help sustain admissions in 2003, though the resulting rise in admissions was at the expense of box office.

Spending on concessions is estimated to be relatively low, although revenues have grown quickly in the past five years with the introduction of modern multiplexes. Concession spending varies between NTD 38 and NTD 50 per admission, depending on the site.

Screen advertising is relatively underdeveloped in Taiwan. Exhibitors report it is only really utilised in Taipei and is still not a large source of alternative revenue.

In August 2003, the government introduced a new taxation system for children's and family films. The film tax charged will be reduced to 0.5% on international films and 0.25% for Chinese films.

Cinema Revenues and Costs 1998-2002

	NTD million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	26.5
	21.0
	21.0
	19.0
	20.0

	
	
	
	
	
	

	Average ticket price (NTD)
	240.60
	240.48
	240.48
	242.11
	237.50

	Value added tax (%)
	5
	5
	5
	5
	5

	Film tax*
	7
	7
	7
	7
	7

	Average net ticket price (NTD)
	213.37
	213.25
	213.25
	214.70
	210.61

	
	
	
	
	
	

	Gross box office
	6376.00
	5050.00
	5050.00
	4600.00
	4750.00

	Net box office
	5654.19
	4478.30
	4478.30
	4079.25
	4212.26

	Average film rental (%)
	60
	60
	60
	60
	55

	Film gross margin
	2261.68
	1791.32
	1791.32
	1631.70
	1895.52

	
	
	
	
	
	

	Spend per head (NTD)
	35.00
	36.00
	37.00
	38.00
	40.00

	Net spend per head (NTD)
	33.33
	34.29
	35.24
	36.19
	38.10

	Net concession revenue
	883.33
	720.00
	740.00
	687.62
	761.90

	Concession gross margin
	618.33
	504.00
	518.00
	481.33
	533.33

	
	
	
	
	
	

	Exhibitors' screen advertising
	40.00
	55.00
	70.00
	80.00
	90.00

	
	
	
	
	
	

	Total exhibition revenue
	6577.52
	5253.30
	5288.30
	4846.86
	5064.17

	Exhibition gross margin
	2920.01
	2350.32
	2379.32
	2193.03
	2518.85


Note: * standard 6%, plus 1% for foreign films and 0.5% for Chinese films
Source: Dodona Research, SBC International

Companies

The leading exhibitor in Taiwan is Warner Village with 13% of all screens in the country. In 2002, despite economic uncertainties six new multiplexes were opened, Warner Bros contributing four of these. 2003 saw two new developments the 11 screen Cinemark in Kaohsiung, and local exhibitor Ambassador Theatres added five new screens to its HiHi City cinema in Tainan. The Ambassador Theatres Corporation also installed the first digital projector in Taiwan into its signature cinema, the Ambassador Theatre in Taipei, in November 2003.

Leading Exhibitors December 2003

	
	Sites
	Screens

	
	
	

	Warner Village Cinemas
	7
	86

	Cinemark
	2
	24

	Ambassador Theatres
	3
	19

	UCI 
	3
	19

	SBC International
	1
	13

	Spring International
	3
	11


Source: Dodona Research

Warner Village Cinemas

Warner Village Cinemas

Exchange Square

12th Floor 

101 Sung Jen Road

Taipei 110

Telephone +886 2 8780 1166

www.warnervillage.com.tw 

Warner Village is a joint venture between the Australian company, Village Roadshow and Warner Bros International Theatres. The company operates the largest multiplex in Taiwan, a 17 screen site, located in the business district of Hsinyi in Taipei. The multiplex was the first of its kind in Taiwan when it opened in January 1998. Since then the company has fulfilled its commitment to establish a large multiplex circuit in the country. 

Warner Village added two new luxury screens to its Tiger City site in Taichung in January 2003 and, in November 2003 opened its seventh site in Taiwan. This 13 screen cinema is located within the Windance mall in Hsinchu. 

During the latter months of 2003 it was reported that Hong Kong entertainment group Golden Harvest was in talks with Warner Village to buy the Taiwanese circuit.

Warner Village Cinemas Circuit November 2003

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Warner Village Hsinyi
	Taipei
	17
	4875
	Jan-98

	Warner Village Far Eastern
	Kaohsiung
	16
	2980
	Nov-01

	Warner Village Central
	Taichung
	10
	3198
	Jan-02

	Warner Village Tiger City*
	Taichung
	10
	2800
	Jan-02

	Warner Village 
	Tainan 
	9
	2002
	Jun-02

	Warner Village Far Eastern
	Hsinchu
	11
	na
	Nov-02

	Warner Village Windance
	Hsinchu
	13
	na
	Nov-03

	
	
	
	
	

	Total
	
	86
	
	


Note: * originally eight screens, two luxury screens added January 2003

Source: Village Roadshow, Dodona Research

Cinemark

Cinemark USA, Inc

3900 Dallas Parkway, Suite 500

Plano TX 75093

United States of America

Telephone +1 972 665 1000

www.cinemark.com 

Cinemark, one of the largest North American exhibitors, which also has a substantial circuit in Latin America, opened its first multiplex in Taiwan in December 2001. The 13 screen site is located inside the Core Pacific City shopping mall in Taipei. Cinemark reports that the Core Pacific City site is the second highest attended site in Taipei after the Warner Village 17 screen Hsinyi site. An 11 screen site was opened in Kaohsiung in 2003.

Cinemark Circuit November 2003

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Cinemark Core Pacific
	Taipei
	13
	2063
	Dec-01

	Cinemark
	Kaohsiung
	11
	na
	2003

	
	
	
	
	

	Total
	
	24
	
	


Source: Cinemark, Dodona Research

Ambassador Theatres Corporation

Ambassador Theatres Corporation

10F-1, No. 39

Sec 1 Fu Sing S Road

Taipei 104

Telephone +886 2 2751 5088

www.atfilms.com.tw
The single screen Ambassador Theatre opened in 1954 and has been owned and operated by the Chang family since 1964. The Ambassador Theatres Corporation was established in 2001, with partners involved in construction and property development in Taiwan. 

The Ambassador Theatre is the country's largest single screen cinema and is the best-known cinema in Taipei. The cinema underwent renovations during 2000, and in November 2003 a DPI 2K Digital Cinema Projector was installed. This is the first site to install a digital projector in Taiwan.

Ambassador Theatres opened a six screen cinema in the Breeze Center shopping mall in Taipei in October 2001, and a seven screen site in Tainan in 2002. Five further screens were added to the Tainan site in October 2003. The company plans to open a nine screen site in the Miramar mall in Taipei in the Autumn of 2004. The site will include a DPI 2K Digital Cinema Projector and a 420 seat IMAX auditorium. 

Ambassador Theatres Cinema Circuit November 2003

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	Ambassador Theatre
	Taipei
	1
	1234
	1954

	Ambassador Theatres@Breeze Center
	Taipei
	6
	1514
	Oct-01

	Ambassador Theatres@HiHa City*
	Tainan
	12
	2600
	2002

	
	
	
	
	

	Total
	
	19
	5348
	


Note: * opened with seven screens, five more were added in October 2003.

Source: Ambassador Theatres
United Cinemas International

United Cinemas International

13th/14th Floors

111 Taichung Harbor

Taijunggang Road

Section 2 

Taichung

Telephone +886 255 3333

United Cinemas International is a joint venture between Vivendi Universal and Viacom. It opened the eight screen UCI Tainan in June 2002, its first new site in Taiwan since October 2000.

UCI Circuit September 2003 

	Cinema
	Location
	Screens
	Seats
	Open

	
	
	
	
	

	UCI Lion
	Taipei
	3
	1500
	Jan-00

	UCI Mitsukohsi
	Taichung
	8
	2665
	Oct-00

	UCI Tainan
	Tainan
	8
	2700
	Jun-02

	
	
	
	
	

	Total
	
	19
	6865
	


Source: UCI, Dodona Research

SBC International

SBC International Cinemas

Conduit House 

309-317 Chiswick High Road

London

W4 4HH

United Kingdom

Telephone +44 20 8994 3330

www.sbcmovies.com 

SBC International operates sites in the United Kingdom, Portugal and Taiwan. The company became the first European-based exhibitor to operate in Taiwan when it opened the SBC Metrowalk in Chung-Li, Taipei, in March 2001. It has 13 screens and 2,706 seats.

The company had planned to develop further sites in Taiwan, depending on the success of the Metrowalk but has decided against any new developments in the near future, taking the view that the less cosmopolitan audience outside Taipei cannot sustain the multiplex ventures that are already established. 

Spring International

www.springnetwork.com.tw

Taiwanese media group Spring International has interests in film distribution, cinema exhibition and satellite television.

The company operates three multiscreen cinemas in Taipei, all of which opened during 2001. The company had announced plans to develop further sites but these appear to have been postponed.

Spring International Cinema Circuit 2003

	Cinema
	Location
	Screens

	
	
	

	Spring Cinema Galaxy
	Taipei
	5

	Presidential Cinema Galaxy
	Taipei
	3

	Dinghau Cinema
	Taipei
	3

	
	
	

	Total
	
	11


Source: Film Journal International, Dodona Research

Forecasts

Economic uncertainties, the SARS outbreak and the seventh highest piracy rate in Asia all took their toll on the cinema market in Taiwan in 2002 and 2003. Until the end of March 2003, when SARS broke out, admissions were tracking at the same level as the previous year. 

The continued development of new multiplex sites in Taiwan demonstrates faith on the part of investors that exhibition can live up to high expectations. However, it may be questionable how many more multiplex sites can be sustained, especially in cities outside of Taipei.

Admissions per person remain low, probably a reflection of very high ticket prices which inevitably make going to the cinema a minority pursuit.  This is a fundamental weakness in the market, compounded by the reliance on American product and the lack of a local film industry of commercial importance. These factors will, according to local sources, result in a very poor year in 2003. Forecasts are that box office could end up 17% down over the year on a whole. In the medium term it may be that this poor performance will turn out to be a blip in a gradually improving trend. However, with little scope to increase ticket prices and no hint where a boom in admissions might come from, future growth is more likely to be gradual than spectacular.

Taiwan Forecasts 1995-2008

	
	Population
 (million)
	Screens
	Admissions
 (million)
	Average ticket 
price (NTD)
	Gross box office
 (NTD million)
	Population 
per screen
	Admissions 
per person
	Admissions 
per screen

	
	
	
	
	
	
	
	
	

	1995
	21.32
	679
	27.0
	196.30
	5300
	31399
	1.27
	39764

	1996
	21.51
	681
	28.0
	214.29
	6000
	31586
	1.30
	41116

	1997
	21.71
	666
	29.0
	220.07
	6382
	32598
	1.34
	43544

	1998
	21.91
	672
	26.5
	240.60
	6376
	32604
	1.21
	39435

	1999
	22.03
	620
	21.0
	240.48
	5050
	35532
	0.95
	33871

	2000
	22.15
	599
	21.0
	240.48
	5050
	36978
	0.95
	35058

	2001
	22.27
	664
	19.0
	242.11
	4600
	33539
	0.85
	28614

	2002
	22.52
	666
	20.0
	237.50
	4750
	33815
	0.89
	30030

	2003
	22.56
	671
	16.8
	235.00
	3945
	33623
	0.74
	25018

	2004
	22.63
	688
	20.0
	240.00
	4800
	32892
	0.88
	29070

	2005
	22.75
	690
	21.0
	240.00
	5040
	32971
	0.92
	30435

	2006
	22.87
	694
	22.0
	240.00
	5280
	32954
	0.96
	31700

	2007
	22.99
	698
	23.0
	240.00
	5520
	32937
	1.00
	32951

	2008
	23.11
	702
	24.0
	240.00
	5760
	32920
	1.04
	34188


Source: Dodona Research

TAIWAN DATABASE

Taiwan Population by Sex and Age 2003

	
	Total
	Male
	Female
	   Sex ratio

	
	
	
	
	

	  0-4        
	1407879
	735001
	672878
	109.2

	  5-9        
	1573855
	818107
	755748
	108.3

	 10-14        
	1560712
	813452
	747260
	108.9

	 15-19        
	1728151
	890769
	837382
	106.4

	 20-24        
	1970636
	1011034
	959602
	105.4

	 25-29        
	1898838
	969228
	929610
	104.3

	 30-34        
	1787469
	909257
	878212
	103.5

	 35-39        
	1910401
	971499
	938902
	103.5

	 40-44        
	1890231
	957228
	933003
	102.6

	 45-49        
	1737008
	874589
	862419
	101.4

	 50-54        
	1359542
	681602
	677940
	100.5

	 55-59        
	900350
	448287
	452063
	99.2

	 60-64        
	785069
	382248
	402821
	94.9

	 65-69        
	690457
	336125
	354332
	94.9

	 70-74        
	585728
	308801
	276927
	111.5

	 75-79        
	440009
	241773
	198236
	122

	 80+           
	376665
	187413
	189252
	99

	
	
	
	
	

	Total
	22603000
	11536413
	11066587
	104.2


Source: US Bureau of the Census

Top Ten Chinese-language Films 2001

	Title

	

	Accidental Spy

	Shaolin Soccer

	China Strike Force

	Lan Yu

	Love On A Diet

	Postmen in the Mountains

	Gen Y Cops

	The Legend of Zu

	A Fighter’s Blue

	Full Time Killer


Source: Government Information Office

Top Ten Chinese-language Films 2000

	Title

	

	Crouching Tiger, Hidden Dragon 

(China/Hong Kong/Taiwan)

	Legend Of The Sacred Stone

	In Mood For Love

	Needing You

	Fleeing By Night

	Sausalito

	Time And Tide

	Lament Of The Sand

	The Duel

	Stories About Couples Lover Intimate Tangency


Source: Government Information Office

Top Ten Chinese-language Films 1999

	Title

	

	Gorgeous

	Tempting Heart

	Nude Fear

	The Personals

	A Man Called Hero

	King Of Comedy

	Grandma And Her Ghosts

	Fascination Armour

	Assassin

	Gen-X Cops


Source: Government Information Office

Top Ten Chinese-language Films in Taipei 1997

	Title

	

	Young Cop

	Me and You and a Girl Named Ugly

	The House of the Rising Sun

	Ninja Kids

	Trust Me You Can Make It

	The River

	Murmur of Youth

	Wolves Cry Under the Moon

	Love Go Go

	Blue Moon


Source: Government Information Office

Top Ten Foreign Films 2001

	Title

	

	The Mummy Returns

	Harry Potter and the Philosopher’s Stone

	Pearl Harbor

	Cast Away

	Jurassic Park III

	Lara Croft: Tomb Raider

	Vertical Limit

	Miss Congeniality

	AI: Artificial Intelligence

	What Women Want


Source: Government Information Office

Top Ten Foreign Films 2000

	Title

	

	Mission: Impossible 2

	The World Is Not Enough (UK)

	Gone In 60 Seconds

	Stuart Little

	What Lies Beneath

	Hollow Man

	Toy Story 2

	Dinosaur

	The Perfect Storm

	U-571


Source: Government Information Office

Top Ten Foreign Films 1999

	Title

	

	The Mummy

	Enemy Of The State 

	Star Wars: Episode One - The Phantom Menace

	The Matrix

	A Bug’s Life

	Entrapment

	The Sixth Sense

	You’ve Got Mail

	Tarzan

	Deep Blue Sea


Source: Government Information Office

Top Ten Foreign Films in Taipei 1998

	Title
	Gross box office 

(NTD million)

	
	

	Armageddon
	163.8

	Tomorrow Never Dies (UK)
	117.9

	Saving Private Ryan
	112.4

	Mulan
	104.5

	Godzilla
	103.5

	Deep Impact
	102.7

	Lethal Weapon 4
	89.0

	Good Will Hunting
	85.7

	US Marshals
	62.1

	City of Angels
	61.5


Source: Government Information Office

Top Ten Foreign Films in Taipei 1997

	Title
	Gross box office 

(NTD million)

	
	

	Titanic
	361.7

	The Lost World: Jurassic Park
	213.2

	Face/Off
	147.8

	Air Force One
	144.5

	The Fifth Element (France)
	124.4

	Con Air
	117.7

	Daylight
	114.8

	Men In Black
	111.6

	Volcano
	83.7

	Mr Nice Guy
	83.0


Source: Government Information Office

Top Ten Foreign Films in Taipei 1996

	Title
	Gross box office 

(NTD million)

	
	

	Independence Day
	187

	Mission: Impossible
	133

	Twister
	129

	The Rock
	128

	Jumanji
	94

	Cutthroat Island
	89

	Eraser
	88

	Executive Decision
	83

	Goldeneye (UK)
	81

	Broken Arrow 
	73


Source: Government Information Office

Population of Key Cities 2000

	City
	Population (000)

	
	

	Taipei
	2646.5

	Kaohsiung
	1490.6

	Taichung
	965.8

	Tainan
	734.7

	Taipeihsien
	520.3

	Chungho
	388.2

	Chilung
	382.1

	Sanchung
	378.7

	Hsinchu
	368.4

	Hsinchuang
	359.4

	Kaohsiungsien
	316.4

	Chungli
	314.0

	Taoyuan
	304.9


Source: Ministry of the Interior, Dodona Research

New Taiwan Dollar (NTD) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	26.50

	1996
	27.46

	1997
	28.75

	1998
	33.47

	1999
	32.26

	2000
	37.27

	2001
	33.82

	2002
	34.60

	2003
	34.30

	2004f
	33.30

	2005f
	33.30

	2006f
	33.30

	2007f
	33.30

	2008f
	33.30


THAILAND

Thailand is experiencing a boom period of growth in its exhibition industry. The number of screens has expanded from 200 in 1993, to 520 in 2003. After visiting Thailand, it is easy to see that with the high-rise mall-located multiplex cinemas of Bangkok, some luxurious even by western standards, Thai exhibitors are determined to develop their country into one of the top exhibition industries in Asia.

Alongside this, there is the resurgence in the last three years in the popularity and production of domestic films, fuelling increased admissions. Exhibitors are literally building on this situation, by opening further modern cinema complexes outside of Bangkok and Chiang Mai. The SARS outbreak in 2003 had a minor effect on the industry and the country continues its healthy box office growth. 

Films 

The Thai government has played a significant part in supporting the growth of the domestic film industry, recognising its importance to the overall economy. The Thailand Film Board has an advisory role, supporting domestic production and regulating permits to film within the country. 

The popularity of Thai films continues to grow particularly in the provinces. However, in recent years domestic films have managed to outperform many Hollywood films at the box office in Bangkok too. Local production companies such as RS Film, a subsidiary of media corporation RS Promotion, are increasing their production of Thai films to take advantage of the current trend. The number of Thai releases doubled in 2002 and in 2003 increased by a further 50%. This equates to 50 domestic releases, compared to 200 foreign films.

The 2001 national and international success of comedy Satree Lek and historical drama Suriyothai gave industry investors renewed confidence in the Thai film industry. Production investment has risen as companies try to develop better quality films with both domestic and foreign appeal. Other than RS Film, significant Thai production companies are Mongkol Cinema Studio, which also has interests in distribution and exhibition through its links with SF Cinema City and UMG Entertainment; BEC Tero Entertainment, a subsidiary of the Media conglomerate BEC World, operates two production companies; Chalerm Thai Studio, which is a vehicle for mass-market films; and Film Bangkok, which develops quality films aimed at foreign markets. Further production houses include GMM Pictures, a subsidiary of recorded music giant Grammy Entertainment and Tai Entertainment, which includes the EGV cinema circuit as one of its family of businesses.

Thai Films 1990-2003

	
	Releases

	
	

	1990
	45

	1991
	50

	1992
	40

	1993
	38

	1994
	38

	1995
	39

	1996
	32

	1997
	19

	1998
	10

	1999
	11

	2000
	8

	2001 
	13

	2002
	27

	2003
	50


Source: Entertain Golden Village, Variety

In 2002 the Thai action film, Headless Hero, reached fourth place in the rankings. The comedy sequel Satree Lex II and kickboxing action film Ong Bak were domestic hits in 2003, and look likely to be ranked high in the top films of the year. 

Top Five Films 2002 

	Title
	Gross box office 

(THB million)

	
	

	Spider-Man
	127.96

	Harry Potter and The Chamber of Secrets
	124.75

	Die Another Day (USA/UK)
	80.19

	Headless Hero (Thailand)
	72.22

	Stars Wars: Episode II - Attack of the Clones
	66.85


Source: Major Cineplex

Tax revenues from foreign film production are estimated to have generated THB 1.2 billion in 2001 and 2002. In 2003, this grew to THB 1.5 billion. The Thailand Film Board naturally continues to encourage foreign film production. In September 2002, it introduced tax breaks and incentives, for example, reducing actors' tax rates to a flat rate of 10%. The board has also worked on reducing approval times for shoots. This combined with other tax breaks make Thailand one of the most economical countries for foreign producers to shoot films.

Distribution

Distribution in Thailand's cities is organised on familiar lines: that is to say on a revenue-sharing basis. In provincial areas distributors pay flat fees for films; they then sell these on to their exhibition clients.

Columbia TriStar and Buena Vista International operate a joint office in Bangkok, as do Warner Bros and Twentieth Century Fox. United International Pictures operates its own office in the capital.

Amongst local distributors, Bangkok Filmex is the distribution arm of BEC Tero Entertainment Company. The company plans to promote more Thai and foreign films in Thailand. Mongkol Major is the distribution division of Mongkol Cinema Studio; the company handled the release of the Lord of the Rings trilogy in Thailand. 

With the growth of modern cinemas outside of Bangkok and Chiang Mai, traditional distribution deals for the provinces have come into question. The flat fee system that operates at present sees local and America distributors sell their films to provincial cinemas for approximately USD 200,000 per film, with no share of the box office. 

Provincial distributors and exhibitors have formed the Regional Film Distribution Association in response to the encroachment of the three major Bangkok cinema chains into their areas. The association has laid out plans to develop ten new cinemas in the provinces, in order to compete and maintain a share of their markets.

About 85% of revenue for each film comes from Bangkok and Chiang Mai under revenue-sharing deals, the remaining 15% from flat fee sales to the provinces.

Cinemas

Crowded Thai cities such as Bangkok, with limited space for new developments have meant that many multiplexes are built within high-rise malls. This often involves building screens on different levels from each other, leading to unique architectural designs.

The continued increase in the number of cinema screens in Thailand reflects the ambitious building plans of the three dominant Bangkok based cinema circuits: Major Cineplex, EGV and SF Cinema City. Major Cineplex has been particularly prolific in its expansion in the last two years, adding 63 screens to its circuit in 2002-3. Most recently, these circuits have expanded into the provinces. Major Cineplex has three sites outside the capital.

Cinema Sites and Screens 1990-2003

	
	Sites
	Screens

	
	
	

	1990
	180
	180

	1991
	180
	180

	1992
	180
	180

	1993
	200
	200

	1994
	210
	249

	1995
	225
	294

	1996
	235
	322

	1997
	244
	356

	1998
	242
	375

	1999
	242
	395

	2000
	247
	410

	2001
	267
	440

	2002
	na
	490

	2003
	na
	520


Source: Entertain Golden Village, Dodona Research

The leading exhibitor, Major Cineplex has installed two digital projectors, one in Major Cineplex Ratchayothin and one in Major Cineplex World Trade Center. In October 2003, SF Cinema City installed the first 2K Christie digital projector in Asia, at its SFX Cinema Central Ladprao and in December 2003 the company installed a second digital projector in the SFX Emporium.
Cities

In 2003, the total number of cinema screens in Bangkok rose to approximately 280. Bangkok is the home of multiplex development in Thailand, the first having opened in 1994. Major Cineplex is the leading exhibitor in the city with 104 screens. As the major circuits continue to expand and redevelop their circuits, they are increasingly building in direct competition with each other. 

Leading Exhibitors in Bangkok December 2003 

	screens
	2002
	2003

	
	
	

	Major Cineplex
	88
	104

	EGV
	88
	88

	SF Cinema City
	43
	43

	UMG Entertainment
	13
	15

	NK Entertainment
	8
	8

	Apex Group
	5
	5


Source: Dodona Research

Admissions, Revenues and Costs

The average ticket price in Thailand is THB 118.06, or approximately USD 2.94, about THB 30 more than four years ago. This growth in ticket prices is a reflection of the increasing number of multiplex sites, particularly in Bangkok. Some tickets can be as high as THB 350 for luxury double seats in a small screening room. 

There have been complaints to the Internal Trade Department regarding the rapid increase in ticket and concession prices in Bangkok. The department is carrying out an investigation of the situation, which could result in circuits having to reduce prices.

Film rental is relatively high at 52%, in Bangkok and Chiang Mai. 

Concession spending is relatively low in Thailand. Reportedly, only 15% of the audience will spend any money on concessions, most preferring to eat before they come to the cinema. While concessions spending generates barely more revenue than screen advertising today, it is rising very rapidly. 

Screen advertising revenues however, have risen substantially since 1998.

Cinema Revenues and Costs 1998-2002
	THB million
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	

	Admissions (million)
	22.8
	23.0
	24.8
	25.8
	28.8

	
	
	
	
	
	

	Average ticket price (THB)
	87.72
	100.00
	106.05
	112.40
	118.06

	Value added tax (%)
	7
	7
	7
	7
	7

	Average net ticket price (THB)
	81.98
	93.46
	99.11
	105.05
	110.33

	
	
	
	
	
	

	Gross box office (THB)
	2000.00
	2300.00
	2630.00
	2900.00
	3400.00

	Net box office
	1869.16
	2149.53
	2457.94
	2710.28
	3177.57

	Average film rental (%)
	50
	50
	50
	51
	52

	Film gross margin
	934.58
	1074.77
	1228.97
	1328.04
	1525.23

	
	
	
	
	
	

	Spend per head (THB)
	11.40
	13.50
	14.85
	16.30
	17.71

	Net spend per head (THB)
	10.66
	12.62
	13.88
	15.23
	16.55

	Net concession revenue
	242.99
	290.19
	344.11
	392.99
	476.64

	Concession gross margin
	145.79
	174.11
	206.47
	235.79
	285.98

	
	
	
	
	
	

	Exhibitors' screen advertising
	235.00
	275.00
	325.20
	367.80
	435.00

	
	
	
	
	
	

	Total exhibition revenue
	2347.15
	2714.72
	3127.26
	3471.07
	4089.21

	Exhibition gross margin
	1315.37
	1523.88
	1760.64
	1931.63
	2246.21


Source: Dodona Research

Companies

The exhibition industry is very much a family affair in Thailand, with Major Cineplex run by Vicha Poolaravaluck and EGV owned by his cousin Vista Poolaravaluck. SF Cinema City is also a long-established family business, with its roots in eastern Thailand.

Leading Exhibitors December 2003 

	
	Sites
	Screens

	
	
	

	Major Cineplex
	14
	123

	EGV
	11
	98

	SF Cinema City
	23
	90

	Thana Cineplex
	22
	38

	UMG Entertainment
	4
	15

	Major Group
	4
	12

	Vista Group
	4
	11

	NK Entertainment
	2
	8

	Apex Group
	3
	5


Source: SF Cinema, Major Cineplex, Dodona Research

Major Cineplex

Major Cineplex Group plc

1839 Phaholyothin Road

Ladyao Jatuchak

Bangkok 10900

Telephone +66 2 511 5539

www.majorcineplex.com 

Major Cineplex Group operates the largest cinema circuit in Thailand, with 14 sites and 123 screens. Major is also active in related businesses such as bowling and karaoke venues (under the Major Bowl brand) and screen advertising through Major Cinead Company.

Major Cineplex was established in 1994 and has grown rapidly in the last few years to overtake Bangkok's other top circuits and now has 50% of the market. The company floated on the Thai stock exchange in 2002. 

The company opened five new sites in 2002, with 51 screens. One of these new sites, the 16 screen Major Cineplex Rangsit, is the largest multiplex in the country. 2003 saw the company open two new sites outside of Bangkok, the five screen cinema Nakhon Sawan, opened in July, and the seven screen Udon Thani in December. The company plans to continue developing cinemas in Bangkok and outside the capital, with the next site likely to be the Siam Paragon site, due to open in 2005, which will house an IMAX screen.

Major Cineplex Circuit December 2003

	Cinema
	Location
	City
	Screens
	Open

	
	
	
	
	

	Major Cineplex Central-Rama II
	Bang Khun Thian
	Bangkok
	9
	Dec-02

	Major Cineplex Bangkapi
	Bangkapi
	Bangkok
	10
	Nov-02

	Major Cineplex Seri Center 
	Srinakarin
	Bangkok
	6
	Nov-02

	Major Cineplex Rama III
	Yannawa
	Bangkok
	9
	Feb-98

	Major Cineplex Bangna
	Bangna
	Bangkok
	10
	2002

	Major Cineplex Rangsit
	Rangsit
	Bangkok
	16
	2002

	Major Cineplex Ramkamhaeng
	Bangkapi
	Bangkok
	7
	na

	Major Cineplex Ratchatyothin
	Chatuchak
	Bangkok
	15
	na

	Major Cineplex Sukhumvit Ekkamai
	Ekkamai
	Bangkok
	8
	na

	Major Cineplex World Trade Centre
	Phatumwan
	Bangkok
	6
	na

	Major Cineplex Pinklao
	Pinklao
	Bangkok
	8
	na

	Major Cineplex 
	Airport Plaza
	Chiang Mai
	7
	2001

	Major Cineplex Nakhon Sawan 
	
	Nakhon Sawan
	5
	Jul-03

	Major Cineplex 
	Udon Charoen Sri Mall
	Udon Thani
	7
	Dec-03

	
	
	
	
	

	
	
	
	
	

	Total
	
	
	123
	


Source: Major Cineplex, Dodona Research

Major Cineplex saw its cinema revenues increase by over 40% between 2001 and 2002. This growth was principally responsible for the company increasing net profits from THB 83 million to THB 326 million.

Major Cineplex Profit and Loss Account 2001-2002

	THB million
	2001
	2002

	
	
	

	Cinema
	831.250
	1169.306

	Bowling and Karaoke
	173.616
	216.369

	Rental and services
	189.379
	223.558

	Advertising
	62.196
	131.258

	Total revenues from operations
	1256.441
	1740.491

	Sales promotion revenue
	18.178
	77.561

	Administrative revenue
	39.655
	4.570

	Interest
	6.084
	0.764

	Amortisation of discount to book value of subsidiary
	1.362
	10.751

	Other
	33.144
	55.688

	Total revenue
	1354.864
	1889.826

	Cinema costs
	-598.568
	-769.512

	Bowling and karaoke costs
	-93.451
	-97.068

	Rental and services costs
	-88.897
	-167.648

	Advertising costs
	-0.762
	-3.951

	Amortisation of excess cost to book value of subsidiary
	-8.262
	-9.639

	Selling and administrative expenses
	-272.124
	-369.294

	Director's remuneration
	
	-1.110

	Interest
	-46.089
	-14.159

	Pre-tax profit
	246.712
	457.444

	Tax
	-75.088
	-104.789

	Minority interests
	-30.461
	-26.270

	Extraordinary item
	-57.922
	

	Net income
	83.241
	326.385


Source: Major Cineplex

EGV 

EGV Group

110 Moo 9, Petch Iasem Road

Bang Wa Pasricharoen

Bangkok 10160

Telephone +66 2 455 0150

www.egv.co.th 

Entertain Golden Village was established in 1994 as a joint venture between local exhibitor Entertain Theatres, part of Tai Entertainment Company, and Australia's Village Roadshow. In 2002 Village Roadshow sold its shares to its former partner.

The company championed the concept of the Gold Class cinema experience in Thailand, with luxury seats and small auditoriums. In June 2003, it listed on the Thai stock exchange to raise investment capital to expand its circuit. During 2003, it opened the 10 screen EGV Metropolis in Bangkok, including a 24 metre mega screen, and also added four screens to the EGV Pinklao. The EGV circuit is introducing the D-Cine concept to a number of its cinemas; these have DVD projectors installed in small screening rooms to show digital format films. 
The company reported that its total revenues rose 30% in 2003, with ticket sales accounting for an estimated 80% of revenues.

EGV Circuit December 2003 

	Cinema
	Location
	City
	Screens
	Open

	
	
	
	
	

	EGV Bangkae 10
	Bangkae
	Bangkok
	10
	Jun-94

	EGV Seacon 14
	Srinakarin
	Bangkok
	14
	Sep-94

	EGV Fashion Island 7
	Ram Indra
	Bangkok
	7
	Jun-95

	EGV Rangsit 14
	Rangsit
	Bangkok
	14
	Jun-95

	EGV Ladprao 7
	Ladprao
	Bangkok
	7
	Oct-95

	EGV Pinklao 14*
	Pinklao
	Bangkok
	10
	Oct-95

	EGV Si Racha 4
	Si Racha
	Chonburi
	4
	Aug-97

	Grand EGV**
	Phatumwan
	Bangkok
	7
	Aug-99

	EGV 
	The Mall Korat
	Nakorn Ratchasima
	6
	Aug-00

	EGV Metropolis
	Rachadamri
	Bangkok
	10
	Nov-03

	EGV Samrong
	Samut Prakan
	Bangkok
	5
	na

	
	
	
	
	

	Total
	
	
	98
	


Note * four screens added October 2003

Source: Dodona Research

SF Cinema City

Samarn Film Company

7th Floor

Mah Boonkrong Building

444 Phayathai Road, 

Phatumwan

Bangkok 10330

Telephone +66 2 611 7111

www.sfcinemacity.com 

SF Cinema City is a family run business with interests in exhibition and distribution. The Thongrompo family established their cinema circuit in the eastern provinces over 30 years ago. It began building sites in Bangkok in 1999. The company operates a joint venture with Mongkol Cinema and Five Star Production to finance its Bangkok cinemas. 

The company is reportedly in second place in Bangkok in terms of admissions, while third in screen totals. The company plans to follow the example of its competitors by floating on the Thai stock exchange during 2004 to help finance further projects.
The last new multiplex site the company opened was the nine screen SFX Cinema Central Ladprao, Bangkok in February 2002. In October 2003, SF Cinema City installed the first 2K Christie digital projector in Asia, in this site.

The SFX Cinema Emporium previously part of the Siam-UATC circuit was acquired by SF Cinema City in September 2002, refurbished, and reopened in March 2003.

The company has plans to open two new sites in Phuket in August 2004. Two seven screen, 1,750 seat cinemas will be located in the Central Festival mall and Jung Ceylon Patong. A further multiplex development in Bangkok is due to open in late 2004.

SF Cinema City Circuit December 2003

	Cinema
	Location
	City
	Screens
	Seats

	
	
	
	
	

	SF Cinema City MBK
	Phatumwan
	Bangkok
	6
	1430

	SF Cinema City The Mall Bangkae
	Bangkae
	Bangkok
	8
	1890

	SF Cinema City The Mall Bangkapi
	Bangkapi
	Bangkok
	9
	2570

	SF Cinema City The Mall Ngamwongwan
	Ngamwongwan
	Bangkok
	6
	1800

	SFX Cinema Central Ladprao
	Ladprao
	Bangkok
	9
	2422

	SFX Cinema Emporium
	
	Bangkok
	5
	1600

	Ban Chang
	Ban Chang
	Rayong
	1
	600

	SF Multiplex Bangsean
	Bangsean
	Chonburi
	4
	1260

	Samyan
	Klang
	Rayong
	1
	600

	Leam Thong Theatre
	LeamChaBung
	Chonburi
	2
	800

	Jumbo Theatre
	Sattahip
	Rayong
	2
	440

	Complex Theatre
	
	Chachoengsao
	2
	520

	Kitti Rama
	
	Chachoengsao
	3
	660

	Chanthaburi Rama
	
	Chanthaburi
	4
	1200

	SF Multiplex Chanthaburi
	
	Chanthaburi
	4
	1110

	Chalermthai
	
	Chonburi
	1
	280

	SF Multiplex Chonburi
	
	Chonburi
	5
	1250

	Royal Theatre
	
	Pattaya
	2
	560

	SF Cinema City Pattaya
	
	Pattaya
	6
	1650

	Chalermthai
	
	Rayong
	1
	280

	Rayong Rama
	
	Rayong
	3
	900

	SF Multiplex Rayong
	
	Rayong
	5
	1560

	Sritard Rami
	
	Trat
	1
	600

	
	
	
	
	

	Total
	
	
	90
	25982


Source: SF Cinema City, Dodona Research

Thana Cineplex

The Thana Cineplex circuit is a regional one. The majority of its cinemas are either single or small multiscreen sites. 

Thana Cineplex Circuit December 2003 

	Cinema
	Location
	Screens

	
	
	

	Thana Cineplex Ayutthaya
	Ayutthaya
	4

	Thana Cineplex Samut Prakan
	Bangkok
	2

	Thana Cineplex Chiang Rai
	Chiang Rai
	2

	Thana Cineplex Kamphaeng Phet
	Kamphaeng Phet
	1

	Thana Cineplex Kanokham
	Kanchanaburi
	1

	Thana Cineplex Castle Mall
	Kanchanaburi
	1

	Thana Cineplex Lampang
	Lampang
	2

	Thana Cineplex Lopburi
	Lopburi
	2

	Thana Cineplex Nakhon Pathom
	Nakhon Pathom
	4

	Thana Cineplex Nakhon Sawan
	Nakhon Sawan
	1

	Thana Cineplex Chieng Kam
	Phayao
	1

	Thana Cineplex Phayao
	Phayao
	1

	Thana Cineplex Phetchburi
	Phetchaburi
	2

	Thana Cineplex Phitsanulok
	Phitsanulok
	4

	Thana Cineplex Phrae
	Phrae
	1

	Thana Cineplex Mark Four
	Phrae
	1

	Thana Cineplex Rachaburi
	Ratchaburi
	2

	Thana Cineplex Saraburi
	Saraburi
	2

	Thana Cineplex Singhburi
	Singhburi
	1

	Thana Cineplex OK Rama
	Suphan Buri
	1

	Thana Cineplex Fah Siam
	Suphan Buri
	1

	Thana Cineplex Uttaradit
	Uttaradit
	1

	
	
	

	Total
	
	38


Source: Dodona Research

UMG Entertainment
UMG Entertainment was originally a joint venture between Hong Kong's Golden Harvest, Thai telecommunications company United Communication and Mongkol Cinema Studio. However, in 2002, Golden Harvest sold its share in the circuit and Mongkol Cinema is now the majority shareholder and also manages the circuit.

UMG Entertainment Circuit December 2003
	Cinema
	Location
	City
	Screens

	
	
	
	

	RCA
	Huay Kwang
	Bangkok
	5

	Central Ram Indra
	Ram Indra
	Bangkok
	3

	Big C Bang Plee
	Samut Prakan
	Bangkok
	5

	Central Bangna
	Banga
	Bangkok
	2

	
	
	
	

	Total
	
	
	15


Source: Dodona Research

Major Hollywood

The Major Hollywood circuit is located in the suburb of Nonthaburi in Bangkok. After closing one site in 2002, the one screen Major Hollywood Suksawet Sweet, it still has 12 screens. 
Major Hollywood Circuit November 2003

	Cinema
	Location
	City
	Screens

	
	
	
	

	Major Hollywood Chaeng Wattana
	Nonthaburi
	Bangkok
	6

	Major Hollywood Chaeng Wattana Star
	Nonthaburi
	Bangkok
	1

	Major Hollywood Chaeng Wattana Sweet
	Nonthaburi
	Bangkok
	1

	Major Hollywood Suksawet
	Nonthaburi
	Bangkok
	4

	
	
	
	

	Total
	
	
	12


Source: Dodona Research

Vista Group

The Vista Group is the largest circuit in Chiang Mai, with four sites. Its monopoly of the city was broken in 2001 when Major Cineplex opened its seven screen Airport Plaza multiplex.

Vista Group Circuit November 2003

	Cinema
	Location
	Screens

	
	
	

	Vista 12 Huaykeaw
	Chiang Mai
	2

	Vista Chareon Muang
	Chiang Mai
	1

	Vista Kadsuankeaw
	Chiang Mai
	7

	Vista Thippanet
	Chiang Mai
	1

	
	
	

	Total
	
	11


Source: Dodona Research

NK Entertainment

NK Entertainment opened its two cinemas in 1999. It reported plans to invest in three new cinemas branded NK Multiplex in Bangkok. These plans have not yet come to fruition. 

NK Entertainment Circuit November 2003 

	Cinema
	Location
	City
	Screens

	
	
	
	

	NK THX 
	Ratthanathibeth
	Nonthaburi
	6

	NK THX 
	Thaphra
	Bangkok
	2

	
	
	
	

	Total
	
	
	8


Source: Dodona Research

Apex Group

Local exhibitor the Apex Group was established in 1999, when three independent cinemas grouped together to try to compete with the growing number of multiplexes in Bangkok. The single screen, 900 seat Scala cinema opened over 36 years ago and is one of the capital's most popular art house cinemas. The Apex Group has branded its three central cinemas as the Siam Square Multiplex, rotating films from one cinema to another as if in one complex.

Siam Square Multiplex Circuit December 2003

	Cinema
	Location
	City
	Screens

	
	
	
	

	Lido
	Phatumwan
	Bangkok
	3

	Scala
	Phatumwan
	Bangkok
	1

	Siam
	Phatumwan
	Bangkok
	1

	
	
	
	

	Total
	
	
	5


Source: Dodona Research

Forecasts

Thailand is experiencing a positive period of growth in the exhibition industry that looks likely to continue in the near future, especially with cinema still considered one of the cheapest forms of entertainment. The country remains underscreened so films struggle to run long enough to fulfil their potential. Bangkok still has room for new multiplex developments, though it is to the capital's suburbs and the provinces that exhibitors are now sensibly turning their ambitions. This trend will maintain growth in screen numbers, though traditional, smaller cinemas may well close in these areas.

The government's supportive measures during the Asian crisis helped maintain the domestic film industry and this is now beginning to pay off with a resurgence in the number of good Thai films to draw local people into cinemas. The promotion of domestic films both at home and abroad by the government has helped boost the profile of the film industry, and cinema-going as a pastime. 

Thailand Forecasts 1995-2008

	
	Population 

(million)
	Screens
	Admissions 

(million)
	Average ticket 

price (THB)
	Gross box office 

(THB million)
	Population 

per screen
	Admissions 

per person
	Admissions 

per screen

	
	
	
	
	
	
	
	
	

	1995
	59.62
	294
	26.1
	65.13
	1700
	202789
	0.44
	88776

	1996
	59.84
	322
	27.8
	70.14
	1950
	185839
	0.46
	86335

	1997
	60.07
	356
	30.1
	75.08
	2260
	168736
	0.50
	84551

	1998
	60.30
	375
	22.8
	87.72
	2000
	160800
	0.38
	60800

	1999
	60.53
	395
	23.0
	100.00
	2300
	153241
	0.38
	58228

	2000
	62.35
	410
	24.8
	106.05
	2630
	152078
	0.40
	60488

	2001
	63.01
	440
	25.8
	112.40
	2900
	143198
	0.41
	58636

	2002
	63.65
	490
	28.8
	118.06
	3400
	129888
	0.45
	58776

	2003
	64.27
	520
	32.0
	122.19
	3910
	123587
	0.50
	61538

	2004
	64.97
	550
	33.5
	126.46
	4237
	118131
	0.52
	60909

	2005
	65.62
	575
	35.0
	130.89
	4581
	114125
	0.53
	60870

	2006
	66.28
	600
	36.5
	135.47
	4945
	110463
	0.55
	60833

	2007
	66.94
	620
	38.0
	140.21
	5328
	107969
	0.57
	61290

	2008
	67.41
	635
	39.5
	145.12
	5732
	106156
	0.59
	62205


Source: Dodona Research

THAILAND DATABASE

Thailand Population by Sex and Age 2003

	
	Total
	Male
	Female
	   Sex ratio

	
	
	
	
	

	  0-4        
	5220916
	2673277
	2547639
	104.9

	  5-9        
	5265263
	2693838
	2571425
	104.8

	 10-14        
	5074070
	2588482
	2485588
	104.1

	 15-19        
	5065652
	2567465
	2498187
	102.8

	 20-24        
	5681012
	2879159
	2801853
	102.8

	 25-29        
	5749805
	2901747
	2848058
	101.9

	 30-34        
	5514212
	2724583
	2789629
	97.7

	 35-39        
	5214517
	2537350
	2677167
	94.8

	 40-44        
	4721442
	2286607
	2434835
	93.9

	 45-49        
	4146379
	2007387
	2138992
	93.8

	 50-54        
	3349494
	1625724
	1723770
	94.3

	 55-59        
	2564009
	1246474
	1317535
	94.6

	 60-64        
	2175008
	1042949
	1132059
	92.1

	 65-69        
	1807448
	850537
	956911
	88.9

	 70-74        
	1278766
	594568
	684198
	86.9

	 75-79        
	787338
	361072
	426266
	84.7

	 80+           
	649945
	275591
	374354
	73.6

	
	
	
	
	

	Total
	64265276
	31856810
	32408466
	98.3


Source: US Bureau of the Census

Population and Cinema Audience by Age 1996

	
	Population
	% population 
	% audience

	
	
	
	

	0-15
	12,124,056
	22.5
	12

	15-19
	6,217,000
	11.6
	35

	20-24
	6,115,000
	11.4
	24

	25-29
	5,874,000
	10.9
	15

	30-34
	4,999,000
	9.3
	6

	35-39
	4,278,000
	8.0
	4

	40-49
	6,051,000
	11.3
	3

	50+
	8,049,000
	15.0
	1

	
	
	
	

	Male
	26,866,029
	50.0
	54

	Female
	26,841,027
	50.0
	46

	
	
	
	

	Total
	53,707,056
	100.0
	100

	
	
	
	

	Upper income group
	
	
	34

	Middle
	
	
	21

	Lower
	
	
	45


Source: United Nations, Deemar Media Index, Dodona Research

Top Five Thai Films 2001 

	Title
	Gross box office 

(USD million)

	
	

	Suriyothai
	4.47

	Bang-Rajan 
	3.44

	Tattoo Killer
	2.75

	Mae-Bia
	1.19

	Behind The Painting
	0.50

	Where Is Tong
	0.32


Source: Screen International

Top Five Thai Films 2000

	Title
	Gross box office 

(USD million)

	
	

	Satree Lex
	2.26

	Ang-Yee
	0.44

	Junior Army
	0.27

	Sa-Tang
	0.22

	Fa-Talai-Jone
	0.22


Source: Variety Deal Memo

Top Ten Films 2000

	Title
	Gross box office

(USD million)

	
	

	Satree Lex (Thailand)
	2.26

	Mission: Impossible 2
	1.90

	End Of Days
	1.82

	Charlie’s Angels
	1.70

	X-Men
	1.60

	Hollow Man
	1.24

	Gone In 60 Seconds
	1.23

	Dinosaur
	1.20

	The Sixth Day
	1.10

	The Perfect Storm
	1.00


Source: Variety Deal Memo

Top Five Films 1998

	Title
	Gross box office 

(USD million)

	
	

	Titanic
	5.3

	Armageddon
	3.4

	Godzilla
	3.4

	Deep Impact
	2.2

	Tomorrow Never Dies (UK)
	2.0


Source: Variety

Top Ten Films 1997

	Title
	Distributor

	
	

	Titanic
	Twentieth Century Fox

	The Lost World: Jurassic Park
	Universal

	Anaconda
	Columbia

	Con Air
	Touchstone

	Men In Black
	Columbia

	Dang Bireley’s and Young Gangsters (Thailand)
	Tai Entertainment

	Face/Off
	Touchstone

	Batman and Robin
	Warner 

	Air Force One
	Hollywood

	The Fifth Element (France)
	Columbia


Source: Entertain Golden Village

Top Ten Films 1996

	Title
	Distributor

	
	

	Independence Day
	Twentieth Century Fox

	Twister
	Universal

	Eraser
	Warner

	Dragonheart
	Universal

	The Rock
	Hollywood

	Daylight
	Universal

	Jumanji
	Columbia

	Mission: Impossible
	Paramount

	Babe (Australia)
	Paramount

	Executive Decision
	Warner


Source: Entertain Golden Village

Top Ten Films 1995

	Title
	Gross box office 

(THB million)

	
	

	Die Hard With A Vengeance
	60.0

	Loke Tang Bai Hai Nai Kho (Thailand)
	55.0

	Sia Dai (Thailand)
	52.0

	Batman Forever
	44.6

	Koo Kram (Thailand)
	44.0

	Waterworld
	42.4

	Kerd Eak Tee Tong Mee Th (Thailand)
	40.0

	Casper
	35.6

	Forrest Gump
	33.4

	Congo
	33.0


Source: Cinemax Magazine

Thai Baht (THB) Exchange Rates 1995-2008

	
	USD

	
	

	1995
	26.49

	1996
	27.38

	1997
	28.63

	1998
	33.30

	1999
	37.88

	2000
	40.21

	2001
	44.52

	2002
	43.05

	2003
	41.56

	2004f
	39.30

	2005f
	39.30

	2006f
	39.30

	2007f
	39.30

	2008f
	39.30


